i"'”'  ill"'*"* 


ubIisiT 


^■51  cniw 


•i  PiMS 


MOST  OOtOU^L  NEW^mPER. . . 


Before  the  tumult  and  shouting  died 
at  the  Los  Angeles  Sports  Arena,  a 
full  color,  front  page  photo  of  Senator 
Kennedy  was  rolling  off  the  Chicago 
Tribune’s  big  presses.  Printed  Wed¬ 
nesday  evening  in  Chicago,  this  issue 
of  the  Tribune  was  delivered  Thursday 
morning  in  Los  Angeles  in  time  for 
breakfast!  Twenty-four  hours  later, 


this  remarkable  achievement  was 
repeated  with  a  full  color  photo  of 
Senator  Johnson. 

In  these  same  two  issues  of  the 
Tribune  there  appeared  a  total  of  ten 
color  ads  —  graphic  evidence  of  the 
Tribune’s  nearly  2  to  1  leadership  in 
color  advertising  over  any  other  Chi¬ 
cago  newspaper. 


(Photos  courtesy  of  Le  Nouvelliste) 


Color-Equipped 
Press  Units 


PIERRE  DANSEREAU,  PRESIDENT,  SAYS:  “The 
SCOTT  press,  installed  in  our  plant,  is  a  solid, 
efficient  machine,  requiring  little  or  no  main¬ 
tenance  .  .  " 

The  satisfactory  performance  of  the  color- 
equipped  presses  in  the  plant  of  Le  Nouvelliste 
is  repeated  in  newspaper  plants  wherever 
SCOTT  high-speed,  streamlined  units  are 
installed. 

SCOTT  press  units,  equipped  with  color 
cylinders  or  Color  Couples,  meet  every  require¬ 
ment  for  today’s  high-speed,  spot  and  Multi- 
Color  printing.  If  your  pressroom  needs 
modernizing,  by  all  means  let  a  SCOTT  engi¬ 
neer  show  you  the  most  efficient  way  to  solve 
your  problem. 

WALTER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSrAFEI  MUHINEIV  (OIPOItTION  •  PINNI:  PIAINFIEID.  N  J 

EXECUTIVE  &  SALES  OFFia:  501  FIFTH  AVENUE.  NEW  YORK  17,  NEW  YORK 


Pressroom  equipment  includes  4  SCOTT 
Black  &  White  units,  one  Reversible 
Color  Couple,  3,  2  ratio  folder.  Color 
arranged  for  spot  and  Multi-Color 
printing.  Circulation,  over  35,000  daily. 


Relaxing  or  working— they  never  get  away  from 
The  Star  and  The  News. 

This  sales-powered  combination  blankets 
Central  Indiana’s  $3.8  billion, 
45-county  market  —reaching  more 
men  and  more  women  than  any  other 
advertising  medium. 


The  Indianapolis  Star 

Morniiifl  A  Sunday 

The  Indianapolis  News 


You're  in 
a  a  a  in  Indiana 
with  the  STAR 
and  the  NEWS 


KELLY-SMITH  COMPANY  NATIONAL  REPRESENTATIVES 


In  Houston  .  .  . 

The  Chronicle 

Is  The  DOMINANT  Leader 
In  Advertising  Linage 


There's  good  reason  for  The  Chronicle's 
47  CONSECUTIVE  years  of  advertising 
leadership  —  the  reason  .  .  .  RESULTS! 


Compare  the  first  six-months'  figures  for  1960: 

General 

Advertising 

^  Lines 

(Including  Automotive  and  Financial)  wmmmrnm 

Chronicle  . 

.  .3,253,456 

Post  . 

.  2,848,096 

Press  . 

. 92I,I08 

• 

Retail 

Advertising 

Chronicle  . 

.  .  .11,502,910 

Post  . 

.  9,576,789 

Press  . 

.  2,824,102 

Classified  Advertising  Li^es 

Chronicle  .  .  .  6,278,434 

Post  .  .  3,738,095 

Press  .  754,744 

The  Houston  Chronicle  gives  your  advertising 
drculafion  where  it  counts!  Chronicle  circulation 
is  not  just  a  word,  it's  a  vigorous,  active  selling 
force  for  your  advertising. 


Source;  Media  Records 


In  Houston,  The  Chronicle 

Reaches  MORE  People 
Carries  MORE  Advertising 
Sells  MORE  Merchandise 

THE  HOUSTON  CHRONICLE 

Reed  By  More  Houstonians  Than  Any  Other  Newspaper 
^  The  Chronicle  is  a  MUST  Buy! 

The  Branham  Company — National  Representatives 


EDITOR  &  PUBLISHER  CALENDAR 

AUGUST 

7- 13 — Newspaper  Association  Managers.  Western  Hills,  Wagoner,  OUa. 

8- 13 — Inter- American  Conference  of  Working  Journalists,  Lima,  Peru. 

12 — United  States  Basketball  Writers  Association,  Sherman  Hotel,  Ckict^ 

14-16 — Texas  Daily  Newspaper  Association,  Hilton  Hotel,  San  Antonio. 

14- 16 — SNPA  Eastern  Division  Mechanical  Conference,  Dinkler-Tutwil*, 
Hotel,  Birmingham,  Ala. 

21-24— Western  Classified  Advertising  Association,  Hotel  Miramar  Saatt 
Monica,  Cal. 

21-26— International  Typographical  Union,  102nd  convention.  Shlrley-Savoy 
Hotel,  Denver,  Colo. 

29-Sept.  2 — Association  for  Education  in  Journalism,  Pennsylvania  Stati 
University,  University  Park.  Pa. 

SEPTEMBER 

8- 9 — Washington  Conference  of  editors  and  publishers.  Statler-Hllton  Note 

Washington,  D.  C. 

9- 10 — Hoosier  State  Press  Association,  State-wide  Advertising  Clinic,  Mamtt 

Hotel,  Indianapolis. 

9-11 — Iowa  Daily  Press  Association,  news  and  advertising  clinics.  Hotil 
Fort  Des  Moines,  Des  Moines. 

9-1 1 — Maryland  Press  Association.  Ocean  City,  Md. 

15- 18 — Now  York  Press  Association,  Saranac  Inn,  Saranac  Inn  P.  O.,  N.  Y. 

16-  Texas  Daily  Newspaper  Association,  Sheraton  Hotel,  Dallas,  Texas. 

17- 18 — Illinois  AP  Telegraph  Editors  Association,  Pere  Marquette  HoW, 
Peoria. 

18- 19 — Midwest  Newspaper  Advertising  Executives  Association,  Presidwt 
Hotel,  Kansas  City,  Mo. 

18- 20 — Pennsylvania  Newspaper  Publishers  Association  Classified  Oltilc, 
Necho  Allen  Hotel,  Pottsville,  Pa. 

19- 21 — New  England  Association  of  Circulation  Managers.  Chatham  Ban 
Inn,  Chatham,  Mass. 

21— Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

24-25 — Minnesota  Associated  Press.  Virginia.  Minn. 

24- 25 — Advertising  Executives  Association  of  Ohio  Daily  Newspapan, 
Advertising  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus,  Ohio. 

25- 27 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake  Placid. 

26- 30 — International  Printing  Pressmen  and  Assistants'  Union  of  Nortli 
America,  Hotel  New  Yorker,  New  York. 

27 -  EDITOR  &  PUBLISHER-AANR  Newspaper  Color  Awards  Luncheon  aad 
Exhibit,  Hotel  Biltmore,  New  York  City. 

28- Oct.  I — Society  of  American  Travel  Writers.  Williamsburg,  Va. 

OCTOBER  I 

2-4— Interstate  Circulation  Managers  Association.  Benjamin  Franklin  Hotel. 
Philadelphia. 

2- 4 — Advertising  Federation  of  America,  seventh  district  convention,  Chat¬ 

tanooga,  Tenn. 

3- 4 — New  England  Newspaper  Advertising  Executives  Association,  Parke 

House,  Boston,  Mass. 

7- 8 — University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor. 

8 -  Hoosier  State  Press  Association,  Typographical  Clinic,  Sheraton-LIncols 
Hotel,  Indianapolis. 

9- 11 — Mid-Atlantic  Circulation  Managers  Association,  41st  convention. 

Poinsett  Hotel,  Greenville.  S.  C. 

11- 14— New  England  Associated  Press  News  Executives  Association,  Eastem 
Slope  Inn,  North  Conway.  N.  H. 

12- 15— Southern  Regional  Workshop,  National  Newsfxaper  Promotion  Auo- 
elation,  Phoenix  Hotel,  Lexington,  Ky. 

13- 14 — World  Newspaper  Forum,  Los  Angeles. 

13-14— Advertising  Media  Credit  Executives  Association,  Sheraton  Tovars 
Hotel,  Chicago. 

13- 15 — Pennsylvania  Newspaper  Publishers  Association,  Penrv-Harris  Hotel, 
Harrisburg,  Pa. 

14- 16— Inter  American  Press  Association,  Hotel  Tequendama,  Bogota, 
Colombia. 

15- 22 — National  Newspaper  Week. 

16- 17 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Hotel  Syra¬ 
cuse,  Syracuse,  N.  Y. 

16-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16— 19 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Statlar- 
Hilton,  Detroit. 

17 —  New  England  Newspapers  Advertising  Bureau,  Statler-Hilton  Hotel, 
Boston. 

18 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaia  Hot*. 
Boston,  Mass. 
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Kansas  Citians  are  V/ell-Heeied 


12.1%  of  Kansas  City’s  population 
owns  stock  in  U.  S.  corporations,  as 
compared  with  11.1%  of  New  York’s, 
9.9%  of  Chicago’s,  9.4%  of  Los  An¬ 
geles’s,  8.4%  of  Detroit’s  and  7.7%  of 
Philadelphia’s. 

Kansas  City  workers  average  $2.38 
per  hour,  work  42.2  hours  per  week, 
draw  an  average  weekly  pay  of  $100.34. 


The  Kansas  City  market,  with  annual 
retail  sales  of  $1,424,324,000.00,  is  16% 
above  national  average  in  per  capita 
income  and  17th  in  effective  buying 
income. 

For  accelerated  sales  action  among 
the  kind  of  customers  who  can — and 
do — spend  more,  schedule  The  Kansas 
City  Star.  Combined  daily  circula¬ 
tion,  672,115. 


THE  KANSAS  CITY  STAR 


INTRODUCING  THORN  McBRIDE .... 

An  adventure  comic  strip  developed  by  The  Copley  News  Service, 
dealing  with  the  world  beneath  the  surface  of  the  sea  — Sub¬ 
marines  . . .  Undersea  life  . . .  Skindiving. 


FRANK  GIACOIA 
Artist 


KENNETH  SIMMS 
Writer 


This  is  the  story  of  the  men  and  the  weapons  that  fight  there  . . . 
the  oceanographers  who  explore  there ...  the  creatures  that  live 
there.  Lurking  over  the  Thorn  McBride  story  is  sinister  inter¬ 
national  intrigue  as  gripping  as  a  spy  chiller. 

The  story  is: 

LT.  CMDR. 

L  ^\fk  THORN  McBRIDE  — 

r  ^  PlAying  shipper  of  the 

•  ^  /  nuclear  sub.  Sea  Star. 


Exciting 

Suspenseful 

Humorous 

Romantic 

Credible 

Authentic 


VICE  ADM. 

GEORGE  HENDERSON. 
U.S.N.,  Ret. 

Navy  Technical  Consultant 


DR.  WHEELER  NORTH 
Asst,  marine  biologist, 
Scripps  Institution  of 
Oceanography. 
Oceanography  Consultant 


HOWARD  B.  TAYLOR 
Co-author  of 
textbook  on  journalism. 
Story  Consultant 


WILLIAM  M.  BOYO 
Research  Director 


REMBERT  JAMES 
Editor,  Copley  News  Service. 
Military  Consultant 


because  this  strip  is: 

•  Pegged  to  today’s  headlines. 

•  Educational,  a  chapter  from  tomorrovY’s  science  texts;  a  strip  that 
teachers  and  youth  leaders  will  approve. 

•  Broad  in  appeal,  to  grade-school  boys  and  girls,  to  teen-agers  and 
their  mothers  and  fathers,  to  readers  who  only  sit  by  the  fire. 

•  Broad  in  scope,  Navy  and  oceanographic  adventures  wherever  salt 
waters  ebb  and  flow. 


NEWS  SERVICE 


Phone  San  Diego.  BEImont  4-7111 
Extension  474,  Collect 


He  thought  of  the  WHOLE 
Syracuse  Market  tag  /  # 

. . .  ^nahe  bought  tt! 

A  market  as  IjIj'  as  the  Syraeuse  Market  is  usually  hard  to  eover.  When  you  want  to  sell 
one-third  the  area  of  a  state  like  New  York,  eoseriug  15  counties,  it  usually  means  numbers  of 
media  and  costly  overlaps. 

Different  here!  The  Syraeuse  Market — «//  o/  \l — can  be  bought  easily  and  effectively. 

True,  there’s  only  one  efficient  way  to  get  it  all — the  Stjracusc  Newspapers.  This  power¬ 
house  of  iullueuee  delivers  KKft  of  Syraeuse  Ciity  and  rich  (hiondaga  (louuty.  Add  to  that  fK/e 
coverage  of  the  tbree-eounty  Syraeuse  Metropolitan  Area®  and  up  to  16%  coverage  of  the  12 
surrounding  counties  and  you  get  the  whole  Syraeuse  Market. 

No  other  cuuibinalion  of  media  delivers  eomparahle  eoverage  at  eom~ 
parable  eost. 

Do  your  sales  job  the  best  way  .  .  .  permit  Moloney,  Hegan  &  Schmitt 
to  detail  how  your  selling  job  can  be  simplified  and  made  fully  effective. 

Your  advertising,  too,  can  buy  the  WlIOl.K  Syraeuse  Market. 

^  ONONDAGA,  OSWEGO  AND  MADISON  COUNTIES  —  U.S.  DEPT.  BUDGET  STANDARD  DEFINITION 


HERALD-JOURNAL  Evening  •  HERALD-AMERICAN  Sunday  •  THE  POST-STANDARD  Morning&Sunday 

I  idl  Color  Available  Daily  6-  Sunday  •  Represented  Nationally  by  MOLONEY”,  REGAN  &  SCHMITT 

CIRCULATION:  Combined  Daily  230,814  Sunday  Herald-American  202,467  Sunday  Post-Standard  102,966 


editorial 


Newspaper  Coverage  vs  TV 

lAvsi’AiM  Rs  must  tlo  a  selliup;  jol)  on  tlic  nation’s  |M>liti('ians  to 
^  conviiu  e  tfietn  that  their  oitvious  love -least  with  television  during 
the  Deinodatit:  and  Re))id)li(an  (onventions  aiul  their  inclination 
to  ignore  juinted  mttlia  will  do  them  more  harm  than  gotnl  if  it  is 
contituied  during  the  lorthtomitig  catnpaigti. 

It  is  utulerstandable  that  the  leatlers  of  both  parties  should  watit 
to  scheditle  their  conventioti  programs  iti  order  to  take  advatitage 
of  the  largest  |K)ssible  television  audietne  at  the  most  |M>pular  evetting 
hours.  liut  that  is  where  their  favoritism  should  stop. 

Ibifortunately,  to  their  detrimetit,  matiy  of  thetn  have  gotte  out 
of  their  way  to  schedide  statements,  or  meetings,  for  TV  release — 
in  some  rases  they  have  refused  rele.ise  of  the  material  to  newspa|)ers 
until  it  could  be  put  on  the  air. 

The  infatuation  with  TV^’s  glamor  has  been  carried  to  such  ex¬ 
tremes  that  one  “favorite  son”  candidate  at  the  DenuKratic  conven¬ 
tion  is  re]X)rtetl  to  have  refused  to  withdraw  in  favor  of  .Senator 
Kennetly  l)ecause  “I  am  entitled  to  my  25  minutes  on  television” 
(the  time  allotted  for  nominating,  seconding  speeches  and  demonstra¬ 
tion).  It  is  said  that  25  minutes  has  cost  him  serious  consideration 
for  a  cabinet  jx>st  if  Kennedy  should  Ik*  elected. 

What  the  politicians  have  forgotten  is  that  the  printed  worti  is 
still  the  most  important  medium  through  which  they  can  com¬ 
municate  with  the  electorate.  They  may  tiw  to  run  a  ix)pularity 
contest  ba.sed  on  looks  and  ]K*rsonality  over  the  airwaves  but  what 
they  say  aiul  what  they  stand  for  can  onlv  Ik*  given  seriotis  read¬ 
ing,  consideration  and  thought  when  it  aj)|)ears  in  the  ])ermanency 
of  the  printed  word. 

Many  millions  of  adults  do  not  watch  television  in  the  so-called 
prime  evening  hours — even  the  political  conventions.  Many,  many 
more  millions  do  not  watch  it  at  any  time  during  the  day.  Those 
who  do  not  watch  TV,  ami  many  millions  who  do,  l(X)k  to  their 
daily  newspajjers  for  news  of  what  happened  anti  what  was  said. 

Only  through  newspaj>ers  can  the  politicians  reach  the  maximum 
audience. 


Religious  Issue 

OVKRNOR  Christophkr  Df.i.  Sksto  of  RluKle  Island  in  a  television 
interview  .Monday  criticizetl  all  news  media  for  continuing  to 
raise  the  religious  issue  in  interviewing  jiarty  leatlers  txmcerning  the 
probable  outcome  of  the  Presitlential  race.  He  was  asketl  the  re¬ 
ligious  question  by  an  NRC  re|x)rter  on  the  convention  floor. 

It  was  probably  not  a  tactful  question  at  the  time.  Btit  the  governor 
and  other  leaders  of  both  parties  should  rememl)er  that  it  is  the 
DenuKratic  nominc*e.  Senator  John  Kennedy,  who  continues  to  keep 
that  issue  alive.  He  even  brought  it  iq)  in  his  acceptance  .speech  at 
Los  .\ngeles.  It  was  only  last  April  when  Senator  Kennedy  addressed 
the  .\merican  Society  of  Newspaj>er  Editors  in  Washington  on  the 
subject  and  told  them  that  religion  shoidd  not  be  an  issue  in  the 
campaign  and  therefore  shoidd  not  be  mentionetl  any  more. 

Since  .Senator  Kennedy  has  brought  the  subjc*ct  up  again  in  a 
widely  rejx>rted  and  televisetl  sjjeech  we  don’t  think  newsmen  should 
be  blamed  for  asking  the  question. 


And  when  he  had  sent  the  midliiaJt 
away,  he  went  up  into  a  mountain  optrt 
t<»  pray.—Matthw,  XIV ;  2H, 


Editor  &  Publisher 

®  THE  FOUITH  ESTAIE 

The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 
Wah  which  has  been  merged:  The  Journsliit 
established  March  22,  1884;  Newspaperdon 
established  March,  1892;  the  Foui^  Estats 
March  I.  1894;  Editor  &  Publisher,  June  M, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 

James  W.  Brown.  Jr. 
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Esecutive  Editor,  Jerome  H.  Walker;  Feetwsi, 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  AdverKtisf 
News,  Robert  B.  McIntyre,  Marketing  sW 
Research  Manager,  Albert  E.  Weis;  MarkaKny 
Consultant,  Ray  B.  Prescott;  Librarian,  Jsnst 
Haslett, 

Treasurer,  Arline  Demar;  Advertising  Manage, 
Henry  C.  Thiele;  Advertising  Production  Mae 
agar,  Bernadette  Borries;  Promotion  Mae 
ager,  George  Wilt;  Circulation  Diracle, 
George  S.  McBride;  Circulation  Manage, 
George  H.  Strate;  Classified  Advarthisf 
Manager,  J.  C.  H.  Bollinger 

General  Offices — Suite  1700,  Times  Towe. 
1475  Broadway,  Now  York  36,  N.  Y,  — 
BRyant  9-3052. 


BUREAUS 

Washington:  Pot  Munroe,  1201  Notional  Praa 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mkf-Wsd 
Editor:  Harry  B.  Mullinix,  Western  Advartn- 
ing  Manager;  Grant  Biddle,  Representatha; 
360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Livingston,  344  Little  Bldg.,  M 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Pna 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Padfa 
Coast  Editor;  Duncan  A.  Scott,  Advarti*«9 
Representative;  85  Post  St.  Garfield  1-7951 

Los  Angeles:  Frederic  C.  Coonradt,  Cotia- 
spondent.  School  of  Journalism,  Univarnh 
of  Southern  California,  3518  University  hn, 
Duncan  A.  Scott,  Advertising  Repraiaala 
tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager,  S 
Ethelbert  Road,  Birchington,  Kent.  Engl*» 
Peter  Bostock,  correspondent,  74a,  Primrae 
Mansions,  Prince  of  Wales  Dr.,  Londoa 
S.W,  II,  MACauley  7773. 

Paris,  Franca:  G.  Langelaan,  Correspondid 
48  Avenue  de  Paris  Vincennes  (Seine) 
Charter  Member  Audit  Bureau  of  dreulMbiS 
Memeer  Aaaoeiated  Businaaa  ^blieatlM  ' 
mo.  avernue  net  paid  December  tl,  1969— 
Renewals  to  April  80,  1969 — 74.78%. 
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TEETHING  RING 
Ting,  London  (Ont.)  Free  Press 
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Woman's  Page: 

Cocktails  will  be  served  between  5  and 
6  p.m.  and  a  dam  dinner  will  follow  at  6. 
—Chico  (Calif.)  Enterprise-Record. 

• 

Often  Misspelled:  Heliotrope;  observe 
the  five  vowls. — Enid  (Okla.)  Morning 
\ews. 

• 

The  bride  was  attired  in  a  stren^h- 
length  dress. — State  College  and  Belle- 
fonte  (Pa.)  Centre  Daily  Times. 

• 

Mr.  and  Mrs.  Blank  are  the  parents 
of  four  daughters,  two  of  whom  reside 
here  and  two  in  table  cloth  to  go  along 
with  several  luncheon  cloths  she  has 
crocheted.  She  is  quite  proud  of  them  and 
especially  of  the  California. — Scottsbluff 
(Neb.)  Daily  Star-Herald. 

• 

Nothing  does  more  for  a  woman’s 
morals  than  a  new  coiffure  .  .  .  nothing, 
that  is,  except  falling  in  love. — Rochester 
(N.  Y.)  Democrat  &  Chronicle. 
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TV  FAVORITISM 

I  thought  you  had  a  splendid  piece 
(July  16)  about  the  shabby  treatment 
newspapers  got  at  the  Democratic  Con¬ 
vention. 

I  don’t  blame  the  television  people  for 
getting  all  they  can,  but  I  do  think  the 
Convention  planners  are  favoring  them  to 
the  detriment  of  newspapers  and  we  should 
do  something  about  it.  Of  course,  the  idea 
is  spreading  to  the  local  scene.  Quite 
often  politicians  say  they  don’t  have  money 
for  newspaper  ads  after  they  have  paid 
for  their  television  programs.  Like  the 
man  says,  “Don’t  expect  ’em  to  pay  you 
if  you  give  it  away.” 

Frank  Ahlcren 

Editor. 

Memphis  (Tenn.)  Commercial  Appeal 

*  *  * 

VILLAIN 

Never  has  there  been  a  more  violent 
and  dishonest  attack  on  advertising  than 
was  made  by  speakers  at  the  National 
i  Democratic  (Convention.  The  platform  it¬ 
self  makes  a  villain  out  of  advertising. 

How  can  some  newspapers  of  America, 
whose  very  life  depends  on  advertising, 
and  who  must  surely  believe  in  freedom  of 
expression,  now  support  such  a  platform 
and  the  candidates  pledged  to  it?  Does 
some  of  our  press  take  pleasure  in  being 
insulted? 

Sam  Schwiecer 

Shreveport,  La. 

*  *  * 

POETIC  UCENSE 

If  I  remember  poetry  aright  (“When 
the  mavis  and  merle  are  singing”)  the 
reference  of  Westbrook  Pegler  to  a  choco- 
30,  1960 


late  drink  as  the  inspiration  for  the  name 
of  Gene  Fowler’s  maid’s  daughter,  raises 
a  question.  It  could  be  that  Mavis  is  for 
the  birds. 

G.  Harris  Danzbercer 

Hingham.  Mass. 

*  *  «. 

THE  FOREIGN  PRESS 

ft  is  with  real  satisfaction  and  great 
pleasure  that  1  am  writing  you  about  Bob 
Warner’s  series,  “The  Foreign  Press  in 
U.  S.  A.”  I  believe  that  by  originating  and 
running  a  series  which  draws  the  atten¬ 
tion  of  the  American  press  and  public  to 
the  importance  and  potential  of  foreign 
correspondents  in  this  country,  E&P  has 
dealt  with  a  subject  too  long  neglected 
and  has  performed  a  most  valuable  serv¬ 
ice. 

William  Stricker 

U.  S.  Information  Agency, 

New  York,  N.  Y. 

*  *  * 

The  series  of  articles  was  actually  a 
kind  of  “talk  of  the  town”  among  the 
foreign  correspondents  here.  I  heard  only 
favorable  comments,  although  one  might 
have  expected  that  some  fellows  would  be 
critical  for  not  having  been  mentioned  by 
name. 

Hans  Steinitz 

President. 

Foreign  Press  Association. 

New  York.  N.  Y. 

*  #  * 

PHOTOGS’  FRIEND 

This  is  to  recommend  Bob  Warner  for 
the  excellent  piece  he  did  on  the  recent 
National  Press  Photographers  Association 
Convention. 

In  my  opinion  the  coverage  was:  (1)  an 
excellent  piece  of  professional  writing; 
(2)  an  example  of  excellent  reportorial 
judgment  in  his  selection  of  the  topics  to 
report  within  the  space  he  had  to  fill; 
and  (3)  sympathetic  treatment  of  a  sub¬ 
ject  which  has  almost  become  a  religion 
to  a  great  many  news  photographers  the 
country  over. 

The  news  photographers  of  the  nation 
are  coming  to  regard  Bob  as  an  accom¬ 
plished  and  capable  representative  of  Edi¬ 
tor  &  Publisher. 

Joseph  Costa 

New  York,  N.  Y. 


TOP  STORIES  IN  THIS  ISSUE 


'Last  Man’  Leads  to  Libel  Suit .  13 

Teen-Agers'  Image  of  Press  .  14 

Howard  Wood  Heads  Tribune  Co .  15 

UPl  Appoints  Financial  Editor  .  16 

3,535  Items  Advertised  in  Papers  17 

Bra  and  Rim  Ads  on  TV  Lack  Uplift  .  22 

Pitxpatrick  Goes  to  Norfolk .  32 

Murder  Concocted  for  Plant  Edition  33 

Executive  Changes  in  Honolulu  .  34 

New  Daily  Bows  by  Proclamation .  37 

Rare  Photo  Session  with  the  Pope .  40 

Adventure  Comic  Deals  with  the  Sea .  42 

Injunction  Protects  'Second  Name' .  46 

Carlin  Must  Account  to  Minority  Group  ...  50 

7 


30,  19** 


among 

all 

magazines 


...up  235,347  lines  for  the 
first  six  months  of  1960. 

Among  all  magazines,  third 
in  advertising  pages  (following 
only  The  New  Yorker  and 
Business  Week)  ...  up  276  pages 
for  the  first  six  months. 
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Wire  Service  Has  Rapid  Growth. 
Goes  International  Next  Month 


By  Philip  N.  Schuyler 

Teleprinter  transmission  of 
business  publicity  releases  to 
newspapers  and  broadcasting 
stations  goes  international  on 
Aug.  1. 

Then  Canada  News-Wire,  a 
new  service  for  public  relations, 
opens  offices  in  Montreal  and 
Toronto  with  a  circuit  connect¬ 
ing  18  newspapers,  TV  and  ra¬ 
dio  stations,  and  press  associa¬ 
tions  in  Montreal,  Ottawa,  To¬ 
ronto,  and  Hamilton,  Ont. 

Rotort  Jamieson,  managing 
director,  has  concluded  arrange¬ 
ments  to  tie  in  with  PR  News 
Wire  in  New  York,  which,  un¬ 
der  Herbert  Muschel,  pioneered 
the  idea  six  years  ago,  and  also 
with  Universal  News  Services, 
which  performs  the  same  func¬ 
tions  in  England.  Telegraphic 
connections  can  also  be  made 
with  similar  services  in  Chicago 
and  Los  Angeles. 

112  Outlets  on  Circuits 

Through  the  three  printer- 
connected  ser\’ices.  New  York, 
London  and  Canada,  a  total  of 
112  news  outlets  can  receive 
releases  almost  simultaneously. 

“Our  plans  for  setting  up 
UNS-like  operations  in  Europe 
are  well  advanced,"  Alfred 
Geiringer,  managing  director, 
UNS,  advised  Editor  &  Pt'B- 
USHER  from  London.  “Already 
we  are  distributing  industrial 
news  in  Europe  by  individual 
arrangement.” 

PR  firms  get  their  releases 
to  the  PR  transmission  serN’ices 
hy  telephone,  telegraph,  mail  or 
messenger  to  be  sped  simultane¬ 
ously  into  the  offices  of  news 
outlets  by  the  printer  circuits. 
The  receiving  printers  are  in¬ 
stalled  in  the  news  offices  with¬ 
out  charge. 

CNW  clients  are  urged  to 
supply  French  as  well  as  Eng¬ 
lish  copy,  but  the  service  can 
^*Tange  for  translations  at 
'^sual  rates. 

The  CNW  outlets  are  the 


Hamilton  Spectator,  Toronto 
Globe  &  Mail,  Toronto  Star, 
Toronto  Telegram,  Canadian 
Press,  Broadcast  News  Ltd., 
Financial  Post,  the  central  news 
desk  of  the  MacLean-Hunter 
business  papers  in  Toronto,  the 
Toronto  offices  of  CBS  TV  News 
and  CBS  Radio  News,  the  Ot¬ 
tawa  Citizen,  Ottawa  Journal, 
Ottawa  Le  Droit,  and  the  Par¬ 
liamentary  Press  Gallery  in  the 
capitol;  the  Montreal  Star, 
Montreal  Gazette,  La  Presse, 
Le  Devoir,  Canadian  Press  in 
Montreal,  Canadian  Press 
(Service  Francais),  Broadcast 
News  Ltd.,  and  United  Press 
International. 

Subscription  Kales 

Subscription  rates  announced 
by  CNW  allow  for  two  methods 
of  payment.  Unlimited  service 
on  the  Canadian  wire  during 
working  hours  from  9  A.M.  to 
6  P.M.  may  be  had  for  $1,200 
a  year,  payable  in  advance  or  in 
monthly  installments  of  $100; 
or  an  annual  subscription  of 
$25,  plus  $30  for  each  day’s  use 
of  the  Canadian  wire  only.  For 


clients  paying  the  annual  rate 
an  additional  fee  of  $20  is 
charged  for  each  day  the  cir¬ 
cuits  to  London  are  used;  $15 
to  New  York.  Those  paying  the 
daily  rate  pay  $50  for  Canada 
and  London  circuits;  $45  for  the 
Canadian  and  New  York  cir¬ 
cuits;  and  $65  for  the  Canadian 
London  and  New  York  serv¬ 
ices. 

The  PR  wire  receiving  print¬ 
ers  stand  in  newspapers  side 
by  side  with  Associated  Press, 
United  Press  International,  and 
other  services,  including  the 
paper’s  own  bureau  circuits. 
There  are  70  teleprinters  in  the 
New  York  Times  regularly,  72, 
during  the  political  conventions. 
Not  ail  the  Times’  printers  are 
in  the  communications  center, 
supervised  by  Edward  Fischer, 
assistant  director  of  communi¬ 
cations.  Some  are  in  different 
departments,  like  financial  and 
sports.  (3opy  boys  take  the  PR 
copy  along  with  regular  wire 
copy  to  the  desks  indicated. 

“We  appreciate  this  speedy 
delivery,”  Thomas  E.  Mullaney, 
assistant  financial  and  business 
editor  of  the  Times,  said.  “One 
of  the  problems  we  have  always 
had  was  receiving  too  late  from 
out-of-town  news  of  dividends 
and  corporate  earnings,  which 
even  though  mailed  by  air  spe¬ 
cial  delivery  often  came  too  late. 

“Of  course  what  comes  by 


Herbert  Muschel  of  PR  News  Wire.  New  York. 
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Robert  Jamieson 
of  Canada  News-Wire 


Alfred  Geirinqar 
of  Universal  News  Services 


wire  is  only  a  fraction  of  what 
we  still  receive  by  mail.  There 
is  some  duplication,  but  it  is 
not  too  bad.  We  like  the  protec¬ 
tion.” 

Heads  of  the  PR  wire  serv¬ 
ices  said  a  majority  of  newspa¬ 
per  editors  welcome  the  addi¬ 
tional  PR  machine,  installed  as 
it  is  without  cost.  There  are 
some  hold-outs,  however. 

In  New  York,  where  some  18 
outlets  are  on  the  circuit,  the 
Wall  Street  Journal  declined, 
but  is,  nonetheless,  served  by 
TWX.  The  Mew  York  Mirror 
has  also  so  far  refused  permis¬ 
sion  to  install.  Herbert  Muschel, 
head  of  New  York’s  PR  News 
Association,  Inc.,  popularly 
called  the  PR  News  Wire,  be¬ 
lieves  both  in  time  will  become 
a  part  of  the  regular  circuit. 
While  NBC  News  takes  the 
service  in  New  York,  CBS-News 
does  not. 

Dow- Jones  (Wall  Street  Jour¬ 
nal)  was  the  only  Canadian 
hold-out. 

UNS  in  London  offers  the  big- 
(Continued  on  page  44) 
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O/i  the  GOPress  Platform 


EXPERIENCED  hands  for  Scripps-Howard  Newspaper  Alliance  in  Clii. 
cago  fo  right,  Charles  Lucey,  Washington  correspondant; 

Charles  Egger,  managing  editor,  SHNA;  Vance  Trimble,  news  editor; 
THREE  CANADIAN  NEWSMEN  check  bulletin  board  at  GOP  publicity  Richard  Starnes,  columnist, 

headquarters:  Left  to  right,  Ron  Haggart,  Toronto  Star,  Jack  Brehl, 

Toronto  Star;  and  Knowiton  Nash,  Rnancial  Post. 

these  cameras,  equipment  and 
operators  were 

many  people  the 

press  section,  here  they  have  ^ 

been  moved  back  to  the  sides  of  rCMCDAI  ■T*' 
the  galleries  further  from  the  GcNcKML 
speaker  and  interfering  with  no  ■  PRESS  mj  m 

Behind  the  scenes  press  ac-  ROOM  ,  ^' 

commodations  are  large,  ad-  ^BjUP  »  -f  \  ft 

jacent  to  the  convention  floor 
and  located  within  the  Amphi- 
the  convention  theatre.  The  major  complaint 
ve-stage  plat-  of  newsmen  working  there  has 
;cted.  Instead  been  that  while  the  convention 
eras  dominat-  arena  is  air-conditioned  the 

d  center  posi-  working  press  area  is  not  and  T/^^B 

1  cameras  and  the  atmosphere  is  always  hot,  u 
still  cameras  stuffy  and  humid  in  spite  of  the 
•emo-  share  the  platform  with  four  favorable  temperatures  outside. 

TV  cameras. 

the  Additional  platforms  erected  Ob^itruction 

in  so  on  the  edges  of  the  side  bal-  Television  networks,  instead 
were  conies  also  provide  space  for  occupying  choice  accommo- 

posi-  ^ctori^  coverap  by  all  media.  right  next  to  the  con- 

lents.  On  each  side  of  the  arena  one  ^gj^^ion  floor  as  in  Los  Angeles,  . 

s  not  TV  camera  shares  space  with  ^^e  located  elsewhere.  Their  ||H||^  d 

irger  eight  still  cameras  and  two  !>w«  J 


Newspapers  Fare 
Better  with  GOP 


Bv  Robert  L.  Brown 


BUSY  GAL — Elizabeth  Carpenter 
taps  out  convention  story  for  Little 
Rock  Arkansas  Gazette  and  Beau¬ 
mont  (Texas)  Enterprise  &  JoumiL 


NEIGHBORLY  CONFERENCE  of  New  York  Herald  Tribune  staffs 
with  Nat  R.  Howard  (far  right),  contributing  editor  for  Cleveland 
(Ohio)  Plain  Dealer:  Loft  to  right,  Robert  M.  White  II,  Herald  Tribiw 
president  and  editor;  Roscoe  Drummond,  Washington  columnist;  can 
Mazo,  Washington  staffer  and  biographer  of  Vice  President  Noon. 


LOCAL  STORY  for  Chicago  Sun-Times  is  Republican  National  Conven¬ 
tion.  Directing  coverage  are  Emmett  Dedmon,  managing  editor;  Larry 
S.  Fanning,  executive  editor  and  Karin  Walsh,  city  editor. 


GOP  Convention 

{Continued  from  page  10) 


Still  cameramen  with  small 
equipment  are  spotted  as  usual 
in  two  locations  on  each  side  of 
the  podium  slightly  below  the 
speaker’s  level  but  far  enough 
in  front  to  permit  all  camera¬ 
men  to  get  good  frontal  shots. 

All  of  the  seats  in  the  press 
section  on  the  convention  floor 
face  the  speaker’s  stand  al¬ 
though  because  of  the  large 
number  of  seats  most  of  them 
are  slightly  behind  the  speaker. 
There  is  no  need,  however,  for 
TV  monitors  to  keep  large  seg¬ 
ments  of  the  press  informed  as 
to  the  proceedings.  The  Asso¬ 
ciated  Press,  in  a  choice  loca¬ 
tion  right  next  to  the  podium, 
has  a  portable  television  camera 
turned  on  to  monitor  the  broad¬ 
casts. 

On  Tuesday  and  Wednesday 
nights  the  press  seats  have  been 
almost  100  percent  occupied. 

Diligent  .sergeants  -  at  -  arms 
try  to  enforce  a  “no  flash-bulb” 
policy  in  the  press  section.  But 
amateur  and  professional  cam¬ 
eramen  take  pictures  there  at 
will  without  flash.  At  the  same 
time  flash  cameras  are  popping 


ON  HOMEGROUNOS  are  Joseph 
Hearst  of  Washinqfon  bureau  and 
Walter  Trohan,  chief  of  the  Chi¬ 
cago  Tribune's  Washington  staff. 

all  over  the  galleries. 

Electronic  equipment  is  a 
necessity  in  covering  such  a 
conclave.  Every  manner  of  re¬ 
cording  and  communications  de¬ 
vice  is  seen  all  over  the  floor. 
Almost  every  news  organization 
is  in  contact  with  its  reporters 
on  the  floor  through  shortwave 
radio  devices. 

The  only  new  innovation 
since  the  Democratic  convention 
appears  to  be  an  application  of 
the  broomstick  to  cameras  of  ail 
kinds  in  order  to  raise  them 


above  the  level  of  the  crowd. 

Following  the  attention  given 
to  television  at  the  National 
Conventions  the  question  has 
been  asked  by  newspapermen  as 
to  what  can  be  done  to  put 
newspapers  in  the  limelight  at 
such  gatherings. 

Ed  McClanahan,  promotion 
director  of  the  Denver  Post,  and 
Alexis  McKinney,  assistant  to 
the  publisher,  recalled  an  inci¬ 
dent  that  might  give  .some  ideas 
to  newspapermen  elsewhere. 

It  .seems  that  at  the  Uni¬ 
versity  of  Colorado  football 
games  the  television  cameras 
were,  as  usual,  atop  the  stadium 
with  huge  banners  proclaiming 
the  station  or  network  call  let¬ 
ters.  The  Post  contrived  a 
similar  banner  for  itself  to  be 
hung  outside  of  its  quarters  in 
the  press  box.  When  .stadium 
officials  protested  this  couldn’t 
be  done,  the  Post  spokesmen  de¬ 
clared  that  either  their  banner 
should  stay  up  or  the  TV  ban¬ 
ners  should  come  down. 

They  all  came  down. 

Which  raises  the  question 
about  TV  or  radio  station  iden¬ 
tification  on  their  microphones 
and  other  equipment  either  at 
political  rallies  or  any  other 
event.  Everyone  knows  what  a 
TV  camera  looks  like  or  what  a 


Two  New  York  News  reporters, 
covering  GOP  meeting,  check 
their  "hometown"  paper's  play  of 
convention  news.  Shown  are  Ted 
Lewis  and  James  Desmond. 


microphone  is.  But  why  should 
such  a  mechanical  device  be 
used  for  the  individual  promo¬ 
tion  of  one  medium  to  the  ex¬ 
clusion  of  other  media  also 
covering  the  event? 

For  instance,  why  shouldn’t 
the  AP,  UPI  or  any  newspaper 
have  a  placard  or  sign  at  their 
place  of  operation  in  the  press 
box  at  the  political  conventions 
for  all  to  see? 

Some  enterprising  Chicago- 
Sun-Times  photographers  did 
just  that  at  the  Republican  Con¬ 
vention  here.  Still  camera  posi- 
(Continued  on  page  48) 


PART  of  Knight  Newspapers'  convention  staff:  Left  to  right,  seated. 
Dale  Davis,  Detroit  (Mich.)  Free  Press,  bureau  chief;  John  S.  Knight, 
president  and  editor;  John  McDermott,  Miami  (Fla.)  Herald;  and 
James  M.  Haswell,  Washington  bureau.  Standing  are  Judd  Arnett,  Free 
Press,  and  Don  Oberdorfer,  Washington  bureau. 
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THREESOME  from  below  the  Mason-Dixon  Line  meet  at  Republican 
publicity  headquarters:  Left  to  right,  James  J.  Kilpatrick,  editor  of  the 
editorial  page,  Richmond  (Va.)  News  Leader;  Sarah  McClendon, 
Washington  correspondent,  El  Paso  (Tex.)  Times,  and  Douglas  Butler, 
associate  editor  of  the  El  Paso  Times. 
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TWO  WRITERS  for  the  New  York  Times  hold  a  conference:  James  B. 
Reston,  Washington  bureau  chief,  and  William  H.  Lawrence  (on  tele¬ 
phone)  of  the  Washington  staff. 


FROM  WASHINGTON — Chalmers  Roberts,  national  bureau  chief,  and 
Edward  T.  Folliard,  White  House  correspondent,  of  the  Washington 
Post  discuss  news  development  at  Chicago. 


■  ‘Last  Man’  Expedition 
‘Leads  to  Libel  Action 


CAMP  SITE  used  by  "The  Last  Man  on  Earth"  in  a  San  Francisco 
Chronicle  survival  test  is  visited  by  Ed  Montgomery,  George  Murphy 
and  Walter  Radke  oT  the  San  Francisco  Examiner. 


San  Francisco 

The  San  Francisco  Exavt- 
iner's  disclosure  that  the  “Last 
Man  on  Earth”  featured  in  a 
.'ian  Francisco  Chronicle  series 
hjd  quit  his  wilderness  camp  10 
days  previously  has  resulted  in 
%  $1,500,000  libel  suit  here. 

The  suit  was  filed  by  the 
Chronicle,  which  has  been  syn¬ 
dicating  the  plight  of  Bud  Boyd, 
its  fish  and  game  writer;  and 
his  wife  and  three  children  who 
set  out  to  test  man’s  ability  to 
survive  in  a  flight  from  atomic 
disaster. 

In  a  separate  action,  Mr.  Boyd 
is  suing  the  Examiner  for  $605,- 
000  for  himself  and  his  family. 


'LAST  MAN'  Bud  Boyd  of  th*  San 
Francisco  Chronicle  was  pictured 
"beat  and  depressed"  just  before 
sickness  of  family  members  caused 
him  to  terminate  survival  test  in 
wilderness. 

An  Examiner  team  estab¬ 
lished  that  the  Boyds  had  de- 
■  parted  after  less  than  two  weeks 
in  their  Northern  California 
mountain  hideout.  The  Exam¬ 
iner  reported  the  find  on  the 
morning  the  Chronicle  reported 
^yd’s  eighth  day  of  a  projected 
six-week  survival  test.  (E&P, 
July  23.) 

The  Chronicle  promptly  ad¬ 
mitted  the  Boyds  had  quit  their 
camp  and  pronounced  the  Ex¬ 
aminer  story  substantially  cor¬ 
rect  “though  full  of  innuendo.” 

But  by  nightfall  the  Chroni¬ 
cle  had  filed  suit  and  the  new 
day’s  Examiner  appeared  de- 
a  daring  its  “complete  opposition 
to  anything  that  would  weaken 
the  will  to  resist”  atomic  attack. 


ture  simply  as  light  summer 
reading  we  would  not  have  paid 
no  attention  to  it,”  the  Hearst 
jiaper  said.  “But  the  Chronicle 
offered  it  to  the  public  as  a  seri¬ 
ous  Civilian  Defense  matter,  de¬ 
claring  it  went  to  the  question 
whether  people  could  survive  on 
their  own  resources  following 
an  atomic  attack. 

Methods  Protested 

“To  this  end  the  Chronicle 
brought  a  Civil  Defense  official 
into  its  exploitation  of  the  ‘Last 
Man’  articles,  and  said  Civil 
Defense  officials  were  watching 
the  ‘survival’  test. 

“We  became  convinced  that  a 
serious  result  of  this  kind  of 
exploitation  could  be  frighten¬ 
ing  to  large  numbers  of  people, 
weakening  their  will  to  resist 
those  who  are  trying  to  frighten 
the  world  by  rattling  nuclear¬ 
armed  rockets. 

“We  stand  in  complete  opposi¬ 
tion  to  anything  that  would 
weaken  that  will  to  resist.” 

The  Chronicle  Publishing 
Company’s  suit  named  the 
Hearst  Publishing  Co.;  the  Ex¬ 
aminer;  Charles  Mayer,  pub¬ 
lisher;  Linton  von  Beroldingen, 
managing  editor;  Ed  Montgom¬ 
ery  and  George  Murphy,  report¬ 
ers;  Walt  Radke,  outdoor  edi¬ 
tor;  Fred  Pedrini,  photogra¬ 
pher,  and  numerous  John  Does. 

The  Examiner  story  of  July 
21  which  said  the  Boyds  had 
not  occupied  their  camp  since 
July  10,  was  described  as  a 
hoax  and  declared  to  contain 
statements  “made  willfully  and 
with  actual  malice,  and  with 
the  design  and  intent  to  .  .  . 
detract  from  the  Chronicle’s 
business  reputation  for  truth¬ 
ful,  honest  and  accurate  report¬ 
ing.” 

The  Chronicle  asked  $1,000,- 
000  for  injury  to  its  own  busi¬ 
ness  and  another  $500,000  as 
punitive  damages. 

The  Examiner  story  implied 
that  the  Boyds  had  not  really 
existed  on  fish  and  game  caught 
with  hand-made  equipment  and 
with  the  mountain  greens  they 
boiled,  the  Chronicle  charged. 

Suffering  Told 

The  Chronicle  stated  that  the 
food  and  left-over  equipment 
found  by  the  Examiner  report¬ 
ers  had  been  brought  into  camp 
by  J.  D.  Proctor,  a  rancher,  on 
the  last  day  of  the  family’s  stay 
and  after  Mr.  Boyd  had  hiked 
out  alone  for  help  for  his  ailing 
wife  and  the  children. 


The  Boyds  were  forced  to  end 
their  survival  test  because  mem¬ 
bers  of  the  family  were  suffer¬ 
ing  unbearably  from  dysentery 
and  malnutrition,  the  Chronicle 
stated. 

Scott  Newhall,  Chronicle  ex¬ 
ecutive  editor,  said  the  Boyds 
gave  up  after  11  days  and 
nights  and  a  morning  in  the 
woods.  They  returned  to  their 
Mill  Valley  home. 

“The  Bud  Boyd  family  test 
has  been  carried  out  with  com¬ 
plete  good  faith,”  Mr.  Newhall 
.said.  “A  group  of  impartial  ob¬ 
servers,  men  of  the  highest 
stature  in  the  State  of  Cali¬ 
fornia,  have  been  kept  fully  in¬ 
formed  of  its  progress,  and  have 
been  in  touch  with  the  Boyd 
family. 

“The  questions  raised  by  our 
hysterical  competitors  will  be 
fully  and  carefully  answered  in 
Bud  Boyd’s  narrative.” 

A  poll  of  the  42  newspapers 
taking  the  feature  resulted  in 
only  three  cancellations,  Mr. 
Newhall  said.  The  Las  Vegas 
(Nev.)  Review-Journal  added 
the  feature  after  learning  of 
the  asserted  expose. 

The  Chronicle  said  the  Ex¬ 
aminer’s  task  force  had  “jackal¬ 
like  success”  in  finding  the  camp 
site  of  “this  fascinating,  and, 
we  believe,  highly  significant 
discovery.” 

KeAentment  Told 

The  editorial  also  said: 

“We  deeply  resent,  our  fel¬ 
low  publishers  resent,  and  we 
believe  the  fair-minded  public 
will  join  us  in  resenting,  the 
malignant  suggestion  that  this 
man  and  wife  and  their  three 
children  have  been  on  a  lark 
when  actually  they  have  been 
scrabbling  for  survival  on 
boiled  skunk  cabbage  and  wild 
greens  and  trout  and  frogs. 

“The  fear,  anxiety  and  misery 
of  this  lesson  on  modem  man’s 


unfitness  to  survive  in  flight 
from  atomic  disaster  have  shown 
through  each  dispatch.  Boyd’s 
accounts  came  to  us,  of  course, 
after  several  days’  delay.  For 
obvious  reasons  of  preserving 
its  suspense,  we  have  not  chosen 
to  end  the  experiment  until 
Boyd’s  own  narrative  had 
brought  its  readers  up  for  that 
bitterly  disappointing  climax.” 

Hideaway  Found 

The  secrets  of  the  I.ast  Man’s 
hideaway  were  first  penetrated 
by  Ed  Montgomery,  Examiner 
reporter  who  found  the  camp¬ 
site  on  Lipstick  Lake  in  Klam- 
oth  National  Forest  on  a 
three-day  search  which  ended 
July  16. 

Mr.  Montgomery  returned  to 
the  site  as  head  of  a  team  July 
18  to  obtain  full  details  and 
photos  which  were  printed  July 
21.  The  Examiner  publication 
was  delayed  pending  full  con¬ 
firmation  of  the  first  Montg;om- 
ery  findings. 

The  Examiner  reported  evi¬ 
dence  of  packaged  foods,  soft 
drinks,  toilet  tissue,  matches, 
sugar  cubes,  spent  .22  bullet, 
magazines  and  fishing  tackle, 
it  was  stated  in  a  copyrigdited 
feature. 

Mr.  and  Mrs.  Boyd  and  their 
three  children  were  sent  into 
the  woods  equipped  only  with 
an  axe,  knives,  clothesline, 
twine  and  salt,  the  Chronicle 
announced. 

Photos  Aided  .Search 

The  quest  for  the  Boyd  camp¬ 
site  was  Ed  Montgomerjr's  sec¬ 
ond  successful  news  venture 
into  the  Northern  California 
wilds.  Just  five  years  before 
the  Pulitzer  winner  entered  the 
forests  on  the  west  side  of  the 
Trinity  Alps  and  found  the  body 
of  Stephanie  Bryant,  a  killer’s 
victim. 

(Continued  on  page  47) 


“Had  the  Chronicle  advertised 
Its  ‘Last  Man  on  Earth’  fea- 
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TEEN-AGERS’  IMAGE  OF  PRESS 

2.  Primary  Counsellor 


NE^ 


^This  is  the  second  of  three 
articles  reporting  on  surveys 
among  high  school  pupils.  The 
first,  published  last  week,  told 
of  the  teen-agers’  areas  of  in¬ 
terest.  The  next  will  offer  sug¬ 
gestions  to  newspaper  editors.) 


TABLE  4 


By  Norris  G.  Davis  and  Sue  W  atkins 

School  of  Joumalienv,  University  of  Texas 


THE  MEDIA  RESPONDENTS  WOULD 
APPEAL  TO  FOR  HELP  IN  INFORM- 
ING  THE  PUBLIC  ABOUT 
CROWDED  CONDITIONS  IN  THt 
SCHOOL 


H 

B 


Newspapers  and  newspaper¬ 
men  rate  high  with  teen-agers 
despite  the  glamor  of  competing 
media.  Today’s  teen-ager  re¬ 
ceives  most  of  his  current  news 
from  newspapers  and  the  news¬ 
paper  is  the  media  he  would  ap¬ 
peal  to  first  for  help  in  solving 
problems. 

These  facts  were  revealed  in 
the  study  of  4,493  Texas  teen¬ 
agers.  The  favorable  image  of 
the  paper  held  by  these  teen¬ 
agers  coincided  with  their  high 
readership  of  the  paper. 

Some  36  percent  of  the  re¬ 
spondents  said  they  received 
most  of  their  current  news  from 
newspapers.  Television  ranked 
second  with  28  percent;  radio 
next  with  2.5  percent.  (See  Table 
1.) 


TABLE  I 

SOURCES  OF  NEWS 


Media 

Percentage  of 
Respondents 

Newspapers . 

36% 

Television  . 

28 

Radio  . 

25 

News  magazines 

4 

Other  . 

1 

No  answer  . 

6 

When  the  teen-agers  were  di¬ 
vided  according  to  sex,  newspa¬ 
pers  were  the  primary  source  of 
current  news  for  both  male  and 
female.  Forty-one  percent  of  the 
males  and  33  percent  of  the  fe¬ 
males  placed  the  newspaper 
first. 

Both  rank  in  school  and  grade 
averages  influence  the  students 
choice  of  news  media.  Both  sen¬ 
iors  and  juniors  in  high  school 
ranked  the  newspaper  first. 
Newspapers  and  television  were 
of  equal  importance  to  sopho¬ 
mores  and  the  freshmen  placed 
television  above  newspapers- 
This  indicates  that  the  older, 
more  mature,  teen-agers  depend 
on  the  newspaper  more  than  on 
other  media  while  the  younger 
teen-agers  prefer  the  visual  tel¬ 
evision  for  news  coverage. 

When  the  teen-agers  were 
divided  according  to  their  grade 
averages  in  school  those  making 
“B’s”  and  “C’s”  both  rated  the 
newspaper  above  other  media- 
However,  the  “A”  students  rated 
both  television  and  radio  higher 


than  newspapers  although  the 
difference  was  slight  among 
the  three  media.  Newspapers 
were  the  primary  source  of  cur¬ 
rent  news  for  25  percent  of  the 
“A”  students,  television  for  26 
percent,  and  radio  for  27  per¬ 
cent.  This  does  not  necessarily 
mean  that  the  “A”  students  do 
not  read  the  newspaper  as  much 
as  do  other  students.  It  would 
be  more  logical  to  believe  that 
this  indicates  that  the  “A”  stu¬ 
dents  make  more  use  of  all  the 
media  than  do  tho.se  making 
lower  grades. 

Students  who  had  had  a  course 
in  journalism  depend  on  the 
newspaper  more  than  do  those 
Avho  have  not  had  such  a  course. 
Forty-five  percent  of  the  teen¬ 
agers  who  had  taken  a  course  in 
journalism  placed  the  newspa¬ 
per  first  as  their  primary  source 
of  current  news  and  only  35 
percent  of  those  who  had  never 
had  any  journalism  training  did 
so. 

The  teen-agers  were  then 
asked  a  series  of  indirect  ques¬ 
tions  to  determine  their  atti¬ 
tudes  toward  newspapers  and 
newspapermen.  The  first  such 
question  listed  men  in  seven  dif¬ 
ferent  occupations  and  asked 
the  teen-agers  which  person 
they  would  prefer  to  have  in 
their  home  for  dinner.  Ministers 
were  the  most  popular,  with  29 
percent  choosing  them  as  a  din¬ 
ner  guest.  Newspaper  reporter.® 
were  second,  with  19  percent  of 
the  respondents  choosing  them- 
Other  choices  in  order  were 
lawyer,  doctor,  teacher,  banker, 
and  salesman.  (See  Table  2.)  It 
is  interesting  to  note  that  the 
newspaperman  ranked  higher 
in  prestige  than  did  professional 
men  such  as  doctors  and  law¬ 
yers.  Undoubtedly,  the  glamor 
of  new’spaper  work  is  not  as 
badly  faded  as  many  newspa¬ 
permen  have  felt. 


Two  questions  were  asked  in 
such  a  way  as  to  get  an  indirect 
measure  of  the  teen-agers’  opin¬ 
ions  as  to  the  effectiveness  of 
the  mass  media  in  influencing 
community  opinion.  They  were 
asked  which  of  the  media  they 
would  go  to  first  for  help  in 
solving  specific  problems. 

The  first  of  these  questions 
was,  “If  your  city  needed  a  new 
high  school  which  of  the  follow¬ 
ing  media  do  you  think  would 
help  you  most  in  getting  the 
community  to  act?’’  They  were 
to  choose  either  the  newspaper, 
the  radio  station,  the  television 
station,  or  mass  meetings.  Fif¬ 
ty-nine  percent  of  the  respond¬ 
ents  would  go  to  the  newspaper 
first  for  help.  The  television  sta¬ 
tion  was  second  with  17  percent 
indicating  they  would  go  to  this 
media  for  help  first.  Fifteen  per¬ 
cent  chose  mass  meetings,  and 
only  6  percent  said  radio.  (See 
Table  3.) 


Media 

Percentage  el 
Respondents 

Newspapers . 

71% 

Television  . 

18 

Radio  . 

8 

No  answer 

3 

The  other  question  the  tea- 
agers  were  given  to  answer  in 
the  attempt  to  determine  their 
image  of  newspapers  and  new»- 
])apermen  asked  which  of  the 
printed  media  was  easiest  for 
them  to  read.  They  were  to 
choose  between  newspaper*, 
news  magazines,  general  magn- 
zines,  and  text  books.  Again  the 
newspapers  rated  first  with  51 
percent  saying  they  were  the 
easiest  to  read.  (See  Table  5.) 


TABLE  5 

EASIEST  TO  READ 


TABLE  3 


THE  MEDIA  RESPONDENTS  WOULD 
APPEAL  TO  FOR  HELP  IN  GETTING 
A  NEW  HIGH  SCHOOL 


Media 

Percentage  el 
Respondents 

Newspapers . 

51% 

General  magazines 

30 

News  magazines 

8 

Text  books  . 

8 

No  answer 


Media 

Percentage  of 
Respondents 

Newspapers . 

59% 

Television  . 

17 

Mass  meetings 

15 

Radio  . 

6 

No  answer  . 

3 

TABLE  2 

RANKING  OF  PROFESSIONS 


Professions 

Percentage  of 
Respondents 

Minister  . 

.  29% 

News  Reporter 

19 

Lawyer  . 

16 

Doctor  . 

.  13 

Teacher  . 

.  12 

Banker 

5 

Salesman 

2 

No  answer . 

.  4 

The  second  of  these  indirect 
questions  was,  “If  conditions  in 
your  school  room  were  so 
crowded  that  you  had  to  hang 
your  Christmas  tree  from  the 
ceiling,  and  if  you  felt  that  the 
public  should  be  informed  of 
this  condition,  which  of  the  fol¬ 
lowing  media  would  you  go  to 
for  help  first?’’  'The  idea  for 
this  question  came  from  an  ac¬ 
tual  situation  that  was  reported 
in  a  Houston,  Texas,  newspaper 
several  years  ago.  The  newspa¬ 
per  again  was  the  medium  they 
would  appeal  to  for  help  first. 
Television  and  radio  were  next 
in  that  order.  (See  Table  4.) 

It  is  interesting  to  note  that 
in  this  question  there  was  no 
choice  of  mass  meetings.  Most 
of  the  respondents  who,  in  an¬ 
swering  the  first  question, 
stated  they  would  use  mas.® 
meetings,  apparently  moved 
over  to  the  newspaper  in  an- 
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A  number  of  persons,  includ¬ 
ing  several  newspapermen,  who 
discussed  this  question  before 
the  results  were  known  pre¬ 
dicted  that  general-interest 
magazines  would  receive  the 
majority  of  the  responses.  Tbe 
high  response  for  the  newspa¬ 
pers  again  indicates  that  te«>- 
agers  are  familiar  with  newspa¬ 
pers  and  that  for  the  most  part 
they  find  the  papers  easy  to  un¬ 
derstand. 

FYom  this  study  it  can  be  con¬ 
cluded  that  the  newspaper  rank* 
higher  in  prestige  with  te^ 
agers  than  do  other  news  medifc 
T^is  is  true  both  when  consi^ 
ering  which  medium  is  the  ma* 
source  of  current  news  for  the 
teen-ager  and  which  he  would 
go  to  first  for  help  in  solviif 
specific  community  problema- 

This  places  an  even  hi|di» 
responsibility  on  newspapema* 
Teen-age  readers  have  respac* 
for  newspapers  —  newspapiP 
must  continue  to  earn  that  re¬ 
spect.  Newspapers  and  newap*? 
permen  throughout  the  counW 
have  the  responsibility  of  me**- 
ing  the  challenge  and  the  op¬ 
portunity  that  the  teen-al» 
audience  offers  them. 

(continued  next  week). 
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swering  the  second  question- 
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NEW  CHKAGO  TRIBUNE  PRESIDENT 


Howard  Wood  Carries  on  Work 
Begun  Under  Campbell  Regime 


Cites  5 -Year  Progress  Report; 
Maxwell  Named  1st  Vice-Pres. 

By  <>«‘or^e  A.  Brandenburg 


Chicago 

Election  of  J.  Howard  Wood, 
59,  as  president  of  the  Tribune 
Company  and  publisher  of  the 
Chicago  Tribune  by  unanimous 
vote  of  the  board  of  directors 
marks  continuance  of  the  top 
management  team  set  up  by  the 
late  Col.  Robert  R.  McCormick 
before  his  death  on  April  1, 1955. 

A  member  of  the  Tribune  staff 
for  35  years  and  general  man¬ 
ager  of  the  Tribune  and  vice- 
president  of  the  Tribune  Com¬ 
pany  since  1955,  Mr.  Wood  suc- 
i-eeds  the  late  Chesser  M.  Camp¬ 
bell  as  president  and  publisher, 
the  latter  having  died  July  10 
while  on  a  fishing  vacation  at 
Baie  Comeau,  Canada.  (E&P, 
July  16,  p  12).  Mr.  Campbell 
had  succeeded  to  the  joint  ex¬ 
ecutive  post  vacated  by  the 
death  of  Colonel  McCormick, 
who  had  designated  Mr.  Camp¬ 
bell,  Mr.  Wood  and  W.  D.  Max¬ 
well  as  his  chief  “lieutenants” 
before  his  death. 

Maxwell  1st  VP 

William  (Don)  Maxwell,  edi¬ 
tor  of  the  Tribune  and  vice- 
president  of  the  Tribune  Com¬ 
pany,  was  elected  first  vice- 
president,  a  new  position,  at  the 
July  22  meeting  of  the  board. 

Harold  F.  Grumhaus  and 
Walter  C.  Kurz  were  elected 
ncepresidents  of  the  Tribune 


Company.  Mr.  Grumhaus,  who 
liecame  production  manager  of 
the  Tribune  in  1955,  was  named 
business  manager.  He  succeeds 
Chester  E.  McKittrick,  who  was 
made  assistant  to  the  publisher. 

Mr.  Kurz,  who  has  b^n  adver¬ 
tising  manager  of  the  Tribune, 
will  become  director  of  sales. 

F.  A.  Nichols,  formerly  as¬ 
sistant  to  the  publisher,  has  been 
made  assistant  to  the  president 
of  the  Tribune  Company. 

Owen  a  Trustee 

Stewart  D.  Owen,  night  man¬ 
aging  editor  of  the  Tribune,  was 
named  as  a  successor  trustee  of 
the  McCormick-Patterson  Trust, 
which  holds  the  controlling  inter¬ 
est  of  the  Tribune  Company,  re¬ 
placing  Mr.  Campbell  as  one  of 
the  five  trustees  representing 
the  McCormick  interests. 

The  other  McCormick  trustees 
are  Messrs.  Wood,  Maxwell, 
Arthur  A.  Schmon,  president, 
Ontario  Paper  Co.,  Ltd.,  and 
other  Tribune  Company  Ca¬ 
nadian  subsidiaries,  and  Mrs. 
Garvin  (Basie  McCormick 
Miller)  Tankersley,  niece  of 
Colonel  McCormick. 

Colonel  McCormick  and  Capt. 
Joseph  Medill  Patterson,  former 
publisher  of  the  New  York 
News,  were  the  original  trustees 
of  the  McCormick-Patterson 
Trust  established  in  the  early 


J.  Howard  Wood 

’30’s.  Since  the  McCormick- 
Patterson  Trust  was  to  con¬ 
tinue  in  force  for  20  years  after 
the  death  of  the  last  survivor  of 
McCormick  and  Patterson,  it 
will  terminate  April  1,  1975. 

Upon  the  death  of  Captain 
Patterson  in  1946  and  that  of 
his  sister,  Eleanor  Patterson, 
former  publisher  of  the  Wash¬ 
ington  (D.  C.)  Times-Herald 
(later  sold  to  the  Washington 
Post  by  Col.  McCormick)  in 
1948,  three  executives  of  the 
New  York  News  were  named  as 
trustees  of  the  Patterson  trust. 
These  trustees  are  F.  M.  Flynn, 
president  of  the  News;  Richard 
W.  Clarke,  executive  editor;  and 
Mary  King  Patterson,  widow  of 
the  late  Captain  Patterson. 

Other  Officers  Re-elected 

Other  Tribune  Company  of¬ 
ficers  re-elected  at  the  July  22 
meeting  were  Paul  C.  Fulton, 


treasurer;  James  A.  Cotey,  audi¬ 
tor  and  comptroller;  A.  M.  Ken¬ 
nedy,  secretar>’;  F.  J.  Byington, 
Jr.,  and  F.  A.  Nichols,  assistant 
secretaries;  and  J.  J  Jameson, 
assistant  treasurer.  All  are  Chi¬ 
cago  Tribune  executives. 

Mr.  Wood  was  also  elected 
president  of  the  Chicago  Trib¬ 
une  Building  Corp.,  in  place  of 
Mr.  Campbell.  He  also  replaces 
Mr.  Campbell  as  first  vicepresi¬ 
dent  of  the  Ontario  Paper  Co., 
Ltd.;  Quebec  North  Shore  Paper 
Co.;  and  Quebec  and  Ontario 
Transportation  Co.  He  continues 
as  a  director  of  the  News  Syndi¬ 
cate  Co.,  Inc.,  which  publishes 
the  New  York  News;  Chicago 
Tribune-New  York  News  Syndi¬ 
cate;  WGN,  Inc.,  the  Tribune’s 
radio  and  television  stations; 
WPIX,  Inc.,  the  New  York  sta¬ 
tion  owned  and  operated  by  the 
New  York  News;  Ontario  Paper 
Co.,  Ltd.;  Quebw  North  Shore 
Paper  Co.;  Quebec  and  Ontario 
Transportation  Co.;  Illinois  At¬ 
lantic  Corp.;  and  the  Mani- 
couagan  Power  Co.,  Canada. 

He  is  president  of  WGN,  Inc., 
and  treasurer  of  Illinois  Atlan¬ 
tic  Corp.;  Ontario  Paper  Co., 
Ltd.;  Quebec  North  Shore  Co.; 
Manicouagan  Power  Co. ;  and 
Marlhill  Mines,  Ltd. 

Heads  Vast  Operation 

Howard  Wood,  as  president 
of  the  Tribune  Company,  heads 
up  a  vast  operation  that  con¬ 
sists  of  14  principal  subsidiaries 
in  the  United  States  and  Canada 
that  embraces  three  newspapers, 
including  Chicago’s  American, 
purchased  from  Hearst  News- 
(Contniued  on  page  45) 
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Chestar  E.  McKi-Hrick 


William  D.  Maxwell  Harold  F.  Grumhaus 
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UPI  Names  Bechtold 
As  Financial  Editor 


mew. 


'^***®^  Bechtold  go  many  belong  to  investment 

Mr.  Walzer  becomes  a  news  c'“bs  today  and  know  as  much 
department  consultant.  He  ^  brokers.  You  should  avoid 
served  as  financial  editor  34  technical  terms,  unless  you  ex¬ 
years.  plain  them. 

Dorothea  M.  Brooks  was  ap-  Losses  Make  News 

pointed  assistant  financial  edi¬ 
tor,  the  post  formerly  held  by  “It  is  an  interesting  slant  on 
Mr.  Bechtold.  She  has  been  in  the  ideas  of  editors  that  de- 
the  department  since  1945,  and  dining  markets  deserve  the  big- 
for  several  years  has  served  as  gest  headlines,”  continued  Mr. 
copy  editor  of  the  financial  Walzer.  “The  big  market  drops 
service.  get  the  big  treatment.  A  steady 

Mr.  Bechtold  joined  UP  (now  rise  to  new  highs  seems  to  re- 
UPI)  in  1945.  In  1959  he  was  ceive  only  moderate  attention, 
appointed  Mr.  Walzer’s  assist-  This  has  been  so  over  the  years, 
ant.  He  is  a  governor  of  the  “Wall  Streeters  always  dread 
New  York  Financial  Writers’  the  time  when  markets  become 
Association.  front  page  news,”  he  added. 

.  “When  they  do  they  are  in 

Writes  Columns  trouble — and  front  page  treat- 

Educated  in  New  York  City’s  is  said  to  stimulate  new 

public  schools  and  Columbia  selling.  Recently  there  have  been 
University,  Mr.  Bechtold  ma-  declines  but  they  have 

jored  in  economics  with  a  view  lacked  the  spectacular  embellish- 
to  becoming  a  business  and  fi-  volume  and  hence 

nancial  news  writer.  He  writes  t  seemed  to  rate  front- 

UPI’s  daily  stock  market  re-  treatment.” 

view,  a  weekly  column  on  real  part  of  his  job  in  Roches- 

estate,  and  another  on  business  financial  pages,  he 

conditions.  copy  down  stock  quota- 

Mr.  Walzer  began  his  news-  tions  at  a  local  brokerage  house, 
paper  career  at  the  Rochester  thus  knew  all  the  stock  ab- 
(N.  Y.)  Times-Union  where  he  breviations.  One  day  at  the  UP, 
served  as  college  reporter,  fi-  i'b®  financial  editor  was  away 
nancial  editor,  and  night  editor.  could  decipher 

He  came  to  New  York  to  teach  Jones  quotations — until  it 

history  and  English  at  Wagner  '^as  discovered  Elmer  Walzer 
College  in  January  of  1924.  This  incident  caused  him 

He  took  over  supervision  of  ^  be  named  financial  editor  a 
the  Financial  Department  about  short  time  later.  There  were  only 
three  years  after  the  depart-  three  in  the  department  then, 
ment  had  been  started  by  Grounded  in  economics  at  the 
William  H.  Grimes,  who  later  University  of  Rochester,  Mr. 
became  an  editor  of  the  Wall  Walzer  continued  studies  of  the 
Street  Journal.  subject  at  Columbia  University. 

Under  Mr.  Walzer’s  manage-  ,  .  Leader 

ment  United  Press  began  to 

tabulate  Stock  Exchange  stocks  He  is  a  past  president  and 
and  disseminate  them  to  news-  charter  member  of  the  New 


BIG  BOOST  FOR  SMALL  ADS— Caria  Borella,  "Tha  Examiner  ClatsiHad 
Girl,"  gives  final  inspection  to  22-foot  high  picture  of  herself  in  i 
poster  which  promotes  classified  advertising  in  the  Los  Angeles  Examinnr 


to  give  more  time  to  his  exten¬ 
sive  interests  in  trade  periodi¬ 
cals,  magazines  and  newspapers. 
A  son,  Edward  Langton  IliUe, 
manages  the  Birmingham  Po$t 
and  Coventry  Telegraph. 


in  riiih  "marked  his  4Utii  aiuu- 

DUU  III  rress  I^IUD  versary  with  the  news  servw 

Cleveland  last  Tuesday.  He  entered  AP 
The  Press  Club  of  Cleveland,  service  in  1920  at  Columboh 


its  history.  past  23  years. 
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‘  Ad  Defense 
Stand  Issued 
J  By  Ad  Group 

San  Francisco 
I  A  protest  against  convention 

1  sUtements  declared  to  reflect 
unfairly  on  advertising  has  been 
Sled  with  the  Democratic  Na- 

^  tional  Committee  by  the  Adver- 
I]  tising  Association  of  the  West. 
The  protest  was  forwarded  to 
Henry  Jackson,  chairman  of  the 
committee,  in  a  letter  signed  by 
Donald  Ostensoe,  president,  and 
Charles  W.  Collier,  executive 
vicepresident  of  the  AAW. 

The  letter  reported  that  many 
members  of  the  AAW,  com¬ 
prising  6500  persons  in  the  13 
western  states,  had  called  at¬ 
tention  to  what  they  termed 
“unwarranted  statements”  made 
by  Senator  Frank  Church,  Idaho, 
keynote  speaker  at  the  Demo¬ 
cratic  convention. 

“We  refer  to  such  statements 
as  ‘Madison  Avenue  takes 
charge;’  ‘barrage  of  bland  bally- 

*  hoo,’  ‘government  run  by  huck¬ 
sters’  and  like  expressions  often 
erroneously  identified  with  the 
advertising  profession,”  the 
letter  stated. 

Advertising  people  are  dedi¬ 
cated  to  good  government  and 
wish  the  Democratic  National 
conunittee  and  all  others  seeking 
to  help  the  people  select  new 
leadership  to  have  the  fullest 
opportunity  to  tell  their  story, 
the  letter  said. 

“We  firmly  believe  such  state¬ 
ments  do  not  represent  the  work 
or  the  attitude  of  most  of  the 
workers  in  advertising,”  it 
added.  Prominent  Democrats  in¬ 
clude  Chester  Bowles,  William 
Benton,  Charles  Brown,  and 

*  Walter  Guild,  it  was  not^. 

“Such  remarks  are  an  affront 
to  men  of  this  caliber,  as  they 
are  to  men  of  similar  capacity 
but  sponsoring  other  candi¬ 
dates,”  the  letter  stated. 

• 

Air  France  Uses 
35  Travel  Sections 

Air  France  has  embarked  on 
an  ^vertising  campaign  to  ac¬ 
quaint  the  public  with  the  17- 
<fay  excursion  fare  which  will 
be  in  effect  from  Oct.  1,  1960 
^  through  March  31,  1961. 

The  program  was  launched 
^  week  in  newspapers  with 
wO-line  ads  in  35  Sunday  Trav- 
‘  el  Sections. 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


HOW  NEWSPAPERS  AND  TV  SHARE  IN  TOP 
ADVERTISERS’  BUDGETS 


3,535  Items 


Company 


1.  General  Motors  Corp . 

2.  Procter  &  Gamble  . 

3.  Ford  Motor  Co . 

4.  General  Foods  Corp . 

5.  Lever  Bros.  Co . 

6.  American  Home  Products  Corp. 

7.  Colgate-Palmolive  Co . 

8.  Chrysler  Corp . 

9.  R.  J.  Reynolds  Tobacco  Co . 

10.  American  Tobacco  Co . 

11.  General  Electric  Co . 

12.  General  Mills  Inc . 

13.  Distillars  Corp.-Saagrams  Ltd... 

14.  P.  Lorillard  Co . 

15.  Bristol-Myers  Co . 

16.  Liggett  &  Myers  Tobacco  Co... 

17.  American  Telephone  & 

Telegraph  Co . 

18.  Philip  Morris  Inc . 

19.  Sterling  Drug  Co . 

20.  National  Dairy  Products  Corp. 

21.  Kellogg  Co . 

22.  Brown  &  Williamson  Tobacco 

Corp . 

23.  Gillette  Co . 

24.  Campbell  Soup  Co . 

25.  Miles  Laboratories  Inc . 


Total 

Newspapers 

Total  TV 

110.602,039 

$38,622,558 

$23,819,034 

105,616,190 

6,249,563 

95,340,352 

61,682,606 

19,679,542 

16,438,127 

61,063,624 

13,738,272 

35,489,721 

56,767,363 

6,876,767 

46,853,895 

52,184,538 

3,967,967 

38,767,078 

49,531.959 

7,300,542 

36,358,414 

47.468.667 

17,193,094 

11,520,446 

38,673,265 

8,192,351 

20,376,277 

34,622,793 

9,257,883 

13,348,880 

31,666,263 

7,591,773 

6,632,854 

30,823,439 

7,064,547 

16,156,947 

28,706,637 

11,373,763 

2,476,860 

28,605,747 

6,779,442 

17,002,728 

27,943,794 

909,483 

20,361,357 

25,902,172 

3,262.609 

14,540,097 

22,912,502 

5,987,885 

6,443,170 

22,320,599 

4,923.560 

12,982,348 

22,018,578 

2,017,570 

16,636,373 

22,015,870 

6,545,894 

7,922,187 

21,766,988 

3,927,363 

13.442,861 

21,565,288 

2,063,356 

17,845,593 

20,277,178 

1,977,553 

16,387,524 

19,033,517 

4,906,207 

5,258,735 

18,893,708 

1,636,860 

15,251,345 

It’s  No  Wonder  They  Won 
Prize  for  Merchandising 


San  Francisco 

The  San  Diego  Union  and 
Evening  Tribune,  for  the  fourth 
consecutive  year,  were  named 
winners  of  the  California  News¬ 
paper  Advertising  Executives 
Association’s  national  merchan¬ 
dising  service  award. 

The  award  was  announced  at 
the  annual  meeting  of  the 
CNAEA  here  recently. 

The  award  was  made  in  rec¬ 
ognition  of  the  Copley  Press  pa¬ 
pers’  color  campaign  developed 
to  introduce  Double  Milk  Won¬ 
der  Bread,  a  product  of  the 
Continental  Baking  Co. 

The  prize  winning  merchan¬ 
dising  program  was  set  up  by 
John  Mulkey,  manager  of  gen¬ 
eral  advertising,  and  Robert 
Landis,  merchandising  manager* 
in  conference  with  Bil  Reed,  lo¬ 
cal  Continental  Baking  man¬ 
ager,  and  William  J.  Jost  Jr., 
account  executive,  Ted  Bates  & 
Co.,  New  York  City. 

The  merchandising  assist¬ 
ance  was  developed  in  the  fol¬ 
lowing  stages: 

Initially,  a  sales  meeting  was 
held  with  the  driver-salesmen 
of  the  San  Diego  division  of 
Continental  Baking  Co.,  at 
which  the  program  was  dis¬ 
cussed.  At  this  meeting,  a  60- 


foot  long  newspaper  roll  laid 
out  in  pages  was  unravelled  to 
emphasize  the  amount  of  space 
and  insertions  in  the  Union  and 
Tribune  that  would  be  devoted 
to  the  campaign. 

This  was  followed  up  by  per¬ 
sonal  calls  on  the  wives  of  24 
key  buyers  in  their  homes.  Mar¬ 
jorie  Gill,  merchandising  assist¬ 
ant,  personally  delivered  to  the 
wives  a  silver  bread  platter,  a 
loaf  of  the  bread,  and  a  10-inch 
baby  doll  to  symbolize  the  birth 
of  the  new  product. 

Four-colored  bulletins  went 
out  to  members  of  the  local  gro¬ 
cery  trade  and  attached  to 
these  were  teething  rings,  again 
symbolizing  the  new  product. 

The  Union  and  Tribune  fea¬ 
tured  bread  recipes  in  its 
“Recipe  of  the  Week”  column, 
displays  were  set  up  in  the  pa¬ 
pers’  sidewalk  showcases. 

Once  the  campaign  was  well 
under  way,  four-colored  re¬ 
minders  went  out  along  with 
telegrams  to  key  buyers. 

The  campaign,  which  began 
March  3  and  continued  through 
May  20,  featured  11  black  and 
red  ads,  6  of  which  were  7  col¬ 
umns  full,  and  5  of  which  were 
5  columns  by  200  lines. 


Promoted  in 
Newspapers 

Corrected  newspaper  national 
advertising  figures,  showing  by 
advertiser  and  product  the  rec¬ 
ord  $772,905,000  expenditure  in 
the  medium  in  1959,  have  been 
published  by  the  Bureau  of  Ad¬ 
vertising  of  the  American  News¬ 
paper  Publishers  Association. 
Preliminary  figures  were  re¬ 
leased  by  the  Bureau  in  April. 

The  Top  3 

As  previously  announced,  the 
top  three  advertisers  last  year 
were  General  Motors  Corpora¬ 
tion,  Ford  Motor  Company  and 
Chrysler  Corporation.  Their  ex¬ 
penditures  were  reported  as  fol¬ 
lows:  General  Motors,  $38,622,- 
558,  an  increase  of  11.6%;  Ford, 
$19,679,542,  off  1.6%;  Chrysler, 
$18,095,839,  up  12.7%;  (In  the 
preliminary  report,  Chrysler’s 
investment  was  given  as  $17,- 
193,094;  the  others  remain  un¬ 
changed.) 

The  book  includes  the  figures 
for  1,583  national  advertisers 
who  invested  $25,000  or  more  in 
newspapers  last  year,  and  3,535 
products. 

The  figures  do  not  include 
production  costs.  These  costs, 
generally  calculated  at  6.9%  of 
the  space  costs,  bring  the  na¬ 
tional  advertising  total  to  $826,- 
235,455.  Also  not  included  in 
the  listings  are  the  many  mil¬ 
lions  of  dollars  invested  by  na¬ 
tional  advertisers  in  cooperative 
advertising  with  dealers. 

Actual  Linage 

In  a  description  of  how  the 
analysis  was  made,  the  Bureau 
notes  that  the  report  is  based 
on  actual  linage  measurements 
in  944  weekday  English- 
language  newspapers  and  373 
Sunday  newspapers  in  cities  of 
10,000  population  and  over. 
These  newspapers  represent 
88.7%  of  total  weekday  circula¬ 
tion  and  94.9%  of  total  Sunday 
circulation. 

The  total  national  advertising 
figure  includes  a  projection  of 
1.4%,  to  account  for  newspapers 
not  measured  and  under-$25,000 
advertisers.  The  individual  ad¬ 
vertiser-product  figures,  how¬ 
ever,  reflect  actual  measure¬ 
ments  and  do  not  include  pro¬ 
jections. 


for  July  30,  1960 


17 


.Iillinilll'llllillllllllilllllllllllll 


WNIMIIIinillllllllllllllllllHIIIIIinilWIIIIIIIIINIIIIIIIHIIIIIIM 

AD-lines 

By  Robert  B.  McIntyre 

No  one  needs  protection 
against  people  who  submit  un¬ 
solicited  advertising  ideas  more 
than  an  advertiser. 

All  too  often  someone  alleges 
that  an  advertiser’s  slogan  in¬ 
fringes  on  theirs,  creates  unfair 
competition,  or  is  their  idea  Im*- 
ing  used  without  permission.  Re¬ 
sult:  lawsuit. 

Now  Seaboard  Surety  Com¬ 
pany  is  offering  Advertisers’  Lia¬ 
bility  Insurance. 

*  *  * 

Details  on  the  new  policy  are 
presented  in  the  Insurance  In¬ 
formation  Institute's  Casualty  and 
Surety  Journal  in  an  article  writ¬ 
ten  by  Roliert  K.  Thompson,  Sea¬ 
board's  assistant  secretary,  who 
notes  that  Seaboard  is  the  fourth 
company  writing  such  coverage, 
“the  prior  three  having  with¬ 
drawn  because  of  unsatisfactory 
results.” 

Seaboard's  policy  is  designed 
to  indemnify  advertisers  against 
the  liability  imposed  by  law  or 
assumed  by  it  under  contract  as 
defined,  as  a  result  of  any  final 
judgment  for  money  damages  re¬ 
sulting  from: 

] )  libel,  slander  or  defama¬ 
tion;  2)  any  infringement  of 
copyright  or  of  title  or  of  slogan; 
3)  piracy,  or  unfair  competition 
of  idea  misappropriation  under 
implied  contract;  and  4)  any  in¬ 
vasion  of  rights  of  privacy  com¬ 
mitted  or  alleged  to  have  been 
committed  in  any  ad.  publicity 
article,  broadcast  or  telecast,  and 
arising  out  of  the  Insured’s  ad¬ 
vertising  activities. 


Air-ROP  Color  Brew 
Gives  Beer  Top  Head 


An  expert  brew  of  broadcast 
and  ROP  newspaper  color  ad¬ 
vertising  in  Chicago  is  giving  a 
fine  foaming  head  to  Meister 
Brau,  the  brand  of  the  69-year- 
old  Peter  Hand  Brewery. 

Chicago  is  a  tough  market, 
too.  It  is  heav'ily  dominated  bv 
nationally-advertised  beers.  Id 
such  a  situation  a  local  brewery 
might  consider  it  something  of 
a  triumph  just  to  hold  its  own. 
But  Peter  Hand  is  winning  in¬ 
creased  sales  with  its  mucb- 
talked-about  ‘Personality’  ad- 


Seaboard's  policy  is  a  single 
limit  contract  available  at  a 
minimum  limit  of  liability  of 
$100,000  and  a  maximum  limit 
of  liability  of  $1,000,000.  Limit 
applies  to  all  claims  involving 
one  occurrence  regardless  of  the 
number  of  media  that  may  be 
used  or  the  frequency  of  appear¬ 
ance. 

Premiums  are  based  on  the  ac¬ 
tual  amount  of  advertising  ex¬ 
penditures  of  the  Insured  in  its 
last  fiscal  or  calendar  year. 

Mr.  Thompson  says  that  it  is 
not  at  all  unusual  to  have  a  claim 
for  five.  six.  seven  or  10  mil¬ 
lion  dollars  involving  unauthor¬ 
ized  appropriation  of  advertis¬ 
ing  ideas.  He  also  notes  that 
statistically  Seaboard  finds  that 
the  use  of  no  one  media  is  more 
loss  productive  than  another  me¬ 
dia. 

*  *  * 

Now  how  about  offering  in¬ 
surance  to  protect  ad  agencies 
against  the  whims  of  clients? 
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vertising  campaign,  now  in  its 
third  year. 

In  1958,  Meister  Brau  and  its 
agency,  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  Chicago, 
decided  the  best  way  to  meet 
the  rising  power  and  prestige  of 
the  “nationals”  and  to  tell  the 
story  of  the  character  and  in¬ 
tegrity  of  its  brewery  was 
through  Chicago’s  leading 
broadcast  personalities. 

‘Personal  Selling’ 

The  program,  according  to 
Thierry  McCormick,  director  of 
advertising  of  the  Peter  Hand 
Brewing  Company,  was  not  cod- 
ceived  by  the  agency’s  creative 
team  as  a  “paid  testimonial 
campaign.”  Rather  it  is  a  “per¬ 
sonal  selling”  campaign,  based 
on  the  reactions  of  the  person¬ 
alities  themselves  to  the  brew¬ 
ery  and  its  product. 

Ten  broadcast  personalities 
were  selected.  They  are  P.  J- 
Hoff,  the  weatherman;  Howard 
Miller  and  Jesse  Owens,  the 
athletic  great,  disk  jockies;  Irv 
Kupcinet,  columnist  of  the  Chi¬ 
cago  Sun-Times;  Art  Mercier. 
hunting  and  fishing  expert: 
Fahey  Flynn,  sportcaster;  Rich¬ 
ard  Stamms,  Negro  disk  jockey: 
Alex  Drier  and  George  Stone, 
news;  “L’il  Wally”,  a  Polka 
show;  and  Paul  Gibson,  com¬ 
mentary. 

They  were  invited  to  tour  the 
brewery  and  hold  frequent  bull 
sessions  with  the  brewery  peo¬ 


ple.  They  were  also  provided 
with  complete  background  ma¬ 
terial.  They  then  were  told  to 
go  ahead  and  compose  their 
own  commercials  for  broadcasts. 
Usually  they  talked  about  Meis¬ 
ter  Brau  without  script,  basing 
their  comments  on  what  they 
had  seen,  heard  and  tasted.  The 
one  request  from  the  agency 
and  its  client  was  that  they  pre¬ 
ferred  “friendly  conviction  to 
paeans  of  praise.” 

to  Page*  a  Year 

In  addition  to  thus  conversing 
their  commercials,  the  person¬ 
alities  were  asked  to  write  their 
own  ads  for  Meister  Brau’s  full- 
page,  full  color  newspaper  cam¬ 
paign.  This  ROP  color  drive  is 
the  largest  of  any  brewer  in  the 
area,  with  40  pages  a  year. 
Each  time  a  page  is  run,  it  is 
mentioned  by  each  of  the  per¬ 
sonalities  on  the  air.  Reprints 
are  made  available  to  all  out¬ 
lets.  Meister  Brau  currently  is 
sponsoring  27  shows  a  week  on 
TV  and  radio. 

The  mechanics  of  having  the 
personalities  write  their  own 
ads  have  been  worked  out  by 
the  BBDO  team,  of  which  Gerry 
Gasley  is  now  account  executive, 
having  recently  replaced  George 
Schaefer.  First  of  all  an  illus¬ 
tration  is  planned  around  the 
personal  or  professional  inter¬ 
est  of  the  personality.  Irv  Kup¬ 
cinet,  for  instance,  was  photo¬ 
graphed  getting  the  dope  for 
his  column  from  some  top  en¬ 
tertainment  stars.  Another  was 
pictured  getting  his  yacht  ready 
for  the  water.  One  preferred  to 
be  shown  in  his  hobby  of  “jest 
sittin’  and  rockin’  ”. 

The  copywriter  from  the 
agency,  M.  J.  Pulver,  simply 
confers  with  the  subject  of  the 
ad,  asking  him  what  he  himself 
would  believably  say  in  the  sit¬ 
uation  being  photographed. 

The  ad  featuring  Mr.  Kupcinet 
pictured  the  columnist  chatting 
with  Joan  Weldon,  a  co-star  of 


KCr  SPKAKS  - - 

AT  RANDOM  ON  A'.'---.  r:'  ^ 
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Meister 
Brau 
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stars  are  ‘really  like’  when 
they’re  not  acting.  I’ve  always 
felt  the  same  way  about  it  ray- 
self.  That’s  why,  when  I  inter¬ 
view  a  celebrity,  I  always  pick 
a  nice  comfortable  spot  where 
we  can  relax  and  just  chat  over 
a  glass  or  two  of  good  beer.  My 
beer?  You  can  see  it  right  here. 
Meister  Brau!” 

In  addition  to  the  statement 
from  the  personality,  each  Meis¬ 
ter  Brau  ROP  color  ad  carries 
the  unique  Meister  Brau  “Pledge 
of  Quality”  listing  the  actual 
grades  of  ingredients  used  m 
the  brewery  and  the  brewer’s 
personal  certification.  To  add 
further  emphasis  to  the  local 
acceptance  of  Meister  Brau,  it 
is  called  “the  beer  that  is  Cus¬ 
tom  Brewed  just  for  the  good 
taste  of  us  Midwesterners 
Meister  Brau,  the  Custom 
Brew.” 

Director  of  Advertising  Me 
Cormick  advises  that  sales  as 
a  result  of  the  “Personality" 
campaign  have  continued  to  ad¬ 
vance  every  year.  In  spite  of 
adverse  weather  this  year,  sales 
are  ahead  of  a  comparable 
period  last  year  and  also  ahead 
of  what  the  rest  of  the  indu*- 
try  is  doing  in  the  area,  he  said. 

“While  this  is  a  continuing 
campaign  that  cannot  be  ade 
quately  measured  except  in 
long-term  gains,  last  spring  » 
special  short-term  promotion 
showed  that  the  ‘personality 
approach  can  produce  immedi- 


‘The  Music  Man”,  and  Mike  ate  impact  when  needed,”  Mr 
Todd,  Jr.,  producer  of  the  Pulver,  the  copy  group  head  of 
Smell-O-Vision  picture  “Scent 
of  Mystery.” 

'The  copy  written  by  the  col¬ 
umnist,  who  also  broadcasts 


BBDO,  added.  “That  promotion 
was  the  1960  ‘Bock  Beer’  sea¬ 
son. 

“Encouraged  by  1959’s 


Saturday  evenings  over  WBBM-  sales,  the  brewery  brewed  25^» 

more  Bock  in  1960  and  yet  en¬ 
joyed  a  complete  brewery  sell¬ 
out  in  just  three  weeks,  an  al¬ 
most  fantastic  performance.* 
Gordon  E.  White  is  BBDO’s 
creative  director  on  the  account 
and  Richard  Hustad  is  the  art 
director. 
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TV  Channel  2,  read:  ‘“The  big 
news  in  television  today  isn’t 
the  million-dollar  spectacular; 
it’s  the  revival  of  the  fine  old 
art  of  conversation.  And  I  can 
sure  see  why.  People  are  hungry 
for  good  stimulating  conversa¬ 
tion.  'They  love  to  see  what  the 


FIRST  in  America 
in  Department  Store 
ADVERTISING* 
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\^TH  in  America  in  total  Advertising 

Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


Total  Retail  Sales  $2,347,689  $1,977,224  $4,324,913  ^  HERE  IS  THE 

Retail  Food  581,935  498,319  1,080,254  'll  COMPACT  MARKET 

Retail  Drug  92,487  59,441  151,928  I  WITH  RETAIL  SALES 

Automotive  357,776  368,264  726,040  |  LAR6ER  THAN  ANY 

Gas  Stations  144,966  161,669  306,635  ;  ONE  OF  35 

Furniture,  Hsid.  Appliances  121,723 _ 86,025  207,748  I  ENTIRE  STATES 

(Source,  SaUi  Management  Survey  of  Buying  Power,  May  10,  I960)  - 

Akron,  Canton  and  Youngstown  Countios  are  not  inclidod  in  above  sales  -----  — 

Hepretented  by  Cretmer  A  Woodward,  Inc.,  NewYork,  Chicago,  Detroit,  Atlanta,  San  Francitco,  Lot  Angelet.  Member  of  Metro  Sunday  Cornice  and  Magazine  Network, 

*  Source;  Media  Records 


Turkish  Journalists 
Sign  Code  of  Ethics 


Istanbul  insulting  attacks  on  individuals 
A  group  of  Turkish  journal-  or  religions  be  banned,  that  of- 
ists  has  signed  a  so-called  Code  fensive  publicity  about  the  pri- 
of  Self  Control,  designed  to  bind  vate  lives  of  individuals,  unless 
the  country’s  newspapers  to  a  in  the  public  interest,  be  banned 
strict  system  of  professional  and  that  libel  in  any  form  is  a 
ethics.  most  serious  offense. 

The  code  was  worked  out  by  It  also  provides  for  safeguards 
Turkish  newsmen  with  help  against  distortion  of  news,  in- 
and  advice  from  the  Interna-  jection  of  bias  or  opinion  into 
tional  Press  Institute.  "ews  reports,  headlines  which 

Members  of  Turkey’s  ruling  news  publication  of  off- 

militarj'  government  stood  by  the-record  statements  and  in- 
as  executives  of  28  publications  of  embargoes  or 

signed  the  code,  which  is  modeled  previously  agreed 

on  one  in  Sweden.  P“=- 

The  code  aims  at  injecting  the  Safeguards  will  be  in  the 
element  of  personal  responsi-  hands  of  a  Press  Court  which 
bility  into  journalism  in  the  have  power  to  expose  code 
present  days  of  press  freedom,  violators  in  communiques  which 
fading  journalists  said  they  publications  signing  the  code 
feel  the  need  for  this  responsi-  bound  to  publish, 
bility  after  long  yeare  of  sup-  ^t  the  invitation  of  Turkish 
pression  of  press  freedom  by  the  IPI  sent  Allan  Heme- 

^po^d  regime  of  Adnan  ^^5  Istanbul  in  June.  He 
Menderes.  worked  out  details  of  the  code 

The  code  binds  signatories  to  with  the  Turkish  journalists, 
the  principles  that  journalism  Mr.  Hemelius  is  editor-in¬ 
is  not  to  be  used  for  personal  chief  of  Svenska  Dagbladet  of 
ends  or  against  the  public  in-  Stockholm  and  chairman  of 
terest,  that  offenses  against  good  IPI’s  Swedish  National  Corn- 
taste  are  to  be  avoided,  that  mittee. 


Jimmy  Pooler  discovers  eggs  come  in  different  sizes. 


Everybody’s  Helping 
Reporter  Keep  Busy 


Everywhere, 

men  whose  advertising  influence 
is  recognized  by  all, 
read  The  Wall  Street  Journal 


THE  WAll  STREET  J01R.NA 


pi/blisM  at: 

NEW  YORK 
WASHINOTON,  D.C 
CHICOPEE  FALLS,  MASS. 

CHICAGO 
CLEVELAND 
OAUAS 
SAN  FRANQSCO 


...A  "BOOSTER  SHOT" 

TO  CIRCULATION 


Home-delivered  daily  newspapers  reached 
84  per  cent  of  the  nation’s  households  with 
family  incomes  of  $10,000  or  more.  This  is 
based  on  findings  compiled  by  the  U.S. 
Bureau  of  Census  in  a  special  survey.  The 
greater  the  family  income,  the  higher  the 
percentage  of  home  delivery.  Thus,  home 
delivery  was  associated  with  family 
spending  power.* 

The  WESTCHESTER  -  ROCKLAND 
GROUP  newspapers  with  a  net  paid  cir¬ 
culation  of  over  175,000  daily,  reach  7  out 
of  10  families  in  the  Westchester-Rockland 
market.  More  than  80  per  cent  of  the  total 
circulation  is  home  delivered,  and  the  per¬ 
centage  of  home  delivery  to  the  higher 
income, families  of  the  Westchester-Rock¬ 
land  market  is  probably  even  greater  than 


the  Census  Bureau’s  survey. 

What  this  home  delivery  means  to  ad¬ 
vertisers  in  the  WESTCHESTER-ROCK¬ 
LAND  GROUP  newspapers,  is  that  in 
addition  to  the  unmalched  coverage, 
advertisers  receive  a  steady  penetration  of 
the  higher  income  families  in  the  West¬ 
chester-Rockland  market.  This  market  has 
one  of  the  highest  percentage  of  its  total 
households  earning  $10,000  and  over  in 
the  nation,  and  a  total  buying  power  well 
over  2  billion  dollars  ($2,357,145,000).** 

Through  the  home-delivered  WEST¬ 
CHESTER-ROCKLAND  GROUP  news¬ 
papers  advertisers  will  reach  a  vast  buying 
market  with  effective  coverage  for  greater 
and  continued  sales. 


Wtstchester  _ 

HflAlO  STATESMAN.  YONKERS  * 
DAAY  AICUS.  MT.  VERNON 
OAIIY  NEWS.  TARRYTOWN 
OAKY  TIMES.  MAMARONECK 
CITIZEN  REGISTER.  OSSINING 
OAAY  ITEM.  PORT  CHESTER 
RTANOARD-STAR.  new  ROCHEllE 
RRRORTER  dispatch,  white  plains 

ArrtUATID  WITM 

IVINING  STAt.  nEKSKUl 


Westchester  Rockland  Group 

8  CHURCH  STREET  WHITE  PLAINS,  N.Y. 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 


Rockland 

XTURNALNEWS.NYACK 


*  Editor  &  E^iblisher,  Juite  11, 1960  **  Sales  Management  Survey  of  Buying  Power  1960. 


AD  REVEINLE  OFF 


Investment  Survey 
Sees  TV  Slow-Down 


The  Value  Line  investment 
survey  published  by  Arnold 
Bernhard  &  Co.,  in  its  July  18 
issue  expresses  the  belief  that 
“TV’s  growth  rate  from  here  on 
will  slow  down.” 

“Last  year  TV  garnered  only 
13.8%  of  total  advertising  rev¬ 
enues  as  against  15.3%  in  1959,” 
the  survey  states.  “Many  of  the 
applications  for  new  TV  stations 
are  for  installations  in  areas  of 
comparatively  sparse  popula¬ 
tion.  Such  stations  will  probably 
generate  fewer  advertising  dol¬ 
lars  per  \iewing  hour  than  those 
in  important  urban  areas. 

“Much  of  the  increasing  dollar 
income  of  the  TV  industry  will 
be  derived  from  increased  rates 
rather  than  additional  time. 

“Within  the  $625  billion  GNP 
economy  hypothesized  for  1963- 
65,  we  project  total  advertising 
outlays  of  $15  billion.  If  the 
magazine  publishers  can  gamer 
8.5%  of  this  total  their  share 
would  come  to  about  $1.27  bil¬ 
lion — more  than  50%  above 
1959. 

“Our  economy  is  now  suffer¬ 
ing  from  overcapacity  in  many 
basic  industries.  Consumer 
spending  is  needed  to  take  up 
the  slack.  This  could  come  about 
if  the  American  people  were  in¬ 
duced  to  spend  a  larger  propor¬ 
tion  of  their  current  income  on 
existing  products,  or  if  con¬ 
sumption  of  existing  products 
remained  at  the  present  levels 
and  was  supplemented  by  con¬ 
sumption  of  new  products  made 
possible  by  technological  prog¬ 
ress. 

“In  the  latter  case,  additional 
advertising  would  be  needed  to 
inform  the  public  about  the  ex¬ 
istence  and  uses  of  the  new 
products,  and  to  compare  them 


with  the  old  products.  In  the 
former,  an  important  function 
of  advertising  would  be  to  in¬ 
form  the  public  about  the  rela¬ 
tive  merits  of  the  various  brands 
— that  is,  to  stimulate  consump¬ 
tion  by  presenting  information 
enabling  people  to  locate  the 
‘best  buys.’ 

“In  sum,  we  believe  that  ad¬ 
vertising  is  fundamental  to  a 
free  society — if  people  want  to 
buy  ‘tailfins’  after  being  ap¬ 
prised  of  their  existence  it  is 
their  right  to  do  so,  and  the 
fact  of  their  buying  is  not  to  be 
laid  at  the  door  of  advertising  in 
support  of  a  charge  of  ‘wasting 
national  resources.’  Resources 
are  only  important  in  terms  of 
people’s  desires,  and  in  a  free 
society  each  individual  is  free 
to  indulge  his  desires  to  the 
extent  of  his  income. 

“We  are  in  strong  disagree¬ 
ment  with  Arthur  Schlesinger, 
Jr.,  who  recently  stated  in  a 
booklet  released  in  late  June  for 
‘private  distribution’  by  the 
Democratic  Ad\isorj'  Council 
that  ‘there  are  unexplored  possi¬ 
bilities  in  taxation  .  .  .  such 
as  .  .  .  taking  things  to  help 
people,  such,  as,  for  example, 
a  tax  on  advertising.’  In  a  so¬ 
ciety  based  on  private  property, 
things  are  owned  by  people.” 

• 

On  Pen  Account 

The  appointment  of  Jack  M. 
Bristow  as  account  supervisor 
for  the  W.  A.  Sheaffer  Pen 
Company  account,  Chicago,  and 
the  selection  of  John  H.  Fogarty 
to  succeed  him  as  manager  in 
Cleveland  were  announced  by 
Charles  H.  Brower,  president  of 
Batten,  Barton,  Durstine  &  Os- 
bom,  Inc. 


A  Delicate  Assignment 
for  Editorial  Writers 


To  comment  on  the  post  convention  and  pre-election 
session  of  Congress  you  need  all  the  facts,  organized, 
indexed  and  continuously  updated  in 


CONGRESSIONAL  QUARTERLY  SERVICE 

11S«  19tli  St.,  N.  W.,  WatbiB9toa  6,  D.  C.  F*dM-al  8-4SM 


Hoe  Reports  May 
Color  Linaffe  Up 

ROP  color  linage  in  May  hit 
17,738,135  lines  to  register  a 
15.5%  increase  over  the  15,368,- 
803  lines  tallied  in  May  of  1959, 
according  to  the  Hoe  Report  on 
ROP  Color  compiled  by  Media 
Records. 

For  the  year  to  date  color 
linage  w’as  at  68,631,384  lines, 
up  21.3%  over  the  56,597,071 
lines  compiled  for  the  same  pe¬ 
riod  in  1959. 

Retail  color  linage  was  up 
37.7%.  General  was  down  8.0%. 
Automotive  color  linage  was  up 
25.4%. 


Shoe  Supplement 
Sent  to  Papers 

A  four-page  new’spaper 
supplement  on  fall  and  winter 
footwear  for  1960  will  be  dis¬ 
tributed  to  1,500  of  the  country’s 
newspapers  by  the  National 
Shoe  Institute.  The  tabloid  size 
section,  illustrated  by  26  photo¬ 
graphs  from  the  country’s  lead¬ 
ing  fashion  photographers,  hit 
the  mails  July  27,  according  to 
Harold  Gessner,  chairman  of  the 
board  of  trustees  of  the  Na¬ 
tional  Shoe  Institute. 

“The  supplement  is  being 
used  by  about  600  newspapers 
as  the  effective  link  between  a 
newspaper  and  its  advertising 
on  one  hand,  and  on  the  other, 
the  shoe  dealer  and  his  presen¬ 
tation  of  the  new  styles  in  foot¬ 
wear.  The  trend  is  for  an  in¬ 
creased  effectiveness  and  pro¬ 
ductivity  of  this  cooperation.  It 
grows  every  year,”  Mr.  Gessner 
said. 

The  supplement,  with  sup¬ 
porting  mats  and  photographs, 
is  distributed  without  charge  to 
newspapers.  In  addition,  copies 
of  the  supplement  go  to  every 
shoe  dealer  in  the  country. 

The  NSI  Press  Kit,  prepared 
for  the  200  fashion  editors  who 
attended  the  industry’s  style 
show  and  exhibition,  is  a  separ¬ 
ate  and  supplementary  news  and 
style  service  provided  news¬ 
papers  on  an  exclusive  basis. 

• 

Agency  Promotes 
Media  Executives 

Two  promotions  in  the  media 
department  of  Benton  &  Bowles, 
Inc.  are  announced  by  Lee  M. 
Rich,  vicepresident  in  charge  of 
media  and  programming  for  the 
agency. 

David  Wedeck,  formerly  an 
assistant  media  director,  has 
been  appointed  an  associate 
media  director;  and  Richard 
Gershon,  formerly  a  media  buy¬ 
er,  has  been  named  an  assistant 
media  director. 

EDITOR  ac  1 


Bra  and  Film 
Ads  on  TV 
Lack  Uplift 

A  subcommittee  of  the  Na¬ 
tional  Association  of  Broad¬ 
casters’  Television  Code  Review 
Board  has  reported  “an  amaz¬ 
ing  improvement  in  good  taste 
and  acceptability”  of  personal 
products  commercials  on  TV. 

But  some  commercials  in  this 
area  will  require  further  re¬ 
vision,  the  committee  .said. 

Gaines  Kelley,  general  man¬ 
ager  of  WFMY-TV,  Greensboro, 
N.  C.,  and  chairman  of  the  Tele¬ 
vision  Code  Board’s  Subcom¬ 
mittee  on  Personal  Products  Ad¬ 
vertising,  said  numerous  tele¬ 
vision  commercials  and  several 
categories  of  advertising  were 
examined. 

“There  has  been  an  amazing 
improvement  in  good  taste  and 
acceptability,”  he  declared. 
However,  one  category  which 
elicited  a  note  of  caution  from 
the  Subcommittee  was  bras  and 
girdles. 

E.  K.  Hartenbower,  general 
manager  of  KCMO-TV,  Kansas 
City,  Mo.,  and  chairman  of  the 
Television  Code  Review  Board, 
said,  “Some  commercials  in  this 
classification  need  revision,  and 
there  appears  to  be  a  tendency 
on  the  part  of  some  advertisers 
and  agencies  to  go  beyond  the 
limits  of  acceptable  good  taste.” 

Another  area  of  concern  cited 
by  the  Subcommittee  is  TV  com¬ 
mercials  promoting  feature  mo¬ 
tion  picture  films  in  local  thea¬ 
ters. 

Mr.  Hartenbower  said,  “Some 
theater  promotional  commer¬ 
cials  have  been  totally  unaccept¬ 
able.  Scenes  involving  sex,  vio¬ 
lence  and  horror  clipped  from  a 
theater  feature  film  are  not  suit¬ 
able  for  the  family  viewing  aud¬ 
ience.” 

• 

Hi-Fi  Stereo  Roto 
Supplement  in  Fall 

Chicago 

The  first  national  advertising 
medium  serving  all  segments  of 
the  high  fidelity  industry  will 
be  published  Oct.  30,  to  hit  the 
pre-Christmas  buying  season. 
The  publication,  to  be  called 
Hi-Fi  Stereo  Roto,  will  be  dis¬ 
tributed  as  a  Sunday  supple¬ 
ment  by  a  group  of  12  new^ 
papers,  including  the  Chicago 
Sun-Times,  the  Boston  Globt, 
and  the  Cincinnati  Enquirer, 
Circulation  will  be  in  excess  of 
5,000,000. 

Hi-Fi  Stereo  Roto  is  being 
published  by  Henry  Goldsmith 
Associates,  500  North  Dearborn 
Street,  Chicago  10. 
»UBLISHER  for  July  30,  I960 
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By  Jenkin  Lloyd  Jones  i 

An  Editorial  From  The  Tulsa  Tribune,  July  16,  1960 


So  Sally  Ellers  and  Hoot  Gibson  got 
married  and  we  had  a  spread  on  Page  1 
because  it  was  an  axiom  of  journalism 
that  Hollywood  news  was  "hot.”  We  also 
carried  a  big  feature  story  by  Dick  Grace, 
the  movie  stunt  pilot,  on  “How  I  Crashed 
34  Airplanes."  and  there  were  profuse 
illustrations  accompanying  another  story 
about  how  a  millionaire  packer’s  daughter 
married  a  count  who  turned  cowboy.  All 
this  occurred  30  years  ago  this  week. 

On  column  1.  page  1  of  these  old 
Tribunes  we  ran  Arthur  Brisbane’s  column 
daily.  This  was  a  breezy  collection  of 
paragraphs  "interpreting"  the  news.  In 
between  comments  on  infant  feeding  and 
how  to  trap  grizzly  bears  Brisbane  would 
make  succinct  observations  on  national  and 
international  events — not  very  deep  com¬ 
ments,  but  snappy  ones,  designed  to  please 
the  reader  who  didn’t  think  much  about 
the  news.  It  had  a  great  following. 

We  were  also  running  two  continued 
stories,  one  of  which,  “The  Story  of  Sue,” 
was  already  in  its  fifth  year  and  went  on 
for  another  15  or  20,  although  we  dropped 
it  in  the  meantime.  These  yams  were 
insipid  accounts  of  pierpetually-thwarted 
love  which  were  considered  absolute 
essentials  by  every  circulation  department. 


1  HERE  was  rarely  any  foreign  news  in 
those  Tribunes  of  1930  and  we  tried  to 
hold  the  Washington  stuff  down  to  two  or 
three  paragraphs.  An  axiom  of  journalism 
at  the  time  was  that  a  dog  fight  on  Main 
Street  was  more  interesting  to  more  news¬ 
paper  readers  than  a  foreign  war,  and  it 
was  probably  correct. 

We  went  heavy  on  sports,  for  it  was  the 
year  of  Bobby  Jones’  grand  slam  and  Babe 
Ruth  was  great  and  so  were  Bill  Tilden 
and  Helen  Wills  Moody.  But  an  account 
of  the  London  Naval  Conference  in  which 
.\merica  tried  to  agree  on  a  disarmament 
formula  with  the  British  and  Japs  was 
good  for  only  two  inches  of  type. 

Let  no  one  assume  from  this  that  The 
Tulsa  Tribune  of  1930  was  a  poor  news¬ 
paper.  By  the  standards  of  its  times  it 
was  a  very  good  newspaper.  It  was  grow¬ 
ing  fast  and  full  of  zing  and  optimism,  for 
the  chill  winds  of  the  Depression  had  not 
yet  begun  to  blow  over  Oklahoma.  It 
merely  reflected  the  demands  and  interests 
of  its  subscribers,  who,  in  turn,  were 
creatures  of  their  times. 


If  The  Tulsa  Tribune  has  changed  sub- 
^tially  in  30  years  it  is  because  its 
wtors  think  the  people  and  conditions 
have  changed.  And  how  do  we  think  they 
have  changed? 


Well,  you’ll  notice  the  cwitinued  story 
is  gone.  We  figure  that  with  all  the  radio 
and  TV  soap  operas  available  there  must 
not  be  many  people  left  who  would  buy 
our  paper  for  a  wisp  of  fiction.  We  have 
other  uses  for  the  space. 

You’ll  notice  that  we  are  spending  a 
vast  amount  of  effort  in  covering  inter¬ 
national  news.  We  think  most  of  our 
readers  of  1960  want  it.  Hell  busting  loose 
in  the  Congo  or  a  hysterical  spjeech  in 
Havana  could  put  us  all  on  the  road  to  war. 
Foreigners  are  no  longer  funny,  nor  are 
the  great  forces  now  whipping  once- 
complacent  peoples  into  a  frenzy  either 
uninteresting  or  unimp>ortant.  So  The 
Tribune  has  one  man  just  back  from  Tokyo 
and  another  leaves  next  week  for  Moscow. 

“Hard  news,”  i.e.  news  about  important 
things  whether  it  is  easy  to  understand  or 
not,  gets  a  lot  of  attention  on  The  Tulsa 
Tribune  these  days.  We  try  to  make  it 
understandable.  Our  people  in  Washing¬ 
ton  and  Oklahoma  City  attempt  to  sift 
out  of  the  vast  mass  of  government  routine 
those  things  which  will  particularly  affect 
the  lives  of  Oklahomans  and  we  try  to 
explain  how.  We  pick  our  syndicated 
columnists  not  for  wisecracks  but  for  the 
depth  of  their  understanding. 


w  HO  would  have  thought  30  years  ago 
that  the  education  “run”  would  become 
a  big  one  on  our  paper.  Or  that  science 
news — not  the  gee-whiz  pseudo-science 
of  the  old  Sunday  supplements — but  good 
solid  information  on  the  breathtaking  rush 
of  the  new  technology,  the  new  medicine, 
the  new  space  wonders,  should  have  such 
high  priority  with  us.  Or  that  labor  news 
would  get  top  attention  because  of  the 
huge  effect  unions  can  have  upon  the  lives 
of  individual  citizens  and  the  economy  of 
the  whole  community. 

No  wonder  we  don't  have  as  much 
space  for  the  silly  gyrations  of  saloon 
“celebrities”  and  Hollywood  exhibitionists 
as  we  used  to  have. 

But  neither  do  we  intend  to  run  a  stuffy 
newspa[>er.  We  still  like  cartoons  and 
comics  even  though  the  painstaking  re¬ 
search  that  goes  into  Steve  Canyon  and 
the  subtle  satire  of  Peanuts  may  be  a  far 
cry  from  the  obvious  slapstick  of  Sales¬ 
man  Sam  and  Moon  Mullins  of  old.  We 
still  like  bright  features  and  the  relaxed 
reading  of  local  columns  like  “The 
Rambler”  and  “Downing’s  Street.” 


W  E  also  believe  that  nothing  is  as 
interesting  to  human  beings  as  human 
beings.  That’s  why  we  treasure  Dear  Abby 
and  Lucia  Loomis  and  Dr.  Alvarez’  and 


Dr.  Adam  Scott’s  columns  on  human 
problems.  We  think  people  are  interested 
in  the  difficulties  of  others  and  they  learn 
from  them.  We  think  it  helps  most  people, 
and  particularly  the  young,  to  understand 
that  their  troubles  and  perplexities  are  not 
unique  and  that  solutions  are  found  by 
facing  facts  with  common  sense  and 
courage. 

The  modem  Oklahoman  has  leisure  and 
opportunities  for  fun  his  parents  never 
had.  That’s  why  much  of  our  sports  space 
now  goes  to  amateur  wide-participation 
sports  like  bowling,  golfing,  bating, 
fishing  and  hunting.  A  newspaper  should 
not  only  inform  its  readers;  it  should  help 
them  get  the  most  out  of  living. 

We  work  hard  on  business  news — not 
the  old  puff  stuff — but  on  news  you  dig 
for.  And  why  not?  For  half  our  readers 
are  now  investors. 

America’s  best  (and  most  successful) 
newspapers  have  changed  during  the  past 
30  years  much  as  The  Tribune  has.  Their 
editors  have  concluded  that  the  average 
American  is  quite  a  bit  different  today 
than  he  was  under  Hoover. 

Whatever  may  be  the  deficiencies  of 
modern  public  education  there  is  no  doubt 
that  people  are  getting  more  schooling 
than  ever  before  and  this  is  having  a 
cumulative  effect.  Nor  are  newspapers, 
alone,  affected. 


1  WO  months  ago  I  went  to  the  Mag¬ 
azine  Bureau  in  New  York  to  gather  some 
facts  for  a  speech  I  was  to  make  to  a 
newspaper  convention  in  Phoenix.  I 
wanW  to  find  out  what  effect,  if  any, 
this  expansion  of  education  was  having 
on  magazine  readership.  Listen  to  this: 

Between  1940  and  1960  the  national 
population  went  up  38  per  cent. 

The  circulation  of  detective  magazines 
went  up  1.8  p>er  cent. 

The  circulation  of  “confession”  mag¬ 
azines  went  up  23  per  cent. 

'The  circulation  of  home  and  hobby 
magazines  went  up  108  per  cent. 

The  business  magazines  went  up  120 
per  cent. 

And  the  three  “information”  weeklies 
— Time.  Newsweek,  and  U.S.  News  and 
World  Report — went  up  257  per  cent. 

From  these  figures  this  editor,  and  many 
of  his  colleagues  on  other  newspapers, 
have  concluded  that  the  thirst  for  in¬ 
formation  and  the  hunger  for  solutions 
to  the  problems  of  modem  living  are  of 
far  more  significance  in  modem  journal¬ 
ism  than  scandal-mongering,  sensation¬ 
alism  or  the  purveyance  of  trivialities. 

We  hope  to  keep  The  Tulsa  Tribune 
bright.  But  our  biggest  ambition  is  to 
make  it  thoughtful. 


The  Evening  Newspaper  far  the  Magic  Empire 
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Ads,  Column 
Spark  Local 
Karts  Craze 

Easton,  Pa. 

If  this  town  of  35,000  on  the 
Delaware  River  becomes  the 
eastern  center  of  Karting,  as  it 
gfives  strong  evidence  of  doing, 
much  of  the  credit  will  belong 
to  a  series  of  ads  and  a  weekly 
column  in  the  sports  pages  of 
the  Easton  Express. 

Virtually  unknowm  in  this 
area  a  year  ago.  Karting,  the 
sports  craze  that  spread  east 
from  California,  began  receiving 
a  big  play  when  William  Illick, 
toy  and  sporting  goods  buyer 
for  Orr’s  of  Easton,  a  depart¬ 
ment  store,  decided  to  stock  the 
frame,  4  wheel  and  small  horse¬ 
power  Karts. 

One  each  was  placed  in  the 
Orr  stores  in  Easton  and  Bethle¬ 
hem  to  await  customer  reaction. 

Mr.  Illick  launched  the  Kart 
sales  promotion  with  a  3  column 
by  7  inch  display  ad  in  the 
sports  pages  of  the  E.xpress. 
With  models  selling  from  $179 
up,  Illick,  despite  his  own  en¬ 
thusiasm,  was  dubious  as  to 
their  reception. 

“Reaction  to  the  ads  has  been 
terrific,”  Mr.  Illick  says,  “As 
soon  as  the  first  ads  appeared, 
I  had  to  place  a  rush  order  for 
half  a  dozen  more  Karts.  The 
two  we  had  in  stock  went  the 
first  day.” 

Since  the  ads  started,  Orr’s 
has  sold  nearly  200  Karts,  with 
additional  high  volume  for  tires, 
motors,  parts  and  accessories 
which  are  also  featured  in  the 
ads. 

Mr.  Illick,  who  writes  all  of 
his  own  copy  for  the  Kart  ads, 
became  an  enthusiast  himself 
and  now  participates  as  both 
racer  and  official  at  the  Revere 
Karting  Race  track  about  17 
miles  from  Easton. 


As  other  tracks  opened  .  .  . 
Allentown’s  Domey  Park  was 
the  first  Karting  track  in  the 
area  .  .  .  fans  of  Karting  began 
calling  Mr.  Illick,  recognized  by 
them  as  a  leading  authority  on 
the  new  sport,  for  the  results  of 
the  twice  weekly  races  held  at 
the  five  tracks  in  a  30  mile 
area. 

Bob  Kelly,  Express  sports  edi¬ 
tor,  recognized  the  value  of  a 
column  on  this  rapidly  growing 
pastime  and  invited  Mr.  Illick 
to  try  his  hand  as  a  writer  on 
the  subject.  In  addition,  Mr. 
Kelly  runs  a  round-up  of  races 
and  winners  on  the  day  follow¬ 
ing  the  events. 

Many  a  father  and  son  are 
enjoying  Karting  together,  Mr. 
Illick  writes. 

• 

Lawyer  Manual 
Favors  Service  Ads 

Austin,  Tex. 

The  State  Bar  of  Texas’  pub¬ 
lic  relations  committee  endorses 
institutional  advertising  in  a 
manual  for  lawyers. 

Conforming  to  the  bar’s 
canons  of  ethics  which  forbids 
advertising  by  individual  law¬ 
yers,  the  institutional  advertis¬ 
ing  is  designed  for  use  in  all 
media. 

The  bar  committee  said  in¬ 
stitutional  advertising  is  de¬ 
signed  to  augment  the  bar’s 
public  education  program.  “As 
a  public  service  it  constitutes  an 
accurate  and  forthright  account 
of  the  services  and  responsibili¬ 
ties  of  the  legal  profession,  and 
has  been  successful  as  a  deter¬ 
rent  to  the  practice  of  law  by 
unqualified  and  unauthorized 
persons,”  the  manual  states. 

The  manual  contains  proofs 
of  ads  covering  the  importance 
of  attorney  services  in  connec¬ 
tion  with  tax  matters,  adoption, 
forms  of  business  organization, 
wills  and  estates  and  other  legal 
subjects  which  affect  the  gen¬ 
eral  public. 


Everything  in  Baltimore 
revolves  around 
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Supplement’s 
Traits  Rated 
For  ‘Profile’ 


Friendly  —  FW,  104,  agaia 
third  to  American  Home,  l(H 
and  Post,  103. 

Unbiased  —  FW,  56;  Poit, 
55;  Newsweek,  57;  U.  S.  Newi 
63;  Time,  12;  and  Life,  43. 

Tops  in  Ethics 


Chicago 

Family  Weekly,  newspaper 
supplement,  ranked  favorably 
with  some  of  the  “Goliaths”  in 
the  consumer  magazine  field,  ac¬ 
cording  to  trait-by-trait  com¬ 
parisons,  as  revealed  in  a  media 
imagfe  profile  study  made  by 
the  Bolger  Company. 

Included  with  Family  Week¬ 
ly  in  the  nationwide  study  of 
the  sales  climate  created  edi¬ 
torially,  as  described  by  the 
readers  interviewed,  were  Life, 
Saturday  Evening  Post,  Time, 
Newsweek,  U.  S.  News,  and 
World  Report,  Better  Homes 
and  Gardens,  American  Home, 
Argosy,  National  Geographic 
and  Holiday. 

New  Type  Study 

Media  image  profile  studies 
were  first  introduced  a  year  ago 
by  John  Bolger,  Chicago  re¬ 
search  consultant,  in  connection 
with  a  pilot  study  made,  cover¬ 
ing  the  two  newspapers  in 
Wichita,  Kans.,  and  several 
leading  magazines.  In  his  latest 
study,  Mr.  Bolger  points  out 
that  some  of  the  magazines  are 
strong  in  certain  trait  clusters, 
others  excel  in  different  groups 
of  traits. 

“But  no  single  publication  ex¬ 
cels  on  all  traits,”  says  the  re¬ 
port.  “Therefore  none  has  the 
best  image  for  all  advertising 
situations.  It  therefore  remains 
the  task  of  the  advertising  buyer 
to  use  these  results  to  select  the 
medium  that  best  fits  the  mes¬ 
sage  that  he  wants  to  deliver.” 

In  the  case  of  Family  Weekly, 
150  men  and  154  women  readers 
were  interviewed  in  12  cities 
where  the  supplement  is  dis¬ 
tributed  by  local  newspapers. 
These  cities  were  selected  with¬ 
out  consultation  with  Family 
Weekly  in  order  to  assure  an 
j  unbiased  cross-section  of  FW’s 
I  distributing  cities,  it  was 
I  pointed  out. 

Ranks  Favorably 

I  For  instance,  here’s  how  Fam- 
1  ily  Weekly  ranked  with  other 
magazines,  according  to  image 
scores  for  different  traits: 

Public  Spirited  —  FW,  84; 
Life,  80;  Post,  82;  Time,  75; 
U.  S.  News,  84;  and  Newsweek, 
82. 

Warmhearted  —  FW  tops 
with  83,  its  nearest  competitor, 
the  Post  with  a  71. 

Homespun  —  FW,  77,  third 
to  Better  Homes  with  K  and 
American  Home,  80. 


Ethical  —  FW  tops  with  87; 
Post,  76;  Newsweek,  72;  U.  S. 
News,  74;  Time,  52;  and  Life, 
54. 

Reliable  —  FW,  77 ;  Post,  86; 
Life,  74;  Time,  72;  U.  S.  Newg' 
97 ;  and  Newsweek,  91. 

Timely  —  FW,  75;  Post,  79; 
Life,  103;  Time,  110;  U.  s! 
News,  114;  Newsweek,  117. 

Informative  —  FW,  82;  Post, 
84;  Life,  101;  Time,  114;  U.  S. 
News,  115;  and  Newsweek,  117. 

Useful  —  FW,  89;  Post,  67; 
Life,  62;  Time,  90;  U.  S.  News, 
102;  and  Newsweek,  99. 

Interesting  —  FW,  90;  Life, 
100;  Post,  104;  Time,  109;  U.S. 
News,  108;  and  Newsweek,  109. 

Intelligent  —  FW,  84;  Life, 
97 ;  Post,  97 ;  National  Geo¬ 
graphic  high  with  121;  Time, 
107;  U.  S.  News,  111;  and 
Newsweek,  112. 

Sophisticated  —  FW,  29; 
Post,  21;  Life,  33;  Holiday  high 
with  81;  Time,  36;  U.  S.  News, 
9;  and  Newsweek,  16. 

• 

Buffalo  News  Runs 
12  ROP  Color  Ads  ■ 

Buffalo,  N.  Y. 

The  Buffalo  Evening  News  of 
July  21  carried  a  total  of  12 
ROP  color  ads,  according  to 
William  J.  Callanan,  national 
advertising  manager. 

Full  color  was  used  in  ads 
for  Salem  cigarets,  Pepsi-Coli 
and  the  motion  picture  “Her¬ 
cules  Unchained.”  One  color  and 
black  was  used  in  the  other  nine 
ads. 

The  News  is  represented  na¬ 
tionally  by  Kelly-Smith  Com¬ 
pany. 

Big  Edition  Mailed 
To  Civic  Developers 

Henderson,  Kj. 

The  Henderson  Gleaner  and 
Journal  recently  published  a  119- 
page  edition  celebrating  the 
150th  anniversary  of  this  city. 
The  special  edition  was  the 
largest  in  the  77-year  history  rf 
the  newspaper. 

Two  hundred  and  eighty  copiee 
of  the  edition  were  mailed 
throughout  to  industrial  de 
velopers  with  the  hope  of  lurin* 
new  industry  to  this  Kentucky 
city. 

Nearly  500  pictures,  160  newi 
stories,  and  232  advertiseniati 
were  published  in  the  editkm- 
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HEADLINE  NEWS  from 
NEWSPRINT  FACTS 

NEW  UNION  CONTRACTS  IN  CANADA 

ADD  TO  NEWSPRINT  MILL  COST  PROBLEMS 

.  .  .  New  union  contracts  in  Canadian  pulp  and  paper  industry  mean 
about  $20  million  a  year  more  in  wage  increases  and  employment 
benefits  .  .  .  are  expected  to  add  around  $1.50  to  the  cost  of  making 
a  ton  of  newsprint.  Increases  for  mill  workers  raise  rates  by  8  percent 
in  Eastern  Canada  and  4  percent  in  British  Columbia,  aggravating 
already  serious  cost  problems. 

SMALL  DAILIES  RANK  NEWSPRINT  FOURTH 

AMONG  PUBLISHING  COST  ELEMENTS 

. . .  Cost  survey  among  dailies  of  less  than  10,000  circulation  shows 
that  newsprint  is  topped  by  expenses  for  composing  room,  editorial 
and  administrative  services  as  an  element  of  total  publishing  cost. 
Paper  and  ink  accounted  for  only  10.95  percent  of  total  costs  last 
year,  down  from  11.39  percent  in  1958. 

COVERING  CIVIL  WAR  ANEW  TAKES  MORE  BUT  CHEAPER  PAPER 

.  .  .  Atlanta  Journal-Constitution  five  year  project  to  re-report  war 
between  states  is  likely  to  use  more  paper  than  all  daily  newspapers 
of  South  used  when  the  war  was  being  fought.  Per-ton  cost  of  modern 
newsprint  is  only  one  third  that  of  rag  paper  used  orginally. 

'k  NEWSPAPER  PAGES  PER  ISSUE  IN  MAY 

TOPPED  PRE-CHRISTMAS-MONTH  RECORDS 

. . .  Daily  newspapers  printed  more  pages  in  May  this  year  than  in 
any  month  in  history,  an  average  of  47,  a  Media  Records-Newsprint 
Service  Bureau  index  for  39  cities  shows.  Total  even  topped  records 
set  in  pre-Christmas  months. 


The  headlines  and  summaries  of  articles  reprinted  here  are 
taken  from  the  July  issue  of  Newsprint  Facts. 

To  receive  this  and  other  issues  write: 

NEWSPRINT  INFORMATION  COMMIHEE 

150  East  42nd  Street  New  York  17,  N.  Y. 


Liquor  Ads 
Start  Sept.  1 
In  Ontario 


Brand  labels  may  be  used  in 
copy,  but  only  one  at  a  time  and 
of  a  type  which  ■will  not  indi¬ 
cate  the  shape  of  the  bottle. 

No  more  than  two  ads  a  week 
by  one  advertiser  are  to  be 
allowed  in  any  one  daily  news- 
l)aper. 


Toronto 

Daily  and  weekly  Ontario 
newspapers  will  be  able  to  carry 
a  limit^  amount  of  beer,  liquor 
and  wine  advertising  as  of  Sept. 
1,  the  Ontario  Liquor  Control 
Board  has  announced  here. 

Until  now  no  such  advertising 
has  been  allowed  in  Ontario, 
and  such  advertising  as  has  ap¬ 
peared  in  Ontario  papers  has 
been  either  institutional  or  in 
supplements  printed  outside  On¬ 
tario. 

Under  the  new  code  of  the 
Ontario  Liquor  Control  Board, 
announced  on  June  1,  adver¬ 
tisers  of  beer,  liquor  and  wine 
will  be  limited  to  1,500  lines  of 
advertising  in  a  daily  news¬ 
paper  in  one  week,  with  maxi¬ 
mum  size  of  an  ad  limited  to 
1,000  lines.  All  advertisements 
must  be  approved  by  the  Ontario 
Liquor  Control  Board.  Copy  is 
restricted  to  brand  preference 
ads,  must  not  encourage  the  use 
of  alcohol,  may  not  feature 
family  scenes,  bottles  or  glasses, 
nor  be  suggestive  in  nature. 


Toronto 

Charges  of  advertising  liquor 
against  the  Toronto  Telegram, 
and  Toronto  Globe  and  Mail, 
have  been  adjourned  to  Sept.  20, 
to  enable  the  Supreme  Court  of 
Ontario  to  deal  with  constitu¬ 
tional  issues  raised  by  C.  A. 
Dubin,  counsel  for  the  Toronto 
Telegram.  Both  papers  have 
been  charged  with  advertising 
liquor  contrary  to  regulations 
of  the  Ontario  Liquor  Control 
Board.  Both  papers  have  Satur¬ 
day  supplements  printed  outside 
Ontario,  with  beer  and  liquor 
advertising. 

Toronto  Telegram  counsel 
contended  in  Toronto  magis¬ 
trate’s  court  that  the  section 
of  the  Liquor  Control  Act  under 
which  the  charges  were  laid  is 
unconstitutional  because  it  in¬ 
volves  the  criminal  law,  a  field 
resen’ed  exclusiv'ely  to  the  fed¬ 
eral  parliament.  He  argued 
further  that  the  province  of  On¬ 
tario  has  no  right  to  legislate 
for  the  Toronto  Telegram  be- 


ENTERPRISE  MAKES  THE  DIFFERENCE 


NEA  Newsfeatures 
are  designed  to  fill 
a  particular  need, 
too.  Here  are  exclusive 
news  reports  that  give 
a  new  dimension  to 
national  and  world¬ 
wide  events . . .  color¬ 
ful  background  reporting 
that  brings  greater 
understanding  of  today's 
complex  developments. 
NEA's  staff  of  talented, 
enterprising  newspaper 
people  bring  editors 
newsfeatures  they  can 
front-page  with  impact 
and  reader  interest. 


Newspaper  Enterprise 

Axmod'afion 
NEW  YORK  •  CLEVELAND 


cause  it  is  an  inter-provincial 
undertaking  and  said  Ontario 
has  no  right  to  restrict  the 
Telegram’s  activities  as  a  news¬ 
paper. 

Charges  against  the  Toronto 
Globe  and  Mail,  simflar  to  those 
against  the  Toronto  Telegram, 
(E&P,  July  2,  page  28)  are 
being  allowed  to  stand  over  un¬ 
til  the  constitutional  question 
has  been  determined  by  the  On¬ 
tario  Supreme  Court. 

• 

Airtemp  Account 
Moved  to  New  York 

Chrysler  Corporation’s  Air- 
temp  Division  has  transferred 
its  advertising  account  to  the 
New  York  office  (U.  S.  head¬ 
quarters)  of  Grant  Advertising, 
Inc.  The  account  was  previously 
handled  by  Grant’s  Detroit  of¬ 
fice. 

In  the  coming  year,  the  ac¬ 
count  will  bill  approximately  $1 
million  for  advertising  air  con¬ 
ditioning  equipment,  according 
to  Richard  R.  ^uth  Jr.,  director 
of  advertising  and  sales  promo¬ 
tion  for  Airtemp. 

Grant  Advertising,  Inc.  will 
also  handle  the  company’s  furn¬ 
ace  and  heat  pump  advertising. 

Allan  B.  damage,  previously 
account  executive  on  Airtemp 
in  Detroit,  has  been  appointed 
account  supervisor  in  New  York. 

I  • 

FAAG  Joins  Others  In 
Fight  For  Clean  Ads 

First  Advertising  Agency 
Group  has  called  on  members  to 
join  others  in  a  “grass  roots’’ 
campaign  for  clean  advertising. 

Barney  H.  McClure,  newly 
elected  president,  declared  “ad 
agencies  everywhere  must  bear 
the  responsibility  for  the  dam¬ 
aged  image  the  industry  has 
sustained  from  disclosures  of 
payola  in  radio  and  TV.’’ 
Twenty-eight  vigilante  commit¬ 
tees  will  be  formed  to  watchdog 
local  advertising. 

Mr.  McClure  is  •with  Evans, 
McClure  &  Associates,  San 
Francisco.  Other  FAAG  officers 
recently  elected  include  Philip 
Voss,  Woodward,  Voss  and 
Hevenore,  Inc.,  Albany,  N.  Y., 
vicepresident;  and  Gene  Curtis, 
Curtis,  Sarver  and  Wilzerman, 
Inc.,  Long  Beach,  Cal. 

• 

Rice  Will  Handle 
Gem  Razor  Ads 

Terry  R.  Rice  has  been  named 
I  advertising  manager  of  A.  S.  R. 
Products  Company,  a  division 
of  Philip  Morris,  Inc.  Jay  S. 
Salamon,  director  of  marketing, 
said  Mr.  Rice  will  be  in  charge 
of  all  advertising  for  Gem 
Razors  and  Blades,  Pal  Injector 
and  its  complete  line  of  blades 
,  along  with  Supreme  products. 


Color  Mats  Readied 
For  ‘Belter  Meals’ 

The  Milwaukee  Joumal  ROP 
Color  Service  will  reli^ase  spe- 
cial  full  color  advertising  and 
editorial  color  pages  for  use  by 
newspapers  and  their  adver¬ 
tisers  during  the  “Better  Meals 
Build  Better  Families’’  cam¬ 
paign  Sept.  11-30. 

Free  Super-Bista  mats  of  half 
a  dozen  editorial  color  pages 
tying  in  with  the  Bureau  of  Ad¬ 
vertising’s  program  will  be 
made  available  by  associations 
and  manufacturers. 

Twelve  or  more  advertising 
color  pages,  released  on  a  simi¬ 
lar  free  mat  basis  also  will  be 
included  in  the  package.  Eight 
full  color  newspaper  promotion 
ads  adaptable  to  local  situations 
will  be  made  available  at  a 
nominal  cost,  in  addition  to  the 
above.  The  package  will  be 
made  available  about  .August  1 
to  advertising  managers  of 
newspapers  carrying  full  color. 

• 

Savings  and  Loan 
Section  1 8  Papes 

WASiriNGTON 

Each  of  the  27  meml)er8  of 
the  D.  C.  Savings  and  I/)an 
League  placed  advertising  in  an 
18-page  section  published  on 
July  11  by  the  Washington  Daily 
News. 

The  section  was  edited  by 
Gene  Shumate,  business  editor 
of  the  News,  formerly  an  indus¬ 
trial  analyst  with  the  U.  S.  De¬ 
partment  of  Commerce. 

Bob  McComas,  News  adver¬ 
tising  director,  said  the  section 
contained  16,166  lines  of  adver¬ 
tising,  including  eight  full  tab¬ 
loid  page  ads. 

Participation  in  the  section 
was  confined  to  members  of  the 
League,  all  of  whom  insure 
members’  savings  with  the  Fed¬ 
eral  Savings  and  Loan  Insur¬ 
ance  Corp. 

• 

Jones  Is  Tliompson 
Director  of  Media 

Appointment  of  Richard  P. 
Jones  as  director  of  media  of  the 
J.  Walter  Thompson  Company 
is  announced  by  Norman  H. 
Strouse,  president. 

Mr.  Jones,  who  joined  Thomp¬ 
son  as  associate  media  director 
five  years  ago  and  became  vice- 
president  and  manager  in  Janu¬ 
ary  1958,  succeeds  Arthur  A. 
Porter,  who  will  devote  full 
time  to  account  management. 

Mr.  Jones  was  for  six  years 
with  Leo  Burnett  Company,  and 
worked  in  media  for  eight  years 
with  D’Arcy  Advertising  Com¬ 
pany.  In  his  new  capacity,  he 
will  direct  the  work  of  one  of 
the  largest  media  department! 
in  the  agency  field. 
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Now  You  Can  Try  The  Beautiful  New 


BLUE  RIBBON 

Contrast  mat 

Instantly  Popular  With  All  Users 


BLUE  RIBBON* 


*REG.  U.S.  PAT.  OFFICE 

The  Contrast  is  an  entirely  new  mat  in  the  Blue  Ribbon 
Line  featuring  Color  Contrast  with  Beautiful  Refproduc- 
tion  ★  Ample  Casts  ★  Firw  Release  ★  Accurate  Register 


FOR  SAMPLES  or  DEMONSTRATIONS,  WRITE: 

CERTIFIED  DRY  MAT  CORPORATION 
555  Fifth  Avenue  New  York  17,  N.Y. 


aaaaaaaaaaaaaaaaaaaaaaaaaa 


Balance  and  mobility 

.  .  .  the  growth-planning  that  guides  this  corporation.  Long  ago  the  men  of  A.  O.  Smith 
realized  that  for  a  corporation  to  “just  grow"  means  it  will  probably  not  grow  to  its  fullest 
potential.  Thus,  in  developing  itself,  as  well  as  in  developing  its  products,  A.  O.  Smith  persis¬ 
tently  seeks  "a  better  way"  .  .  ,  speed  of  growth  with  strength,  diversification  with  direction, 
progress  with  a  purpose. 

The  groNA^h  and  scope  of  A.  O.  Smith  and  its  program  of  research  for  the  future  are 
analyzed  in  a  newly  published,  full-color  book.  You  are  invited  to  write  for  a  free  copy. 


1>  RESIDENTIAL  AND  COMMERCIAL  PRODUCTS  .  .  .  glass-lined  water  heaters,  water  conditioners, 
furnaces  and  boilers,  commercial  water  heaters 

2.  STORAGE  .  .  ,  glass-protected,  sealed  systems  for  agriculture  and  industry,  glass-lined  tanks  for  breweries 
)•  MEASURING  ,  ,  .  truck  and  industrial  meters,  tank  truck  hydraulic  fittings,  valves,  bulk,  line 
and  high-pressura  maters,  gasoline-dispensing  pumps 

4,  PROCESSING  ,  .  .  solid-wall,  alloy-lined  and  multi-layer  pressure  vessels,  heat  exchangers,  feed  water  heaters, 
llass-protected  steel  smokestacks,  brewery  fermenting  tanks,  glass-lined  chemical  processing  equipment 
S-  PIPING  ...  oil  well  casing,  line  pipe,  reinforced  plastic  pipe,  glass-lined  pipe  and  fittings 
S>  FABRICATING  .  .  .  manual  and  automatic  welding  equipment,  machines  and  welding  electrodes 
1-  POWER  . .  .  d-c  sources,  nuclear  reactor  components,  electric  motors,  powdered  iron  electrical  components 
!•  transportation  .  .  .  aircraft  and  missile  parts,  automotive  components,  railroad  car  components  i 


Milwaukee  1,  Wisconsin 

A.  0.  Smith  Inttmational  S.  A. 
Milwsukst  1,  Witcoasin,  U-S-A, 
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With  so  much  widespread  interest  i 
centered  on  Africa,  Fairchild  Pub-  ! 
lications  has  assigned  Marvin  H. 
Caplan.  a  reporter  with  the  com¬ 
pany’s  Washington  bureau,  to  tour 
the  African  continent  to  report  | 
the  business  picture  there.  He  1 
plans  to  leave  from  New  York 
Aug.  23  for  Monrovia.  He  will 
then  travel  down  the  African  west 
coast  through  Ghana,  Togo,  Da¬ 
homey,  Nigeria  to  Johannesburg 
and  Capetown,  and  then  back  up 
the  east  coast  through  Tangan¬ 
yika,  Nairobi,  Ethiopia,  the  Sudan 
and  Egypt.  He  will  arrive  back  in 
New  York  Nov.  12. 


Alfred  L.  Perkins  has  been  named 
TV-radio  editor  of  HOME  FUR¬ 
NISHINGS  DAILY,  succeeding 
Henry  Brief,  who  resigned  to  join 
Record  industry  .Association  of 
America.  Mr.  Perkins  has  been 
on  the  paper’s  news  staff  for  six 
years.  Paul  Olsen,  formerly  house- 
wares  reporter  on  HOME  FUR¬ 
NISHINGS  DAILY,  succeeds  Mr. 
Perkins  as  door  coverings  editor. 


ELECTRONIC  NEWS  ended  the 
first  half  of  1960  with  1,048,530 
lines  of  advertising.  This  was  a 
70  per  cent  gain  over  the  614,863 
lines  which  the  paper  carried  in 
the  first  half  of  1959. 


In  line  with  building  a  news  staff 
to  cover  the  metalworking  indus¬ 
tries  for  Fairchild’s  forthcoming 
metals  weekly  newspaper,  two 
more  appointments  were  made 
known  last  week — Marvin  Katz, 
who  will  represent  the  new  paper 
in  the  Lorain-Elyria,  Ohio,  area; 
and  Harry  B.  Franken  in  Colum¬ 
bus,  Ohio.  Other  new  appoint¬ 
ments  to  the  Fairchild  News 
Service  staff  are:  Mrs.  Barbara 
White  Sullivan,  who  will  repre¬ 
sent  Fairchild  in  Augusta,  Ga.; 
Willard  V.  Merwin  in  Mobile, 
Ala.;  Pershing  Rohrer  in  the 
upper  Northwest  area  of  Ohio; 
Don  Gruening  in  Duluth,  Minn., 
and  Herman  Mello  in  Fall  River, 
Mass, 


Elliott  P.  Fagerberg  has  been  ap¬ 
pointed  a  staff  correspondent  in 
Geneva,  Switzerland,  specializing 
in  news  for  ELECTRONIC  NEWS 
and  Fairchild’s  forthcoming  new 
metals  paper.  Mr.  Fagerberg  has 
been  a  Fairchild  news  representa¬ 
tive  in  the  area  for  some  time. 


FAIRCHILD 
Publications,  Inc. 

7  last  ISMi  St.,  N«w  Y*rk,  N.  Y. 
fubll$h*n 

0«  iiy  Nows  R«eord,  Supermorkat  Naws, 
Waman't  Waor  Doily,  Elactronic  Nawi^ 
Hema  Furnishings  Doily,  Diraciorioi, 
Man's  W.ar,  Foolw.oi  N.ws,  Books. 
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USIA  Appoints 
Hutchison  for 
Press  Service 

Washington 

The  U.  S.  Information  Agency 
has  announced  the  appointment 
of  John  N.  Hutchison,  former 
newspaperman  and  public  rela¬ 
tions  director,  as  its  deputy 
director  for  Press  and  Publica¬ 
tions. 

Before  joining  USIA,  Mr. 
Hutchison  was  director  of  the 
Office  of  Public  Information  for 
the  American  National  Red 
Cross.  He  is  a  native  of  Arling¬ 
ton,  Iowa,  and  graduated  from 
the  University  of  Arkansas  in 
1937.  Until  he  entered  the  Army 
in  1941,  he  worked  for  the  Cin¬ 
cinnati  Post  and  the  Memphis 
(Tenn.)  Commercial- Appeal. 
During  the  war,  he  served  as 
[  public  relations  chief  for  Gen- 
;  eral  George  S.  Patton  Jr.,  in 
I  the  United  States,  North  Africa 
i  and  Sicily.  He  later  was  named 
executive  officer  for  General 
Eisenhower’s  public  relations 
staff  in  Algiers,  leaving  military 
j  service  in  1946  as  a  Lieutenant 
I  Colonel. 

Mr,  Hutchison  was  on  the 
staff  of  the  San  Francisco  News 
from  1946  to  1948,  then  joined 
the  Economic  Cooperation  Ad¬ 
ministration  as  deputy  director 
of  Labor  Information  at  the 
European  Headquarters  in 
Paris.  He  later  became  deputy 
director  of  the  Office  of  Informa¬ 
tion  of  ECA’s  U.  S.  Special 
Representative  in  Europe. 

Change  in  Far  East 

USIA  also  announced  the  ap¬ 
pointment  of  N.  Paul  Neilson, 
of  Allentown,  Pa.,  as  assistant 
director  in  charge  of  its  Far 
East  affairs.  He  has  been  with 
the  overseas  information  pro¬ 
gram  since  February  1949, 
serving  in  Thailand,  Indo-China, 
Indonesia,  Japan  and  Burma. 

Before  government  service, 
Mr,  Neilson  was  on  the  staff  of 
the  Allentown  (Pa.)  Call  and 
was  a  news  commentator  for 
the  American  Broadcasting 
Company  in  New  York. 

John  E.  Pickering  has  re¬ 
signed  as  assistant  director  for 
the  Far  East  to  retire  from 
government  service.  He  was  a 
newspaperman  and  public  re¬ 
lations  counselor  for  nearly  30 
years  before  joining  the  over¬ 
seas  information  program  in 
1951. 

«  .  * 

PERSON.4L  MENTION 

Richard  Tucker,  former  copy- 
reader  for  the  Des  Moines 
(Iowa)  Register — to  the  Ham¬ 
mond  (Ind.)  Times  as  telegraph 
editor. 


personal 
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COURAGEOUS  Is  the  word  for 
Mrs.  Hazel  Brannon  Smith,  recipi¬ 
ent  of  this  year's  Elijah  Parish 
Lovejoy  Award  from  Southern 
Illinois  University.  She  is  editor 
of  the  Lexington  (Miss.)  Adver¬ 
tiser,  which  has  suffered  a  six-year 
fight  against  economic  boycotts 
and  pressure  groups. 

Roy  Ringer,  longtime  staff 
member  and  book  reviewer — 
named  associate  book  editor  of 
the  Los  Angeles  (Calif.)  Mir¬ 
ror-News. 

m  * 

Virginia  Fuller  —  resigned 
from  the  newsroom,  Klamath 
Falls  (Ore.)  Herald  and  News 
to  move  to  Portland,  Ore.,  with 
her  husband. 

*  *  * 

Gerald  M.  Healy,  feature 
editor,  Springfield  (Mass.)  Re¬ 
publican — recipient  of  an  Alum¬ 
ni  Award  from  St.  Michael’s 
College,  Vermont. 


New  Etlilor  Named 
For  Victoria  Coloiiigt 

Victoria,  B.  C. 

Richard  J.  Bower  of  Winni¬ 
peg  has  been  appointed  editor- 
in-chief  of  the  Coloni.d. 

Mr.  Bower,  former  executivr 
assistant  to  the  Minister  of 
Public  Works  in  Manitoba,  will 
succeed  H.  Sandham  Grave*, 
who  retires  Aug.  1. 

Mr.  Bower  has  had  joumalij- 
tic,  public  administration  and 
public  relations  experience  in 
the  United  Kingdom,  Canada 
and  South  Africa.  A  veteran  of 
the  Second  World  War,  he  wa* 
twice  wounded  in  action  and 
promoted  to  the  command  of  an 
infantry  battalion. 

Mr.  Graves  has  been  editor- 
in-chief  since  1943  and  formeriy 
was  the  Colonist’s  assistant  edi¬ 
tor,  associate  editor  and  legi^ 
lative  correspondent. 

• 

Norman  T.  Rogers,  adminis¬ 
trative  assistant  of  the  Hunt¬ 
ington  (W.  Va.)  Publishing  Co. 
— to  assistant  auditor,  Detroit 
(Mich.)  Free  Press. 

•  ♦  * 

Robert  H.  Selby — from  busi¬ 
ness  manager  to  vice  president 
and  general  manager,  Socro- 
mento  (Calif.)  Union,  succeed¬ 
ing  C.  E.  Borum,  retired. 

*  «  « 

Tom  Hansen,  formerly  with 
the  Vancouver  (Wash.)  Colum¬ 
bian — to  publicity  director.  Ath¬ 
letic  Association  of  Western 
Universities,  a  new  post  with 
offices  in  San  Francisco. 

♦  •  * 

Charles  Einstein,  San 
Francisco  (Calif.)  Examiner 
“Top  of  the  Town”  columnist— 
to  entertainment  editor  and 
chief  drama  critic. 
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Bill  Dunn,  technical  liaison, 
Missouri  River  Division  office  of 
Army  Engineers  at  Omaha — to 
copy  desk,  Omaha  (Neb.) 
World-Herald. 


Jane  Marker,  formerly  with 
the  Tuscaloosa  (Ala.)  Times — 
to  Montgomery  (Ala.)  Adver¬ 
tiser  city  desk. 


Joseph  F.  Kolder  Jr.— from 
the  staff  of  the  ANPA  Special 
Standing  Committee,  Chicago, 
to  the  Cleveland  (Ohio)  Prett 
as  assistant  manager  of  person¬ 
nel  and  labor  relations.  He  is 
a  former  FBI  agent. 


Carter  Bradley — from  man¬ 
ager  of  Oklahoma  City  bureau 
of  United  Press  International, 
to  state  manager.  Robert  L. 
Haught — from  staff  of  UPI’s 
Oklahoma  City  bureau  to  man¬ 
ager.  James  R.  Campbell — from 
staff  of  UPI’s  Oklahoma  City 
bureau  to  manag^er  of  Topeka 
Kans.,  bureau. 

EDITOR  ac  P 


Jack  Carley,  editorial  writer 
for  the  Memphis  (Tenn.)  Coup 
mercial-Appeal  —  the  American 
Legion’s  first  Andrew  Jackwn 
Award  for  furtherance  of 
“God  and  Country”  American¬ 
ism. 


Helen  Allyn  MacDonau  \ 
—  from  child  care  columnist 
to  women’s  editor,  Cleveland 
(Ohio)  Press,  succeeding  J^ 
Olds,  resigpiing  to  get  married. 
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Metcalfe  Moves 
To  Ottawa  Journal 

Ottawa 

William  Henry  Metcalfe,  man¬ 
aging  editor  of  the  Winnipcff 
Free  Press  since  1952,  has  been 
appointed  managing  editor  of 
the  Ottawa  Journal.  He  suc¬ 
ceeds  T.  G.  Lowrey  who  occupied 
that  post  for  the  past  33  years. 
M.  Grattan  O’Leary,  president 
of  the  Journal,  said  Mr.  Low’rey, 
after  more  than  50  years  of 
service  to  the  paper,  had  con¬ 
templated  retirement,  but  had 
consented  to  stay  on  as  adviser 
to  the  new  managing  editor. 

Mr.  O’Leary  said:  “The 
thought  of  the  Journal  news 
department  not  enjoying  the 
guidance  of  its  chief  creator, 
T.  G.  Lowrey,  fortunately  does 
not  arise.” 

Mr.  Metcalfe,  Iwrn  in  West¬ 
ern  Canada,  is  a  graduate  of 
the  University  of  Wisconsin.  In 
1940  he  organized  the  Canadian 
Broadcasting  Company’s  Win¬ 
nipeg  newsroom,  and  continued 
to  operate  its  prairie  news  serv¬ 
ice  until  1947,  when  he  became 
managing  editor  of  the  Winni¬ 
ng  Citizen. 

Returning  to  the  Winnipeg 
Free  Press  in  1949  as  an  edi¬ 
torial  writer,  he  was  appointed 
managing  editor  of  the  paper 
j  in  1952.  He  is  54. 

I  *  *  « 

Asher  J.  Birnbaum,  for¬ 
merly  with  the  City  News  Bu¬ 
reau  of  Chicago  and  the  Chi- 
i  ngo  (Ill.)  Sun-Times  —  from 
j  chief  associate  editor  to  manag- 
j  ing  editor.  The  United  Educa- 
‘  tors,  Inc.,  Illinois  reference  book 
I  publishers. 

*  *  * 

'  James  Flanagan,  formerly 
;  with  the  Cfercfand  (Ohio)  News 
—to  Akron  bureau,  Cleveland 
!  (Ohio)  Plain  Dealer.  Max 
Price,  education  writer.  News — 
to  public  relations  department 
i  of  the  University  of  Chicago, 
i  *  *  « 

Fields  Varner,  former  amuse- 
;  roent  editor,  .Monf.qtomcri/  (Ala.) 

Advertiser- Journal  —  to  promo- 
j  tional  director.  All  Star  Con¬ 
cert  Series,  Atlanta,  Ga. 

*  «  * 

E.  J.  Wadkins — to  managing 
editor,  Ardmore  (Okla.)  Ard- 
noreife,  succeeding  John  L. 
i  Riddle. 

I«  *  « 

Fred  Zepp,  former  editor, 
together  magazine — to  rewrite 
Philadelphia  (Pa.)  BulU- 


SOUND  reporting  of  the  sonic 
boom  won  a  feature  prize  for 
Judy  Rushin  of  the  Montgomery 
(Ala.)  Journal  in  Alabama  AP 
competition. 

Maisnitler  to  NAB 

Washington 

Milton  E.  Magruder,  veteran 
UPI  reporter,  has  l)een  ap- 
IK)inted  assistant  manager  of 
public  relations  for  the  National 
Association  of  Broadcasters.  He 
succeeds  Larry  Sims,  who  will 
join  the  Press  Bureau  of  the 
Institute  of  Life  Insurance  in 
New  York  City. 

*  *  « 

John  Conny,  Jr.,  city  desk, 
Scranton  (Pa.)  Tribune  and 
Sunday  Scrantonian — to  editor 
of  new  engineering  publication 
for  the  Du  Pont  de  Nemours 
Company,  Wilmington,  Del. 

«  *  * 

Hal  Bodlby,  Dover  Delaware 
State  News  —  to  sports  desk, 
Wilmington  (Del.)  Joumal- 
Every  Evening,  replacing  Bob 
McDonald. 

*  «  * 

Arthur  Greenspan,  picture 
editor,  Pittsburgh  (Pa.)  Sun- 
Telegraph  —  to  rewrite  desk. 
New  York  Journal- American. 

«  «  « 

Ronald  I.  Deutsch,  former 
Middletown  (N.Y.)  Daily  Rec¬ 
ord  reporter — to  editorial  staff, 
San  Jose  (Calif.)  Mercury- 
News. 

«  *  « 

Joan  Brock,  M.A.  degree 
graduate.  University  of  North 
Carolina  School  of  Journalism 
— to  women’s  department,  Ra¬ 
leigh  (N.  C.)  News  and  Observ¬ 
er,  succeeding  Nancy  Duckett 
Williford,  now  in  publications. 
North  Carolina  State  Colleg^e. 
*  «  * 

0.  B.  Fanning,  formerly  a 
reporter  in  Alabama,  and  more 
recently  director  of  the  Wash¬ 


ington  office.  Commission  on 
Public  Relations  and  Methodist 
Information — to  director  of  the 
news  bureau  and  information 
office  of  Florida  Southern  Col¬ 
lege  and  head  of  a  new  Method¬ 
ist  Information  office  for  the 
Florida  and  Cuba  annual  con¬ 
ferences  of  the  Methodist 

Church. 

*  *  * 

James  E.  Ciiarlet,  vice- 

president  and  general  manager, 
Clarksville  (Tenn.)  Leaf  Chron¬ 
icle  and  president  of  Community 
Newspapers,  Inc.,  a  weekly 
group — new  president  of  Ten¬ 
nessee  Press  Association. 

*  «  * 

Woodrow  Upchurch,  Dur¬ 
ham  (N.C.)  Herald  sports  desk 
— to  Raleigh  (N.C.)  News  and 
Observer  sports  desk,  succeed¬ 
ing  Chuck  Barbour,  now  with 
Durham  Herald  sports  desk. 
Roy  Parker,  Jr. — to  capital  hill 
beat.  News  and  Observer,  after 
year’s  leave  of  absence  on  Na¬ 
tional  Science  Association  fel¬ 
lowship. 

«  *  « 

PiiiLUP  Mango,  formerly 
with  Chicago  (Ill.)  Tribune  re- 
-search  and  marketing  staff — to 
western  division  of  the  Trib¬ 
une’s  general  advertising  staff. 
*  *  * 

Miss  Jackie  Martin,  for¬ 
merly  photographic  and  art 
director,  Washington  (D.C.) 
Times-Herald — to  vicepresident 
for  Sales  and  Public  Relations, 
Norwood  Studios,  Inc.,  Wash¬ 
ington  producer  of  motion  pic¬ 
tures. 

Heads  Fraternity 

Muncie,  Ind. 

Dr.  John  A.  Boyd,  journalism 
professor  at  Indiana  State 
Teachers  College,  has  been 
named  president  of  Alpha  Phi 
Gamma,  national  co-educational 
journalistic  fraternity,  for  the 
1960-61  year.  Dr.  Boyd  succeeds 
Dr.  Wilfred  P.  James  of  Long 
Beach  State  College  as  president 
of  the  fraternity  which  is  active 
on  50  campuses. 


Promotions  Made 
On  Atlvertising  Staff 

Los  Angeles 

Robert  W.  Chandler,  general 
manager  of  the  Los  Angeles 
Mirror  News,  has  announced 
promotions  and  assignments  in 
the  advertising  departments. 

Charles  E.  McKenney,  former¬ 
ly  assistant  classified  advertis¬ 
ing  manager,  has  been  ap¬ 
pointed  assistant  to  the  display 
advertising  manager. 

Donald  H.  Clark,  classified 
auto  division  manager,  has  been 
appointed  assistant  classified  ad¬ 
vertising  manager,  while  David 
H.  Blumenthal,  of  the  classified 
sales  staff,  moves  up  to  head 
the  auto  division. 

Warren  S.  (Phil)  Magwood, 
retail  advertising  manager,  is 
responsible  for  department 
stores  and  major  new  business, 
assisted  by  James  B.  Speedie, 
assistant  retail  advertising  man¬ 
ager.  Retail  sales  staffer  John 
L.  Sullivan  has  been  assigned  to 
national  display. 

March  Schwartz,  assistant  to 
the  classified  advertising  man¬ 
ager,  is  responsible  for  the  for¬ 
mation  of  a  new  classified  real 
estate  and  rental  section. 

• 

Do<’lors’  Awurd 

Harrlsburg,  Pa. 

Dane  S.  Wert,  editor  of  the 
Harrisburg  Sunday  Patriot- 
News,  was  recently  given  the 
1960  Benjamin  Rush  Award  of 
the  Year  by  the  Dauphin  Coun¬ 
ty  Medical  Society  as  a  lay  in¬ 
dividual  contributing  outstand¬ 
ingly  to  the  health  of  the  com¬ 
munity. 

• 

RFE  Names  Greene 

William  J.  Greene  Jr.,  has 
been  named  a  regional  vicepresi¬ 
dent  of  the  Radio  Free  Europe 
Fund.  He  has  been  an  account 
executive  with  Carl  Byoir  & 
Associates,  promotion  director  of 
the  Philadelphia  Record,  assist¬ 
ant  to  the  promotion  manager  of 
the  Philadelphia  Inquirer, 
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Wall  St.  Journal 
Associate  Editor 
Goes  to  Norfolk 

Norfolk,  Va. 

William  H.  Fitzpatrick,  52, 
associate  editor  of  the  Wall 
Street  Journal,  will  become  edi¬ 
tor  of  the  Norfolk-Portsmouth 
Ledger-Star  on  Sept.  1. 

Frank  Batten,  publisher  of  the 
Ledger-Star  and  the  Virginian- 
Pilot,  announced  Mr.  Fitz¬ 
patrick’s  selection  to  succeed 
Perry  Morgan  as  director  of  the 
Ledger-Star’s  editorial  page.  Mr. 
Morgan  is  returning  to  the 
Charlotte  (N.  C.)  .Vcw.s. 

A  native  of  New  Orleans,  Mr. 
Fitzpatrick  served  as  reporter, 
city  editor,  managing  editor  and 
editor  of  the  New  Orleans 
States.  In  1951  he  won  a  Pulit¬ 
zer  prize  for  editorial  writing. 
The  States  received  the  Sigma 
Delta  Chi  “Courage  in  Journal¬ 
ism’’  award  in  1945-46  for  an 
editorial  and  news  expose,  di¬ 
rected  by  Mr.  Fitzpatrick,  which 
resulted  in  the  ousting  of  Mayor 
Robert  S.  Maestri  of  the  Long 
faction  in  New  Orleans. 

Mr.  Fitzpatrick  saw  action  in 
the  Second  World  War  as  a 
Naval  officer  aboard  the  carriers 
Intrepid,  Hancock  and  Enter- 


William  H.  Fitipatricic- 


prise;  and  he  has  been  a  mem¬ 
ber  of  the  Tulane  University 
board  of  visitors  since  its  crea¬ 
tion  in  1953. 

• 

Carl  Waller  Dies 

Wilmington,  Del. 

T.  Carlyle  Waller,  73,  retired 
reporter  and  editor  who  worked 
in  Asheville,  N.  C.,  Baltimore, 
and  Wilmington,  died  here  July 
22.  He  began  with  the  Asheville 
Citizen  and  was  on  the  Balti¬ 
more  Sun  before  and  after  World 
War  I,  serving  during  the  in¬ 
terim  in  Naval  intelligence. 


JAMPOL  methods  and  Equipment... 


Watch  a  Jampol  mailroom  handling  system  at  work— 
with  attention  to  the  “teamworking’’  of  the  various  units. 
You’ll  see  why  it  handles  any  bundle  load,  moves  more 
newspapers,  meets  every  need— faster  and  at  lower  cost 


Take  advantage  of  the  efficiency,  simplicity  and 
economy  Jampol  methods  and  equipment  can  bring  to 
your  plant 

Let’s  discuss  your 
specific  requirements. 


4044 


JAMPOL  CORPORATION 

General  Offices  and  Plant 
728  Sixty-first  St.,  Brooklyn  20,  New  York 
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i  By  Roy  H.  Copperud 


j  Sins  of  Whichery 

I 

I  The  consensus  appears  to  be  that  and  which  and 
g  and  who  are  permissible  only  after  which  and  who,  a 
1  principle  that  can  be  defended  as  desirably  empha.^izing 
1  parallel  construction. 

1  Fowler  cited  exceptions  that  he  considered  pcrmis- 

Isible,  but  his  reasoning  is  tortuous,  and  his  general 
conclusion  favors  the  principle  stated  here.  Partridge 
agrees  with  this  principle,  and  it  is  observable  that 
1  careful  writing  follows  it.  Often,  however,  and  which 
a  and  and  who  are  used  where  a  simple  which,  who,  or 
1  and  alone  would  be  smoother, 

I  “Life  has  two  strikes  on  children  deserted  by  their 
J  parents  and  who  never  experience  the  love  and  home 
i  life  adoptive  parents  can  give  them.’’  (“who  have  been 
J  deserted  by  their  parents  and  never  experience”  or  “who 
I  have  been  deserted  by  their  parents  and  who  .  .  .”) 
1  “Most  Italians  believe  that  the  loot,  known  as  the 
1  Dongo  Treasure,  and  which  has  been  valued  at  $32 
I  million.  .  .  .”  (“Dongo  Treasure,  which  has  been  valued 
1  ...”  or  “which  is  known  as  the  Dongo  Treasure,  and 

m  which  has  been  valued.  .  .  ”) 

J  “Production  of  European-type  grapes,  which  are  grown 
I  almost  exclusively  in  California  and  Arizona,  and  which 
J  account  for  most  of  this  year’s  crop.  .  .  .”  This  conforms 
1  with  our  principle  but  and  account  for  is  simpler. 

B  “Most  men  entering  their  eighty-ninth  year  and  who 
I  have  won  wealth  and  fame  might  be  content  to  sit  back 
I  at  ease,  (“who  are  entering  .  ,  .  and  have.  .  .  .”) 

1  “Fritz  Weaver,  who  played  Hamlet  last  summer  [,] 
I  and  [who]  is  one  of  the  most  versatile  actors  in  the 
1  American  theater,  is  shockingly  believable  as  the  haunted 
I  weakling.”  Removal  of  the  bracketed  elements  improves 
I  this  sentence. 

1  But  which  occurs  in  similar  constructions:  “The  Copts 
1  are  a  forgotten  people  Imt  who  made  interesting  con- 
%  tributions  to  art.”  Better:  people,  who  made  or  people, 
1  although  they  made. 

I  Nearly  all  Fowler’s  examples  under  this  heading  are 
1  disagreeably  involved  or  quaint  to  the  modem  ear,  and 
1  would  likely  be  put  today  in  ways  that  would  not  cause 
I  the  problem  to  arise. 


1 1  Wayward  Words 

I  1  The  trouble  with  literally  is  that  it  is  unliterally  used 
1  to  mean  (a)  figuratively,  (b)  almost  or  virtually,  or 
1  (c)  nothing  much  at  all.  Seldom  is  it  employed  in  its 

I  exact  sense,  which  is  to  the  letter;  precisely  as  stated. 

I  Some  examples : 

1  (a)  “The  actor  was  literally  floating  on  applause.” 

1  The  word  wanted  was  figuratively,  unless  levitation  did 
I  in  fact  occur. 

1  (b)  “George  is  the  proud  owner  of  a  bristly,  20-pound 

3  porcupine  that  literally  dropped  out  of  a  tree  at  his 

I  feet.”  The  writer  did  not  mean  that  was  exactly  what 

I  happened,  nor,  so  adept  do  we  become  at  translating 
1  misuses,  are  we  likely  to  read  it  that  way.  What  he 
I  meant,  and  what  we  will  assume,  is  that  the  porcupine 
3  dropped  almost  at  George’s  feet. 

a  (c)  “Flowing  through  the  buttes  and  deep  washes  of 
3  South  Dakota,  the  Missouri  River  literally  cuts  the 

I  state  in  half.”  Literally  is  excess  baggage,  for  the 

3  sentence  is  more  forceful  without  it.  So  also  in  “A 
3  marble  bust  of  Tom  Paine  may  soon  leave  Philadelphia, 
i  where  it  literally  has  been  a  controversial  object  for 
I  78  years.” 

I  3  The  habit  of  demanding  that  the  reader  be  thunder- 
1  struck  by  commonplaces,  which  the  meaningless  use  of 

I  3  literally  exemplifies,  is  a  tiresome  one.  After  all  this, 

,1  it  is  fair  to  ask  whether  the  word  has  a  legitimate  use. 

=  It  does  indeed,  and  here  is  a  sample:  “He  took  my  sug- 
j  p  gestion  to  jump  in  the  lake  literally.” 
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rooils  in  review 


Rockefeller  Speeches 
Show  His  Basic  Ideas 


Bv  Prof.  RoBcoe  EUard 


mental  problems  of  the  world 
exclusively  on  a  loan  basis.  To 
accomplish  these  objectives. 
United  States  equity  capital, 
technical  know-how,  and  man¬ 
agerial  skill  must  go  forth  on 
an  unprecedented  scale  and  take 
part  in  the  economic  and  social 
development  of  the  world  on  a 
partnership  basis.” 

Major  Personality 

Whether  Nelson  Rockefeller 
remains  the  articulate,  thought¬ 
ful  amicus  curiae,  as  it  were. 


the  rockefeller  RECORD:  A  Studies  Project,  Whether  Nelson  Rockefeller 

.  Self-Portrait  by  propose  what  he  and  his  col-  remains  the  articulate,  thought- 

fo^il*^Company.  177  p’p.  $3.60.  "  regarded  ^  m  amicus  curiae,  as  it  were, 

—  —  Tj  11  T  i~  l®ss  w^  e  u  ,  m  of  the  Republican  party  for  the 

Gov.  Nelson  Rockefe Her  s  July  strengthening  policies  and  pro-  whether 

3  charge  that  “the  only  Repub-  cedures  for  our  defense  depart-  sincerity,  boundless 

lican  candidate  or  e  resi-  ment.  .  ^  tj  i,  c  ii  >  ®fi®P8y»  and  persuasive  charm 

dential  nomination  had  not  fhe  gist  of  Mr.  Rockefeller  s  never-quite-predictable 

adequately  declared  himself  on  defense  ideas  is  pr®s®^d  in  his  fortunes  at  the  Repub- 

national  defense  echoed  his  own  words  in  this  book.  The  convention  to  elevate  him 

May,  19o7  speech  charging  book,  with  keen  discernment  ^  ^ 

.‘waste  and  inefficiency  m  our  traces  the  influences  that  shaped  and  international  council,  he  is, 
defense  set-up.  Nelson  Rockefeller  through  his  doubtless  will  remain,  one 

In  that  speech  three  years  strong,  religious  ^at-grand-  of  the  most  influential,  attrac- 
ago,  Mr.  Rockefeller  as  Chair-  mother,  his  grandfather  who  ^  important  personali- 

man  of  a  special  Studies  Pro-  was  America  s  first  billionaire,  American  scene. 

®^'d.  ^”d  t  e  u  a^  o  is  remar  ^  man’s  sincere  words  often 

“To  weaken  our  defense  pro-  able  parents  in  a  situation  in  p^, 

gram  -  either  in  new  weapons  which  any  outward  show  of  jog's  book  confines  itself  to  Nel- 


technologj'  or  in  existing  weap-  money  was  significantly  absent.  Rockefeller’s  public  ad- 

ons  -  would  inv'ite  aggression  The  editor,  Mr  Polmg  a 

either  now  or  in  the  near  future,  writer  and  Publisher  of  long  ^  ^ 

And  the  lead  in  the  t^hnologi-  experience,  highlights  Nelson  extramural  thinking.  Yet 
cal  race  once  lost  is  almost  im-  Rockefeller  s  accomplishments  impresses  me  as  an 

possible  to  regain.  To  cut  mill-  from  his  first  high-level  i^st  balanced,  and  compre- 

tary  and  defence  expenditures  as  Franklin  Roosevelt’s  Co-  nortrait  of  the  New 

before  we  have  assured  our-  ordinator  of  Inter-American  af-  York  gov^or’s  public  philoso- 
selves  of  success  in  the  fields  fairs  to  his  spectacularly  sue-  j  ^ 

of  weapons  technolog>’  and  over-  cessful  campaip  for  the  gov-  accurately  from  Mr.  Pol- 

qII  rlAfiancft  iirniiM  ho  nr  Mow  Vot-lr  Xfaro  .  ,  .  r  .... 


Rockefeller’s  public  ad- 


he  edi  r,  r.  o  mg,  dresses,  the  picture  is  not  corn- 
writer  and  publisher  of  long  ^  ^ 


all  defense  w-ould  be  suicide.  .  . 
“This  is  not  to  say  that  econ 


ernorship  of  New  York  State, 


impartial  sifting  just 


omies  in  the  field  of  national  year. 


at  51-in  a  widely  Democratic  Rockefeller  stands 


security  are  not  possible.  .  .  . 
A  promising  area  for  long-range 


in  public  life,  how  clear  and 


Thereafter  Mr  Poling  hav- 

ing  sifted  all  of  Mr.  Rocke-  communicative 


economies  is  that  of  reorganiza-  feller’s  public  utterances,  pre-  .  attractive  is  his  nresenta- 
tions  in  our  military  establish-  sents  the  essence  of  the  Rocke-  aiiracuve  is  nis  presenta 

raent.  The  current  assignment  feller  political  philosophy  on :  For  those  who  have  placed  a 

of  roles  was  established  wffien  the  democratic  principle;  local  auestion  mark  beside  the  na- 

technology  was  much  more  ele-  versus  federal  government;  tax-  political  stature  of  Nel- 

mentary:  The  a^y  was  respon-  ation;  economic  expansion,  in-  3^^  Rockefeller,  this  book  may 

sible  for  everything  that  moved  flation,  recession,  and  pump-  3^^^  a  quite  substan- 

on  land,  the  navy  w'as  respon-  priming  versus  tax  cuts ;  foreign  answer 

sible  for  the  oceans,  and  the  trade  and  foreign  policy;  labor 

air  force  for  the  control  of  the  and  agpriculture ;  civil  rights;  « 

skies.  But  the  extraordinary  public  housing,  and  other  issues 


Murder  Story 
Concocted  for 
Plant  Edition 

Huntsville,  Ala. 

To  mark  completion  of  ex¬ 
pansion  of  its  plant,  the  Hunts¬ 
ville  Times  on  July  17  issued 
a  24-page  tabloid  supplement  to 
its  Sunday  edition.  Printed  in 
five  colors  and  featuring  color 
on  every  page,  the  supplement 
created  a  hypothetical  local 
murder  and  followed,  step  by 
step,  the  progress  of  its  cover¬ 
age  from  the  time  of  the  first 
phone  call  to  the  city  room 
through  the  distribution  of  the 
Final  Edition  carrying  the 
murder  story.  Sidebar  stories 
provided  information  concern¬ 
ing  the  facilities  available  in 
each  department  of  the  news¬ 
paper. 

Except  for  center-spread  and 
back-page  promotion  advertise¬ 
ments,  there  was  no  advertising 
in  the  tabloid. 

The  expansion,  costing  ap¬ 
proximately  $250,000,  increas^ 
the  size  of  the  Times  plant  by 
more  than  half.  The  original 
plant  of  the  Newhouse  news¬ 
paper  is  less  than  five  years  old. 
The  expansion  add^  8,500 
square  feet  of  floor  space  to  the 
news,  advertising,  mechanical, 
and  circulation  departments. 
New  equipment  includes  press 
units  to  increase  capacity  from 
48  to  64  pages. 

Jack  Langhorne,  publisher,  in¬ 
vited  individuals  or  civic  gp’oups 
to  visit  the  expanded  plant. 


complexity  and  destructiveness  the  nation  faces, 
of  modern  weapons  and  the  in-  One  infers  fr 


Story  About  Divorce 


01  moaern  weapons  ana  tne  in-  One  infers  from  this  word-  c.-  d  i- 
ending  range  of  delivery  capa-  for-word  public-address  portrait  t'arliament 

bility  are  tending  to  make  this  that  one  of  Mr.  Rockefeller’s  Ottawa 

traditional  division  of  functions  strongest  convictions  is  that  The  Canadian  Parliament  has 
meaningless.  .  .  .  “intercontinental  trade  may  af-  suspended  further  consideration 

“Each  new’  technological  in-  ter  all  prove  to  be  the  best  of  divorce  bills  pending  an  in¬ 
vention  leads  to  a  wrangle  about  safeguard  against  the  intercon-  quiry  into  charges  of  collusion 
which  service  should  control  it.  tinental  missile.”  His  addresses  and  perjury  in  a  story  told  in 
Each  service  is  usually  press-  make  clear  his  belief  that  a  na-  the  Ottawa  Citizen  and  the 
ing  the  development  of  new  tion’s  political  stability  is  in  Toronto  Star. 


weapons  in  all  categories  with-  direct  ratio  to  the  economic  The  story,  “The  Fantasy  of  a 

out  sufficient  regard  for  the  status  of  its  people.  When  our  Fake  Divorce,”  rocked  this 

program  of  other  services.  The  wray  of  life  becomes  the  free  capital  last  week.  The  story  was 

wrvice  which  gets  there  first  world’s  way  of  life.  Communism  written  by  William  Eccles  who 

hopes  to  control  the  weapon  will  be  reduced  to  impotence.  admitted  he  was  a  party  to  the 
the  budgetary  allocation  Speaking  before  an  annual  trumped-up  evidence  which  won 
that  goes  with  its  production  meeting  of  the  American  Acad-  his  wife  a  divorce  from  him 
”  ®my  of  Political  Science,  he  before  the  Senate  Divorce  Com- 

On  \aUonal  Defense  *  *•  .  u  niit^  last  year. 

“The  international  exchange  Only  ground  for  divorce  in 
Mr.  Rockefeller,  actually  sum-  situation  is  such  that  we  cannot  Canada  is  adultery. 

“*n*ing  in  his  1957  talk  the  hope  to  deal  decisively  with  the  The  story  may  lead  to  revision 
forthcoming  report  of  the  Spe-  economic  and  social  develop-  of  Canada’s  divorce  laws. 
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Times  Index  Covers 
500,000  Items 

Publication  of  the  1959  edi¬ 
tion  of  the  New  York  Times 
Index  was  announced  this  week 
by  Joseph  Curtin  Gephart,  edi¬ 
tor. 

The  new  volume  of  the  Index, 
which  has  been  published  con¬ 
tinuously  since  1913,  contains 
1,095  pages  and  approximately 
500,000  entries  and  cross-refer¬ 
ences. 

The  Index  has  arranged  the 
material  in  alphabetical  order 
according  to  subjects,  persons, 
organizations  and  geographical 
locations. 

The  information  is  classified 
under  more  than  40,000  main 
headings  which  include  about 
3,500  subject  headings,  950  geo¬ 
graphical  headings,  5,000  asso¬ 
ciation  and  institution  names, 
5,000  company  names  and  26,- 
000  personal  names.  Nearly  20,- 
000  other  personal  names  are  in 
special  livings,  such  as  book 
reviews,  deaths,  longevity  and 
murders. 


33 


Changes  in  Honolulu: 
Ewing  Is  New  Editor 


Honolulu 

The  editorship  of  the  Hono¬ 
lulu  Star-Bulletin  has  changed 
for  the  first  time  since  the  paper 
was  established  48  years  ago. 

Riley  H.  Allen,  76,  editor 
since  July  1,  1912,  retired  on 
July  21,  to  become  a  trustee 
of  the  Wallace  R.  Farrington 
estate,  which  has  the  newspaper 
as  its  principal  holdings. 

His  successor  is  William  H. 
Ewing,  who  was  managing  edi¬ 
tor  for  10  years. 

Mr.  Ewing  joined  the  paper 
as  city  editor  in  1936  after  serv¬ 
ing  a  period  as  chief  of  the  As¬ 
sociated  Press  bureau  in  Hono¬ 
lulu.  He  married  a  local  girl, 
Marjorie  Ackerman. 

He  is  a  native  of  Vaughan, 
Mississippi,  and  worked  for  a 
time  as  state  editor  of  the  Jack- 
son  Daily  News  and  as  political 
correspondent  for  the  New  Or¬ 
leans  Times-Picayune. 

From  the  Mainland 

Mr.  Allen,  a  native  of  Texas, 
worked  for  the  Seattle  Post-In¬ 
telligencer  and  as  city  editor 
of  the  Honolulu  Evening  Bulle¬ 
tin  before  becoming  editor  when 
the  Star  and  Bulletin  were 
merged.  The  circulation  then 
was  4,000  daily.  At  present  it 
runs  104,000  daily  and  over 
110,000  Sunday. 


Paul  L.  Mcliree 


years  old.  A  young  man  plan¬ 
ning  to  seek  a  business  career 
in  Shanghai,  he  arrived  in 
Honolulu  from  the  mainland  in 
1914,  planning  to  stop  briefly. 
The  stop  became  life-long  when 
he  joined  the  Star-Bulletin  busi¬ 
ness  office. 

The  third  trustee  to  be  ap¬ 
pointed  is  Edmond  H.  Leavey, 
former  president  of  the  Inter¬ 
national  Telephone  and  Tele¬ 
graph  Company,  and  a  son-in- 
law  of  Wallace  R.  Farrington. 

Appointed  by  (k>urt 


Riley  H.  Allen  William  H.  Ewing 

Managing  editor,  A.  A.  Smy-  ben,  previously  with  Interna- 
ser,  who  had  been  city  editor  tional  News  Ser\’ice,  Pacific 
since  1953,  and  formerly  worked  Stars  and  Stripes  and  the  Chi- 
for  the  Pittsburgh  (Pa.)  Press,  cago  Tribune. 
and  York  (Pa.)  Dispatch;  • 

Administrative  assistant  to  _  .  c  •  i* 

the  editor,  James  J.  Mullen,  who  L.atin  specialist 
previously  had  been  assistant  In  Rome  Bureau 
managing  editor,  and  a  news-  .  rr,  ^r-  ^  ■  t  .■ 

paperman  with  previous  experi-  .  orres  ic  oria,  a  Latin- 

ence  on  the  Lansing  (Mich.)  American  news  specialist,  has 
Capital  News,  the  Twin  Falls  stationed  in  the  Romebu- 

(Uaho)  Times  and  Times-News,  ^  the  Associated  Pr^ 

and  a  journalism  professor  at  f  the  continuing  de- 

Lehigh  University;  velopment  pro^am  of  Latin 

Editorial  assistant  to  the  edi-  American  services,  Frank  J. 
tor.  Urban  M.  Allen,  who  had  ^tarzel,  AP  general  manager, 
been  assistant  to  the  editor  since  announce  . 

1949  and  doubled  in  brass  as  “Pepe”  Torres,  whose  AP  by¬ 
camera  editor.  He  was  editor  from  Madrid  has  been  fa- 
of  the  Hilo  (Hawaii)  Tribune-  miliar  in  South  America  since 
Herald  before  coming  to  the  1936,  will  work  under  Rome  bu- 
Star-Bulletin.  ^®au  chief  Allan  Jacks.  He  will 


specialize  in  providing  Spanish- 
language  coverage  of  both  Ital¬ 
ian  and  Vatican  events  of  par¬ 
ticular  Latin-American  interest. 


Mr.  Allen  is  one  of  three 
trustees  appointed  to  manage 
the  Star-Bulletin.  Another  is 
Paul  L.  Mcliree,  who  retired 
as  vicepresident  for  operations 
and  finance,  to  become  a  trustee. 

Mr.  Mcliree  has  been  with  the 
Star-Bulletin  since  it  was  two 


Appoinimenr  oi  cne  cnree  oy  Executive  News  Editor,  Ho- 
a  state  circuit  court  ended  a  ^  Duncan,  who  also  has 

six-year  court  fight  over  control 

of  the  estate  and  amounted  to.  Globe-Gazette  and  the 

a  victory  for  the  paper  s  present  Register  and  Trib- 

management  over  a  bid  for  con-  . 
trol  by  Mr.  Leavey  and  other  ’ 

beneficiaries  of  the  estate.  Ci^  Editor,  John  D.  Ramsey, 

Mr.  Leavey  was  the  choice  "^ho  has  been  with  the  Star-Bul- 
of  those  representing  Wallace  [^tin  since  graduating  from  the 
Farrington’s  two  daughters  in  University  of  Missouri, 
the  estate.  Mr.  Allen  and  Mr.  News  Editor,  Jack  M.  Cran- 
Mcllree  had  been  backed  by  dall,  a  veteran  of  the  Chicago 
those  representing  Joseph  Far-  Herald  -  Examiner,  Chicago 
rington’s  adopted  son  and  American,  and  Denver  Post; 
daughter.  Joseph  Farrington  Assistant  city  editor,  Edwin 
died  in  1954  in  Washington  R.  Edwards,  who  published  his 
while  serving  as  Hawaii’s  terri-  own  newspaper  in  Deere  Island, 
torial  delegate  to  Congress,  Maine,  and  also  worked  for  pa- 
Other  new  editorial  appoint-  pers  in  Bedford,  Pa.; 
ments  at  the  Star-Bulletin  are:  Chief  of  copy  desk,  Ron  Co¬ 


in  College  Press  Job 

Phoenix,  Arii. 

Morgan  C.  Monroe  has  been 
named  director  of  the  Univer¬ 
sity  of  Arizona  press  bureau, 
succeeding  William  H.  Smith, 
recently  resigned.  Prior  to  join¬ 
ing  the  university  as  an  assist¬ 
ant  to  President  Richard  A. 
Harvill  in  April  1959,  Mr.  Mon¬ 
roe  was  news  editor  of  the  Ari¬ 
zona  Rejxublic,  editorial  writer 
for  the  Republic  and  the  Gor 
zette,  and  science  editor  of  the 
Republic. 


pim  umttwal  raady-fe-MlI  lay- 
a«tt  and  NEW  idea  in  color 
vituoliiotian. 

poMichod  llETDA 


Crandall 


Mullen 


Ramsey 


Duncan  Smyser 
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Want  Ads  Strengthen 
All  Newspaper  Ads 


\m 


By  Duniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 

Speaking  at  the  Summer  con-  transactions  in  their  lives,  is 
ference  of  the  Newspaper  Adver-  NEWSPAPER  CLASSIFIED.” 
tising  Executives  Association  in  When  critics  of  advertising 

San  Francisco,  Charles  W.  Horn,  complain  that  “Big  business”  w  t  u  l 

advertising  director  and  assist-  monopolizes,  corrupts,  controls  AD-VANCEMENT---H«rold  L  McOiker,  newly  nained  tales 

ant  publisher  of  the  Lo.s  Angeles  and  distorts  the  mass-communi-  clatt.fied  departmeM.  „  flanked 

Examiner,  told  of  the  chap  who  cation  media  of  the  nation,  he  „| Mr.  McOsklr  wa,  formerly 

asked  why  he  had  stuck  with  said,  “refer  them  to  Newspaper  classified  manager  of  the  Cincinnati  |0.)  Enquirer. 

classified  so  many  years.  Classified.”  - 

“The  only  answer  I  can  give,”  The  importance  of  Classified  Of  these  26  members  represent  Baum  ill  Ageiicv 
said  Mr.  Horn;  “is  the  story  newspapers  is  reflected  in  Canadian  newspapers  and  31, 

Charlie  Luckman  tells  of  him-  the  continued  surge  of  ANCAM  papers  in  foreign  countries.  Of 


Alfred  A.  Baum,  former  clas- 


self.  Years  ago  as  a  boy  in  the  membership.  In  his  annual  re-  the  29  members  added  in  the  sihed  and  classified  display  man- 
Ozarks,  Charlie  saw  this  sign  Port,  vicepresident  Ralph  M.  last  year,  nine  have  been  in  apr  the  Xew  York  Post  for 
marked  up  on  a  tree  alongside  Rosenberg,  Tacoma  (Wash.)  foreign  countries.  “ANCAM  has  t6  years,  has  joined  Lubell  Ad- 
an  old  rutted  road;  it  read  ‘Be  Tribune,  said  that  membership  truly  become  an  international  vertising,  Inc.,  New  York,  as 

careful  which  rut  you  choose _  ^t  the  end  of  the  fiscal  period  organization,”  says  Mr.  Rosen-  vicepresident  in  charge  of  mer- 

you’ll  have  to  stay  in  it  for  the  stood  at  615,  an  all-time  high.  berg.  chandising  and  sales  promotion. 


next  25  miles!’ 

“Well,  in  the  past  quarter- 
century,  I  have  seen  the  old, 
ratted  road  of  classified  expand 
into  a  great  superhighway  of 
profit — profit,  for  both  news¬ 
papers  and  the  public  alike.” 

When  the  members  of  NAEA 
went  back  to  the  respective  of- 
fices,  they  undoubtedly  brought  < 

with  them  a  heightened  under¬ 
standing  of  the  significance  of  ^ 

want  ads  with  Mr.  Horn’s  words  W 

still  reverberating  in  their  ears: 

“Newspaper  Classified,  to-  _ 

day,”  this  ANCAM  past  presi¬ 
dent  had  said,  “is  the  most 
heavily  travelled  advertising 
avenue  in  America.  Its  arterial 
agate  links  reach  into  every 
home,  farm,  business  and  indus-  ' 
try  .  .  .  into  every  hamlet,  town 
and  city  of  the  nation. 

Of  the  People 

“Viewing  America’s  vast  pan-  | 
orama  of  advertising,  as  news-  ' 
paper  men  we  can  point  with  ' 
justifiable  pride  to  Classified  as  ! 

Democracy  in  Advertising  Ac-  i 
tkm  at  the  grass-roots  of  our  , 
economy. 

“Every  day,  more  people  de-  \ 
pend  directly  on  newspaper 
Classified  than  on  any  other  __ 

single  form  of  advertising. 

“In  our  pursuit  of  Local  and  S 

National  Display,  let  us  never 
forget  that  Markets  are  People 
•  •  •  and  that  Classified  is  the 

advertising  of  the 
people. 

I  “Universally,  when  the  people 

I  edvertise,  they  depend,  not  on 
TV,  Radio,  Magazines,  or  what 

!  you;  their  ONE  EXCLU-  i 
SIVE  MEDIUM,  for  consum¬ 
mating  the  most  important  »««v 
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Changes  in  Honolulu: 
Ewing  Is  New  Editor 


Honolulu 

The  editorship  of  the  Hono¬ 
lulu  Star-Bulletin  has  changed 
for  the  first  time  since  the  paper 
was  established  48  years  ago. 

Riley  H.  Allen,  76,  editor 
since  July  1,  1912,  retired  on 
July  21,  to  become  a  trustee 
of  the  Wallace  R.  Farrington 
estate,  which  has  the  newspaper 
as  its  principal  holdings. 

His  successor  is  William  H. 

Ewing,  w'ho  was  managing  edi¬ 
tor  for  10  years. 

Mr.  Ewing  joined  the  paper 
as  city  editor  in  1936  after  serv¬ 
ing  a.  period  as  chief  of  the  As¬ 
sociated  Press  bureau  in  Hono¬ 
lulu.  He  married  a  local  girl, 

Marjorie  Ackerman. 

He  is  a  native  of  Vaughan, 

Mississippi,  and  worked  for  a 
time  as  state  editor  of  the  Jack-  years  old.  A  young  man  plan- 
son  Daily  News  and  as  political  ning  to  seek  a  business  career 
correspondent  for  the  New  Or-  in  Shanghai,  he  arrived  in 
leans  Times-Picayune.  Honolulu  from  the  mainland  in 

^  1  M  •  1  j  1914,  planning  to  stop  briefly. 

From  the  Mainland  i^ame  life-long  when 

Mr.  Allen,  a  native  of  Texas,  he  joined  the  Star-Bulletin  busi- 
worked  for  the  Seattle  Post-In-  ness  office. 

telligence.r  and  as  city  editor  The  third  trustee  to  be  ap- 
of  the  Honolulu  Evening  Bulle-  pointed  is  Edmond  H.  Leavey, 
tin  before  becoming  editor  when  former  president  of  the  Inter- 
the  Star  and  Bulletin  were  national  Telephone  and  Tele- 
merged.  The  circulation  then  graph  Company,  and  a  son-in- 
was  4,000  daily.  At  present  it  Inw  of  Wallace  R.  Farrington. 

uS.OOO 

Mr.  Allen  is  one  of  three  Appointment  of  the  three  by 
trustees  appointed  to  manage  state  circuit  court  ended  a 

the  Star-Bulletin.  Another  is  six-year  court  fight  over  control 
Paul  L.  Mcllree,  who  retired  of  the  estate  and  amounted  to. 
as  vicepresident  for  operations  ^  victory  for  the  paper’s  present 
and  finance,  to  become  a  trustee,  management  over  a  bid  for  con- 

Mr.  Mcllree  has  been  with  the  L/avey  and  other 

Star-Bulletin  since  it  was  two  bei^ficianes  of  the  estate 

Mr.  Leavey  was  the  choice 
of  those  representing  Wallace 

M  M - Farringrton’s  two  daughters  in 

the  estate.  Mr.  Allen  and  Mr. 


Riley  H.  Allen 

Managing  editor,  A.  A.  Smy-  ben,  previously  with  Intema- 
ser,  who  had  been  city  editor  tional  News  Service,  Pacific 
since  1953,  and  formerly  worked  Stars  and  Stripes  and  the  Chi- 
for  the  Pittsburgh  (Pa.)  Press,  cago  Trihiine. 
and  York  (Pa.)  Dispatch;  • 

Administrative  assistant  to  _  .  c  •  i* 

the  editor,  James  J.  Mullen,  who  L^ltm  Specialist 
previously  had  been  assistant  In  Rome  Bureau 
managing  editor,  and  a  news¬ 
paperman  with  previous  experi¬ 
ence  on  the  Lansing  (Mich.) 

Capital  News,  the  Twin  Falls 
(Idaho)  Times  and  Times-N ews, 
and  a  journalism  professor  at 
Lehigh  University; 

Editorial  assistant  to  the  edi¬ 
tor,  Urban  M.  Allen,  who  had 
been  assistant  to  the  editor  since 
1949  and  doubled  in  brass  as 
camera  editor.  He  was  editor 
of  the  Hilo  (Hawaii)  Tribune- 
Herald  before  coming  to  the 
Star-Bulletin. 

Executive  News  Editor,  Ho- 
bert  E.  Duncan,  who  also  has 
worked  for  the  Mason  City 
(Iowa)  Globe-Gazette  and  the 
Des  Moines  Register  and  Trib¬ 
une  ; 

City  Editor,  John  D.  Ramsey, 
who  has  been  with  the  Star-Bul¬ 
letin  since  graduating  from  the 
University  of  Missouri. 

News  Editor,  Jack  M.  Cran- 
Mcllree  had  been  backed  by  dall,  a  veteran  of  the  Chicago 
those  representing  Joseph  Far-  Herald  -  Examiner,  Chicago 
rington’s  adopted  son  and  American,  and  Denver  Post; 
daughter.  Joseph  Farrington  Assistant  city  editor,  Edwin 
died  in  1954  in  Washington  R.  Edwards,  who  published  his 
while  serving  as  Hawaii’s  terri-  own  newspaper  in  Deere  Island, 
torial  delegate  to  Congress.  Maine,  and  also  worked  for  pa- 
Other  new  editorial  appoint-  pers  in  Bedford,  Pa.; 
ments  at  the  Star-Bulletin  are:  Chief  of  copy  desk,  Ron  Go- 


William  H.  Ewi 


Paul  L  Mcllree 


In  College  Press  Job 

Phoenix,  Ari*. 

Morgan  C.  Monroe  has  been 
named  director  of  the  Univer¬ 
sity  of  Arizona  press  bureau, 
succeeding  William  H.  Smith, 
recently  resigned.  Prior  to  join¬ 
ing  the  university  as  an  assist¬ 
ant  to  President  Richard  A. 
Harvill  in  April  1959,  Mr.  Mon¬ 
roe  was  news  editor  of  the  Ari¬ 
zona  Republic,  editorial  writer 
for  the  Republic  and  the  Ga¬ 
zette,  and  science  editor  of  the 
Republic. 


plm  unutwal  raa4y-l«-sall  lay- 
ovlt  and  NEW  Idea  la  color 
viioolltotioa. 

PoMIcliod  liETDA 


Crandall 


Ramsey  Duncan  Smysor 
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fij^ssiFiKi)  rxiMc: 

Want  Ads  Strengthen 
All  Newspaper  Ads 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 

Speakinp  at  the  Summer  con-  transactions  in  their  lives,  is 
ference  of  the  Newspaper  Adver-  NEWSPAPER  CLASSIFIED.” 
tising  Executives  Association  in  When  critics  of  advertisinj? 
San  Francisco,  Charles  W.  Horn,  complain  that  “Bijf  business” 
idvertisinp  director  and  assist-  monopolizes,  corrupts,  controls 
Mit  publisher  of  the  Los  Angeles  and  distorts  the  mass-communi- 
Examiner,  told  of  the  chap  who  cation  media  of  the  nation,”  he 
asked  why  he  had  stuck  with  said,  “refer  them  to  Newspaper 
classified  so  many  years.  Classified.” 

“The  only  answer  I  can  give,”  importance  of  Classified 

said  Mr.  Horn;  “is  the  story  to  newspapers  is  reflected  in 
Charlie  Luckman  tells  of  him-  the  continued  surge  of  ANCAM 
self.  Years  ago  as  a  boy  in  the  membership.  In  his  annual  re- 
Ozarks,  Charlie  saw  this  sign  port,  vicepresident  Ralph  M. 
marked  up  on  a  tree  alongside  Rosenberg,  Tacoma  (Wash.) 
an  old,  rutted  road;  it  read  ‘Be  Tribune,  said  that  membership 
careful  which  rut  you  choose —  ^t  the  end  of  the  fiscal  period 
you’ll  have  to  stay  in  it  for  the  stood  at  615,  an  all-time  high, 
next  25  miles!’  _ 


AD-VANCEMENT — Harold  L  McOsker,  center,  newly  named  sales 
manager  of  the  Miami  (Ha.)  Herald  classified  department,  is  flanked 
by  Claude  Lathrop  Jr.,  left,  assistant  general  advertising  manager,  and 
Edward  Dooley,  right,  general  ad  salesman.  Mr.  McOsker  was  formerly 
classified  manager  of  the  Cincinnati  (O.)  Enquirer. 


Of  these  26  members  represent 
Canadian  newspapers  and  31, 
papers  in  foreign  countries.  Of 
the  29  members  added  in  the 
last  year,  nine  have  been  in 
foreign  countries.  “ANCAM  has 
truly  become  an  international 
organization,”  says  Mr.  Rosen¬ 
berg. 


Baum  ill  Agency 

Alfred  A.  Baum,  former  clas¬ 
sified  and  classified  display  man¬ 
ager  of  the  New  York  Post  for 
16  years,  has  joined  Lubell  Ad¬ 
vertising,  Inc.,  New  York,  as 
vicepresident  in  charge  of  mer¬ 
chandising  and  sales  promotion. 


“Well,  in  the  past  quarter- 
century,  I  have  seen  the  old, 
rutted  road  of  classified  expand 
into  a  great  superhighway  of 
profit — profit,  for  both  news¬ 
papers  and  the  public  alike.” 

When  the  members  of  NAEA 
went  back  to  the  respective  of¬ 
fices,  they  undoubtedly  brought 
with  them  a  heightened  under¬ 
standing  of  the  significance  of 
want  ads  with  Mr.  Horn’s  words 
still  reverberating  in  their  ears : 

“Newspaper  Classified,  to¬ 
day,”  this  ANCAM  past  presi¬ 
dent  had  said,  “is  the  most 
heavily  travelled  advertising 
avenue  in  America.  Its  arterial 
agate  links  reach  into  every 
home,  farm,  business  and  indus-  ' 
try  . .  .  into  every  hamlet,  town  , 
and  city  of  the  nation. 

Of  the  People 

“Viewing  America’s  vast  pan-  i 
orama  of  advertising,  as  news-  t 
paper  men  we  can  point  with  ! 
justifiable  pride  to  Classified  as  ' 
Democracy  in  Advertising  Ac-  I 
tkm  at  the  grass-roots  of  our  ! 
economy.  ‘ 

“Every  day,  more  people  de-  ■ 
pend  directly  on  newspaper 
Classified  than  on  any  other 
single  form  of  advertising.  i 
“In  our  pursuit  of  Local  and 
National  Display,  let  us  never 
forget  that  Markets  are  People 
•  .  .  and  that  Classified  is  the 
ADVERTISING  OF  THE 
PEOPLE. 

“Universally,  when  the  people 
xlvertise,  they  depend,  not  on 
TV,  Radio,  Magazines,  or  what  ■ 
you;  their  ONE  EXCLU¬ 
SIVE  MEDIUM,  for  consum- 
®*ting  the  most  important 
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The  Weekly  Editor 

By  G.  C,  McKown 


‘WACKY’  HILLBILLY 

Martinsburg,  W.  Va. 
Jim  Comstock,  co-editor-pub- 
lisher  of  the  Richwood  West 
Virginia  Hillbilly,  a  weekly 
which  he  admits  to  as  somewhat 
on  the  “wacky”  side,  found  him¬ 
self  explaining  the  why  and  how 
of  the  publication  recently. 

He  stopped  in  Martinsburg, 
W.  Va.,  to  visit  some  friends, 
and  ended  up  addressing  a 
group  of  several  hundred  farm¬ 
ers  on  “How  Not  to  Run  a 
Newspaper.” 

According  to  Mr.  Comstock, 
the  paper  has  a  serious  pur¬ 
pose — to  present  West  Virgin¬ 
ians  as  they  are,  in  their  own 
vernacular,  depicting  their  in¬ 
terests,  activities  and  back¬ 
ground  (the  paper  goes  strong 
on  the  historical.)  The  aim  is 
to  portray  “hillbilly”  as  it  ap¬ 
plies  to  West  Virginians,  but 
not  on  a  note  of  derogation, 
and  to  show  that  West  Virgin¬ 
ians  may  be  different  in  their 
habits  from  other  people  but  are 
largely  Anglo-Saxon  stock;  re- 
sponsbile  citizens;  energetic;  go 
to  church;  support  their  schools; 
patriotic;  and  wear  shoes. 

Light  Touch 

The  “wackiness”  comes  from 
the  utterly  light  way  in  content 
and  manner  a  story  is  pre¬ 
sented.  It  is  in  no  sense  illiterate 
but  has  a  style  that  appeals,  is 
easy  to  read,  easy  to  under¬ 
stand.  One  of  his  favorite  gags 
is  to  print  “If  you  can’t  read 
this,  give  it  to  someone  who 
will  read  it  to  you!” 

Some  people  have  criticized 
the  name  “Hillbilly”  but  Mr. 
Comstock  feels  it  catches  atten- 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

iRVMtHiat*  the  developmente 
that  are  taking  place  —  In- 
ereaaed  population.  Induatrial 
development,  high  atandard 
of  living,  and  the  mounting 
aucceeeea  of  over  800  U.  S. 
eompanlea  that  are  operating 
and  have  $900,000,000  Inveeted 
In  Auatralla. 

To  keep  la  tovch  witti  marketing, 
adirarlWng,  pabllibing  and  graphic 
arti  la  Aattralla  read 
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tion  and  is  accurate.  He  invites 
opinion  on  the  name  and  other 
subjects  and  prints  all  letters. 
Frequently,  two  pages  of  the 
Hillbilly  are  given  over  to  these 
letters.  The  great  majority  of 
readers  favor  the  name,  and  all 
letters  are  printed  as  written. 

The  paper  failed  once — in  its 
initial  venture  —  for  lack  of 
funds.  But  Mr.  Comstock  feels 
it  is  going  to  succeed  this  time, 
even  though  the  price  per  year 
has  been  raised  from  $2  to  $5. 
He  claims  circulation  is  the 
main  source  of  income  and  ad¬ 
vertising  is  negligible  because 
of  the  provincial  nature  of  the 
publication. 

Prolific  Writer 

Mr.  Comstock  is  a  prolific 
writer.  One  issue  recently  was 
given  over  almost  entirely  to 
informal  stories  about  the  ses¬ 
sion  of  legislature  which  he  cov¬ 
ered  in  person.  He  dealt  little 
with  its  business  or  issues;  says 
he  didn’t  have  time  to  watch 
them  because  he  was  too  busy 
with  personalities  he  met,  in 
and  out  of  the  legislature,  add¬ 
ing  that  he  probably  would  not 
have  comprehended  the  issues 
if  they  had  hit  him  head  on. 
So  why  take  time  to  write  only 
to  confuse  the  reader,  main¬ 
tained  Mr.  Comstock? 

Any  individual  West  Virgin¬ 
ian,  past  or  present,  who  has 
done  anything,  rates  mention  in 
the  Hillbilly,  and  the  paper  so¬ 
licits  items  about  native  sons 
who  have  risen  to  prominence  in 
other  places. 

Mr.  Comstock  is  steeped  in 
state  history  and  the  weekly 
is  always  on  the  look-out  for 
stories  in  that  field  as  long  as 
they  have  a  West  Virgina  angle. 

Much  is  borrowed  from  other 
West  Virginia  papers. 

Mr.  Comstock  describes  him¬ 
self  as  “just  a  writer,  fired  by 
the  ambition  to  tell  about  West 
Virginians  and  keep  the  record 
straight.”  He  is  much  in  de¬ 
mand  as  a  speaker — either  to 
entertain  on  the  light  side,  for 
documented  information  about 
the  state  and  its  citizens,  or  for 
both. 

The  paper  has  a  modem  plant 
which  does  commercial  job 
printing  as  a  sideline.  It  also 
publishes  a  “straight”  weekly, 
the  Nicholas  Leader,  which  is 
strictly  local. 

The  Hillbilly  was  an  out¬ 
growth  of  the  “straight”  be¬ 
cause  the  publishers  found  much 
of  interest  in  the  unusual — such 


as  entertaining  all  Nicholas 
county  residents  over  80  years 
of  age  once  a  year. 

The  Martinsburg  farmers 
asked  Mr.  Comstock  how  long 
he  felt  the  “wacky”  material 
would  last.  He  answered  “Just 
as  long  as  we  keep  getting 
material  from  you  ‘wacky’  read¬ 
ers.” 

«  *  « 

THE  CRANK  IS  STOPPED 

Trinidad,  Colo. 

The  Kim-County  Record,  a 
paper  rich  in  the  history  of  old- 
time  weekly  journalism,  has 
been  purchased  by  the  Chron¬ 
icle-News  Publishing  Company 
here.  The  paper  will  be  printed 
at  the  Trinid^  plant  and  mailed 
to  subscribers. 

The  County-Record  was  es¬ 
tablished  at  Kim  41  years  ago 
by  Victor  E.  Waters,  who  died 
Nov.  18,  1959.  His  brother, 
Harry  Waters,  continued  pub¬ 
lication  until  the  sale. 

In  recent  years  the  publica¬ 
tion  had  become  one  of  imique 
weeklies  in  the  region,  chiefly 
because  the  type  was  still  being 
hand-set  and  the  paper  was 
printed  on  a  very  old  hand- 
operated  press.  The  press  re¬ 
quired  the  services  of  several 
individuals  to  ink  the  page 
forms,  insert  and  remove  the 
sheets  of  newsprint  and  operate 
the  crank  that  printed  the 
paper. 

One  sentence  editorial  com¬ 
ments  penned  by  Victor  Waters 
had  been  widely  reprinted  in 
newspapers  from  coast  to  coast 
and  a  collection  of  his  writings, 
which  he  titled  “Victhinx,”  will 
soon  appear  in  book  form. 

On  occasions  when  other 
chores  took  up  much  of  his 
time,  his  editorial  would  state 
“Too  busy”  or  “Too  busy  to 
think.” 

• 

WEEKLY  SALES 

Northridge,  Calif. 

Mrs.  Ruth  Mellenbruch  and 
D.  Van  Quackenbush  have  pur¬ 
chased  the  Northridger  here 
from  John  R.  Harrah.  Mrs. 
Mellenbruch  formerly  published 
the  Willcox  Arizona  Range  News 
and  the  Benson  (Ariz.)  Son 
Pedro  Valley  News  and  Sun. 
Mr.  Van  Quackenbush  formerly 
published  the  Del  Mar  (Calif.) 
Surf  comber. 

*  *  « 

Mt.  Sterling,  Ill. 

Sid  Landfield,  formerly  edi¬ 
tor  of  the  Batavia  (Ill.)  Herald, 
has  purchased  the  Mt.  Sterling 
Democrat-Message,  a  coimtry 
weekly.  Both  he  and  his  wife, 
the  former  Barbra  Jenswold, 
are  “alumni”  of  the  City  News 
Bureau  of  Chicago.  Mrs.  Land- 
field  will  assist  in  publishing  the 
paper. 


THURSDATA 

-■mmm 

TOPS  IN  ALABAMA -The 
Eufaula  Tribune  has  been 
named  first  place  winner  in  the 
weekly  community  service  divi¬ 
sion  of  the  annual  Better  Newv 
paper  Contest  sponsored  by  the 
Alabama  PreSB  Associatun. 
They  took  the  honors  for  an 
editorial  campaign  to  organiie 
a  local  chamber  of  commerce. 
The  Monroeville  Monroe  Jost- 
nal  won  the  general  excellence 
award  in  Division  A,  while  the 
Homewood  Shades  Valley  Sn 
won  it  in  Division  B.  Top  priae 
winner  in  the  contest  was  the 
Journal  with  two  firsts,  four 
seconds  and  one  third  place. 

♦  «  « 

GRAND-SCALE  TRAVELER 
— John  B.  Moullette,  news  edi¬ 
tor  of  the  Elkton  (Md.)  Cecil 
Whig,  gets  around  on  a  large 
scale.  The  33-year-old  journalist 
has  travelled  more  than  400,000 
miles  around  the  world.  In  1958, 
he  circled  the  globe.  He  has 
visited  every  continent  in  the 
world  except  Australia  and  the 
frozen  regions  of  the  Arctic  and 
Antarctia.  Mr.  Moullette  was  a 
sergeant  in  the  Marines  during 
World  War  II  and  in  Korea. 
*  «  * 

STILL  TICKING  —  Mrs.  J. 
R.  Holsclaw,  a  columnist  for  75 
years  for  the  ShepherdtviSU 
(Ky.)  Pioneer  News,  recently 
celebrated  her  100th  birthday. 
Her  explanation  for  her  lon¬ 
gevity  was:  “When  I  was  a 
child  I  swallowed  a  watch  key. 
I  guess  that’s  what  has  kept 
me  wound  up  and  ticking  all 
these  years.” 

*  «  * 

ONE  DOWN  —  One  of  two 
new  Portland,  Me.,  weeklies  — 
the  first  in  the  city  in  some 
40  years  —  has  halt^  p^odn^ 
tion  after  only  slightly  more 
than  a  month.  The  Portland 
World,  which  started  in  early 
May,  hasn’t  published  since 
early  June.  Its  companion  pa¬ 
per,  the  Cape  Elizabeth  Cap* 
Shore  News,  appearing  in  the 
Portland  suburbs  for  about 
half-a-year,  hasn’t  appeared 
since  mid-June. 

*  *  * 

NOBODY’S  HOME— Maurice 
Crownhart  Jr.,  managing  edi¬ 
tor  of  the  Alma  (Wis.)  Buffalo 
County  Journal,  solved  the  prob¬ 
lem  of  trying  to  devise  a  sum¬ 
mer  vacation  schedule  with  * 
short  shop.  He  closed  the  plant 
July  18-23  and  gave  everyone 
a  week  off.  The  only  difficulty 
was  advance  planning  for  cer 
tain  advertising,  particularly 
legals. 
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OOM,  Spiritual  Mentor 

The  fou.nder-director  of  Festival  Information  Service  (P.  O. 

Box  121,  Cooper  Station,  New  York  3),  Robert  Meyer  Jr., 
with  whom  I  toured  the  Blue  Ridge  Parkway  through  North 
Carolina  and  Virginia  in  a  press  party  five  years  ago,  sends 
along  a  carbon  of  a  letter  he  wrote  Cedric  Adams.  “In  This 
Comer”  columnist,  Minneapolis  Star  and  Tribune:  “I  was 
touched  by  that  heart-warming  tribute  you  paid  to  our  mutual 
inspiration.  O.  O.  McIntyre,  in  your  column  July  17.  For  a  long 
time  I  have  wondered  how  many  men  and  women  who  went  into 
newspaper  work,  particularly  in  the  1920s  and  1930s,  can  claim 
Mr.  McIntyre  as  their  spiritual  mentor.  Perhaps  you  and  Ray 
Erwin,  the  editor  &  publisher  columnist  who  also  has  an 
abiding  affection  for  our  idol,  could  find  out  by  polling  readers. 
1  became  a  ‘New  York  Day  By  Day’  fan  while  in  high  school 
in  New  Orleans  in  the  late  1920s.  That  prompted  me  to  become 
a  newspaperman  and  to  begin  a  love  affair  with  New  York  City. 
My  ambition  to  become  a  reporter  was  realized  in  1932  when  I 
was  added  to  the  staff  of  the  New  Orleans  Item.  I  left  there  in 
1938  for  New  York  City,  and  have  called  Manhattan  home  ever 
since.”  Incidentally,  when  I  left  Mr.  Meyer  after  that  press 
tour,  I  went  directly  to  Gallipolis,  Ohio,  to  visit  the  grave  of  O.  0. 
McIntyre  on  Mound  Hill  overlooking  the  broad  and  beautiful 
Ohio  River  and  to  call  on  Mrs.  McIntyre  at  Gatewood,  her 
summer  home  in  Gallipolis. 

Note  to  a  Crusading  Newsman 

Big  circulation  you  may  win 
By  publicizing  civic  sin; 

But,  one  may  add,  it  will  not  hurt  you 
To  give  some  space  to  civic  virtue. 

—Tom  Pease 

— Qarence  Head,  vicepresident  and  general  manager, 
Kenosha  (Wis.)  News,  has  smoked  Player’s  cigarettes  for  50 
rears.  A  dealer  keeps  them  especially  for  him  and  he  carries 
a  carton  or  two  on  trips.  The  manufacturers  wrote  him  they 
still  sell  30,000  packs  a  year.  (By  happy  coincidence,  a  few 
minutes  after  writing  the  above.  I  scanned  the  Sunday  Times 
I  London)  and  came  across  a  page  advertisement  about  the  60th 
anniversary  of  “Player’s  Navy  Cut  Cigarettes.”)  ....  Sports- 
writer  Arthur  Siegel,  Boston  Globe,  columned  two  questions: 
“How  dumb  can  a  sportswriter  be?  Imagine  interviewing 
Dorothy  Lamour  (who  just  entered  the  cosmetics  and  beauty 
salons  business)  at  Fenway  Park  without  asking  the  obvious 
question,  ‘What  sarong  with  the  Red  Sox?’  ”  .  .  .  .  Writes 
Henry  M.  Keezing,  editorial  page  director.  New  Britain  (Conn.) 
Herald:  “Somebody  now  suggests  that  you  compile  all  those 
gems  into  a  book.  I  hope  you  do  it.  And  if  you  do,  here  are  a 
couple  from  this  newspaper’s  past.  1)  A  self-explanatory  head¬ 
line  which  read  as  follows:  ‘Health  Director  Condemns  Bread, 
Rolls  in  Street.’  2)  A  news  item:  Police  investigate  theft  of  300 
chickens  from  local  farm,  followed  by  a  three-em  dash,  followed 
hy  a  ‘reader’  advertisement,  ‘South  Church,  Chicken  Dinner 
Tonight.  Admission  $1.25.’  ” 

Anti-Climax 

(When  the  last  big  story  is  written 
And  Gabriel’s  tuning  his  bom 

Our  readers  will  wait  for  the  Final 
On  that  awful  and  fatal  mom. 

Oh,  we’ll  have  the  story  all  ready ; 

But  still  we  will  feel  like  a  boob 

With  the  whole  wide  world  waiting— 

And  the  story  stuck  in  a  tube. 

—Fred  J.  Curran 

IFUeonsin  Slate  Journal  (Madison) 
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Fund  Set  Up 
In  Memory 
Of  Campbell 

Chicago 

Associates  of  Chesser  M. 
Campbell,  late  president  of  the 
Tribune  Company  and  publisher 
of  the  Chicago  Tribune,  have 
established  a  memorial  fund  in 
his  honor. 

The  memorial  fund,  conceived 
by  friends  and  associates  of  Mr. 
Campbell  on  the  Tribune’s  ad¬ 
vertising  staff,  will  be  admin¬ 
istered  through  the  Robert  R. 
McCormick  Foundation,  estab¬ 
lished  following  the  death  of 
Col.  McCormick  five  years  ago. 

The  objective  of  the  fund  has 
been  defined  as  a  scholarship 
in  advertising  at  the  University 
of  Michigan,  according  to  Wal¬ 
ter  M.  Kurz,  Tribune  advertis¬ 
ing  manager,  who  said  the  pres¬ 
ident  of  the  university  has  ap¬ 
proved  such  a  scholarship. 

Mr.  Campbell  was  graduated 
magna  cum  laude  from  the  Uni¬ 
versity  of  Michigan  in  1921.  He 
died  unexpectedly  July  10  in 
Bai  Comeau,  Ont.,  while  on  a 
fishing  trip.  (E&P,  July  16,  p 
12). 


New  Daily  Bows 
By  Proclamation 

Jasper,  Ala. 

“Daily  Mountain  Eagle  Week” 
was  recently  observed  here  by 
proclamation  of  the  mayor  in 
honor  of  the  city’s  first  daily, 
which  takes  the  place  of  three 
weeklies,  namely  the  Mountain 
Eagle,  the  Jasper  .Advertiser 
and  the  Walker  County  Times. 

The  Mountain  Eagle  and  the 
Advertiser  were  owned  by  Ed 
Pierce  and  the  Walker  County 
Times  by  Bill  Jones,  both  of 
which  sold  to  Donald  W.  White 
of  Bristol,  Tenn. 

The  first  copy  of  the  Daily 
Mountain  Eagle  ran  32  pages. 
It  has  leveled  off  to  about  12 
pages  per  day.  The  new  daily  is 
served  by  the  UPI. 

Shop  equipment  includes  three 
Linotypes,  one  new,  a  Ludlow, 
Elrod  and  a  Fairchild  engraver. 
The  publisher  said  his  bottle¬ 
neck  is  an  eight-page  duplex 
press,  which  he  hopes  to  replace 
with  a  rotary. 

Department  heads  are:  Rich¬ 
ard  Crouch,  editor;  Bruce  Mc¬ 
Gregor,  advertising  director; 
Edward  Adams,  circulation  man¬ 
ager;  R.  W.  Boteler  Jr.,  mechan¬ 
ical  superintendent,  and  Faye 
O’ Rear,  business  office  manager. 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name .  . 

Address  . 

City . Zone  ....  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  34,  N.  Y. 

t6JS0  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 
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CIRCLLATIOIN 

Price  Can  Be  Raised 
Almost  ‘Painlessly’ 

By  H.  W.  Stuart 

AmmI.  Cirriilation  Manager,  Bloomington  (III.)  Panlagrapli 


How  do  you  raise  circulation 
rates  painlessly? 

Well,  one  of  the  things  that 
has  to  be  decided  is  whether  or 
not  the  timing  is  right  for  a 
price  adjustment.  We  believe 
that  best  time  to  raise  rates  is 
in  the  Fall  of  the  year,  at  the 
beginning  of  the  natural  read¬ 
ing  season  when  most  outdoor 
activities  are  drawing  to  a  close. 

Do  it  when  they  will  miss  the 
newspaper  the  most — when  it 
will  be  harder  for  them  to  do 
without  it. 

Also,  what  about  the  economy 
in  the  circulation  area?  Do 
things  look  favorable  from  a 
high  employment  standpoint? 
Can  the  subscribers  afford  to 
pay  more?  Don’t  go  looking  for 
trouble  by  raising  rates  at  the 
same  time  a  large  factory  in 
the  community  has  laid  off  a 
large  number  of  workers. 

Another  important  aspect  is 
the  price  charged  by  your  com¬ 
petitor.  How^  are  his  rates  com¬ 
pared  to  yours?  You’ve  heard 
the  saying  that — “We  have  no 
quarrel  with  the  competitors 
who  sell  for  less.  .  .  after  all, 
they  know  what  their  merchan¬ 
dise  is  worth.’’  This  is  true  to 
a  certain  extent,  and  yet  all  of 
us  know  that  many  people  are 
driving  Chevrolets  because  they 
feel  they  cannot  afford  Cadillacs. 

Many  circulation  men  believe 
that  failure  to  prevent  heavy 
loss  in  circulation  after  a  price 
raise  is  the  result  of  inadequate 
preparation,  and  lack  of  infor¬ 
mation  to  the  subscribers. 

It  is  very  important  to  pave 
the  way  after  the  decision  has 
been  made  to  raise  subscription 
rates.  Everything  should  be 
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made  ready  for  the  move.  We 
ask  our  news  room  to  be  sure 
to  use  any  wire  .stories  concern¬ 
ing  mounting  costs  of  publishing 
a  newspaper — such  as  a  hike  in 
the  cost  of  newsprint  and  equip¬ 
ment.  Also,  it  is  good  psychology 
to  use  any  stories  of  other  news¬ 
papers  that  have  raised  rates 
about  the  country,  and  in  this 
way  the  public  will  knovir  that  it 
isn’t  your  newspaper  that  is  re¬ 
quired  to  ask  for  more  money. 

And,  as  indicated  in  a  recent 
NNPA  Bulletin,  it’s  always  im¬ 
portant  to  keep  your  readers 
sold  on  your  newspaper  through 
good,  sound  in-paper  promotion 
.  .  .  but  it’s  even  more  import¬ 
ant  to  plug  your  newspaper’s 
virtues  before  you  raise  the  sub¬ 
scription  price. 

‘Softening  Up’  Promotion 

Immediately  preceding  a  Janu¬ 
ary  price  increase  for  city 
readers  of  the  Oklahoma  City 
Daily  Oklahoman  and  Oklahoma 
City  Times,  the  promotion  de¬ 
partment  designed  in-paper  pro¬ 
motion  ads  for  the  purpose  of 
“softening  up’’  their  readers  for 
the  increase  that  was  coming  in 
their  rates. 

They  ran  a  series  of  full  page 
ads  each  ad  striking  hard  at  the 
main  point  “It  costs  so  little  com¬ 
pared  with  what  you  get!” 
Each  ad  featured  a  half  page 
photographic  treatment  and  was 
directed  at  a  different  audience 
of  readers. 

The  first  ad  in  the  series  was 
directed  at  the  housewife  and 
promoted  the  idea  that  “Daily 
newspapers  are  still  the  best 
buys  in  our  family  budget.”  A 
second  ad  was  focused  at  busi¬ 
ness  and  professional  men  and 
brought  out  the  idea  that  “News¬ 
papers  tell  the  score  in  Wash¬ 
ington — Moscow — Wall  Street — 
or  the  Cotton  Bowl.” 

The  third  ad  proclaimed 
“Newspapers  are  a  working 
girl’s  best  friend.”  The  fourth 
ad  was  addressed  to  teenagers, 
the  fifth  to  the  working  man, 
while  the  sixth  switched  from 
promoting  editorial  content  to 
emphasizing  the  value  of  the 
advertising  to  be  found  in  each 
issue  of  the  daily  newspaper. 

Also,  if  it  is  carrier  rates  that 
are  going  up,  suggest  to  the 
carriers  that  as  they  make  their 
collection  rounds  to  drop  the 


hint  of  the  possibility  of  an  in¬ 
crease  that  will  be  forthcoming. 
First,  the  carrier  should  receive 
a  fair  share  of  the  increase,  and 
if  he  does,  the  subscriber  will 
mind  much  less  paying  more 
money.  If  the  carrier  will  tell 
his  customers  “I  heard  that  .  .  .” 
or  “I  wouldn’t  be  surprised  if 
.  .  .”  it  will  go  a  long  ways 
toward  preparing  them  for  the 
“shock.” 

We  call  it  a  “whispering  cam¬ 
paign” — and  in  the  past  18  years 
we  have  used  this  method  prior 
to  each  of  the  five  times  our 
carrier  rates  have  gone  up.  It 
permits  the  subscribers  to  blow 
off  steam  before  the  official  an¬ 
nouncement.  It  gives  them  the 
chance  to  do  a  little  harmless 
griping  without  doing  any  real 
damage.  The  theory  behind  the 
plan  is  to  get  the  subscribers  in 
an  expectant  mood  .  .  .  where 
they  assume  a  price  raise  is  in¬ 
evitable  .  .  .  and  then  of  course 
.  .  .  don’t  disappoint  them  .  .  . 
although  once  we  did! 

A  year  ago — back  in  Febru¬ 
ary,  11)59 — we  inadvertently  got 
our  outside  carrier  subscribers 
half-way  expecting  that  the 
price  would  be  going  from  40c 
to  45c  per  week.  Our  rate  in 
the  city  by  carrier  is  45c,  and 
when  our  collection  cards  for 
the  year  were  printed,  all  cards 
— through  an  oversight — were 
printed  with  45c  tickets.  Rather 
than  throw  away  some  20,000 
cards,  we  had  the  printer  over¬ 
print  40c  on  each  of  the  tickets 
in  red  ink.  As  a  result,  both  the 
carrier  and  the  subscriber  alike 
thought  it  was  the  signal  of  a 
forthcoming  price  increase. 
Some  of  our  district  men  who 
travel  the  area  told  us  they  had 
quite  a  time  trying  to  convince 
the  people  that  an  error  had 
been  made,  and  no  price  change 
was  planned  for  the  immediate 
future.  Within  all  probability  we 
missed  a  good  chance  to  equal¬ 
ize  our  outside  carrier  rate  with 
our  city  carrier  rate,  but  at  that 
time  we  didn’t  feel  the  “timing” 
was  right,  that,  together  with 
other  factors. 

This  year  we  finally  got  wise, 
and  now  we  have  no  price  stated 
on  the  collection  tickets.  If  a 
price  raise  would  go  into  effect, 
there  would  be  nothing  to  change 
on  the  collection  cards. 

Raising  Mail  Rates 

The  Pantagraph  has  more 
farm  mail  circulation  than  any 
other  daily  newspaper  in  down- 
state  Illinois.  You  may  be  sure 
we  are  not  anxious  to  do  any¬ 
thing  to  drive  mail  subscribers 
away.  However,  in  1958  when  it 
was  learned  that  second  class 
postage  was  to  be  increased  on 
January  1,  1959 — again  in  1960, 
on  the  same  date — and  again  in 
1961 — the  management  felt  it 
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necessary  to  raise  mail  ritei 
in  order  to  off-set  the  increaiid 
postage  charge.  It  was  decided 
to  raise  the  daily  only  rate  fTom 
$10.00  to  $11.50;  the  daily  asd 
Sunday  rate  from  $12.75  to 
$14.50,  and  the  date  the  oev 
rate  would  go  into  effect  wai  set 
for  December  1. 

However — eight  weeks  before 
the  deadline  of  December  1 
every  subscriber  in  our  immedi¬ 
ate  circulation  area  was  given 
the  opportunity  of  renewing  his 
subscription  for  another  year 
at  the  old  rate.  As  a  matter  of 
fact,  the  first  announcement  ot 
the  impending  rate  increase  was 
made  in  a  full  page  advertise¬ 
ment  on  October  8.  This  same 
procedure  was  followed  again  on 
November  18.  In  addition  to  the 
newspaper  advertising,  we  made 
a  direct  mailing  to  Central  llli- 
nois  l)oxholders  telling  them  that 
the  mail  rate  was  going  up  on 
December  1.  This  went  to  sub¬ 
scriber  and  non-subscriber  alike. 
We  urged  them  to  take  advan¬ 
tage  of  the  low  price  while  they 
still  could. 

By  December  1,  1958— the 
date  of  the  actual  increase— we 
had  2,580  (24%)  take  advan¬ 
tage  of  the  offer  to  renew  at  the 
old  rate.  We  also  secured  361 
new  subscribers  from  our  direct 
mail  offer.  Our  1958  gain  from 
October  8  to  December  1  was 
277  greater  than  the  same  period 
in  1957,  and  we  felt  we  had  this 
as  a  cushion  on  which  to  start 
the  rate  increase. 

Because  we  gave  our  mail 
subscribers  advance  notice  of 
the  impending  mail  rate  in¬ 
crease,  and  permitted  them  to 
renew  for  one  year  in  advance 
at  the  old  rate  prior  to  the  of¬ 
ficial  date  of  the  increase,  we 
believe  there  were  fewer  dis¬ 
gruntled  subscribers  than  there 
otherwise  would  have  been. 
When  renewal  time  arrived  for 
the  other  76%  of  our  mail  sub¬ 
scribers  who  didn’t  take  advan¬ 
tage  of  the  opportunity  to  re¬ 
new  at  the  old  rate,  there  has 
been  less  resistance  encountered. 
• 

Life-Saving  Tubes 
Sold  at  Bargain  Price 

Orlando,  Fla. 

The  Orlando  Sentinel-Star 
sold  2,000  mouth-to-mouth  re¬ 
suscitating  tubes  at  50  cents 
each  to  help  make  the  water- 
loving  public  safety  conscious. 
The  tubes  normally  retail  at 
$1.25  to  $1.50  each. 

The  Sentinel-Star  for  the  last 
two  years  has  led  a  publicity 
campaign  to  make  the  puHw 
aware  of  the  new  mouth-t^ 
mouth  resuscitating  method  of 
life  saving. 

The  sale  was  promoted  in  tb* 
Sunday  Sentinel  and  again  Mon¬ 
day  morning. 
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PROMOIION 


Tested  Promotion’ 
Index  to  Ingenuity 


By  T.  S.  Irvin 

Over  the  years,  Bert  Stolpe 
has  been  the  sponsor  and  author 
of  many  newspaper  promotion 
ideas.  Some  were  goo<i.  Some 
were  somewhat  less  than  good. 
But  always,  whether  as  pro¬ 
motion  manager  of  the  Des 
iloinen  (Iowa.)  Re<f  inter  and 
Tribune,  or  as  president  of  the 
National  Newspaper  Promotion 
Association,  Bert  was  a  promo¬ 
tion  prod  and  producer. 

It  was  not  to  l>e  expected, 
therefore,  that  Bert's  emergence 
from  promotion  to  publishing — 
he  is  now  publisher  of  two  Cali¬ 
fornia  newspapers,  the  Azuza 
Herald  Prenn  and  the  Glendora 
Press — would  remove  him  en¬ 
tirely  from  the  promotion  scene. 

And  now,  big  as  life,  here  he 
is  on  it  —  as  co-author  with 
Frank  Rucker  of  “Tested  News¬ 
paper  Promotion,”  a  volume  you 
might  well  add  to  your  librai-y. 
It  is  published  by  the  Iowa 
State  University  Press.  Whether 
you  agree  with  some  of  its  ideas 
and  points  of  view,  or  disagree 
w-ith  them,  you  will  find  this 
volume  a  handy  and  replete 
compendium  of  what  news¬ 
papers  are  doing  to  promote 
prestige,  circulation,  advertis¬ 
ing. 

“Tested  Newspaper  Promo¬ 
tion”  adds  measurably  to  the 
too-meager  literature  of  news¬ 
paper  promotion.  It  is  an  ex¬ 
cellent  volume  for  the  beginner, 
who  will  leam  from  it,  and  for 
the  professional,  who  will  re¬ 
learn  from  it.  There  is  nothing 
very  startling  in  it.  There  is 
much  that  is  quite  sound  in  it. 

This  is  a  volume  that  should 
be  especially  useful  to  smaller 
newspapers,  newspapers  that 
may  not  have  full-time  promo¬ 
tion  managers.  Not  that  it  is  a 
how-to  book  at  all,  but  it  spells 
out  promotions  of  all  kinds  in 
such  simple  and  easy  terms,  it 
might  just  as  well  be.  And  since 
sire  has  nothing  whatever  to  do 
with  promotional  ingenuity,  this 
is  a  volume  that  will  be  equally 
instructive  to  the  newspaper 
that  has  a  large  and  expensive 
promotion  establishment. 

“The  potential  accomplish¬ 
ments  of  newspaper  promotion,” 
Bert  notes  somewhere  in  this 
book,  “are  unlimited.  Those  pa¬ 
pers  doing  the  greatest  amount 
promotion  have  only 
scratched  the  surface.” 
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Bert’s  scratchings  in  this 
volume  should  help. 

*  *  * 

THE  MAN  WHO  READS 

This  is  a  year,  what  with  the 
national  conventions  and  the 
presidential  election,  when  tele¬ 
vision  viewing  may  well  touch 
its  highest  figures  ever.  And  the 
television  fellows  will  make  the 
most  of  it.  They  would  be  fools 
not  to. 

But  it  is  also  a  year  when, 
perhaps  a  bit  more  quietly,  more 
attention  seems  to  be  being  paid 
to  the  deeper,  more  lasting  im¬ 
pression  made  by  the  printed 
word.  Highly  significant,  it 
seems  to  us,  is  the  finding  of  a 
number  of  college  professors  in¬ 
vestigating  the  American  voter 
that  what  voters  read  about  a 
candidate  makes  more  impress 
on  them  than  what  they  hear 
the  candidate  say  and  what  they 
see  him  do  on  television. 

This  finding,  unfortunately,  is 
buried  in  a  big,  fat,  dull  book. 
But  this  won’t  kill  the  finding; 
it  will  only  delay  its  wider  dis¬ 
semination  and  its  ultimate  ap¬ 
plication. 

Which  makes  even  more  in¬ 
teresting  a  series  of  advertise¬ 
ments  International  Paper  is 
running  this  year  in  a  couple  of 
magazines,  one  of  limitecl  cir¬ 
culation,  and  one  of  mass  cir¬ 
culation.  The  advertisements 
cany  the  theme  headline,  “Send 
me  a  man  who  reads!” 

What  these  advertisements 
show,  documenting  it  with  a 
number  of  studies  and  surveys, 
is  that  there  is  a  clear  and  defi¬ 
nite  relationship  between  busi¬ 
ness  and  professional  success 
and  reading.  Men  and  women 
who  read  are  not  only  more 
likely  to  succeed  —  the  plain 
facts  show  that  they  do  succeed. 

International  Paper  is  cer¬ 
tainly  to  be  commended  for  un¬ 
dertaking  this  campaign  in  be¬ 
half  of  the  printed  word.  The 
pity  is  that  such  a  useful  cam¬ 
paign  should  be  confined  to  two 
magazines.  It  would  seem  not 
only  good  public  relations  but 
also  good  common  business 
sense  for  this  campaign  to  be 
spread  over  every  newspaper  in 
the  country. 

*  *  « 

WHO  OWNS  THE  PAPERS? 

This  is  a  belated  accolade  to 
the  Kansas  City  (Mo.)  Star  for 
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an  advertisement  it  ran  some 
time  ago  headlined,  “Who  owns 
the  Kansas  City  Star?”  This 
was  as  fine  a  public  relations 
advertisement  as  this  reporter 
has  ever  seen  run  by  any  or¬ 
ganization  anywhere. 

The  advertisement  was  as 
simple  as  its  headline.  It  was 
a  simple  statement  of  facts,  and 
a  highlighting  of  what  the  facts 
mean.  The  advertisement  ran, 
of  couree,  in  the  Star  itself,  so 
that  it  was  read  by  Kansas 
Citians,  whose  neighbors,  so  the 
ad  said,  are  the  owners  of  the 
Star.  The  point  of  the  ad  was 
that  everyone  involved  in  the 
Star’s  ownership  has  a  vital 
stake  in  the  future  growth,  de¬ 
velopment  and  prosperity  of 
Kansas  City. 

Now  the  simple  fact  is  also 
that,  in  one  fonn  or  another, 
every  newspaper  in  the  country, 
whatever  its  ownership,  can 
legitimately  run  an  advertise¬ 
ment  of  this  kind.  The  point  is 
that  every  newspaper,  if  it  is 
successful,  must  realize  its  stake 
in  the  community  and  must  be 
a  good  neighbor  in  that  com¬ 
munity,  To  highlight  this  in  an 
advertisement,  or  a  series  of  ad¬ 
vertisements,  would  do  much  to 
allay  some  of  the  extreme  and 
false  allegations  made  against 
newspapers  —  particularly  in  a 
political  year  like  this. 

PROMOTION  REPORTER 

Dallas,  Tex. 

The  promotion  department  of 
the  Dallas  Morning  News  has 
a  reporter  on  its  staflf.  His  beat 
is  promotion. 

Hugh  Aynesworth,  whose 
newspaper  experience  spans  a 
dozen  years — he  was  managing 
editor  of  the  Fort  Smith  (Ark.) 
Southwest  American  at  23— 
covers  all  sorts  of  promotion 
events  staged  by  the  News.  He 
joined  the  paper  from  the  UPI. 
Earlier  he  had  been  editor  of 
the  business  pages  in  the  Dallas 
Times  Herald. 

• 

Chicago  Classified 
Operations  Combined 

■Chicago 

Effective  Aug.  2,  the  Chicago 
Tribune  will  assume  sales  and 
service  representation  for  the 
classified  advertising  section  of 
Chicago’s  American,  eliminating 
the  latter’s  want  ad  staff. 

According  to  A.  E.  Rozene, 
'Chicago  Tribune  classified  ad¬ 
vertising  manager,  the  Tribune’s 
sales  and  service  activities  will 
extend  to  all  want  ad  classifica¬ 
tions,  with  the  exception  of  legal 
notices  and  real  estate  display 
classified  advertising,  which  will 
be  handled  by  the  American 
sales  staff. 

The  Tribune  and  American 
will  continue  to  maintain  sep¬ 
arate  classified  rate  structures. 


Polio  Vaccine 
Clinics  Set  Up 

Providence,  R.  I. 

Because  metropolitan  Provi¬ 
dence  is  undergoing  a  polio  epi¬ 
demic  and  many  persons,  espe¬ 
cially  children,  have  not  re¬ 
ceived  Salk  serum,  the  Provi¬ 
dence  Journal-Bulletin  is  bring¬ 
ing  free  anti-polio  vaccination 
clinics  to  the  people. 

The  newspaper  clinics  have 
been  set  up  in  recreation  centers. 
Boys  Clubs,  schools  and  fire  sta¬ 
tions.  One,  during  the  morning 
and  afternoon  will  be  held  in  the 
Journal-Bulletin’s  downtown 
building  lobby.  Inoculation  is 
free  and  no  prior  registration 
is  required. 

Cooperating  with  the  news¬ 
paper  in  the  venture  is  the  Rhode 
Island  Medical  Society,  State 
Department  of  Health  and  many 
commercial  enterprises  and  pri¬ 
vate  individuals.  A  Journal-Bul¬ 
letin  Polio  Fund  Drive  is  under¬ 
way,  with  contributions  from 
readers  listed  in  both  the  morn¬ 
ing  and  evening  papers,  to  fi¬ 
nance  purchase  of  syringes  and 
other  materials  needed.  Doctors, 
nurses  and  other  personnel  are 
donating  their  time  and  the  state 
is  supplying  the  vaccine. 

The  idea  for  the  clinics  was 
suggested  by  a  reader.  Jack 
Grossman,  Providence  sporting 
goods  merchant.  He  sent  the 
first  contribution — $25.  In  its 
first  three  days,  almost  $1,500 
was  contributed  to  the  fund. 


i\forning*after 
Reviews  Revived 

San  Francisco 

The  Examiner  is  restoring  a 
tradition — “morning  after”  re¬ 
views  of  first-night  perform¬ 
ances  of  plays.  This  is  routine 
practice  in  other  cities,  said  the 
Examiner,  announcing  that  up- 
to-the-minute  reviews  will  be 
a  regular  feature  of  the  drama 
pages. 

The  first  in  this  new  deadline 
schedule  was  Charles  Einstein’s 
favorable  criticism  of  “The 
Music  Man,”  featuring  Forrest 
Tucker  in  the  Robert  Preston 
role. 

• 

Union  ^Raid’  Suit 

Oakland,  Calif. 

The  Oakland  Typographical 
Union  (ITU)  has  filed  suit  in 
Federal  Court  here  for  $5,000 
damages  against  Local  17  of 
the  Amalgamated  Lithog¬ 
raphers.  The  complaint  alleges 
the  litho  union  “raided”  the 
Photon  Typographers,  Inc.  shop 
for  10  members,  despite  an 
agreement  giving  jurisdiction  to 
the  typographical  union. 
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PHOTOGRAPHY 


‘No  Pictures,  Please! 


Some  Do’s 

By  Bob  Warner 

Photo  editors  and  photogra¬ 
phers  will  be  interested  in  a 
new  booklet  titled,  “No  Pictures, 
Please!”  authored  by  a  retired 
assistant  chief  of  the  U.  S. 
Secret  Service,  Harry  Edward 
Neal. 

The  booklet  outlines  the  pho¬ 
tographic  and  other  illustrative 
do’s  and  don’ts  regarding  every¬ 
thing  from  money  and  stamps 
to  government  request  forms  for 
transportation  (don’t  photo¬ 
graph)  and  the  Swiss  Confeder¬ 
ation  Coat  of  Arms  (okay  to 
photograph). 

Indexed  for  quick  reference, 
this  booklet  quotes  and  inter¬ 
prets  Federal  laws  which  gov¬ 
ern  among  other  things  the  pho¬ 
tographing,  illustrating,  adver¬ 
tising  and  printing  of  paper 
money,  coins,  stamps,  the 
American  flag,  badges  and  in¬ 
signias  and  national  defense 
documents.  It  should  be  a  handy 
guide  for  newspaper  and  maga¬ 
zine  photo  departments  and  pho¬ 
tographers  who  are  not  familiar 
with  scores  of  Federal  laws 
about  making  photographs  and 
their  oftentimes  perplexing 
qualifying  clauses. 

Coins  Yes,  Greenbacks  No 

Take  money,  for  instance.  'The 
root  of  all  evil  is  broken  down 
into  two  or  three  do  and  don’t 
categories. 

Coins  can  he  photographed 
for  publication  without  restric¬ 
tion  but  paper  money  is  taboo 
except  under  certain  circum¬ 
stances  and  with  many  restric¬ 
tions.  At  one  time,  paper  money 
could  not  be  photographed  un¬ 
der  any  circumstances  without 
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the  permission  of  the  Secretary 
of  the  Treasuiy.  Under  a  new 
law,  Mr.  Neal  explains,  green¬ 
backs,  checks,  bonds  and  other 
obligations  and  securities  of  the 
U.  S.  can  be  photographed  and 
published  for  numismatic,  edu¬ 
cational,  historical  and  news¬ 
worthy  purposes.  However,  the 
illustrations  must  be  in  black 
and  white  and  must  be  less  than 
three-fourths,  or  more  than  one 
and  one-half  times  the  size  of 
the  genuine  article.  Color  rendi¬ 
tions  of  the  almighty  dollar  are 
out,  regardless  of  whether  the 
color  scheme  is  green  or  sky- 
blue-pink. 

Stamps  likewise:  No  color  and 
only  for  the  set  purpose  of  aid¬ 
ing  philatelic,  historical  or  news¬ 
worthy  causes.  Photographers 
do  not  have  to  worry  about  size 
here;  they  can  copy  the  genuine 
article.  But  no  individual  pho¬ 
tographs  are  permitted  except 
glossy  prints  necessary  to  re¬ 
produce  the  illustration  in  pub¬ 
lications. 

Destroy  Negatives 

Incidentally,  the  law  requires 
that  “negatives,  including  the 
glossy  prints  of  paper  money, 
postage  and  revenue  stamps, 
bonds  and  other  obligations  and 
securities  of  the  U.S.  and  for¬ 
eign  governments,  used  in 
printing  illustrations  in  publica¬ 
tions,  must  be  destroyed  after 
their  final  use  for  the  purpose 
for  which  they  were  made.” 

Military  and  naval  installa¬ 
tions,  of  course,  are  a  world  in 
themselves.  Mr.  Neal  advises 
that  it  is  best  not  to  “make 
any  unauthorized  photographs, 
sketches,  or  maps  of  any  VI'TAli 
military  or  naval  installations 
or  equipment”  or  the  photogra¬ 
pher  may  run  afoul  of  a  Federal 
law  which  states  such  pictures 
cannot  be  taken  without  the  per¬ 
mission  of  the  commanding  offi¬ 
cer  of  the  post,  camp,  station, 
ship  or  what  have  you.  The 
tricky  question  remains  unan¬ 
swered:  what  constitutes  “vital” 
data?  When  in  doubt  it  prob¬ 
ably  would  be  best  for  photogra¬ 
phers  to  check  with  military 
authorities. 

Other  items  in  the  “don’t 
photograph”  class  are:  badges, 
identification  and  insignia  of 
federal  employees;  citizenship 
papers  including  certificates  of 


RARE  OPPORTUNITY  to  photograph  the  Pontiff  in  the  Vatican  wtt 
afforded  Tony  Spina  of  the  Detroit  Free  Press  who  made  this  picture 
while  Pope  John  XXIII  was  sitting  for  sculptor  Giacomo  Manzu. 


arrival,  declarations  of  intent  to 
become  a  citizen  and  certificates 
of  naturalization  or  citizenship 
and  immigration  visas  or  per¬ 
mits. 

Altogether  some  50  or  more 
areas  of  law  are  covered  by  Mr. 
Neal  in  “No  Pictures.”  Despite 
the  fact  it  is  a  small  publication 
of  only  20  pages,  the  booklet  is 
still  packed  with  information. 
Copies  are  available  only  from 
Mr.  Neal  who  is  both  author  and 
publisher.  They  can  be  obtained 
at  $1.50  per  copy  by  writing  to 
Mr.  Neal  at  5616  Marengo  Road, 
Washington,  16,  D.  C. 

The  author  recently  retired  as 
assistant  chief  of  the  U.S, 
Secret  Service  after  an  enforce¬ 
ment  career  of  some  31  years. 

• 

Col.  Gelwick  Goes 
To  First  Army 

The  former  Chief  of  the  Ap¬ 
plied  Journalism  Department  of 
the  U.  S.  Army  Information 
School  at  Fort  Slociun,  N.  Y., 
has  just  been  made  Chief,  Pub¬ 
lic  Information  Division  of  First 
U.  S.  Army’s  Information  Sec¬ 
tion.  He  is  Lt.  Col.  Robert  A. 
Gelwick  of  Falls  City,  Nebraska. 

Col.  Gelwick,  a  veteran  of 
both  World  War  II  and  Korea, 
is  a  graduate  of  the  University 
of  Nebraska.  He  holds  a  Jour¬ 
nalism  degree  and  his  M.  A. 
from  the  University  of  Mis¬ 
souri. 

2c  More  for  H  D 

Painesville,  Ohio 

The  four  dailies  of  Rowley 
Publications  of  Northeastern 
Ohio  began  charging  42  cents 
weekly  for  their  products,  home 
delivered,  on  July  11.  The  price 
formerly  was  40  cents. 

EDITOR  8C  I 


RARE  PHOTO  SESSION 

The  Detroit  (Mich.)  Fret 
Press  is  still  agog  over  the  un¬ 
precedented  photographic  set- 
sion  granted  Free  Press  photog¬ 
rapher  Tony  Spina  by  Pope 
John  XXIII.  Mr.  Spina,  in  Rome 
to  photograph  Olympic  scene*, 
originally  was  granted  “live 
minutes — not  more  than  ten” 
for  taking  pictures  of  the  Pope 
in  his  Palace  chambers.  How¬ 
ever,  as  the  photographer 
worked  three  cameras  shooting 
both  black-and-white  and  color 
film,  the  pontif  relaxed  and  be¬ 
gan  a  casual  conversation  that 
lasted  an  hour  and  45  minute*. 
Mr,  Spina  was  astonished  be¬ 
cause  even  top  government  lead¬ 
ers  seldom  get  as  much  as  half 
an  hour  of  the  Pope’s  ti^t 
schedule. 

Pope  John  showed  an  intereat 
in  photographic  technique  and 
expressed  surprise  that  Mr. 
Spina  depended  on  existing 
light.  He  said  he  disliked  arti¬ 
ficial  light  and  later  called  in 
his  personal  photographer,  Feli- 
ci,  to  see  Mr.  Spina’s  cameras. 

The  photographer,  who  speak* 
some  Italian,  took  the  first  pho¬ 
tographs  of  the  Pope  in  the 
Vatican  Palace  that  were  not 
the  work  of  Felici. 

The  pontif  was  dressed  in 
cream-coloi’ed  robes  with  a 
cream  skull  cap  when  the  ses¬ 
sion  began.  After  Mr.  Spina  had 
taken  a  few  pictures.  Pope  John 
asked  if  the  photographer  would 
like  to  have  him  put  on  a  red 
cape.  Mr.  Spina  readily  agreed 
and  made  several  color  photo*. 
By  this  time  the  session  had 
lasted  past  the  agreed  ten  min¬ 
utes  and  the  photographer 
started  to  put  his  cameras  away 
as  he  knew  the  Pope  next  had 
scheduled  a  sitting  with  a  sculp¬ 
tor. 

The  photographer  recalls  that 
»UBLISHER  for  July  30,  19» 
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ton  until  he  saw  us  and  then  he  NEWSPAPER  LAW 
wanted  to  have  his  picture  taken 
with  us.  We  work  better  as  a 
team  because  if  one  of  us  misses 
a  shot  the  other  grabs  it  and  I 
can  ask  a  question  while  she 
thinks  of  something  else.” 


Legal  Notes  on  Use 
Of  Musicians’  Faces 


PERSONAL  NOTES 

Theodore  (Terri)  Altieri, 
staff  photographer  for  the  New 
Haven  (Conn.)  Register  is  re¬ 
tiring  after  40  years  of  service. 


Bv  Albert  Womlruff  Gray 


When  may  a  celebrity’s  pic-  “This  defense,”  said  the  court, 
ture  be  used  in  advertising?  Or,  “might  be  effective  if  the  names 
to  put  it  another  way,  can  a  of  the  plaintiffs  were  used  in 
Crosby  staff  oho  newspaper  be  sued  for  allowing  connection  with  news-worthy 
ir  the  ’wilminaton  advertiser  to  use  a  well-  reports  or  in  items  of  educa- 

S’,..,*.,  known  person’s  name  to  boost  his  tional  or  cultural  value.  How- 

lai-civery  tivening,  .A*  ,  * 

staff  nhotocranher  ever,  it  clearly  appears  from 

Delaware  a  month-  York  State’s  civil  rights  the  advertisements  that  only  the 

m  Nelson  G  statute  is  very  specific  on  the  pictures  of  the  plaintiffs  have 
jratorv  technician  requiring  written  con-  been  used  without  any  relation 

1-  Robext  Me  Don-  person  whose  name  of  current  news-worthy  items 

efnff  Picture  is  used  for  the  pur-  juxtaposed  to  the  advertisement 

poses  of  trade.  Still  questions  of  the  defendant’s  product. 

•  arise.  The  New  York  Times  and  fact  the  pictures  appear 

ing  Set  defendants  recently  jjj  ^nd  above  the  television  set 

If  I  •  failed  to  establish  any  one  of  manufactured  by  the  defendant 

eight  separate  defenses  in  an  such  pictures  are  obviously 
Cl£VELAND  action  brought  by  three  musi-  used  for  advertising  purposes.” 

t  the  new  plant  of  Dismissing  the  second  defense, 

(reef  Journal  here  Sued  with  the  Times  also  allegation 

their  dispute  over  were  Andrea ^dio  Corixiration  have  sustained 

itypesetter-equipped  ^  ^  uo  damages  as  a  consequence  of 

agency.  The  musicians  claimed  ui-  *.•  ^  •  i. 

j  -  .  X  iu  •  the  publication  of  their  photo- 

nt  agreement,  the  damages  for  invasion  of  their  ^-^s  is  conclusorv  and  insuf- 

it  would  hire  one  right  of  privacy.  The  State  conclusory  and  insuf 

each  two  machines.  Supreme  Court  dismissed  all  of  ,  j  r 

had  oriirinalv  sue-  the  defenses.  In  the  third  defense  it  was 


favorite — Tony  Spina  of  the 

Datroif  Free  Press  holds  the  pic- 
hire  he  likes  best  of  the  many  he 
made  during  an  extraordinary 
photo  session  with  Pope  John 
XXIII. 


In  Detroit,  the  Free  Press 
used  a  nine-page  layout  of  Mr. 
Spina’s  pictures  in  its  Sunday 
Roto  section  along  with  a  de¬ 
tailed  account  of  the  photogra- 
oher’s  unusual  visit.  The  Free 
Press  also  made  the  pictures 
and  article  available  to  other 
newspapers.  To  date,  16  papers 
have  bought  the  layout. 


n  ten” 
le  Pope 
.  How- 
crapher 
hooting 
d  color 
and  be- 
on  that 
ninutes. 
led  be¬ 
nt  lead- 
as  hall 
s  tight 


Smart  describes  a  couple  of  ** 

Dress  nhotographer^  from  Iowa  ' 

City,  la.,  who  paid  a  joumalis- 
courtesy  call  at  the  Bulletin. 

The  26  year  old  identical 
twins,  LaVelda  and  LaVona 
Rowe,  came  east  to  make  a  'TV  XaffWlX 

appearance  on  “What’s  My 
Line”  and  Mr.  Smart  says  that 
“out  in  Iowa  the  girls  have  tKeWSBy 

quite  a  thing  going  correspond-  ^ 
ing  for  newspapers,  TV  stations 
and  press  services.  One  works 
lor  AP,  the  other  UPI;  one 
works  for  an  NBC  station,  the  ^ — 
other  a  CBS  station.”  / 

They  started  out  to  be  doctors 
but  switched  to  photography. 

"We  found  it  harder  than  medi- 
oine,  the  technical  part  of  it,” 

LaVona  explained.  “It’s  such 
interesting  work  and  you  meet 
different  types  of  people.” 

“We  can  get  in  where  other 
photographers  can’t,”  LaVelda 
added.  “We  always  work  to- 
gether  and  people  let  us  into 
dosed  meetings  when  they  see 
Then  they  have  to  let  all  the 

photographers  in,  too.  GETTING  Tl 
we  had  a  hard  time  get-  Phofographw 

^®g  in  to  see  Senator  Syming-  when  United 

editor  8c  publisher  for  July  30,  1960 
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SYNDICATES 

Copley  Introduces 
An  Adventure  Strip 


“  ‘Thorn  McBride’  is  a  pic¬ 
torial  novel 

That’s  how  the  Copley  News 
Ser\dce  describes  its  newest  fea¬ 
ture  and  its  first  venture  into 
the  comics  field. 

CNS  is  developing  “Thom 
McBride’’  as  a  six-days-a-week 
adventure  strip,  with  the  initial 
release  scheduled  for  Sept.  12. 
The  story  deals  with  nuclear 
submarines,  oceanography,  and 
skin  diving. 

CNS  calls  the  strip  a  pictorial 
novel  because  (1)  it  involves 
rounded,  believable  characters, 
(2)  the  male  and  female  leads 
really  lead  instead  of  standing 
on  the  sidelines  to  watch  vi¬ 
gnettes  about  secondary  charac¬ 
ters,  (3)  the  lively  story  builds 
a  long-range  goal,  instead  of 
dissolving  into  unrelated  epi¬ 
sodes,  and  (4)  a  lifelike  thread 
of  humor  relieves  the  serious¬ 
ness  of  the  dramatic  story  line. 

5- Year-Old  Syndicate 

This  five-year-old  syndicate, 
which  has  headquartered  in  San 
Diego,  previously  has  marketed 
only  text  materi^,  ranging  from 
detailed  Latin-American  cover¬ 
age  to  movie  and  television  col¬ 
umns.  It  supplies  15  varied  offer¬ 
ings  to  more  than  40  clients. 

The  character  Thom  McBride 
is  the  captain  of  a  nuclear  sub¬ 
marine.  His  co-star.  Echo  Sheri¬ 
dan,  is  a  research  scientist  in 
the  increasingly  cmcial  field  of 
oceanography. 

This  sleek  young  Ph.D.  is  no 
passive  heroine,  CNS  reports. 
At  intervals,  she  becomes  the 
center  of  the  action,  leading 
important  expeditions  and  going 
on  dangerous  skin-diving  mis¬ 
sions. 

Echo  is  attached  to  the  staff 
of  Scripps  Institution  of  Ocean¬ 
ography  at  La  Jolla — a  real  life 
school  and  one  of  the  world’s 
great  ones  in  its  field. 

Its  parent  school,  the  Univer¬ 
sity  of  California,  has  approved 
the  “McBride”  strip’s  use  of  the 
Scripps  name,  and  Dr.  Roger 
R.  Revelle,  the  Scripps  director, 
appears  from  time  to  time  in 
the  strip. 

Similar  support  has  come  from 
the  Navy,  the  syndicate  dis¬ 
closes.  The  U.  S.  Navy  is  co¬ 
operating  with  the  artist  and  the 
writer  in  the  interest  of  tech¬ 
nical  perfection.  A  message  re¬ 
cently  dispatched  to  all  com¬ 
mands  afloat  and  ashore  by  the 
Chief  of  Information  spotlighted 
the  importance  of  the  feature  in 


presenting  seapower  in  its  mis¬ 
sion  within  the  National  De¬ 
fense. 

The  “Thorn  McBride”  crew 
includes  Writer  Kenneth  Simms, 
Artist  Frank  Giacoia,  Research 
Director  William  M.  Boyd,  and 
a  unique  “authenticity  staff.” 

Members  of  this  staff  are  Vice 
Adm.  George  R.  Henderson, 
USN,  ret..  Dr.  Wheeler  North, 
Rembert  James,  and  Howard  B. 
Taylor.  Henderson,  a  pioneer 
Naval  aviator,  saw  long  combat 
in  World  War  II  as  a  carrier 
division  commander.  North  is  a 
distinguished  diver,  marine  bi¬ 
ologist,  and  Scripps  staff  mem¬ 
ber.  James  is  the  editor  of  CNS, 
the  writer  of  its  Space  Age 


Report  column,  and  a  former 
war  correspondent  and  Moscow 
bureau  chief  for  the  Associated 
Press.  Taylor  is  a  veteran  news¬ 
man  and  college  journalism  in¬ 
structor,  former  assistant  tele¬ 
graph  editor  of  the  Chicago 
Tribune  and  former  managing 
editor  of  the  San  Diego  Union, 
and  is  the  editorial-training  di¬ 
rector  of  the  Copley  Newspapers. 

In  writing  the  script,  Mr. 
Simms  is  g^uided  by  a  feeling 
about  continuity  strips  which  he 
developed  as  a  syndicate  client. 
Before  joining  the  “McBride” 
project,  he  was  assistant  night 
editor  of  the  Chicago  Tribune 
and  for  five  years  was  man¬ 
aging  editor  of  the  San  Diego 
Evening  Tribune.  His  newspaper 
and  writing  career  covers  24 
years. 

As  a  user  of  continuity  strips, 
Mr.  Simms  felt  a  need  for  (1) 
faster-paced  stories,  with  a  sug¬ 
gestion  of  a  climax  each  day; 
(2)  more  humor,  to  seize  the 
interest  of  new  readers  in  mid¬ 
episode;  (3)  simple,  short  speech 
balloons,  and  (4)  clear,  true-to- 
life  illustrations. 

He  has  worked  to  inject  the 


Kenneth  Simms 


first  three  ingredients  into  his 
scripts,  and  artist  Giacoia  has 
supplied  the  fourth. 

This  young  Long  Island  artist 
brings  to  “McBride”  a  rich  ex¬ 
perience  in  adventure  drawing. 
He  was  the  artist  on  the  syndi¬ 
cated  “Johnny  Reb”  and  “Sher¬ 
lock  Holmes”  strips. 

To  gain  the  desired  fast  pace, 
it  was  decided  to  hold  the  first 
episode  of  “McBride”  to  six 
weeks’  running  time.  Thus,  a 
complete  story  is  told  in  the  first 
36  strips. 

“The  reader  can’t  miss  this 
strip  for  a  day,  or  the  story  will 
leave  him  behind,”  say  those  who 
have  seen  advance  proofs. 

McBride  and  the  Navy  were 
featured  in  the  first  episode. 
Echo  and  oceanography  will 
dominate  the  second  episode. 

“We  hope  to  keep  alternating 
them  like  this,”  explained  Mr. 
Boyd,  who  originated  the  strip. 
“This  will  gpve  us  strong  mascu¬ 
line  and  feminine  reader  appeal, 
and  an  engaging  set  of  ex¬ 
tremely  young  secondary  char¬ 
acters  should  catch  the  interest 
of  girls  and  boys. 

“In  addition  to  the  pull  of 
romantic  love  and  exotic  places, 
our  strip  has  three  strong  ap¬ 
peals  —  the  excitement  of  the 
nuclear  and  missile  Navy,  the 
dramatic  importance  of  the  sci¬ 
ence  of  oceanography  to  the 
world,  and  the  thrill  and  wonder 
of  skin  diving. 


Frank  Giacoia 

EDITOR  ac 


“Millions  of  people  are  en¬ 
grossed  by  these  thre<‘  activitin. 
And  we  know  they’ll  be  en¬ 
grossed  by  our  story',  too.” 

The  Writer 

Kenneth  L.  Simms,  writer  ot 
the  strip,  brings  to  the  task  a 
long  experience  in  writing  and 
editing. 

After  attending  schools  in  ha 
native  Kansas  City,  Mo.,  and 
receiving  a  journalism  degree 
at  the  University  of  Missouri  in 
1937,  he  began  newspaper  work 
and  has  continued  in  it  to  the 
present.  'The  only  interruption 
was  33  months  of  active  duty 
with  the  Army  in  World  War  II. 

His  newspaper  background 
includes  experience  on  several 
major  American  dailies.  Among 
these  were  the  San  Antonio 
(Tex.)  Light,  the  Chicago  Trib¬ 
une,  where  he  became  assistant 
night  editor,  and  the  San  Diego 
Tribune,  where  he  was  managing 
editor  for  five  years.  For  two 
years  he  also  owned  and  pub¬ 
lished  a  country  weekly,  the 
Buffalo  (Mo.)  Reflex. 

He  is  a  member  of  Sigma 
Delta  Chi,  professional  journal¬ 
ism  fraternity,  and  the  national 
board  of  directors  of  the  As¬ 
sociated  Press  Managing  Edi¬ 
tors  Association.  In  this  editors’ 
organization,  he  has  been  cham 
man  of  two  national  study  cwn- 
mittees  —  on  Washington  news 
(1957-58)  and  on  writing  (1958- 
59). 

Since  last  September  he  has 
been  assistant  director  of  the 
Copley  Editorial  Training  Pro¬ 
gram,  which  recruits  and  in¬ 
structs  personnel  for  the  15 
Copley  Newspapers. 

He  is  married,  is  the  father  ot 
three  girls,  and  lives  in  La  Jolla, 
Calif. 

The  .4rti»l 

Frank  Giacoia,  who  draws 
the  strip,  was  bom  near  Naples, 
Italy,  in  1924  and  started  think¬ 
ing  about  an  art  career  soon. 

He  came  to  live  in  the  United 
States  in  1932  and  soon  was 
learning  commercial  art  at  the 
School  of  Industrial  Arts.  Later 
he  also  studied  life  drawing  at 
the  Art  Students  League. 

A  promising  career  followed: 
Book  illustration  and  the  art 
work  on  three  nationally-syndi¬ 
cated  adventure  strips — ^“Sher¬ 
lock  Holmes,”  “Johnny  Reb,” 
and  now  “McBride.” 

A  man’s  man,  he  found  rela»- 
tion  from  drawing  board  chores 
by  playing  semi-pro  footb^ 
He’s  also  a  baseball  and  boxing 
fan  and  likes  John  Wayne 
action  movies.  In  World  War 
II,  he  served  three  years  in  the 
Marine  Corps. 

He  and  Mrs.  Giacoia  have 
three  daughters.  They  live  in 
East  Meadow,  Long  Island. 

PUBLISHER  for  July  30,  19W 
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3  Syndicates  Are  Formed 
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The  name  of  Adcox-Lenahan, 
Inc,  newspaper  features  syndi¬ 
cate  with  headquarters  in  San 
prancisco,  has  been  changed  to 
Adcox  Associates,  Inc.  James  L. 
Lenahan  resigned  as  vicepresi¬ 
dent  and  director  of  the  corpo¬ 
ration  and  now  has  his  own 
syndicate,  Lenahan  Features. 

Glenn  Adcox,  president,  kept 
the  corporation,  under  the  terms 
of  the  amicable  agreement,  and 
the  following  features:  “Ask 
Dorothy  Draper”;  Dr.  Freder- 
ii  J.  Stare,  “Food  and  Your 
Health”;  Dorothy  Noyes,  “Your 
Child";  the  Striar  Washington 
(D.C.)  Daily  News  photos,  Lou 
Grant’s  editorial  cartoons,  Nor¬ 
man  Weiser’s  column,  “Music¬ 
ally  Yours”;  Fred  Fredericks’ 
“Tlie  Late  l..ate  War”  and  Steve 
Ellington’s  “U-Bild”  pattern 
service. 

James  Lenahan  retained 
“Ask  Andy”  and  “Sir  Bagby” 
by  the  Hackney  brothers. 

(Jirunicle  Syndicate 

Mr.  Adcox  announced  he  has 
concluded  an  agreement  with 
the  San  Francisco  (Calif.) 
Chronicle  to  manage  a  syndi¬ 
cate  for  that  newspaper.  Under 
the  agreement,  Adcox  Associ¬ 
ates,  Inc.,  retains  all  rights  to 
its  own  features  and  both  the 
■Adeox  syndicate  and  the  Chron¬ 
icle  Syndicate  will  operate  out 
of  the  Chronicle  Building.  Mr. 
.Adcox  will  have  title  of  gen¬ 
eral  manager  of  the  Chronicle 
Syndicate. 

First  feature  to  be  handled 
by  the  Chronicle  Syndicate  will 
be  Stanton  Delaplane’s  “Post¬ 
cards”  and  “Around  the  World 
With  Delaplane.”  These  two 
features  already  are  appearing 
in  many  newspapers.  Mr.  Dela¬ 
plane  has  been  handled  by  the 
McNaught  Syndicate  for  the 
last  five  years.  His  contract  ex¬ 
pires  Sept.  1. 

The  Chronicle  has  other  fea 


Stamp  and  Coin 
Column  Started 

“Stamp  and  Coin  News”  by 
John  E.  Steve,  Flint  (Mich.) 
Journal  copy  editor  and  also 
TV-radio  editor,  will  be  dis¬ 
tributed  for  Saturday  use  by 
Sagamore  Features,  2118  Welch 
Blvd.,  Flint. 

The  column  has  been  running 
in  the  Flint  Journal  since  Feb¬ 
ruary  and  response  indicates 
wide  readership. 

“Stamp  collecting  has  long 
been  the  nation’s  No.  1  hobby 
(15  million  collectors)  but  the 
tremendous  increase  in  coin  in¬ 
terest  (8  million  collectors)  has  i 
been  fantastic,”  said  Mr.  Steve. 
“The  first  coin  collector’s  week¬ 
ly  newspaper  appeared  last 
April  24  and  in  just  two  and 
one-half  months  had  garnered 
more  than  15,000  paid  subscrib¬ 
ers.” 

The  new  column  can  be  local¬ 
ized  by  addition  of  local  club 
meeting  notices  and  can  be  illus-  i 
trated  with  mats  of  new  stamp 
issues  provided  by  news  serv-  , 
ices.  I 

Mr.  Steve,  a  Michigan  news¬ 
paperman  for  33  years  and  a  I 
collector  for  35  years,  is  an  ac¬ 
tive  member  of  collectors’  clubs 
and  has  written  frequently  for 
the  philatelic  press. 

His  initial  syndicated  column 
is  devoted  to  identifying  the  six 
varieties  of  the  1960  Lincoln 
cent  —  three  from  the  Denver 
mint  and  three  from  Philadel¬ 
phia.  He  said  nothing  like  this 
has  ever  happened  in  coin  col¬ 
lecting  before. 

*  *  * 

KHRUSHCHEV’S  RUSSIA 

North  American  Newspaper 
Alliance  is  distributing  a  five- 
part  series  by  John  Reddin,  Mil- 
xoaukee  (Wis.)  Journal  writer, 
on  “Khrushchev’s  Russia.”  The 
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aspects  of  Soviet  life:  the  black 
market,  prostitution,  shopping 
idiosyncracies,  governmental 
graft.  The  last  article  consists 
of  odd  and  amusing  vignettes  of 
life  in  the  Soviet  Union  in  the 
1960s. 


nwnths. 

Mr.  Adcox  joined  the  United 
Press  in  1934  and  became  south¬ 
ern  and  then  mid-western  di- 
'Tsion  manager  for  United  Fea¬ 
tures  in  1936.  He  entered  the 
Army  in  1942  and  became  one 
Under-Secretary  of  War 
t^rt  P.  Patterson’s  staff  offi- 

eers.  He  became  sales  director  _ _ 

of  the  United  Features  Syndi-  1,200  to  1,500  words  each  on 
«te  for  a  short  period  and  “KENNEDY :  An  Intimate  Bi- 
jo*n®d  Hall  Sjmdicate,  ography,”  by  Joe  McCarthy,  is 
™«re  he  became  a  vicepresi-  offered  by  King  Features  Syn- 

He  left  Hall  in  1956  and  dicate.  Mr.  McCarthy  is  the  au- 

president  of  Columbia  thor  of  the  best  seller,  “The 
^tures,  Inc.,  and  in  Decern-  Remarkable  Kennedys,”  “The 
1958,  formed  Adcox-Lena-  Fabulous  Ford  Family”  and 


LIFE  OF  KENNEDY 
A  series  of  10  installments  of 


lian. 


other  biographies. 
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Billy  Braham^s 
Answer” 

Every  day  is  full  of  question  marks:  What  is  right  and 
what  is  wrong? 

Plain  people  are  often  perplexed,  need  plain  answers 
to  bring  relief  and  happiness  .  .  .  not  merely  on  religious 
problems,  but  on  ordinary  morality  and  ethical  puzzlers 
which  trouble  conscience  while  calling  for  practical 
action  in  daily  life. 

Billy  Graham’s  “My  Answer”  gives  sensible  guidance 
and  psychic  nourishment,  delivers  lift  as  well  as  light 
in  a  homely  and  honest  column  for  readers  of  all  beliefs, 
all  ages,  and  all  social  groups.  Preacher  to  the  world, 
who  has  spoken  in  person  to  the  largest  audiences  of  our 
times,  Billy  Graham  merits  his  prestige  and  popularity 
—  and  his  column  in  your  newspaper  will  add  to  yours! 

For  proofs  and  prices,  phone,  wire,  or  write 
I  Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune "J^ewYorh 

^gaatCatC^  Xrlbunv  Tou^^r,  CHtt>m0U 
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PR  Circuits 

{Continued  from  page  9) 


gest  list  —  76,  including  groups 
of  provincial  newspapers.  The 
London  Timee  and  Mirror  held 
out  but  the  Times  is  coming  in 
in  October.  Otherwise  all  Lon¬ 
don  daily  and  Sunday  papers 
are  covered,  also  the  Edinburgh 
Evening  Dinpateh,  GUiegow  Eve¬ 
ning  Citizen,  Evening  Times, 
and  Herald,  The  Scotsman,  Dub¬ 
lin  Sunday  Review,  Irish  Times, 
Northern  Whig  and  Belfast 
Post.  Linked  into  the  circuit 
are  the  Thomson  Group  and  the 
Westminster  Press  Provincial 
Newspapers,  Ltd.,  that  include 
21  weeklies. 

Mr.  Muschel  said  leasing  the 
printer  circuits  from  Western 
Union  and  the  American  Tele¬ 
phone  and  Telegraph  Company 
(for  the  Wall  Street  Journal) 
costs  him  about  $10,000  a  year 
to  cover  the  18  points  in  New 
York.  He  charges  his  PR  clients 
$25  a  year  membership  retainer 
fee  and  then  $15  for  each  day 
the  service  is  used.  About  400 
pay  the  annual  service  fee,  rep¬ 
resenting  about  750  clients.  An 
average  of  24  releases  a  day 
are  carried  by  the  New  York 
circuit.  About  43  have  so  far 
been  the  peak. 

Seventy-five  new  customers 
have  been  added  in  the  past 
three  months.  Not  all  the  clients 
are  in  New  York.  In  fact  12 
different  states  are  represented 
on  the  list.  Those  out-of-town 
either  telephone  or  TWX  their 
stories  to  PR  News  Wire's  main 
office.  Included  are  clients  in 
Texas,  Florida  and  California. 

Regular  Users 

All  the  big  names  in  PR  are 
regular  users  —  Carl  Byoir  & 
Associates,  Hill  &  Knowlton, 
Philip  Lesly  Co.,  Public  Rela¬ 
tions  Board,  Batten,  Barton, 
Durstine  &  Osborn,  and  J.  Wal¬ 
ter  Thompson  Company  to  name 
a  few,  also  Ford  Motor  Com¬ 
pany,  Reynolds  Metals,  and 
North  American  Aviation.  Their 
copy  is  chiefly  on  the  business 
and  financial  side  —  corporate 
earnings,  dividend  notices, 
mergers,  purchases  of  com¬ 
panies,  executive  changes  and 
the  like.  However,  some  releases 
are  marked  for  the  city  side, 
women’s  pages,  or  other  depart¬ 
ments. 

Mr.  Muschel  makes  frequent 
checks,  he  said,  of  use  made 
of  the  copy  transmitted  over 
his  circuit.  He  estimated  that 
95%  appears  in  print.  Last 
week,  E&P  made  a  check  of  one 
day’s  copy  transmitted  by  TWX 
to  the  Wall  Street  Journal  and 
all  but  two  releases  saw  print. 
This  file  included  a  Studebaker- 


Packard  earnings  report,  divi¬ 
dend  announcements  from  Na¬ 
tional  Airlines  and  Polaroid,  a 
new  vicepresident  elected  by 
Sears,  Roebuck  and  a  price  cut 
in  coffee  annoimced  by  General 
Foods.  In  the  same  file  were 
condensations  of  columns  by 
Mrs.  Franklin  D.  Roosevelt  and 
Claire  Booth  Luce,  serviced  for 
McCall’s  Magazine. 

Some  of  the  material  obvious¬ 
ly  might  have  been  obtained 
from  other  sources,  Mr.  Mus¬ 
chel  readily  admitted.  In  fact, 
some  PR  News  Wire  clients  du¬ 
plicate  by  mail  and  messenger. 
This  is  particularly  true  in  the 
case  of  executive  changes  when 
a  picture  is  involved. 

Payment  of  the  $15  for  as 
many  releases  as  they  wish  in 
a  single  day  is  less  expensive, 
according  to  Mr.  Muschel’s  esti¬ 
mate,  that  messenger  delivery 
to  the  same  list  of  18  outlets, 
which  would  run  well  over  $20 
and  would,  he  pointed  out,  “lose 
the  impact  of  simultaneous 
printer  reception.” 

Mr.  Jamieson,  serving  four 
Canadian  cities,  had  to  set 
higher  prices  than  those  pre¬ 
vailing  in  New  York.  But  at  the 
start  CNW  is  assured  clients 
because  of  the  fact  that  three 
shareholders  are  Canadian  PR 
firms.  They  are  Editorial  Asso¬ 
ciates,  headed  by  Leonard  L. 
Knott  who  is  president  of 
CNW ;  Public  and  Industrial 
Relations,  whose  G.  D.  Brown 
is  vicepresident;  and  Tisdall, 
Clark  &  Lesly  Ltd.,  whose  man¬ 
aging  director,  Charles  W.  Tis¬ 
dall,  is  secretary. 

To  finance  CNW  750  shares 
were  issued  at  $1,  plus  $99  on 
demand.  Of  the  $75,000  thus 
available  half  was  called  up  be¬ 
fore  operations  started,  accord¬ 
ing  to  Mr.  Jamieson. 

Universal  News  Service  of 
London  is  also  a  small  holder 
of  CNW  stock.  It,  in  turn,  is 
financed  by  Sweet  &  Maxwell, 
British  law  book  publishers. 
Maurice  Maxwell,  chairman  of 
Sweet  &  Maxwell,  is  chairman 
of  the  board  of  both  CNW  and 
UNS. 

Prior  to  starting  up  in  Can¬ 
ada,  Mr.  Jamieson,  made  a 
study  of  both  New  York  and 
London  operations  and  was 
satisfied  that  a  demand  for  this 
type  of  service  existed.  UNS 
was  started  in  England  last 
September,  and  in  six  months 
was  in  the  black,  Mr.  Jamieson 
said. 

Head  office  of  CNW  is  Room 
410,  25  Adelaide  St.,  East  To¬ 
ronto.  In  Montreal  the  address 
is  625  Belmont  St.  Linked  with 
New  York  and  London  by  In¬ 
ternational  Telex,  the  Montreal 
office  will  serve  as  Canadian  ex¬ 
change  point  for  international 
traffic. 


While  the  copy  prepared  for 
local  and  international  trans¬ 
mission  is  written  by  PR  coun¬ 
sel  and  approved  by  clients 
prior  to  transmission,  the  PR 
wire  editors  do  some  editing  in 
order  to  comply  with  public 
service  commission  regulations. 
Mr.  Muschel  showed  the  kind  of 
editing  he  performed.  It  gen¬ 
erally  concerned  use  of  date 
lines,  grammar  and  fact,  and 
cutting  words  such  as  “share¬ 
holders”  to  “holders.” 

•Some  (k>py  Is  Edited 

Jealous  of  keeping  copy  de¬ 
livered  to  the  press  accurate, 
the  PR  wire  editors  also  are 
trained  to  question  PR  men  as 
to  facts  not  clear  in  the  copy 
delivered  to  them.  Sometimes  in¬ 
formation  expected  in  eamingrs 
reports  are  omitted  inadv^ertent- 
ly  by  the  PR  people,  and  is 
supplied  when  the  PR  wire  edi¬ 
tors  make  inquiries,  Mr.  Mus¬ 
chel  said. 

All  copy  is  plainly  slugged 
at  the  top  as  coming  from  the 
PR  news  wire  source,  and  at 
the  bottom  of  each  release  is 
given  the  name  and  telephone 
number  of  a  PR  representative 
to  call  for  further  information. 

“As  a  news  agency,  we  will, 
of  course,  have  to  edit  copy,” 
Mr.  Jamieson  said.  “However, 
we  expect  this  editing  to  be 
slight.  In  most  cases  it  will  be 
merely  a  case  of  making  the 
copy  conform  to  the  style  of 
the  printer’s  service.  If  more 
extensive  editing  is  required  we 
shall  consult  the  client.  But  un¬ 
der  no  circumstances  do  we  in¬ 
tend  to  write  news  releases  for 
clients.” 

Former  Newsman 

Mr.  Jamieson  is  a  newspaper¬ 
man  of  considerable  experience. 
Now  47,  he  was  until  recently 
a  member  of  news  staff  of  the 
Montreal  Gazette,  to  which  he 
also  contributed  editorials  on 
economic  and  Commonwealth 
matters.  He  has  until  now  also 
been  a  special  correspondent  in 
Canada  of  Comtelburo,  the 
financial  service  of  Reuters,  and 
of  the  Times  Review  of  Indus¬ 
try. 

Beginning  his  journalistic  ca¬ 
reer  as  a  free  lance  writer  both 
in  England  and  Germany,  he 
became  associated  for  a  time 
with  the  Scotsman  group  of 
newspapers  until  the  start  of 
World  War  II.  On  return  to 
civilian  life,  he  worked  for  the 
London  Times  and  the  Daily 
Telegraph  and  for  some  years 
produced  the  Manchester  Guard¬ 
ian’s  annual  refview  of  finance 
and  industry,  under  Richard 
Fry,  fiancial  editor. 

In  1955,  Mr.  Jamieson  was 
associated  with  the  Hulton 
Press  Ltd.  of  England  in  plans 


for  producing  a  new  Conserr*. 
tive  weekly,  which  was 
doned  prior  to  the  first  number. 
Four  years  ago  he  moved  to 
Canada. 

Les  J.  Dowd  is  Toronto  edi- 
tor.  and  R.  Wayne  McConnell, 
editor  in  Montreal. 

Mr.  Knott,  president  of  CNW, 
founded  Editorial  A.ssociates  in 
1936,  after  a  career  on  the  To¬ 
ronto  Star,  Montreal  GautU, 
Winnipeg  Tribune  and  North 
American  Newspaper  Alliance. 
He  is  the  author  of  “The  PR 
in  Profit  —  a  Guide  to  Succcest- 
ful  Public  Relations  in  Canada.” 

Newspapei^Owned  Service 

The  PR  News  Service  in  Chi¬ 
cago  beffan  operation  in  October 
1958  as  the  answer  by  Chicago 
newspaper  publishers  to  congei- 
tion  of  PR  copy  in  city  roomi. 
Unlike  the  services  in  New 
York,  London,  Montreal,  To¬ 
ronto  and  Los  Angeles  (where 
the  PR  service  is  called  Trans¬ 
mit)  the  Chicago  operation  is, 
through  the  City  Press  Asso¬ 
ciation,  a  non-profit  newspaper 
owned  corporation.  The  C?K 
owns  and  operates  a  14-mile  un¬ 
derground  pneumatic  tube  sys¬ 
tem  to  carry  news  copy  and 
photos  to  the  newspapers  and 
the  AP.  Chicago  also  has  a  City 
News  Bureau,  also  owned  by 
the  four  newspapers.  It  is  a 
separate  corporation,  devoted  to 
collection  and  writing  Chicago 
and  Cook  County  news.  It  has 
nothing  to  do  with  the  PR  serv¬ 
ice,  except  that  it  receives  the 
PR  releases  for  consideration  by 
its  news  and  radio  editors.  Isaac 
Gershman,  general  manager  of 
CNB  and  the  CPA,  is  director 
of  the  PR  News  Service. 

Mr.  Gershman  planned  the 
Chicago  PR  service  after  a  care¬ 
ful  study  of  the  New  York  PR 
News  Wire,  and  consultations 
with  Mr.  Muschel.  Several  basic 
changes  were  made. 

1.  A  push-button  selector  sy^ 
tern  has  been  substituted  for  a 
general  loop  wire,  so  that  the 
same  story  need  not  go  to  all 
the  receiving  media  at  the  same 
time. 

2.  Clients  are  designated  as 
subscribers,  and  are  bound  by 
a  strict  contract  setting  up  legal 
safeguards  and  standards  of 
copy. 

3.  Unlike  any  of  the  other 
services,  the  pneumatic  tube 
system  is  available  for  trans¬ 
mission  of  bulk  copy  to  the  four 
dailies  and  two  wire  services. 

4.  The  system  is  operated 
around  the  clock  seven  days  a 
week. 

The  annual  subscription  rate 
is  $104  a  year,  plus  $5  for  900 
words  a  day. 

At  the  end  of  two  years  of 
operation,  there  are  120  sub¬ 
scribers. 


EDITOR  8C  PUBLISHER  for  July  30,  19« 
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Howard  Wood 

{Continued  from  page  15) 

papers  in  October,  1956;  two 
newsprint  mills;  two  radio-TV 
stations,  a  fleet  of  ships,  and 
leases  thousands  of  square  miles 
of  timberlands  in  Canada. 

Tribune  Company  also  owns 
dO  per  cent  of  the  Manicouagan 
Power  Co.,  Ltd.,  and  36  per  cent 
of  the  Canadian-British  Alumi¬ 
num  Co.,  Ltd.  It  also  has  inter¬ 
ests  in  Metropolitan  Sunday 
Newspapers,  Inc.,  and  First 
Three  Markets  Group,  Inc. 

In  assuminpT  his  new  duties, 
Mr.  Wood  pointed  out  that  actu¬ 
ally  he  was  continuing  the  work 
he  had  done  in  close  cooperation 
with  his  late  friend  and  associ¬ 
ate,  Ches.ser  Campbell,  alonpf 
with  Don  Maxwell  and  Arthur 
Schmon. 

Qtee  (iapilal  Improvements 

Mr.  Wood  told  E&P  the  Trib¬ 
une  Company  has  allocated  more 
than  $39  million  for  capital  im¬ 
provements  since  1957  in  its 
U.  S.  and  Canadian  properties. 
He  indicated  that  new  areas  of 
diversification  would  be  the 
future  ffoal  of  the  company, 
which  now  derives  much  of  its 
profits  from  outside  the  news¬ 
paper  and  radio-TV  operations. 
This  does  not  mean,  however, 
any  lessening;  of  emphasis  on  the 
newspaper  and  radio- TV  end  of 
the  business,  he  said. 

“Rather  than  talk  about  the 
future,”  .said  Mr.  Wood,  “I 
would  rather  jwint  out  what 
has  been  accomplished  during 
the  five  years  that  Ches  Camp¬ 
bell  was  president  following 
Colonel  McCormick’s  death.” 

Since  April,  1955,  the  follow- 
I  ing  milestones  have  been 
reached,  all  of  which  were  not 
on  the  program  when  Colonel 
McCormick  died : 

10  Major  Projects 

1.  Purchased  the  Chicago 
.American,  founded  in  1900  by 
William  Randolph  Hearst,  now 
published  as  an  evening  and 
Sunday  paper,  with  an  evening 
circulation  of  nearly  500,000, 
finking  it  as  one  of  the  top 
evening  papers  in  the  U.  S. 

2.  Invested  $16  million  in  the 
expansion  of  the  Manicouagan 
Power  Company  of  Canada. 

3.  Joined  with  the  British 
Aluminum  Co.,  Ltd.,  in  invest¬ 
ing  $100  million  for  expansion 
of  aluminum  smelters  at  Baie 
Comeau,  Canada. 

L  Began  erection  of  a  new 
fidio-television  studio  building 
for  WGN,  to  be  completed  this 
Fall. 

5.  Combined  production  facili- 
lies  of  the  Tribune  and  Ameri- 
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can  into  a  single  plant,  through 
expansion  of  Tribune  mechanical 
departments  to  permit  two 
seven-day  papers  to  be  published. 

6.  Remodeling  WGN  building 
to  the  North  of  Tribune  Tower 
to  accommodate  American  staff, 
effective  this  Fall. 

7.  Acquired  the  Pittsburgh 
Plate  Glass  Building  (now  called 
the  St.  Clair  Building)  to  the 
East  of  Tribune  Tower,  built  a 
new  street  and  turned  it  over 
to  the  City  of  Chicago,  thus 
providing  for  future  expansion 
and  giving  Tribune  and  Ameri¬ 
can  delivery  trucks  better  dock¬ 
ing  facilities. 

Modernize  N.Y.  News  Building 

8.  Under  direction  of  New 
York  News  executives,  an  18- 
story  addition  has  been  erected 
as  part  of  a  $20  million  modern¬ 
ization  program  of  the  New 
York  News  building. 

9.  Constructed  and  put  into 
operation  the  Motor  Vessel  Baie 
Comeau,  capable  of  carrying 
9,000  tons  of  newsprint  between 
Quebec  and  the  New  York  News. 

10.  Introduced  color  television 
on  WGN-TV  (Channel  9)  and 
erected  the  station’s  new  TV 
mast  atop  the  Prudential  Build¬ 
ing,  thus  giving  WGN  “maxi¬ 
mum  power  and  the  highest 
tower”  in  Chicago. 

During  this  same  period.  Trib¬ 
une  executives  witnessed  the 
purchase  of  the  Chicago  Daily 
News  by  Marshall  Field,  Jr., 
from  John  S.  Knight,  president 
of  Knight  Newspapers.  Mr. 
Field,  as  president  of  Field  En¬ 
terprises,  Inc.,  is  publisher  of 
the  morning  Sun-Times  and  the 
six-day  evening  Daily  News. 
'The  latter  paper  is  being  com¬ 
bined  in  its  operations  with  that 
of  the  tabloid  seven-day  Sun- 
Times  in  the  $22  million  plant  of 
the  Sun-Times,  erected  in  1957. 

Thus,  in  Chicago,  the  113- 
year-old  Tribune  and  60-year- 
old  American  are  owned  by  one 
publishing  family  (McCormick- 
Patterson)  and  the  75-year-old 
Daily  News  and  19-year-old 
merged  Sun-Times  by  Field 
Enterprises. 

All  seven  executives  elected 
or  appointed  to  new  positions 
in  the  Tribune  Company  and  the 
newspaper  are  veterans  with  26 
to  40  years  of  service  in  the 
Tribune  organization.  Their 
combined  Tenures  add  up  to  232 
years  on  the  paper. 

Former  Financial  Ediloi 

J.  Howard  Wood  joined  the 
Tribune  staff  in  1925  as  a  North 
Shore  reporter,  after  having 
previously  served  as  a  cub  re¬ 
porter  for  the  Canton  (Ill.) 
Ledger  of  which  his  father  was 
editor.  Mr.  Wood  won  a  four- 
year  scholarship  to  Lake  Forest 
College,  from  which  he  received 
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his  A.B.  degree  and  later  at¬ 
tended  Harvard  University 
Graduate  School  for  a  year.  He 
taught  English  literature  and 
history  at  Middlesex  School, 
(Concord,  Mass.,  prior  to  joining 
the  Tribune. 

Mr.  Wood,  after  a  stint  of 
general  reporting,  was  placed  in 
charge  of  the  Investors’  Guide 
feature  of  the  Tribune’s  finan¬ 
cial  section  and  in  June,  1932, 
was  named  financial  editor. 
During  his  career  as  financial 
editor  he  wrote  a  48-page  book¬ 
let,  “Inflation  and  Your  Money,” 
which  won  wide  acclaim,  and  in 
1936  he  completed  another 
widely-distributed  booklet, 
“Everyday  Economics.” 

He  was  named  assistant  audi¬ 
tor  and  controller  of  the  Trib¬ 
une  Company  in  1939.  Three 
years  later,  he  became  auditor 
and  controller  of  the  Tribune 
Company  and  its  following  sub¬ 
sidiaries:  the  Chicago  Tribune 
Building  Corp.;  WGN,  Inc.; 
Chicago  Tribune-New  York 
News  Syndicate;  Ontario  Paper 
Co.;  Quebec  North  Shore  Paper 
Co.;  and  Quebec  and  Ontario 
Transportation  Co. 

Becomes  Business  Manager 

In  1951,  Mr.  Wood  was  elected 
treasurer  of  the  Tribune  Com¬ 
pany,  continuing  in  that  post 
until  May,  1955,  when  he  was 
elected  a  vicepresident  of  the 
company,  following  the  death  of 
the  late  Col.  Robert  R.  McCor¬ 
mick,  Tribune  editor  and  pub¬ 
lisher.  Howard  Wood  had  a  year 
earlier  been  appointed  business 
manager  of  the  Tribune  and 
had  been  elected  a  director  of 
the  company.  He  became  general 
manager  of  the  Tribune  in  June, 
1955. 

His  continued  activ’e  interest 
in  Tribune  Company  subsidi¬ 
aries,  serving  as  a  director  of 
each,  also  included  the  presi¬ 
dency  of  WGN,  Inc.,  which  op¬ 
erates  the  Tribune  radio  and 
television  stations. 

Named  an  Executor 

In  1953,  Mr.  Wood  was  named 
to  the  board  of  trustees  of  the 
Robert  R.  McCormick  Founda¬ 
tion.  He  was  appointed  by  the 
late  Colonel  McCormick  as  one 
of  the  executors  of  his  will  and 
as  one  of  the  trustees  of  the 
McCormick-Patterson  Trust 
which  has  the  controlling  inter¬ 
est  in  the  Tribune  Company, 
which  publishes  the  Chicago 
Tribune  and  owns  and  operates 
14  subsidiaries,  including  the 
New  York  News  and  Chicago’s 
American.  He  was  also  named  a 
trustee  of  the  Robert  R.  Mc¬ 
Cormick  Charitable  Trust  and 
the  Cantigny  Charitable  Trust, 
set  up  to  administer  Colonel 
McCormick’s  estate. 

Howard  Wood  was  bom  in 


Downers  Grove,  Ill.,  in  1901. 
He  began  newspaper  work  as  a 
carrier  boy  at  the  age  of  11  on 
the  old  Canton  (Ill.)  Daily 
Register  and  later  the  Canton 
Daily  Ledger,  serving  as  carrier 
and  later  in  ^e  circulation  mail 
room  before  becoming  a  young 
reporter  at  the  age  of  16  under 
his  father’s  tutelage. 

Edited  Two  Weeklies 

While  attending  Lake  Forest 
College,  where  he  worked  his 
way  through  the  last  three 
years,  young  Wood  edited  two 
weekly  newspapers,  the  High¬ 
land  Park  Press  and  the  Lake 
Forester.  It  was  there  that  he 
received  his  “back  shop”  experi¬ 
ence,  even  running  the  old  flat¬ 
bed  press  occasionally  to  get  out 
the  edition. 

His  hobby  is  salmon  fishing  in 
Canada  and  tarpon  fishing  in 
Florida.  He  also  has  taken  active 
interest  in  education,  serving  as 
a  member  of  the  Lake  Bluff 
school  board  for  nine  years  and 
later  as  president  of  the  Lake 
Forest  High  School  board  for 
three  years.  He  is  also  a  trustee 
of  Lake  Forest  College. 

Mr.  Wood  was  married  to 
Ruth  Hendrickson  in  1928.  The 
Woods  are  the  parents  of  four 
children:  Janet  (Mrs.  John  K.) 
Diederichs  of  Chicago;  Ann 
(Mrs.  Charles)  Taber  of  Wash¬ 
ington,  D.  C.;  John  H.  Wood,  a 
graduate  of  Harvard  Univer¬ 
sity  Graduate  School  of  Busi¬ 
ness;  and  Robert  E.  Wood,  a 
student  at  Princeton  University. 
Mr.  and  Mrs.  Wood  reside  in 
Lake  Bluff,  Ill. 

40  Years  for  Maxwell 

William  Donald  Maxwell, 
newly-elected  first  vicepresident 
of  the  Tribune  Company  and 
editor  of  the  Tribune,  completed 
his  40th  anniversary  with  that 
organization  last  June. 

Bom  in  Greencastle,  Ind., 
young  Maxwell  was  a  carrier- 
salesman  for  the  Greencastle 
Banner  and  later  wrote  articles 
for  the  newspaper  while  attend¬ 
ing  high  school  and  DePauw 
University.  He  also  worked  as 
assistant  market  editor  of  the 
Indianapolis  (Ind.)  News  and 
served  one  summer  as  a  member 
of  the  Cleveland  (Ohio)  Press 
staff  while  attending  DePauw. 

He  began  his  Tribune  career 
in  1920,  when  he  entered  the 
University  of  Chicago.  He  served 
as  a  reporter  and  two  years 
later  became  a  copyreader.  After 
several  months  in  that  position 
he  was  recommended  as  an  ex¬ 
change  newspaperman  for  the 
Vancouver  (B.  C.)  S"n.  He  re¬ 
turned  to  the  Tribune  and  in 
1925  became  sports  editor.  He 
was  appointed  news  editor  in 
1930,  city  editor  in  1939,  assist- 
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ant  manag^in^  editor  in  1942, 
managing  editor  in  1951,  and 
editor  in  1955. 


CrumhauH  in  I>abor  Relations 


Three  Markets  Group,  which  he 
.served  as  president  for  five 
years,  and  he  is  a  director  of 
Metropolitan  Sunday  News¬ 
papers,  having  served  as  chair¬ 
man  of  the  l)oard.  In  1946-47, 
he  was  chairman  of  the  Agency 
Relations  Committee  of  the 
Newspaper  Advertising  Execu¬ 
tives  As.sociation. 


A  native  of  Naperville,  Ill., 
and  a  graduate  of  the  Univer¬ 
sity  of  Illinois,  Harold  Grum- 
haus,  former  production  man¬ 
ager  and  newly-named  business 
manager,  joined  the  Tribune  in 
1934  as  head  of  the  insurance 
department.  In  1941,  he  was 
named  assistant  production  man¬ 
ager  in  charge  of  labor  relations. 

Since  1950,  he  has  devoted 
his  entire  time  to  production 
work.  He  was  appointed  produc¬ 
tion  manager  in  June,  1955, 
succeeding  John  Park,  now  re¬ 
tired.  Mr.  Grumhaus  is  treas¬ 
urer,  director,  and  a  member  of 
the  executive  committee  of  the 
Research  Institute  of  the  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation. 

Wally  Kurz,  new  director  of 
sales,  has  devoted  his  entire  26 
years  with  the  Tribune  as  a 
member  of  its  advertising  staff, 
serving  as  a  salesman,  manager 
of  the  paper’s  sales  development 
division,  manager  of  general 
display  advertising,  and  adver¬ 
tising  manager,  the  latter  post 
since  1955. 

A  native  of  Chicago,  Mr.  Kurz 
was  graduated  from  the  Univer¬ 
sity  of  Illinois  in  1929,  joining 
the  Tribune  classified  adver¬ 
tising  staff.  He  was  named  in 
the  will  of  the  late  Colonel  Mc¬ 
Cormick  as  a  successor  trustee 
of  the  McCormick-Patterson 
Trust  and  the  McCormick 
Charitable  Trust. 

Mr.  Kurz  is  a  member  of  the 
board  of  directors  of  the  News¬ 
paper  Advertising  Executives 
Association,  member  of  the 
board  of  directors  of  the  Ad¬ 
vertising  Research  Foundation, 
and  chairman  of  the  Plans  Com¬ 
mittee  of  the  Bureau  of  Adver¬ 
tising,  ANPA. 


.4nolher  40-Year  Man 


Nichols  a  Veteran 


Frederick  A.  Nichols,  now 
assistant  to  the  president  and 
formerly  assistant  to  the  pub¬ 
lisher,  began  his  career  with 
the  Tribune  as  a  classified  ad 
salesman  in  1928,  following  his 
graduation  from  the  University 
of  Illinois. 

A  native  Chicagoan,  Mr. 
Nichols  became  assistant  classi¬ 
fied  ad  manager  in  1943  and  was 
named  assistant  advertising 
manager  in  1952,  advancing  to 
the  post  of  assistant  to  the 
publisher  in  November,  1965.  He 
was  elected  assistant  secretary 
of  the  Tribune  Company  in  1956. 

Thirty-five  years  of  varied 
newspaper  experience  figured  in 
the  appointment  of  Stewart 
Owen  as  night  managing  edi¬ 
tor  of  the  Tribune  in  October, 
1958.  Mr.  Owen,  now  a  succes¬ 
sor  trustee  of  the  McCormick- 
Patterson  Trust,  joined  the 
Tribune  staff  as  a  copyreader 
in  1929. 

A  native  of  Louisville,  Ky., 
and  a  graduate  of  the  Univer¬ 
sity  of  Illinois,  Stewart  Owen 
began  newspaper  work  on  the 
Tulsa  (Okla.)  World,  later 
working  for  the  Beaumont 
(Tex.)  Journal  and  the  Hunt¬ 
ington  (W.  Va.)  Advertiser  and 
Huntington  H erald-Dispatch 
before  joining  the  Tribune, 
where  he  served  as  assistant 
sports  editor,  assistant  news 
editor,  news  editor  and  night 
managing  editor. 


Birmingham  Officer 
Sues  for  Quotation 


C.  E.  McKittrick,  former  ad¬ 
vertising  and  business  manager, 
and  now  assistant  to  the  pub¬ 
lisher,  is  another  40-year  vet¬ 
eran  with  the  Tribune,  joining 
that  paper’s  classified  ad  staff 
in  June,  1920,  following  his 
graduation  from  the  University 
of  Chicago. 

A  native  of  Tower  Hill,  Ill., 
“Red”  McKittrick  progressed 
through  various  divisions  of  the 
Tribune  advertising  department, 
succeeding  the  late  C.  M.  Camp¬ 
bell  as  advertising  manager  in 
1949  and  becoming  business 
manager  in  1955. 

He  is  a  director  of  the  First 


Injunction  Protects 
Paper’s  ‘Second  Name’ 


Santa  Ana,  Calif. 

A  California  superior  court 
decision  concerning  secondary 
meaning  of  a  publication’s  name 
was  handed  down  by  Judge  Rob¬ 
ert  P.  Kneeland  here  last  week. 


The  case  in  equity  involved 
Charles  O.  Voigt,  publisher  of 
the  Orange  Daily  News,  who 
was  awarded  injunctive  relief 
restraining  the  Daily  News  of 
Garden  Grove,  a  neighboring 
city,  from  using  the  title  “The 
Daily  News”  in  the  geograph¬ 
ical  area  in  which  Mr.  Void’s 
paper  circulated. 

The  Orange  newspaper,  a 
daily  since  1909,  is  formally 
named  “The  Orange  Daily 
News,”  but,  as  evidence  in  the 
three-weeks-long  trial  indicated, 
the  shorter  or  secondary  name, 
“The  Daily  News,”  was  used 
by  the  Orange  paper  in  refer¬ 
ring  to  itself  throughout  the 
years. 

The  shorter  name,  for  in¬ 
stance,  was  often  used  in  the 
ears  of  the  paper,  in  bylines, 
in  house  ads,  on  billheads,  and 
under  photographs,  such  as 
“Daily  New's  Photo.” 


Used  bv  Public 


Birmingham,  Ala. 

A  $100,000  libel  suit  has  been 
filed  here  against  the  New  York 
Titnes  and  its  reporter,  Harri¬ 
son  E.  Salisbury. 

Tbe  plaintiff  is  a  Birmingham 
detective,  Joe  Lindsey,  who 
claims  he  was  the  one  men¬ 
tioned  in  an  article  published  in 
the  Times  on  April  12.  An  un¬ 
named  policeman  was  quoted  in 
the  story. 

Other  suits  filed  against  the 
Times  in  connection  with  the 
series  of  Salisbury  articles  on 
the  race  issue  include  one  by 
the  city  commissioners  of  Birm¬ 
ingham  and  one  by  the  city 
commissioners  of  Bessemer,  Ala. 

The  Times  has  moved  for  dis¬ 
missal  of  the  complaints  on  the 
ground  it  cannot  be  sued  in  Ala¬ 
bama. 


Likewise,  as  brought  out  in 
the  trial,  the  shorter  or  second¬ 
ary  name  also  was  constantly 
used  by  the  general  public  and 
advertisers  throughout  Orange 
County,  where  both  newspapers 
are  published. 

The  Garden  Grove  newspaper 
was  purchased,  while  still  a 
weekly  publication,  by  the  Van- 
couver  (B.  C.)  Sun,  of  which 
D.  C.  Cromie  is  president  and 
publisher,  in  1954  from  Frank 
Knebel,  now  publisher  at  Ojai, 
Calif. 


fair  business  competition  and 
caused  confusion  in  the  public’s 
mind. 

The  court,  in  a  memorandum 
decision,  declared: 

“The  words  ‘Daily  News’ 
alone  or  preceded  by  ‘the’  or 
‘The  Orange’  are  capable  of 
appropriation  by  a  newspaper 
in  a  certain  area  and,  by  use, 
may  acquire  a  secondary  mean¬ 
ing  with  the  public. 

“By  using  ‘The  Daily  News’ 
as  the  name  of  their  newspaper, 
defendants  diluted  and  tended 
to  dilute  the  value  of  the  sec¬ 
ondary  meaning  the  plaintiffs 
newspaper  name  had  acquired. 
This  act  also  created  confusion 
and  a  likelihood  of  confusion  in 
the  public  mind. 

“The  name  of  plaintifTs  pa¬ 
per,  in  its  various  forms  men¬ 
tioned  above,  did  acquire  in  the 
minds  of  the  public  in  Orange 
County  a  special  significance 
apart  from  the  geographical 
and  descriptive  meaning  implicit 
in  the  words  themselves.” 

Judge  Kneeland  said  that  the 
California  civil  code  defined  un¬ 
fair  competition  to  include  un¬ 
fair  or  fraudulent  business 
practice.  “The  court  finds,”  the 
decision  stated,  “that  plaintiff 
has  not  proved  fraudulent  con¬ 
duct  by  defendants,  but  that 
he  has  proved  unfair  competi¬ 
tion.” 


On  July  1,  1956,  the  Garden 
Grove  paper  ceased  weekly  pub¬ 
lication  under  the  name  “Gar¬ 
den  Grove  News”  and  began 
daily  publication  under  the 
name  “The  Daily  News,”  with 
Angus  Tierney,  formerly  assist¬ 
ant  to  the  publisher  of  the  Ca¬ 
nadian  paper,  as  publisher. 

As  brought  out  in  the  trial, 
the  Garden  Grove  new-spaper 
did  not  use  any  geographical 
place-name  in  the  flag,  but  just 
“The  Daily  News.” 

Mr.  Voigt  brought  suit,  con¬ 
tending  that  because  both  news¬ 
papers  circulated  and  solicited 
business  in  the  same  geographi¬ 
cal  area,  specifically  Orange 
County,  the  adoption  of  the 
name  “The  Daily  News”  by  the 
Garden  Grove  paper  was  an  un¬ 


Permissible  Title 


In  ordering  the  injunction, 
Judge  Kneeland  said: 

‘“The  injunction  shall  allow 
defendants  to  use  the  words 
‘Daily  News’  on  their  flag,  cor¬ 
respondence,  billings,  etc.,  only 
if  accompanied  by  words  of  the 
same  size,  style,  and  lettering 
distinguishing  their  paper  from 
plaintiff’s. 

“As  this  relief,”  the  judge 
added,  “is  based  on  the  Orange 
County  area,  it  would  be  inap¬ 
propriate  for  example,  for  de¬ 
fendants  to  use  any  of  the  fol¬ 
lowing  names: 

“  ‘Daily  News,’  ‘The  Daily 
News,’  ‘The  Orange  Daily 
News,’  ‘Orange  County  Daily 
News,’  or  ‘Tfie  Orange  (bounty 
Daily  News.’ 

“It  would  be  permissible,”  he 
said,  “to  use  the  words  ‘Garden 
Grove  News,’  ‘The  Garden 
Grove  News,’  ‘Garden  Grove 
Daily  News,’  or  ‘The  Gard» 
Grove  Daily  News.’  The  use 
‘Orange’  in  conjunction  wifi* 
‘Daily  News’  —  althou^  other 
words  are  also  used  —  will  b* 
prohibited.” 
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^Last  Man’ 

{Continued  from  page  13) 


His  campsite  find  was  re¬ 
ported  on  the  exact  anniversary 
of  this  discovery. 

Photos  which  had  been  pub¬ 
lished  in  the  Chronicle  furnished 
the  basic  clues  to  the  location 
in  which  the  “Last  Man”  was 
engaged  in  a  survival  test. 

One  picture  showed  Mount 
Shasta  in  the  backprround.  Walt 
Radke,  Examiner  outdoors  edi¬ 
tor,  knew  the  area  well  and 
identified  it  as  somewhere  west 
of  the  mountain. 

The  assipTiment  of  Mr.  Mont- 
jtomery  w'as  made  by  Wilson 
O’Brien,  city  editor,  after 
studies  of  this  picture  and  a 
second  which  showed  a  trail. 
The  birdseye  view  photo  helped 
find  the  area.  The  trail  was  re¬ 
called  w'hen  it,  in  turn,  was  lo¬ 
cated. 

In  the  Wilderness 

Starting:  out  alone,  Mr.  Mont¬ 
gomery  used  a  plane  and  a 
rented  car  to  reach  Siskiyou 
County’s  Salmon  Creek  area. 
Then  followed  three  days  on 
horseback  in  the  company  of 
Manuel  Rais,  packer,  and  Guy 
Gomes,  gruide. 

Once  his  horse  stumbled  on 
a  loose  bolder  and  fell,  carrying: 
him  to  the  ground.  Quick  action 
by  his  companions  quieted  the 
struggling  horse  and  he  escaped 
virtually  unhurt,  the  reporter 
said.  His  right  arm  and  leg 
still  bore  the  bloodstains  from 
deep  scratches. 

The  reporter’s  companions 
found  sigpis  showing  a  ravine 
had  been  travelled  by  a  horse 
and  a  mule.  The  campsite  was 
found  on  Lower  Lipstick  Lake. 

The  major  search  of  the 
campsite  was  made  two  days 
later  in  a  return  visit  by  Mr. 
Montgomery.  He  was  accom¬ 
panied  by  Mr.  Radke,  George 
Murphy,  reporter,  and  Fred 
Pardini,  photographer. 

New  Safari 

The  “Last  Man”  story  be¬ 
stirred  the  afternoon  San  Fran- 
<wo  News-Call  Bulletin  to  a 
Last  Gourmet”  test  activity. 
Andrew  Curtin,  reporter,  was 
sent  into  “the  edge  of  the 
Siwn  belt”  here  to  learn  if 
gracious  living  could  be  sus¬ 
tained.  His  equipment  consisted 
a  glaze  ham,  champagne, 
chaise  lounge,  radio  and  golf 
clubs. 

He  also  carried  a  shotgun. 
This  was  certified  to  be  a 
^eapon  which  had  not  been  fired 
for  years,  Mr.  Curtin  declared. 

Mr.  Curtin  was  accompanied 
by  Donna  Adams,  showgirl.  She 

chosen  “b^ause  anyone 

Editor  ac  publisher 


would  be  crazy  to  drop  a  bomb 
on  her  blonde  head.” 

The  reporter  found  that  liv¬ 
ing  in  San  Francisco’s  g:reen 
belt  under  these  conditions  could 
be  gracious,  indeed. 

The  Examiner  followed  its 
expose  with  a  four-part  series 
by  Will  Stevens  on  Civil  De¬ 
fense  procedures  and  survival 
techniques. 

Although  it  had  not  partici¬ 
pated  in  the  “Last  Man”  stunt, 
the  San  Rafael  Independent- 
Journal  “apologized”  to  news¬ 
paper  readers  everywhere  “for 
the  actions  of  our  fellow  jour¬ 
nalists.” 

The  editorial,  written  by 
Chapin  Day,  said  there  appar¬ 
ently  had  been  no  attempt  to 
defraud  “in  the  usual  sense.” 
The  editorial  continued:  “Be¬ 
lieving  the  Chronicle  to  be  an 
honorable  paper,  we  think  the 
final  stories  would  have  reported 
the  victory  of  Nature  in  any 
event.  We  don’t  think  they 
would  have  faked  a  happier 
ending.” 

• 

4  Get  Newspaper 
Scholarships 

Battle  Creek,  Mich. 

Four  students  all  in  some 
manner  connected  with  the  En¬ 
quirer  and  News  have  been 
awarded  college  scholarships  by 
the  newspaper. 

Don  Casterline  was  the  re¬ 
cipient  of  the  third  annual 
Donald  J.  Rutherford  Memorial 
scholarship,  a  special  journal¬ 
ism  scholarship,  amounting  to 
$700,  a  memorial  to  the  paper’s 
long-time  city  hall  and  public 
affairs  reporter.  Don,  who  wrote 
for  “Youth  Today”  in  the  En- 
auirer  and  News,  will  enter 
Michigan  State  University. 

A  $300  journalism  scholar¬ 
ship  was  presented  to  Judy 
Haughey,  who  is  a  junior  at 
Albion  College  and  wrote  for 
“Youth  Today.”  The  other  two 
scholarships  for  tuition  at  Kel¬ 
logg  Community  College  went  to 
sons  of  employees  on  the  news¬ 
paper. 

• 

Industrial  Group  Starts 
Weekly  iii  Arkansas 

Bradley,  Ark. 

The  Bradley  Industrial  De¬ 
velopment  Corporation  has 
established  a  weekly  newspaper 
in  this  town  of  700  population. 
Rural  Lafayette  county  already 
has  three  weekly  papers. 

Industrial  groups  had  suc¬ 
ceeded  in  helping  establish  many 
kinds  of  industry  throughout 
the  state,  but  this  is  the  first 
newspaper  thus  established  in 
Arkansas.  T.  E.  Cason,  a  voca¬ 
tional  agricultural  instructor, 
and  George  Bell,  a  watch  repair¬ 
man,  became  co-editors. 

for  July  30,  1960 


EASY  DECISION  for  Paul  M.  Yo*t. 
AP  Supreme  Court  reporter,  was  a 
Matson  cruise  to  Hawaii  with  Mrs. 
Yost. 


Women’s  Wear  Daily 
Marks  50th  Year 

“An  up-to-the-minute  publica¬ 
tion  reporting  the  news  and 
ideas  of  the  women’s  wear 
industries  is  needed.  We  have 
therefore  decided  to  issue  every 
afternoon  a  daily  paper  .  .  . 
which  will  fill  that  need  of  these 
trades.” 

With  these  words  a  new  pub¬ 
lication  was  launched.  The  date 
was  July  13,  1910,  and  the  paper 
was  Women’s  Wear  Daily. 

In  honor  of  its  50th  birthday, 
the  Fairchild  publication  has 
published  a  “Golden  Anniver¬ 
sary  Issue”  reviewing  the  trade 
news,  fashions  and  ideas  from 
the  “sweat  shops”  of  1910  to  the 
growth  of  modem  government 
influence.  Experts  were  also 
called  in  to  look  at  the  50  years 
ahead. 

• 

First  Grapliic  Arts 
Scholarship  Winner 

Los  Angeles 

Donald  E.  Roland,  a  17-year- 
old  graduate  of  Mira  Costa 
High  School  in  Manhattan 
Beach,  has  been  named  winner 
of  the  first  annual  $4,000  four- 
year  Times-Mirror  Press  Schol¬ 
arship. 

The  award,  established  last 
year  for  presentation  annually, 
provides  $1,000  each  year  for 
four  years  for  tuition  at  Los 
Angeles  State  College.  Open  to 
applicants  on  a  national  basis, 
the  award  is  administered  by  the 
National  Scholarship  Trust 
Fund  of  the  Educational  Council 
of  the  Graphic  Arts  Industry. 

The  Times-Mirror  Press 
Scholarship  is  designed  to  en¬ 
courage  and  inspire  qualified 
high  school  students  all  over  the 
country  to  enter  the  graphic 
arts  industry. 


Friendship 
Letters  to 
Cuba  Asked 

Miami,  Fla. 

Is  the  pen  really  mightier 
than  the  sword? 

The  Miami  Herald  believes  so. 
It  has  begun  a  campaigpi  to  re¬ 
store  friendlier  relations  between 
the  people  of  Cuba  and  the 
Unit^  States. 

Managing  Editor  George 
Beebe  said  “dime  diplomacy 
(cost  of  postage  to  Cuba)  might 
succeed  where  million  dollar 
diplomacy  has  failed.” 

Mr.  Beebe  appealed  to  readers 
to  join  in  a  letter-writing  cam¬ 
paign — called  Friendship  Letters 
— to  assure  Cubans  of  the 
United  States’  long  and  affec¬ 
tionate  relationship  with  people 
of  the  island  nation  off  the  coast 
of  Florida. 

He  asked  editors  throughout 
the  U.  S.  to  encourage  the  cam¬ 
paign  in  their  cities. 

Suggested  by  Feature  Editor 
William  Phillips,  the  campaign 
asks  Americans  to  drop  a  note 
of  friendship  to  a  Cuban,  mail 
it  to  the  Herald  where  a  name 
will  be  selected  at  random  from 
a  Cuban  telephone  directory, 
then  forwarded  to  Cuba. 

Editor  Writes  First  One 

To  kick  off  the  campaign,  Mr. 
Beebe  wrote  a  letter  to  Jose 
Rios,  of  Sancti  Spiritus. 

“When  you  live  just  across 
the  street,  as  do  you  and  I,  a 
friendly  relationship  makes  for 
a  happier  life,”  the  editor  wrote. 

Recounting  his  15  years  of 
travel  in  Cuba  and  a  long  list 
of  affectionate  memories  of  the 
country,  Mr.  Beebe  concluded: 

“You  in  Cuba  and  we  in  the 
United  States  must  never  let 
anything  dull  the  affection  that 
has  existed  between  our  peoples 
through  long  and  happy  years.” 

Each  letter  contains  a 
Spanish-language  note  inserted 
by  the  Herald  explaining  to  the 
Cuban  recipient  the  purpose  of 
the  letter,  and  requesting  a 
reply. 

Mr.  Beebe  has  asked  letter 
writers  to  omit  political  argu¬ 
ments  from  the  letters,  and 
stress  person-to-person  friend¬ 
ship. 

Miami  has  felt  the  sting  of 
anti-U.  S.  relations  with  Cuba 
more  than  any  other  mainland 
city.  It  has  been  a  hot  spot  for 
'Cuban  political  exiles  during  the 
see-saw  troubles  of  the  island 
republic  since  Fidel  Castro 
launched  his  revolt  against  Ful- 
gencio  Batista. 
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Kennedy’s  chances  because  of 
his  Catholic  faith. 

Gov.  Del  Sesto  was  wearing 
both  a  Nixon  and  Mitchell  but¬ 
ton.  He  said  he  was  for  Secre¬ 
tary  of  Labor  Mitchell,  a  Catho- 


USHER  FOR  NIGHT  so  Mr.  Kennedy  left  his  persont) 

Reporter  Jerry  Krause  of  “idfThen 


tions  were  assigned  on  special  lie,  for  Vice  President  because 
platforms  erected  on  the  outer  of  the  Secretary’s  popularity  in 
edgfes  of  the  upper  balconies  on  industrial  centers, 
both  sides  of  the  amphitheatre.  He  was  critical  of  newspapers 
At  the  Tuesday  session,  the  and  radio-TV  for  constantly 
night  President  Eisenhower  raising  the  religious  issue,  as- 
spoke,  a  small  cardboard  sign  sorting  if  news  media  would 
about  two-feet  long  with  ihe  drop  the  matter,  the  public 
legend  “Chicago  Sun-Times’’  would  not  consider  it  an  im- 
appeared  on  the  railing  of  the  portant  issue, 
platform  right  beneath  a  “Big  *  *  ♦ 

Bertha”  camera. 

We  expected  to  see  other  LOCAL  STORY 

identifying  placards  appear  but  Chicago  employed  over  100 
apparently  most  newspape^en  and  women  to  cover 

are  not  that  publicity-mmded.  ^any-angled  “local”  story. 

The  networks  are  using  every  politically  and  socially, 

device  imaginable  to  keep  re-  ^he  Tribune  used  ROP  color 


and  met  some  of  the  “most  in¬ 
teresting  people”  on  the 
vention  floor. 

When  Jerry’s  managing  edi¬ 
tor,  Luke  Carroll,  sought  to  in¬ 
troduce  a  colleague  to  Governor 
Rockefeller,  the  young  “usher” 
gave  his  boss,  who  did  not  rec¬ 
ognize  him  in  uniform,  a  men¬ 
acing  look  and  slight  nudge, 
asking  Mr.  Carroll  to  clear  the 
aisle.  Then  Jerry  smiled  and  he 
and  the  boss  shook  hands. 


Nixon’s  campaign  fund.  Mr. 
Arnold  is  now  in  charge  of  pulK 
licity  for  President  Eisenhower’s 
fair  employment  practices  com- 
mittee. 

Mr.  Nixon  was  asked  if  Sena- 
tor  Kennedy  had  “personally” 
given  him  the  $1,000  check. 
“That  is  not  true,”  said  Mr. 
Nixon. 

The  story  of  the  check  has 
been  printed  in  California 
papers  without  denial  from  Mr. 
Nixon,  said  the  Tribune. 


HISTORIC  SUITE 


minding  the  viewing  audience  pictures  on  page  one,  as  did 


to  which  channel  it  is  tuned.  In 
other  words,  the  networks  are 
not  quite  sure  TV  viewers  al¬ 
ways  know  whether  they  are 
tuned  to  CBS  or  NBC  or  some 
other  channel. 


Chicago’s  American. 


RE(i;PTION 


The  $90-a-day  Early  American 
Room  in  the  Sheraton-B  lack- 
stone,  which  none  of  the  politi¬ 
cos  appeared  to  want,  was  oc¬ 
cupied  by  William  Randolph 
Hearst  Jr.  This  is  the  suite — 
the  “smoke-filled  room” — where 
Warren  G.  Harding  won  the 
nomination  in  1920. 


LIGHT  TOUCH 


Gentlemen  and  ladies  of  the 


We  wonder  if  any  newspaper  guests 

readers  ever  look  up  to  the  page  of  the  GOP  National  Committee 


DOUBLE  DUTY 


Nebraska-Kansas  Publisher 
Fred  A.  Seaton  made  a  hard 
try  for  the  Vice- Presidential 
nomination — but  could  not  resist 
giving  his  campaign  the  light 
touch. 

Speaking  at  a  steak-and- 
potato  breakfast,  he  pledged  to 
run  on  these  planks: 

“Electrical  hand  drj^ers  will 
be  taken  out  of  washrooms  and 


folio  or  turn  back  to  page  one  to  ^t  a  huge  “unrigged”  reception 
remind  themselves  what  news-  the  Conrad  Hilton  Hotel  ball 


paper  they  are  reading. 


PLANKS 


room  Saturday  night.  More  than 
2,000  were  in  attendance,  in¬ 
cluding  top  names  in  the  Re¬ 
publican  party.  .  .  .  Coca-Cola 


The  foreign  policy  plank  in  Company  gave  an  “After-the- 
the  I960  Republican  platform  Show ’  press  party  at  the  Sad- 
states:  “We  established  a  new  Sirloin  Club, 

independent  agency,  the  U.  S.  *  *  * 


Information  Agency,  fully  rec¬ 
ognizing  the  tremendous  im¬ 
portance  of  the  struggle  for 


ELECTRONICS  CORPS 


TV  and  radio  put  even  larger 


Mary  Bailey,  publisher  of  the  towels  returned  to  their  proper 
Bureau  County  Republican,  places. 

Princeton,  Ill.,  did  double  duty  hotel  owners  will  be  iw- 

at  the  convention  as  a  reporter  fluired  to  shave  under  the  lisdits 
and  alternate  Illinois  delegate,  they  furnish  in  bathrooms  for 
Dolph  Simons,  editor  and  pub¬ 
lisher  of  the  Lawrence  (Kans.) 

Journal-World,  appeared  in  a 
double  role  at  the  Chicago  con¬ 
vention,  serving  as  a  GOP  dele¬ 
gate  from  Kansas  and  doubling 
in  brass  at  his  favorite  occupa¬ 
tion,  that  of  a  reporter-editor. 


guests. 

His  present  duties  as  Interior 
Secretary  will  be  augmented 
with  a  new  chore:  directing 
GOP  campaigrn  strategy  in  the 
shaky  farm  belt. 


HITS  TV  PRECEDENCE 


men’s  minds.  Today,  our  infor-  crews  to  work  in  Chicago  than 
mation  program  throughout  the  at  the  Los  Angeles  Convention, 
world  is  a  g^atly  improved  me-  Some  200  or  so  correspondents 


PRESS  TALENT  ON  TV 


dium  for  explaining  our  policies 
and  actions  to  audiences  over- 


(plus  a  thousand  or  so  super¬ 
visors  and  technicians)  provided 


seas,  answering  communist  the  most  elaborate  TV-radio 
propagfanda,  and  projecting  a  convention  network  coverage  in 


true  image  of  American  life.” 

The  plank  on  economic  growth 
and  business  favors  “elimina- 


history. 

Both  NBC  and  CBS  had  an 
elaborate  “wire  service”  going 


THE  RELIGIOUS  ISSUE 


tion  of  featherbedding  practices  and  both  claimed  that  —  in  a 
by  labor  and  business.”  pinch  —  they  could  get  along 

Under  the  heading  of  “Gov-  very  well  without  any  help  on 
emment  Administration,”  the  convention  coverage  from  AP 
platform  cites  the  growth  of  the  or  UPI.  At  Los  Angeles,  NBC 
Post  Office  Department  and  says  Special  Reporter  Leslie  Carpen- 
“it  must  be  continually  im-  ter  was  the  first  to  flash  the 
proved  and  placed  on  a  self-  word  that  Sen.  Lyndon  Johnson 
sustaining  basis.”  had  been  given  first  refusal  on 

^  ^  ^  the  Vice  Presidential  nomina¬ 

tion. 

NBC  added  this  special  touch: 
Gov.  Christopher  Del  Sesto  it  imported  a  half-dozen  news- 
of  Rhode  Island  took  all  news  men  from  its  affiliated  stations 
media  sharply  to  task  for  con-  all  over  the  U.  S.  —  men  who 
tinuing  to  raise  the  religious  “lived  with”  the  delegations 
issue  in  interviewing  party  from  their  own  areas  and  al- 
leaders  concerning  the  probable  ready  knew  the  key  political 
outcome  of  the  Presidential  race,  figfures. 

Governor  Del  Sesto  was  inter-  Many  local  stations  sent  re¬ 
viewed  by  an  NBC  reporter  on  porters  to  cover  both  conven- 
the  convention  floor  Monday  tions  —  or,  in  the  case  of  news¬ 
evening.  In  the  course  of  his  paper-affiliated  stations  —  re¬ 
questions,  he  asked  the  Cover-  lied  on  newspapermen  on  the 
nor  how  he  felt  about  Senator  scene. 


Irv  Kupcinet,  Chicago  Sun- 
Times  columnist,  enlisted  an 
array  of  press  and  radio-TV 
news  talent  for  his  pre-conven¬ 
tion  television  program  over 
WBBM-TV.  Included  in  the 
political  pow-wow  were  Drew' 
Pearson,  Erw'in  D.  Canham, 
Walter  Winchell,  Edward  R. 
Murrow,  Walter  Cronkite,  Jack 
Bell,  Keyes  Beech,  Fletcher 
Knebel,  and  Ralph  De  Toledano. 


A  STORY  DENIED 


Vice  President  Nixon,  at  a 
press  conference  here,  denied  a 
Chicago  Tribune  story  that  John 
F.  Kennedy  had  given  him 
money  in  1950  to  help  finance 
his  senatorial  campaign  in  Cali¬ 
fornia. 

The  Vice  President  was  ques- 


Dave  Sentner,  head  of  Hearst 
Newspapers’  Washington  bu¬ 
reau,  voiced  a  complaint  which 
was  common  among  many  news¬ 
papermen,  namely  that  politi¬ 
cians  are  inclined  to  brush  aside 
the  press  and  reserve  their  news 
announcements  for  the  benefit 
of  television  interviews  and 
panel  shows. 

“I  have  covered  a  great  many 
conventions,”  Mr.  Sentner  told 
E&P,  “but  less  importance  has 
been  given  to  representatives  of 
the  w'ritten  word  by  all  candi¬ 
dates  at  both  conventions  than 
ever  before.” 

Mr.  Sentner’s  solution: 

“I  think  we  should  take  news¬ 
papermen  of  these  panel  shows 
and  stop  publicizing  the  shows. 
Anybody  who  is  on  one  of  these 
shows  should  then  devote  an 
equal  amount  of  time  immedi¬ 
ately  thereafter  to  answering 


tioned  about  a  story,  written  by  questions  from  the  press  —  and 


Walter  Trohan,  chief  of  the 
Tribune’s  Washington  bureau, 
that  Senator  Kennedy,  then  a 
U.  S.  Representative,  as  was 
Mr.  Nixon,  went  to  the  latter’s 
office  to  wish  him  success  in  his 


no  TV  or  radio  newsmen  would 
be  allowed  to  attend.” 


EXCLUSIVE 


Marshall  Field  Jr.,  publishtf 


mill  auttcaa  iii  iiia  -  -  , 

campaign  against  Helen  Gahag-  the  Chicago  News  m 


camuaigii  agaiiiai.  neicii  vjaiia^-  " 

an  Douglas.  Mr.  Nixon  was  not  Sun-Times,  supplied  good 

there,  according  to  the  story,  (Continued  on  page  49) 
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news  tips  to  his  staffers  all 
week.  On  Thursday  he  had  an 
exclusive  story  that  Governor 
Rockefeller  would  introduce 
Vice  President  Nixon  for  his 
acceptance  speech  that  night. 
.Mr.  Field  insisted  that  no  by¬ 
line  be  used.  His  information 
was  that  “  Rocky”  had  requested 
the  privilege  of  presenting  the 
presidential  nominee  and  the 
latter  went  for  the  idea. 

*  *  4> 

NEW.S  FOR  ALL 

Charles  Percy,  chairman  of 
the  platform  committee,  was 
one  of  the  few  if  not  the  only 
convention  official  who  made  an 
attempt  to  l)e  fair  to  all  media 
when  he  had  an  opportunity  to 
release  important  news  during 
a  TV  interview. 

Mr.  Percy  emerged  from  a 
meeting  of  the  committee  on 
Tuesday  afternoon  to  announce 
that  a  compromise  had  been 
reached  on  the  civil  rights 
plank.  He  complimented  his  TV 
interviewers  for  their  patience 
in  waiting  so  long.  When  asked 
if  he  would  give  the  text  of  the 
compromise  he  replied  that  he 
could  but  “it  w’ould  not  be  fair 
to  the  printed  press”  that  copies 
were  being  prepared  and  would 
be  ready  for  release  to  all  in 
about  two  hours  from  then. 

*  *  * 

PIX  TO  COME 

The  Nixon  campaign  team 
arrived  at  an  unprecedented 
gimmick  to  get  a  maximum 
amount  of  precious  publicity 
out  of  each  vice  presidential 
handshake.  The  technique:  run 
I  as  many  of  the  2,600  delegates 
and  alternates  as  possible 
through  a  “camera-dip”  setup 
that  snapped  at  the  furious  rate 
of  once  every  10-15  seconds. 

*  *  * 

PLENTY  OF  COLOR 
Both  AP  and  UPI  photo  oper¬ 
ations  were  hitting  an  all-time 
high  in  convention  transmis¬ 
sions  of  150-plus  pictures  daily. 
The  photos  were  fanning  out  via 
the  general  wire,  to  regional 
clients  and — to  a  surprising  ex¬ 
tent — to  individual  clients  who 
'■anted  special  shots. 

Introducing  a  new  service,  as 
in  Los  Angeles,  UPI  was  trans¬ 
mitting  at  least  one  ROP  color 
news  photo  daily. 

AP,  with  some  experience  in 
die  1956  conventions,  set  an 
even  faster  pace  in  color  trans- 
iiiMion.  A1  Resch,  general 
P*W8photo  editor,  said:  “In  our 
judgment,  this  is  the  biggest 
dmt  in  the  arm  daily  news- 
lepers  have  ever  had  in  spot 
color.” 


MOVES  UP — Irving  Leibowitz  has 
bean  named  to  succeed  J.  Boyd 
Stephens  as  managing  editor  of 
the  Indianapolis  Times.  He  has 
been  on  the  staff  of  the  Scripps- 
Howard  newspaper  for  12  years. 
He  was  an  Army  combat  corre¬ 
spondent  in  World  War  II. 


Foreign  Press  Hits 
Exclusion  in  Japan 

Tokyo 

The  Foreign  Correspondents 
Club  of  Japan  has  protested  the 
exclusion  of  foreign  correspon- 
ents  from  news  conferences 
given  by  Japanese  government 
officials. 

The  club,  made  up  of  150  cor¬ 
respondents,  passed  a  resolution 
deploring  such  exclusion. 

In  Japan,  each  ministry  has 
its  own  private,  autonomous 
Japanese  Press  Club.  These 
Japanese  clubs  refuse  to  allow 
foreign  correspondents  to  at¬ 
tend  ministry  news  conferences. 

The  ministries  involved,  in¬ 
cluding  the  Prime  Minister’s  of¬ 
fice  and  the  Foreign  Office,  thus 
far  have  declined  to  aid  foreign 
correspondents  in  gaining  free 
access  to  the  news.  They  claim 
they  have  no  jurisdiction  over 
the  private  clubs. 

• 

Cost  of  Canadian 
Newsprint  ‘Alarming’ 

Montreal 

M.  A.  Price,  president  of 
Price  Brothers  Company,  Lim¬ 
ited,  told  a  company  dinner  at 
Jonquiere,  Quebec,  that  the 
growing  cost  of  newsprint  pro¬ 
duction  in  Canada  is  alarming. 

The  problem  is  more  acute 
now  that  it  has  become  more 
difficult  to  compete  against 
United  States  production,  he 
said. 

Mr.  Price  said  that  during 
the  past  10  years,  the  U.  S.  has 
established  in  the  southern 
states  paper  mills  that  can  de¬ 
liver  finished  products  to  news¬ 
papers  at  $20  less  a  ton  than 
Canadian  mills. 


Murder  Charge 

St.  Louis 

Theodore  C.  Link  Sr.,  star 
crime  reporter  of  the  St.  Louis 
Post-Dispatch,  must  stand  trial 
on  a  charge  of  first  degree 
murder. 

After  examining  23  persons, 
the  Franklin  County  grand 
jury  indicted  Mr.  Link  July  27 
for  the  shotgun-revolver  killing 
of  Clarence  W.  Calvin,  35,  near 
the  fire-ruined  Link  summer 
home  at  St.  Albans,  Mo.,  on  July 
11.  The  reporter  said  at  the  time 
of  his  arrest  that  he  was  at¬ 
tempting  to  question  Mr.  Cal¬ 
vin,  a  farmhand,  about  the  fire 
and  when  he  advanced  threat¬ 
eningly  he  shot  him. 

Did  Not  Testify 

Mr.  Link  did  not  testify  be¬ 
fore  the  grand  jury,  nor  did  his 
son,  Theodore  Jr.,  who  was  wit¬ 
ness  to  the  shooting.  The 
youth’s  version  differed  from 
his  father’s  authorities  said 
after  the  original  questioning 
of  the  two  men.  A  coroner’s  in¬ 
quest  had  previously  given  a 
simple  verdict  of  homicide 
without  qualifying  it. 

The  grand  jury  sat  on  the 
case  for  more  than  six  hours. 
Mr.  Link  was  taken  into  cus¬ 
tody  and  he  spent  the  night  in 
jail.  Arraignment  was  sched¬ 
uled  for  Sept.  6,  with  trial 
possibly  in  October. 

• 

Judge  Dismisses 
Hearst  Action 
Against  Guild 

Washingto.n 

The  libel  complaint  which  the 
Hearst  Corporation  filed  against 
the  American  Newspaper  Guild 
here  last  .April  has  been  dis¬ 
missed  by  Federal  Judge  Luther 
M.  Youngdahl,  without  opinion. 

Hearst  sought  $6,000,000  in 
damages  from  the  Guild  for 
publication  of  rumors  that  there 
would  be  a  merger  of  the  New 
York  Journal- American  with  the 
Scripps- Howard  World-Tele¬ 
gram  &  Sun.  Originally,  the 
Hearst  Corporation  sued  the 
Guild  in  Federal  Court,  New 
York,  for  $3,000,000.  This  com¬ 
plaint  was  dismissed,  without 
prejudice,  for  lack  of  jurisdic¬ 
tion. 

.Appeal  Planned 

William  J.  Dempsey,  Hearst 
counsel  here,  notified  the  Guild 
officers  this  week  that  he  intends 
to  appeal  from  Judge  Young- 
dahl’s  granting  of  a  dismissal 
motion  made  by  Arthur  Gold¬ 
berg,  ANG  attorney. 


Guild  Paper 
In  Portland 
To  Go  Daily 

Portland,  Ore. 

Plans  for  daily  publication  of 
the  Portland  Reporter,  strike- 
born  throwaway  tabloid,  as  a 
commercial  newspaper  were  an¬ 
nounced  July  26  by  Robert  D. 
Webb,  publisher. 

Tentative  go-daily  time  is 
Nov.  1.  In  the  interim.  Reporter 
officials  will  undertake  sale  of 
$1  million  in  stock  locally,  if 
approval  can  be  obtained  from 
the  Securities  and  Exchange 
Commission. 

The  Reporter  will  be  oper¬ 
ated  as  a  six-day  afternoon  pub¬ 
lication,  with  newsstand  price 
of  5c  and  home  delivery  cost  set 
at  $1.25  monthly,  Mr.  Webb  said. 

This  move  would  throw  the 
Reporter  into  competition  with 
the  morning  Oregonian  and  the 
evening  Journal,  the  two  papers 
hit  by  the  mass  walkout  of  all 
mechanical  unions  and  the  guild 
on  Nov.  10  of  last  year.  The  two 
dailies  have  continued  to  pub¬ 
lish.  Nearly  60  of  the  guild 
members  who  originally  went 
out  have  since  returned  to 
duties  on  the  two  dailies. 

Publishing  operations  of  the 
Reporter,  carried  on  in  five  lo¬ 
cations  since  the  tabloid  was 
started  in  February,  will  be 
located  in  a  43-year-old  building 
formerly  used  as  a  stable.  The 
building  is  being  leased  to  the 
Reporter  by  an  organization 
made  up  mainly  of  non-news¬ 
paper  or  non-newspaper  union 
representatives  and  headed  by 
Asa  Williams,  president  of  the 
Portland  local  of  the  Carpenters 
Union. 

The  printing  equipment  is 
being  sent  from  Florida,  where 
it  has  been  in  storage  since  it 
was  used  in  a  Miami  Unitypo 
operation  of  the  International 
Typographical  Union  a  number 
of  years  ago.  Mr.  Webb  said  it 
includes  10  typesetting  machines 
and  a  press  capable  of  turning 
out  a  96-page  tabloid. 

• 

Honored  by  28  Clubn 

Berkeley,  Calif. 

Mrs.  Helen  Nicol,  women’s 
pages  editor,  Berkeley  Daily 
Gazette,  was  guest  at  a  retire¬ 
ment  luncheon  attended  by  rep¬ 
resentatives  of  28  clubs.  Mrs. 
Nicol  has  been  with  the  Gazette 
since  World  War  II.  Her  30 
years  of  Gazette  service  were 
broken  by  periods  with  the  old 
Oakland  (Calif.)  Times  and 
with  the  Richmond  (Calif.)  In¬ 
dependent. 
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Carlin  Must  Account 
To  Minority  Interest 


ALEXA^DRIA  GAZETTE  CASE  “that  Carlin  in  his  fiduciary  ^  „  rr«_  ^  I 

■■  capacity  as  officer  and  director  ^  DUSIC  1  0StS  1 

1«  1%/r  mA  the  Gazette,  has  violated  the 

Carlin  Must  Account  -tr.  ol?  mV:  5e!  ot  Newspapers’ 

1% /■■•  T  ■  ■  fenses  advanced  by  Carlin  is  t  i  \T»^  l** 

I  ^1 1 1  that  the  printing  and  publica-  COCUl  Y  imillV 

A  Ar  Al/ Y  AAAAV^A  tion  of  the  Sun  was  of  great 

value  to  the  Gazette  as  it  limited  Louisville,  jy 

On  the  basis  of  a  federal  tion  that  Mr.  Carlin,  owner  of  competition  in  a  rapidly  grow-  If  the  public  boils,  a  news- 
judge’s  ruling,  Charles  C.  Car-  52%  of  the  Gazette  stock,  was  ing  area.  paper  is  probably  doing  its  jok, 

lin  Jr.  must  make  an  accounting  indebted  to  that  corporation  for  n  s*  That’s  what  Lisle  Baker,  gen- 

soon  to  a  minority  stockholder  the  cost  of  publication  of  the  Passed  Lp  Merger  cral  manager  of  the  Courier 

in  the  Alexandria  (Va.)  Gazette  Arlington  (Va.)  Sun  from  Jan.  “Such  a  value,  if  any,  is  Louisville  Timet, 

Corp.  1,  1953  to  March  31,  1957,  prior  hardly  susceptible  of  determina-  members  of  the  Rotary 

Seymour  Schneidman,  a  New  to  its  sale,  in  the  Alexandria  tion.  Considering  Carlin’s  posi-  Louisville  July  21. 

York  certified  public  accountant  Gazette  plant.  tion  that  the  publication  of  the  “The  fact  that  these  news- 

who  is  president  of  Mardel  Se-  it  was  further  contended  that  Sun  was  of  some  value  to  the  papers  are  the  subject  of  con- 

curities,  Inc.,  owner  of  48%  of  expenses  paid  by  the  Gazette  on  Gazette,  we  seriously  doubt  that  troversy  within  the  community 
Gazette  stock,  said  this  week  account  of  the  Sun  had  resulted  the  value  will  reasonably  ap-  is  representative  of  two  atti- 

the  matter  is  still  before  the  jn  a  substantial  loss  to  the  Ga-  proach  the  loss  the  Gazette  sus-  tudes  which  give  us  some  satis- 

court  in  Virginia.  The  action  zette  for  which  Carlin,  in  his  tained  in  printing  and  publish-  faction,’’  Mr.  Baker  said. 


Louisville,  Ky. 
If  the  public  boil.s,  a  news¬ 
paper  is  probably  doing  its  jok, 
That’s  what  Lisle  Baker,  gen¬ 
eral  manager  of  the  Courier 


was  begun  several  years  ago.  fiduciarv  capacity  of  a 
U.  S.  District  Judge  Hoffman  stockholder,  was  liable, 
has  upheld  the  Mardel  conten- 


fiduciary  capacity  of  a  majority  ing  any  part  of  its  so-called 
stockholder,  was  liable.  ‘friendly  competitor.’ 


Sustained  I./t>!*»e!‘ 


any  part  of  its  so-called  In  the  first  place,  vigorous 
endly  competitor.’  public  response,  critical  or  other- 

Especially  is  this  true  when  wise,  “indicates  a  feeling  of 
know,  despite  continuous  liti-  proprietary  interest  in  these 


Dwight  Buys 
Daily  Paper 
In  Illinois 


we  know,  despite  continuous  liti-  proprietary  interest  in  these 
Directing  attention  to  the  gation,  Carlin  had  ample  time  papers — a  sensing  that  they 
comparative  circulation  of  the  in  earlier  years  to  effect  a  lielong  to  the  community.’’ 
two  newspapers,  of  which  the  merger  of  the  two  newspapers.  Secondly,  strong  public  re- 

Sun  had  but  two  thirds  of  that  Moreover,  when  the  Sun  was  action  is  a  sign  that  the  news- 

of  the  Gazette,  the  court  said,  finally  sold  in  1957  Carlin  made  papers  are  doing  what  their 
“Despite  this  disparity  of  cir-  no  effort  to  turn  the  proceeds  managers  insist  they  do — ^which 
culation  the  national  advertising  of  the  sale  over  to  the  Gazette,  is  to  be  “an  integral,  dymamic 

revenue  was  divided  equally  be-  “Under  the  law  the  burden  and  vital  force  in  Louisville  and 

tween  the  two  publications.  It  rests  upon  Carlin  to  prove  the  Kentucky.’’ 
is  difficult  to  justify  such  action  gxiod  faith  of  his  transactions  • 

in  the  face  of  repeated  objec-  involving  the  commingling  oper-  i  • 

tions  by  minority  stockholders  ation  of  the  Gazette  and  Sun  and  HamS  tO  £i(llt 
existing  since  1942.  to  show  the  inherent  fairness 


Edwardsville  Ill  since  1942.  to  show  the  inherent  fairness 

The  Edwardsville  Intelli-  these  transactions  from  the  Suburban  Wceklv 

gencer,  a  six-day  evening  news-  point.  By  reason  of  cei^m  viewpoint  of  the  Gazette  cor- 

paper,  has  been  acquired  by  the  ‘freased  charges  to  the  Sun,  poration  and  all  parties  inter 


paper,  has  been  acquired  by  the  •""easea  cnarges  to  tne  aun,  poration  ana  an  parties  inter-  Forest  Hills,  N.  Y. 

Holyoke  (Mass.)  Transcript-  the  Sun  sustained  losses  during  ested  therein.  Chester  Harris,  a  former 

Telegram.  1954,  1955  and  1957  in  the  re-  xi,e  court  said  it  had  worked  Pittsburgh  (Pa.)  Sun-Telegraph 

The  announcement  of  the  spective  sums  of_$9^()8.06,  $13,-  out  a  formula  to  be  adopted  in  reporter  and  news  editor,  has 

acquisition  was  made  jointly  by  and  $lo,156.35.  These  ascertaining  Carlin’s  indebted-  liecome  editor  and  publisher  of 

Gilbert  S.  Giese,  publisher  and  were  reflected  in  the  Ga-  ness  to  the  Gazette.  the  weekly  Queens  Post.  He  is 

owner  of  the  Intelligencer,  and  ®  entry  ‘‘Incidentally,”  the  judge  also  vicepresident  of  the  new 

William  Dwight,  publisher  of  charging  Carlins  salary  and  noted,  “this  involves  many  com-  company,  Golden  Ink,  Inc., which 

the  Transcript-Telegram.  The  advance  account  pUcations.  At  the  outset  we  start  acquired  the  Post  from  Henry 

effective  date  of  the  transaction  Sun.  with  the  admitted  indebtedness  Steeger. 

is  Aug.  1.  “At  the  same  time  Carlin’s  dug  by  Carlin  as  of  December  Mr.  Harris  is  associated  with 

The  long-time  general  man-  personal  salary’  as  an  officer  of  31^  1952,  in  the  sum  of  $80,-  Theodore  V.  Kahner,  real  estate 
ager  of  the  Intelligencer,  Oscar  the  Gazette  was  increased  by  218.99.  We  see  no  justification  in  executive,  who  heads  Golden 

Ochs,  has  been  named  publisher  the  exact  amount  of  the  loss  not  charging  Carlin  with  the  Ink,  Inc.  One  of  Mr.  Kahner’s 

by  Mr.  Dwi^t.  Mr.  Giese,  who  although  of  course,  Carlin  did  lawful  rate  of  interest  computed  companies,  the  Lefrak  Organia- 

has  operated  the  paper  for  45  not  actually  receive  the  increased  on  a  yearly  basis  but  not  com-  tion,  announced  it  wras  giving 

years,  is  retiring.  salary  in  cash.  For  the  year  pounded,  from  that  date  for-  all  of  its  apartment  tenants  a 

The  Edwardsville  paper  is  the  Sun  operated  at  a  ward.  Nor  is  there  justification  free  subscription  to  the  Queen* 

the  third  in  which  Mr.  Dwight  profit  to  the  extent  of  $9,799.80  for  increasing  Carlin’s  salary  Post.  The  weekly  covers  Forest 

has  an  interest.  He  is  also  co-  and  this  amount  was  charged  to  to  offset  the  Sun’s  annual  losses.  Hills  Rego  Park  and  Kew 

Green/ieW  advances  to  Carlin.  In  short  it  -Adopting  a  charitable  view  Gardens  Hills. 

(Mass.)  Recorder-Gazette  was  a  one-way  street  with  the  Since  leaving  Pittsburgh,  Mr. 

The  Intelligence^  fn  r  ^  that  in  general  the  computation  Harris  has  wrftten  for  the  Sett 

a  ciroulation  of  about  6,800,  is  the  Gazette  but  the  profits  ac-  ^e  based  upon  the  as-  York  Post  and  worked  as  an 

r  newspaper  pub-  cruing  ar  in.  sumption  that  the  production  of  account  executive  in  a  Man- 

f “The  authories  the  Sun  by  the  Gazette  was  hattan  public  relations  firm.  He 

dison  Coun^,  20  miles  east  are  agreed  that  a  director  of  a  being  undertaken  as  an  accom-  jg  the  author  of  “Tiger  at  the 

of  St.  Louis,  Mo.  private  corporation  cannot  di-  modation.’’  Bar.’’  the  biography  of  a  Penn- 

John  A.  Park,  Jr.,  of  Raleigh,  rectly  or  indirectly,  in  any  svlvnnia  Hwver 

N.  C.,  was  the  broker  who  nego-  transaction  in  which  he  is  under 

tiated  the  transaction.  a  duty  to  guard  the  interests  of  Fred  Green,  78  * 

Am  reported  in  Editor  &  Publitber  July  16  ,  the  corporation,  acquire  any  per-  Watrptowm  lowa  Publisher  Dies 

JOHN  A  PARK  JR  f  ^vantage  or  make  any  Green,  editor ’of  the  Newton,  Ksr* 

liunn  H.  jn.  profit  for  himself,  and  if  he  does  Watertovm  Sun  and  Herald,  a  L.  O.  Brewer,  publisher 

.  Compelled  to  ac-  35  at  the  age  the  Newton  Daily  News  for  the 

count  therefor  to  the  corpora-  began  his  newspaper  last  16  years,  died  July  26  after 

1807  McDowald  Lane  •  Bex  6091  tion.”  career  on  the  Boston  Journal  a  heart  attack.  He  was  71  ye*” 

Raleigh,  N.  C.  •  TE  3-3018  “It  is  clear,”  the  judge  said,  more  than  50  years  ago.  old. 
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tiated  the  transaction. 

Ai  reported  in  Editor  &  Publitber  July  16 

JOHN  A.  PARK,  JR. 

NEWSPAPER  BROKER 
FINANCIAL  CONSULTANT 

1807  McDoeald  Lane  •  Bex  6091 
Raleigh.  N.  C.  •  TE  3-3018 


Bar,”  the  biography  of  a  Penn¬ 
sylvania  lawyer. 

# 

Iowa  Publisher  Dies 

Newton,  low* 
L.  O.  Brewer,  publisher  d 


ANNOUNCEMENTS 

Keaclies  INeW  itlark  Fond  Du  I^C,  Wis.  Publications  for  Sale 

Bangor,  Me.  Roland  A.  Martin  has  been 

The  lianqor  Daily  Sews  an-  moved  into  his  father’s  place  as 

•'  X  A  r^ica  near  terms,  untciai  county 

nounces  a  new  circulation  mark,  secretary  of  the  Reporter  rrint-  imper.  Bailey-Krehbiel,  Box  88,  Norton, 
Circulation  Manager  Ray-  mg  Co.  His  father,  Emery  K«ngM. 
mond  M.  Goode  said  the  daily  Martin,  joined  the  company.  Publications  If'anted 


7  Cartoonists  Bangor  Daily  News  Martin  for  Martin  ANNOUNCEMENTS 

Reaches  New  Mark  Fond  Du  Lac,  Wis.  - _ .  ,  ..  . 

CrPt  PrizOS  Bangor,  Me.  Roland  A.  Martin  has  been  .. 

*  .  1  The  liatiqor  Daily  Sews  an-  moved  into  his  father’s  place  as 

UiyY  r  t*ilCC  /\1C1  nounces  a  new  circulation  mark,  secretary  of  the  Keporter  Print-  {mper.  Bailey-Krehbiel,  Box  88,  Norton, 

Circulation  Manager  Ray-  mg  Co.  His  father,  Emery  K«ngM. 

International  Awards  recog-  mond  M.  Goode  said  the  daily  Martin,  joined  the  company.  Publications  If'anted 

nizine  the  contributions  of  car-  circulation  had  passed  78,000  which  publishes  the  Common-  - 

toonists  to  peace  and  world  un-  and  the  Saturday  weekend  edi-  wealth  Reporter,  in  189B.  In  re- 
I _ A..«#linn‘  VtnVA  heen  an-  ..me-  QA  fieomjiknf  fbo  co/»^of nt»\7’G  ur«ii 


derstanding  have  been  an-  tjon  was  over  80,000.  tirement  from  the  .secretary’s  Will  take  over  on  ^ary  or  profit 

nounced  by  the  People-to-People  Guy  Gannett  newspapers  in  post,  Mr.  Martin  continues  on 

Cartoonists  Committee.  Maine  said  they  were  closin^^  the  board  of  directors.  Roland  and  ad  exiwrience.  Franklin  exp«rience. 

Al  Capp  and  Milton  Caniff,  their  Waldo  County  Bureau  in  Martin  is  national  advertising  Box  3125,  Editor  &  Publisher. 
fo-chairmen  of  the  Cartoonists  Belfast  next  month.  manager.  Business  Opportunities 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 
Publications  for  Sale 


fO-chairmen  of  the  Cartoonists  Belfast  next  month.  manager. 

Committee,  have  announced  the _  _  _  _ _ _ 

seven  finalists  as  follows;  - 

Peter  .41dor,  Bogota,  Colom- 

luid:  Dragan  Savic,  Belgrade,  classified  section 

Jugoslavia:  Liborio  “Gat”  Gat- 

bonton,  Manila,  The  Philippines;  ;  Benefit  from  our  Vast  Newspaper  Audience  , 

Prayeen  Chanawengs,  Bangkok,  1  _ _ I 

Thailand:  P.  Revindren,  Bom-  1 _  _ i 

tSurB,"  South  aTS;  AKNOUINCEMEWTS  ANNOUNCEMENTS 

formerly  of  the  Pnterson  (N.  J.)  i  Newspaper  Brokers  Publications  for  Sale  j 

Evening  News.  SALES-PUROHASiS  handled  with  1  CAUPORNIA  RURAL  EXOLUSIVB 

These  finalists  will  receive  a  discretion.  P.  T.  Hines,  Publisher,  i  weekly,  exceptionally  fine  plant,  proa- 
Medallion  citation  from  the  Car-  i  Service.  Box  31S2.  Greensboro.  N.  C.  paroiM  area  Rood  climate,  ste^ 

,  ^  ^  al.  ifrowwi •  812^.000.  wvO.OOO  do^n  in— 

toonists  Committee  Ol  the  |  IP  you  are  capable  and  financially  '  eludes  receivables.  Joa.  A.  Snyder, 

Peonle-tO-People  program,  and  able,  we  will  find  you  a  California  or  |  Broker,  2234  K  Romneya  Dr.,  Ana- 
^  J  ^  _  .  Arizona  newspaper  i>roperty  where  you  i  heim.  California. 

cash  awards,  they  will  oe  in-  I  both  successful  and  happy.  We  '  ■;  - - ZZZ - 

nted  to  visit  the  United  States  handle  both  larse  and  small  properties,  j  N-  W.  WUNTO  SEAT — 

, .  _  J  GABBHRT  &  HANCOCK.  3709-B  Weekly  exclusive  in  town  of  2,000,  mod- 

thlS  Fall  to  witness  democracy  Arlinirton  Ave.,  Riverside,  California,  ern  plant,  ^ross  $32,600,  Net  OKi 

inaction  during  the  presidential - ‘>"7",.““ 

.  pay  half  cash.  Augrust  15  deadline, 

elections.  NBXX)TIAT0R.S  for  Southern  newspa-  Bailey-Krehbiel.  Box  88,  Norton,  Kan- 

Semi-finalist  winners  include:  I^rs.  Newspaiwr  Service  Co.,  Inc.,  408  _ _ 

Rudolf  Angerer,  Vienna,  Aus-  I  S-  Bomu  Dr.,  Panama  aty,  Honda.  CALIFORNIA  EXCLUSIVE  FARM 
tria:  R.  Tingley,  London,  Can-  dial  AR^  (rroasinu  $40.000: 

aJo-  Kovi  cSiinmaloinan  TIoI  "America’s  No.  1  Newspaper  Broker”  '  $45,000,  $15,0W  down.  Soni^,  over  60 
ada,  Kan  buomalamen,  Hel-  JJ  W’averly,  Detroit  3.  Mich.  TO  .'>.5864  oW"  Bwxl  plant,  irrowth.  Joa.  A. 

sinki,  Finland;  Jim  Reidford,  -  Snyder,  Newspaper  Broker,  ma  E. 

Toronto,  Canada;  Akhbar,  trttur " w^s^ypX  '025 i  CaJ-fonf«- 

Cairo,  Eg^Tlt;  Enrique  Almeida,  San  Francisco  5,  California.  ’  ARIZONA  GROUP  —  3  WEEKLIES, 

c,  i.t  1  o  J  .  J  A  •  -  I  Unopposed  in  3  towns  about  40  miles 

btOCKhOlm,  aweden,  and  Catn-  you  cant  beat  midwest  newspaper,  i  apart.  One  Shop  in  county  seat.  E’ast 
nus  Tas,  Amsterdam,  The  for  stability.  Herman  Koch.  2928  Vir-  itvowintr  area.  Health  dicUtes  sale. 
Vetheelon/lo  idnia  St..  Sioux  aty.  Iowa.  j  Expects  $66,000  irroeo  this  year.  Price 

.'ietnerlands. - $67.500  with  $23,000  down.  Dean 

These  winners  also  will  re-  OONFIDEJNTTAL  information  Sellers.  Arizona  Newspaper  Properties. 

_ _ c _  Daily  Newspaper  Propertiea  625  E.  Main.  Mesa.  Arizona,  with 


Business  Opportunities 

LIVE  IN  FTX>RIDA.  Tourist  miide 
masaslne  published  in  winter.  Ekums 
enoUKh  in  six  months  to  live  on  for  12. 
Excellent  opportunity  for  good  space 
uUssman.  Official  truide  for  six  com¬ 
munities.  Requires  $10,000  down.  Sell- 
ing  because  of  health.  Box  3001,  Ekiltor 
A  PucUAer. 

AGGRESSIVE  younir  ilisplay  advertis¬ 
ing  salesman  to  invest  $15.-25,000  in 
small  California  daily  in  irrowing:  area. 
Box  3104,  Eklitor  &  Publisher. 

Loams  and  Finanemg 

I  LOANS  NEGOTIATED— $200,000  and 


SALES-PUROHASES  handled  with  1  CAUPORNIA  RURAL  EXOLUSIVB 

discretion.  P.  T.  Hines,  Publishers  I  weekly,  exceptionally  fine  plant,  pros-  properties.  PUl^ 

Service.  Box  3132.  Greensboro.  N.  C.  porous  area,  ttood  climate,  steady  Y.u  n  ■  ii.  :  ^ 

- - -  arowth.  $122,000,  $36,000  down  in-  Ov««n«boro.  North  Carolina. _ 

IF  YOU  are  capable  and  financially  '  eludes  receivables.  Jos.  A.  Snyder,  - 

able,  we  will  find  you  a  California  or  |  Broker,  2234  K  Romneya  Dr.,  Ana-  NEWSPAPER  SERVICES 
Arizona  newspaper  i>roperty  where  you  |  heim,  California.  - 

will  be  botli  successful  and  happy.  We  - - — — ; -  Press  Knwinswrs 

handle  both  larfje  and  small  properties,  i  N.  W.  TEXAS  COUNTY  SEIAT  —  ^ 

GABBHRT  &  HAN^  3709-B  |  NEWSPAPER  ERECTORS.  INa 

Arlinirton  Ave..  Riverside.  California.  Ml  on  I-..?#  ErscUnir-PlanninK-Repair 

-  aT-iur  »>■  Mil-"." 

NEXXITIATORS  for  Southern  newspa-  Bailey-Krehbiel.  Box  88,  Norton,  Kan-  ErecUnR  hr  PsSv.  Bird.  Gen'I.  Mirr. 

I>era.  New8pa|x?r  Service  Co.,  Inc.,  408  ••••  - 1 _ * _ I _ L 

;  S.  Boniu  Dr.,  Panama  aty,  Elorida.  cXi:S^vnX^USIVE  PARli  UPECO  INC. 

dial  AREA  weekly,  (rroesinff  $40,000;  Move— Erect— Anywhere 

"America’s  No.  1  Newspaper  Broker”  '  $46,000,  $15,0<W  down.  Soui^,  over  60  SPECIALIZING  IN 

Ml,*.  TO  ^  newspaper  presses 


$30,000  on  terms;  less  if  buyer  can 
pay  half  cash.  Augrust  15  deadline. 
Bailey-Krehbiel,  Box  88,  Norton,  Kan- 


CAUFORNIA  EXCLUSIVE  FARM  j 
AREIA  weekly,  groesing  $40,000;  ; 
$45,000,  $15,000  down.  Sound,  over  60  I 
years  old,  sood  idant,  growth.  Joa.  A.  I 
Snyder,  Newspaper  Broker,  2234  E. 


Romneya  Drive.  Anaheim.  California,  j  Lyndhurst.  N.J  — Phone  GEneva  8-8744 


San  FVancisco  5,  California.  ARIZONA  GROUP  —  3  WEIEKUEIS, 

-  I  Unopposed  in  3  towns  about  40  miles 

YOU  CANT  beat  midwest  newspaper*  i  apart.  One  Shop  in  county  seat.  E’ast 
for  sUbility.  Herman  Koch.  2928  Vir-  Jrrowing  area.  Health  dicUtes  sale, 
ginia  St..  Sioux  aty.  Iowa.  j  Elxpects  $65,000  groeo  thia  year.  Price 


Ventura.  Calif,  i  Cununins  Trust,  Ph.  WO  4-1093. 


WE5STE3RN  NETWSPAPIHIS 


MASSACHUSETTS  -SUPEHl  WEEKLY. 


Vetherl-ITI/Ic  glnla  St..  SIOUX  Ulty.  lOWa.  icrusB  inw  year,  rrice 

.'ietnerlands. - $67.500  with  $23,000  down.  Dean 

These  winners  also  will  re-  OONFIDEJNTTAL  information  Sellers.  Arizona  Newspaper  Properties, 
reive  a  Mednilinn  au-ard  fec.T«  Daily  Newspaper  Properties  625  E.  Main.  Meea.  Arizona,  with 

reive  a  Medallion  award  from  u  clover  Co..  Ventura.  CWlf.  Cununins  Trust,  Ph.  WO  4-1093.  1 

the  Committee.  .  . — - -  — - -  — - ; 

Mr  cold  tbot  eoe  WESTERN  NEWSPAPERS  MASSACHUSETTS  .SUPER  WE3XLY. 

-Tir.  Lapp  said  mat  any  car-  Jooeph  a.  Snyder,  2284  Ekwt  Romneya  Established  1855.  Grossing  $135,000.  ; 
toonist  in  the  world,  including  Drive,  Anaheim.  Calif.  Day  or  Nile,  i  with  satellite.  Unopposed  in  trading  > 

tlinae  iirh,,  Ui-aa  )vaV,i.,d  T,..-...  Phone  KEhmtone  3-1361.  j  area  of  23.000.  arrulation  3,900.  Four- 

those  Who  live  behind  the  Iron - .  employees.  Price  $175,000.  one- 

lurtain,  was  eligible  to  win  an  IT’S  NOT  the  down  payment  that  I  third  down,  including  buildings  valued 

award  Ho  noted  that  the  nrl-To  newspaper— it’s  the  person-  1  at  $74,000.  ENpensee  $120,672  including 

awara.  He  noted  that  the  prize  ^lity  and  ability  of  the  buyer.  Thil  i  publisher  $7,600  and  not  including 

IS  the  first  international  recog-  1»  why  w«  lasut  on  personal  contact  l  S2.100  rent  pflid  berk  to  the  corpora- 

nition  for  the  art  of  cartooning.  FEIGHNER  AGENCY  '  BrnKh.:S't^n.^Ne:'**York*'“" 

The  idea  for  the  award  Box  192  Mt.  Pleasant.  Mich.  , - - 

f  - z;;=: -  small  wESTEaiN  rural  daily 

stemmed  from  several  visits  may  BROI'HkkS,  Binghamton,  N.  V.  $100,000  with  only  $30,000  down.  Two- 

niade  to  Eurooe  and  Asia  bv  Ekdablished  1$14.  Newspapers  bought  I  machine,  Duplcx-prees  plant.  good 

memharc  r<  -4.  •  i  without  publicity  climate,  prosperous  area.  Joe.  A. 

members  of  the  Cartoonists - ; - l  Snyder.  Broker.  22*4  el  Romneya  Dr., 

Committee  two  years  aeo.  Newspaper  Appraisers  Anaheim,  California. 


nihon  for  the  art  of  cartooning.  “  ‘  FEncHNER  AGEKCY 

The  idea  for  the  award  ^  _ Mt.  Pleasant.  Mich. 

stemmed  from  several  visits  may  brothers,  Binghamton.  N.  v. 


mide  to  EurODe  and  Asia  bv  Ekdablished  1$14.  Newspapers  bought  I  machine.  Duplex-press  plant.  good 
memharc.  4U-,  r<  -4.  •  /  without  publicity  climate,  prosperous  area.  Joe.  A. 

members  of  the  Cartoonists - ; - 1  Snyder.  Broker.  22*4  el  Romneya  Dr., 

Committee  two  years  ago.  Newspaper  Appraisers  Anaheim,  California. 


Copley  Moves  Office 
To  Wilshire  District 


The  Copley  Press,  Inc.,  has 
opened  Los  Angeles  general  of¬ 
fices  in  a  new  commercial  build- 


There  is  no  substitute  for  experience!  !  Texas  Met-Weekly  $  75,000* 

Valuations  of  newsimpers,  subsidiaries,  N.Ef  Met-Suburban 

'-'•OCe  television,  radio  and  syndioates — for  tax  Weekly  35,000* 

and  other  purposes.  More  than  200  S.E.  Trade  Journal  17.500* 

’ISinCl  in  81  States  to  date.  Comprrtenaive  '  Ohio  Weekly  39.000* 

reporte  submitted.  By  mail  if  desired.  ,  N.W.  Small  Daily  125.000* 

Los  Angeles  Qualified  expert  court  witneae.  |  Penn  Weekly  30.600*  i 

gg  Tnc  hag  ®-  VAN  BmmiUYSEN  *Tenna  I 

ss,  inc.,  nas  44^  Ocean  Avenue,  Brooklyn  26.  N.  Y.  | 


Newspaper  Press  Installations 
MOVING— REPAIRINO— TRUCKING 
Ebrpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
66-59  Frankfort  Street 
NEW  YORK  88.  N.  Y. 
BArelay  7-9776 

IAdverti$inf(  Rates 

CLASSIFIED 

Uaa  Rates  EACH  CONSECUTIVE 
lesertioa 

SITUATIONS  WANTED  (Payable  with 
srbw)  4  tiaits  •  55c  par  lint  each 
insartioa;  3  timtt  •  70c:  2  •  80c; 
1  •  95c.  Adi  2Sc  for  Beg  Sarrkt. 

JOB  APPLICANTS  aiay  have  a  wpply 
ef  priatad  eaiploy«cnt  applicaUan  fanes 
hy  scadini  scif-addrtssad  Sc  itaaipW 
mvclopa  to  EAP  ClatsiEcd  Dtpi 
AU  OTHER  CLASSIMCATIONS: 
4  tlam  •  Sl.OO  pv  lint  each  Insartioa: 
3  titles  «  $1.15;  2  timas  •  $1J0:  1 
tint  a  $1.45  par  lint.  3  lint  aiiaiaiea. 

'  Add  2Sc  for  Bag  Strvico 
ai.OO  SgnVICg  CHAROg  PSR  AIRieAlL 

DEADLINE  FOR  CLASSIFIED  AO> 
VBRTISINO,  Wedaesdoy,  4  p.m. 
Coaat  30  units  par  ling  no  abhreviatiwei 
(add  1  lint  for  hog  infonnation).  Bag 
hoidtn’  Mmtitics  htM  in  strict  caa- 
Idtnct.  Repli«  aiailtd  daily.  Editar  * 
PahlislMr  rtstms  tha  ripht  to  adit  all 


Publications  for  Sale 


mj  at  2411  West  Eighth  Street  Western  weeklies  and  dailies  every-  . 
m  the  Wilshire  district  The  where,  JACK  L  STOLL  A  ASSOd- 1 

formerly  maintained  Los  SiXS^’  AUanta 

headquarters  at  801  SOUTHERN  CALITORNIA  :  Sa“*‘Fnuici*co  Troy,  o. 

Drive  in  Bel  Air.  suburban  '  InianapoUs  Pleane  address: 

1  ’At-  Al-  SSemi-w—klyp  hi miinii  $640t000.  Toi^  New  York  1182  W.  Peachtree 

incidental  with  the  move,  rotarir  planT  large  bJldikg  li  Seattle  Atlanta  9.  Ga. 

^  firm  transferred  some  major  eluded  for  $$25,000.  Rapid-growth  area  - 

anODntino'  C,,— C—w.  T  ;  sasuro#  experienced  anbarban  pidilisher  UTAH  county  <<eat  exclunive  weekly, 
punting  functions  from  Los  capital  gain.  Exclusively  lietad  $7,000.  $2,000  down.  Well  equipped. 

''fi?0lC8  to  its  executive  offices  ;  — Joseph  A.  Snyder,  Newspaper  Ooeo  $12,000^  Attractive  location, 
in  La  Tnlln  '  Broker,  2234  E  Romneya  Dr.,  Ana-  N.  H.  ‘ 

^  bairn,  QUifomU.  1  fornia. 

editor  ac  PUBLISHER  for  July  30,  1960 


PAUL  H. 

CHAPMAN  COMPANY 

iN(X>RPORATEn> 
MEIDIA  BROKERS 


Loe  Angeles 
San  Antonio 
Troy,  O. 
Pleaae  address: 
1182  W.  Peachtree 
Atlanta  9,  Ga. 


Nashville 
San  EVanciaco 
Indianapolin 


cepy. 

DISPLAY  RATES 

Apals 

1 

• 

13 

n 

32 

Ll*« 

Time 

TImm 

TIaMe 

TImm 

Dbm* 

564 

$560 

5476 

5448 

54M 

$370 

282 

320 

272 

256 

237 

2U 

141 

190 

161 

152 

140 

125 

70 

US 

98 

92 

85 

75 

35 

70 

60 

56 

52 

46 

Broker,  2234  E  Romneya  Dr..  Ana¬ 
heim,  (kUifomia. 


N.  H.  Parka,  Broker,  La  Verne.  Cali¬ 
fornia. 


Editor  &  Publisher 

1475  IrMdwoy,  N.  Y.  34.  N.  Y. 
Phoae  BRyoat  9-30S2 


MACHINERY  and  SUPPLIES  I  MACHINERY  and  SUPPUES  MACHINERY  and  SUPPUES  i  MACHINERY  and  SUPPUES 


Composing  Room 


Press  Room 


Press  Room 


Press  Room 


FOR  SALS:  Model  26  LinotyXM 
equfpi>ed  with  Mohr  Saw.  Serial  num* 
her  47656.  EUeetnc  pot,  MargaKh  feeder 
and  blower,  Emerson  230  volt  motor. 
$2,760,  See  in  operation  at  the  Moline 
Daily  Diapateh,  Moline,  Illinoia. 


LINOTYPES 


le-page  DUPLEX  TUBULAR.  2 
model-complete  stereo-AC,  drive. 


MODEL  6  LINOTYPE,  manufactured 
by  Mei’Kenthaler  Linotype  and  Fair- 
child  Teletypesetter  i>erforator  combi¬ 
nation,  In  perfect  operating  condition. 
(Teletypeaetter  in  use  8  montha).  Will 
■el!  reasonably  due  to  oonvOTslon  to 
offset  printing.  Write  or  call,  Cecil 
Whig,  125  N,  Street,  Ellcton,  Mary¬ 
land.  Export  8-3311. 


MODEL  .30  MIXER.  NO.  51985 
2/90-2/72-4  34  Mairasines  —  6  Molds, 
Electric  Pot,  Margach  Feeder,  AC 
Motor. 


2-unit  GOSS.  22%*  End  Feed  Complete 
Stereo-AC,  drive. 


24-)ai  e  DUPLEX  TUBULAR.  2  to  1 
model-complete  ctereo-AC,  drive. 


MODEL  14  NO.  49834 
Swinging  Keyboard,  3/90-1/34  Maga¬ 
zines,  Mold  Blower,  Mohr  Saw,  AC 
Motor. 


FOR  SALE — 5-unit  Scott  newsp^ 
press  with  22)%*  cut-off,  two  foUai, 
two  color  cylinders.  E  Coatnl 

lianel  and  drive.  Each  unit  has  ScMt 
3-arm  reels  with  Jones  tension.  4t4| 
l>age  prees.  Stereotype  >.<iuipnMM  is. 
eluded.  MUST  SELL.  MAKE  OFFTE 
ON  ALL  OR  PART. 

(Subject  to  prior  sale) 


8-page  DUPLEX  TtTBULAR  DECK. 
Roll  Arm  Bracketa-Upper  Former. 


8-page  GOSS  COMET  FLATBED.  AC. 
drive-quarter  and  half-folder. 


San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco  3,  California 


CONVERSION  TO  OFFSET  makes 
available  14  (34087)  and  25  (45279). 
Both  with  gas  pots,  feeders,  four  molds 
Mats  in  14:  5>/.-.'i.30  :  9/204  (Corona): 
12  pt.  Kabel ;  36/’23  in  auxiliary;  mats 
in  26:  9  204.  18/.59  Chelt.  Both  ma¬ 
chines  in  excellent  condition.  May  be 
seen  in  operation.  Your  choice  $2,250. 
Herald  Newsimpers.  Gary,  Indiana. 


STEREOTYPE 


WOOD  PONY  AUTOPLATE— 22% 
Heavy  Duly,  AC — Pneumatic  Pump 


LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors” 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  5-0610  TRiangle  7-3871 


CHIPPING  BLOCKS  all  size  dUmetsr. 
A  C  motor  preaa  drives  all  sizes. 

Roll  arms  for  semi-plate  unite. 
Quarter-pa  g^folders. 

Geo.  Oxford,  Box  903,  Boise.  Idaho. 


Stereotype 


WOOD  JUNIOR  AUTOPLATES 
Right  and  Left — AC — Vacuum  Back 


PLANT  UQUTDATION 
DUE  TO  MEHIGER 
2  Model  29  Linos,  )«  .. 

1  Model  31  Lino. 

Ludlow,  mats  and  sticks 

Several  Hammond  Saws,  stereo  equii>- 

ment  etc. 

Located  Penna.  Priced  to  sell. 
Write  for  Details 

INLAND  NEWSPAPER  SUPPLY  CO. 
442  W.  8th  St.  Kansas  City,  Mo. 
Telephone  Ha  1-5.365 


WOOD  STANDARD  AUTOSHAVERS 
WOOD  PREREGISTER  MACHINE 


8  and  10  TON  KEMP  IMMERSION 
POTS — Complete  with  Carburetors 


250'  JAMPOL  PLATE  CONVEYOR 


16'  J.4MPOL  Raised  Plate  Return 


TWO  16-PAGE  GOSS  single-width 
decker  type  rotary  presses,  one  without 
I  folder,  twinned  to  give  32-page  cai>ac- 
J  ity,  complete  with  40  hp  AC  drive, 
controls,  full  stereotype  equipment, 
j  22-inch  cut-off.  Can  be  seen  in  oper- 
I  ation.  Excellent  for  small  daily  or 
!  semi-weekly  which  has  outgrown  flat 
I  bed.  Carefully  maintained,  good  con- 
\  dition.  Available  only  because  our 
growth  requires  greater  page  capacity. 


R.  HOE  FLATCAST  FINISHWC 
EQUIPMENT:  Radial  Router;  Stens- 
tyiie  Saw,  and  Combination  Stcrsotrpi 
Saw  with  squaring  Trimmer.  AC  ns. 
tors;  good  condition;  available  sew. 
lack  Moore.  Newspaper  Produedse 
Outfitter,  560  Eastland,  Berea,  Ohia 


Wanted  to  Bur 


THE  NA'nON'S  NEWSPAPER  FORMS 
roll  on  L.  A  B.  Heavy  Duty  Newspaper 
^i^es— $84.50  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B  Sales 
Company.  113  West  Market  Street. 
EUkin,  North  Carolina. 


PRESSES 

EXTRA  SPECIAL  • 


This  complete  press  room  package  only 
$24,000.  Available  about  August  15. 
El  Cajon  Valley  News,  P.  O.  Box  278, 
El  Cajon,  California. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


Press  Rmtm 


SCOTT 

4  Units  &  Folder 
HOE 

3  Units  &  Folder 

DUPLEX 
1 6  Page  Tubular 

HOE 

32  Page  Rotary 
JOHN  GRIFFITHS  Co.  inc 

415  Lexington  Ave.  New  York  17.  N.Y. 


SCOTT  MULTI-UNIT  22% 

4  or  5  Unit  Press  with  a  reversible 
Unit  and  extra  Color  Cylinder — SCOTT 
Heavy  Duty  3  to  2  Double  Folders 
with  C-H  Conveyors — SCOTT  3  Arm 
Reels  with  Jones  Tensions — Trackage. 
Turntables,  Steel  Floor  Plate.  LAST 
PRESS  located  at  BOSTON  HERALD- 
TRAVELER. 

TEIRMS  for  immediate  removal ! 


16/32  PAGE  R.  HOE  with  %  Folder  I 
All  Stereo. 

16  PAGE  TUBULAR  DUPLEX 
All  Stereo 

12-PAGE  DUPLEX  TUBULAR— Color  i 
reverses — Auxiliary  Fountains — All  j 
Stereo 

24/48  PAGE  SL’TER  DUPLEX—  | 
Stereo  Optional  | 

16/32  PAGE  R.  HOE  with  color  rails—  ' 
'  Stereo  optional  1 


BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  OXford  7-4iM 


Linotype* — Intertype* — Ludlowz 
PRINTCRAFT  REPRESENTATIVO 
37  Warren  St.  New  York  7.  N.  T. 


Delivered  &  Installed  Package 
If  Desired 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 


DUPLEX  METROPOLITAN  23-9/16* 
Up  to  21  Units — 5  Color  Cylinders — 5 
Folders  with  Upper  Formers — 5  Drives 
— EInd  Feed  or  on  Substructure  with  3 
Arm  Reels.  Available  as  I'eault  of 
Mechanical  Mertrer  of  St.  Louis  Globe- 
Democrat  and  Post-Dispatch. 


UPECO,  INC. 

“20  minutes  from  Times  Square** 
750  Valleybrook  Ave.,  Lyndhurst,  N.J. 
GE'neva  S-3744 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  5.  Ns 


6  UNIT  scxirr  23-9/16* 

2  Double  Folders — 2  .AC  Drives, 
cated  Knoxville  Journal. 


UAJN^ON  NEWSPRINT  REWINDER 
fisndles  44*  diameter  roll  up 
t®  7(^  in  width.  Normal  operation  set 
for  18^  butts.  Complete  with  slitter 
at^chment.  U.  S.  Varidrive  motor  7% 
H.P.  1800  r.p.m.  3  Phase.  60  Cycle, 
220-440  A.C.  Type  VE-G.H.,  R.P.M. 
Mi  136.  R.P.M.  Max.  1030.  (Jear  ra¬ 
tio  3.39.  Very  good  condition.  Cratod 
and  ready  for  shipment.  Price  K.OOO 
f.o.b.,  St.  Petersburg,  Florida.  Contact 
Jo*  n  B.  Olson,  St.  Petersburg  (Florida) 
Times. 


DUPLEX  METROPOLITAN  22%  * 

4  and  5  Unit  Presses — Double  Folders 
AC  Drive* — Located  Staten  Island  Ad¬ 
vance — Charlotte  News. 


DUPLEX  MODEL  E-1M7,  manufac¬ 
tured  1940,  8-page  flatbed  web  press. 
V-belt  drive,  variable  speed  motor. 
Two  single  page  auxiliary  fountains 
for  spot  color.  Chases,  rollers  and 
auxiliary  equipment.  Available  now  at 
Bast  Oregonian.  Pendleton.  Oregon. 


WANTED :  8-page  Duplex  or  Goes  Ust 
bed.  Advise  serial  No.  and  when  svsB- 
able.  Northern  Machine  Works,  in 
N.  4th  St.,  Phila.  6.  Pa. 


WANT  TO  BUY  Bargain  in  St  psii 
single  width  preee.  Prefer  22%  cut  oa, 
stereo.  M.  I.  Hall.  The  Lubbock  So. 
602  Broadway,  Lubbock,  Texas. 


3  UNIT  HOE  22%  * 

With  Reversible  Unit — Color  Cylinder 
3  Pancoast  Color  Couples — AC  Drive — 
Reels  and  Pasters.  Located  Jackson¬ 
ville  Times-Union. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


3  UNIT  HOE  22%* 

With  Color  Cylinder — End  Fed- 
Drive.  Located  Lebanon.  Pa. 


Administrative 


Classified  Adrertising 


GOSS  COX-O-TYPE 
MODEL  A  DUPLEX 
GOSS  COMET 


2  UNIT  HOE  22%* 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon,  N.  H. 


COMBINATION  ADVERTISING-EDI-  EXPANDING  small  ABC  afternooa 
TORIAL  man  to  take  charge  of  Chart  daily  in  southern  California  has  oyes- 
Area  1  progressive  weekly.  Must  be  “go  ,  ing  for  ex|)erienced  man  or  wosisi 
getter  because  this  is  a  challenging  op-  .  to  take  over,  supervise  and  build  osr 
portunity.  May  lease  and  work  toward  classified  advertising  section.  If  T4S 
owner^ip.  Send  _full  resume  and  de-  |  have  proven  sales  ability  and  iws* 


16  PAGE  DUTLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located 
San  Diego,  Calif. 


tails.  Box  3030,  Editor  &  Publisher. 


UPECO.  INC. 

"20  minutes  from  Times  Square” 
750  Valleybrook  Ave.,  Lyndhurst.  N.J. 
GEneva  8-3744 


2-MODEL  AB  DUPLEX  FLATBEDS 
Located  Sanford.  N.  C.  and  Salt  Lake 
City,  Utah. 


GOSS  COMET 
Located  Shippensburg,  Pa. 
by  August  1st. 


24.PAGE  TUBULAR 
Standard  Two-to-One  model  with  % 
and  %  page  folder.  Available  now. 
Vacuum  caster  and  like  new  plate 
finisher,  router,  chipping  block. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


PUBLISHER,  who  want*  to  start  cut¬ 
ting  load,  seeks  capable  young  assist¬ 
ant.  or  thoroughly  seasoned  general 
manager.  Must  bo  experienced  in  han¬ 
dling  personnel,  and  either  know  or 
be  capable  and  willing  to  learn  every 
other  phase  of  small  daily  operation. 
Only  self-starters  with  sound  records 
considered.  Excellent  six-day  p.m.  in 
:  progressive  20.000  town  Chart  Area  8. 
Write  fully  in  confidence.  Box  3123, 
Editor  &  Publisher. 


to  live  in  an  area  with  mountsiM. 
seashore  or  deeert  for  recreatioa  wnU 
stating  qualifications  if  you  esa 
range  a  future  personal  interviser 
own  expense.  Salary  open.  PubliiSw, 
The  Herald-News,  Fontana,  Celifonus. 
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Display  Advertising 


GOOD  STARTING  PAY  I 
ADVANCEMENT! 
PiaiMANENCY  I 


MAILROOM 


Circulation 


2  JAMPOL  BUNDLE  PUSHERS 


2— DOCK  DISPA'TCH  BELT  CON¬ 
VEYORS  with  12  Telescopic  Loaders. 


COMPLETE  PRESS  DRIVE,  including  i 

40  h.p.  motor,  5  h.p.  starting  motor.  |  BEN  SHULMAN  ASSOCIATES 
base,  gears  and  chain  drive.  Write  i 

Ypsilanti  Daily  Press,  Yiisilanti.  '  60  Blast  42nd  St.  N.Y.  17  OXford  7-4590 
Michigan. 


CIRCULATION  MANAGER.  Working 
manager  needed  for  six  day  paper  in 
one  of  liveliest  markets  in  U.S.A. 

But  there's  plenty  of  competition  to 
keep  good  man  on  his  toes.  Little 
Merchant.  Must  be  willing  to  knock 
in  doors,  be  able  to  work  with  boys 
and  have  plenty  of  ideas  on  good 
paying  campaigns.  Box  2926,  Editor 
&  Publisher. 

EDITOR  ac  PUBLISHER  for  July  30,  19W 


,  Is  th?"  what  you’re  seeking  is 
!  Our  13,000  afternoon  daily  in  Qsy 
Area  2  offers  the  above  for  an 
enced  advertising  salesman  and  1*^ 
man.  Our  staff  is  a  happy  on*:  tJw 
work  in  dignity  and  are  treatso  if 
paid)  as  professionals.  We’re  Ms** 
sive  and  we  demand  only  inUHU*^ 
and  dedication.  Send  completa 
ence  and  reference*  to  Box  301*, 
tor  &  Publisher. 


52 


UEU*  WANTED 

HELP  WANTED 

HELP  WANTED  , 

HELP  WANTED 

l)i$plar  Adv^rtUing 

Ditplay  Advertising 

Editorial 

1  Editorial 

display  advertising  salesman  experienced  advertising  report  writer  and  editor  re-  EDITOR.  Supervise  one  assistant 
for  Isrge  daily  in  hiirhly  competitive  ,  SALESMAN  to  become  a  vital  part  of  !  quired  by  investiftatini;  aitency  in  CTii-  (more  soon).  Cover  once-a-week  Town- 
Barkal.  Excellent  opirartunity  of  ad-  I  7  man  staff.  Salary,  bonus  and  other  eawi,  IllirioU.  Good  opportunity.  In  re-  ship  and  School  Board  meetinus.  Sports 
vgaceiMnt  for  expeHraced*  avgreftsive  i  advantatcn.  Writ€  Dick  Day.  Tallahas*  PlVi  furnish  educationai  and  business  knowledtre.  Southwestern  Michigan's 
State  qualifications,  avail*  !  see  Democrat,  TtiJlahassee.  I'^orida.  experiences.  Box  3023,  Ekiitor  &  Pub-  top  weekly.  $05.00.  Box  3117,  Sditor 
iHlity.  Ch^  Area  9.  Write  Box  2949,  "  lisher.  ^  Publisher. 

Bhtor  A  Publisher.  Editorial  - ;; - - - 

—  —  -  -  —  tJxperienced,  strong  on  MAN  capable  of  filling  managing  edi* 

advertising  manager  wanted  KlIC  BIAN — fast,  experienwl  copy  edi-  writing  and  initiative  for  37,000  P.M.  tor  i>oet  on  p.m.  daily  in  Chart  Area 
-4>iie  who  can  personally  sell  non*  j  tor,  good  on  heads,  dummying  and  V  o*'  ^  good  location.  Chart  1.  Circulation  nearing  20.000.  Man  must 

i^Ttrtiserj  in  town  ^  publication  and  ]  cleaning  up  beginners'  copy  by  prise*  Area  2.  Box  3020,  Editor  &  Publisher,  know  all  phases  of  news  room  work, 

isrrounding  towns.  This  is  a  Colorado  !  winning  Chart  Area  2  morning  daily,  j  v  /  ‘ - ability  to  guide  and  develop  statf, 

field  and  one  that  is  very,  very  i  Salary  $119*124  range.  Reference#  re*  '  JidJllOK  for  county  seat  and  produce  quality,  accurate  editions, 

difficult  and  discouraging.  The  man  who  quired.  Box  2716,  Editor  &  Publisher.  ]  P»Per»  bouth  Central  Florida,  no  plant.  Excellent  opportunity  for  right  man. 

dM  the  joo  will  be  amply  rewarded  -  - -  -  i  or  semi*retired  news  man  could  State  experience,  references,  salary  in 

Astnctally  and  if  qualified  may  have  I  EXPERIENCED  Reporter  for  afUr-  friendly  town.  Good  first  letter.  Box  3122.  Editor  &  Pub* 

boiineis  management  job.  If  not  quali*  ,  noon  daily,  town  of  26.0DU,  Chart  Area  nsliing  year  round.  Apply  to  Beryl  Usher. 

ted  by  experience,  do  not  answer.  .  lo  Permanent.  Box  2806,  Editor  &  Bowden.  Clewiston  (Florida)  News.  - 


Writs  Box  3009,  Editor  it  Publisher. 


u/AM'TXTk.  v/MTxrr.  MEN  and  WOMEN  for  all  depart- 

PORT^^’  ENERGETTIC  RE-  ments  of  daily  newspapers  in  CJhart 


2^uth  Dearborn,  Chi- 


DISPLAY  ADVERTISING  SALESMAN  j  DESKMAN  for  Chart  Area  1  after-  ;  PORTER  wi^  minimum  of  two  years'  Areas  6,  7,  8  and  Rocky  Mountain 
.  ...  noon  daily  of  12,000.  State  salary  ex*  ^  small  daily  or  large  states.  Write  fully.  Inland  Daily  Press 

Ufout-copywriting  experience.  Fine  ,>ected.  experience,  references.  Box  ,  weekly  field.  Permanent  opening  in  AssociaUon,  7  South  Dearborn,  Chi* 

opportunity  for  a  young  man  on  one  >  >929  EMitor  A  Publisher.  :  established  publishing  organiza- 

of  Omnecticut's  leading,  prize-winning  1  _ * _ —  —  -  - -  1  Don.  Located  in  Southern  Michigan.  _ — _ 

^liei.  This  newspaper  hu  quad-  GENERAL  NEWS  REPORTER  for  i  Kood  pay  and  congrenial  workinK  condi-  -x-w  YORK'  _  Northern  New 

rgpM  It,  Krose  income  under  new  western  WaahinKton  non-met  daily.  ,  tmna  lor  qualified  applicant.  Must  have  NEAR  NEW  YORK  Northern  New 

osasgement  in  past  21  months.  Quali-  Either  sex  ^My  wply.  J-school  pr^  '  auto.  Air  mail  full  deUils  background  Jersey  daily,  alert  and  with  ste^y 

M  man  can  be  Advertising  Director  ,  »™^Lerienci  helpful.  Give  i  “"d  expectations.  Box  3000,  Editor  &  growth  seeks  rei»rter-rewrite  men  for 

is  .hort  time  as  paper  has  operated  ^  (Sfori^S^r  Box  ^914,  Publisher.  enlarged  staff.  Five  yeara  minim^ 

without  Ad  Director  to  date.  Work  -  - - experience.  Beginning  salary  $110.00. 

cIomIt  with  publisher.  Top  starting  _ _  .\LERT,  YOUNG  REPORTER  for  P^iamn  paid  by  newspaper,  profit- 

iilsry  plus  roRunission,  group  insur-  ,  HELP  WANTED:  Combination  pho-  1  'tate  desk  on  a  quality,  6  day,  Ohio  sharing,  hoepitalization,  other  benefits. 

ISM,  hwitahzauon.  Fine  suburban  j  to^pher-reporter  capable  of  doing  his  j  afternoon  daily  of  26.000.  Must  like  J^rmanent 

community  north  of  New  Haven.  WriU  '  HarkiiSn  work  Anolv  Anchorage  '  "ork  and  want  to  learn.  Beginner  "t  the  finer  small  cities  of  the 

aj.  Lenahs^  Hamden  Chronicle,  oluy  Box  3129,  Editor  I  pX  Ea«t.  Write  Box  3109,  Editor  &  Pul^ 

Haindcn.  Gofinecticut.  Alaska  *  Usher.  |  Usher, 

NTBD  AT  ONCE— experienced  retail  ad  ^  PHOTOGRAPHER  with  imagination,  1  <^ALIFORNIA-Growing  daily  in  bus- 

ulesnian  with  proven  ability  in  sales,  technical  skill  to  head  two-man  de-  tling  exclusive  East  Bay  field  needs  KtrUK  I  tK 

lijout,  copy  writing.  Top  medium-  partment  for  aggressive  Lake  Erie  re-  young  experienced  managing  editor 

hied  daily  in  north-central  Ohio  offers  sort  city  Daily.  Send  samples.  William  with  growth  potential.  Sportsmans  for  metropolitan  daily  in 

sz^rfnt  permanent  opportunity  to  re-  Roesgen,  Sandusky,  Ohio.  Register.  paradise.  Daily  Ledger,  Antioch,  Cali-  CTiart  \rea  3  •  good  salary,  in- 

luble,  energetic  person.  Salary  com-  . - - - - forma.  i  hk. 


tzMlicnt  permanent  opportunity  to  re-  Roesgen,  Sandusky,  Ohio,  Register.  I  Pamdise.  Daily  Ledger,  Antioch,  Cali- 
liible,  energetic  person.  Salary  com-  , _ _ _ _ fornia. 

i^urate  with  ability.  Paid  vacation,  MIDWEST  LIBERAL  ARTS  COLLEGE  I  . - 

life  iDSurftnce,  hospit&lization,  bonus,  offers  opportunity  for  recent  collefre  !  yITY  HALL  REPORTER  (male  or 
otker  benefits.  Finest  workinf?  condi-  ^aduate  to  join  Public  Relations  staff  !  female)  for  a.m.  daily.  Prefer  either 

uoai,  congenial  staff,  very  attractive,  as  assistant  to  Public  Information  Di-  ;  J-school  grad  or  minimum  of  three 

propmive  community.  Replies  held  ,  rector.  Some  newspaper  experience  i  y«*>;s  experience.  Top  salary,  five  day 

hrictlj  confidential.  Give  full  informa-  i  preferred,  ^x  2916,  Editor  &  Pub-  1  "eek,  benefits.  Please  write,  enclosing 

tkn  first  letter.  Box  3002,  Editor  &  '  Usher.  resume,  to:  Alvin  Morris,  Bradford 

Publiiher.  _  _ 1  (Pennsylvania)  Era. 


.U>  MEN,  including  classified,  for  daily 
newwiers  in  Chart  Arens  6,  7,  8 
ud  Rocky  Mountain  states.  Write 
fully.  Inland  Daily  Press  Association, 
■  Sooth  Dearborn,  Chicago. 


REPORTER 

For  metropolitan  daily  in 
CTiart  .\rea  3 :  good  salary,  in¬ 
teresting  assignment  and  lib¬ 
eral  program  of  benefits  of¬ 
fered  for  man  with  minimum 
of  four  years’  experience, 
preferably  covering  all  major 
beats  and  assignments  for  me¬ 
dium  or  small  daily  in  Chart 
Areas  3,  4,  5  or  9.  Write  giv¬ 
ing  background  to  Box  3120, 
Editor  &  Publisher. 


-  —  - - ‘  (Pennsylvania)  Era.  bac'kg^und  to  Box  3120. 

BEGINNING  REPORTERS — Male  and  ,  - r - ; -  Editor  &  Publisher. 

Female.  Jobs  available  frown  Coast  to  !  COPYREADER  —  Experienced  copy-  i 

Qiast.  S«id  reeumee,  location  prefer-  reader  and  headline  writer  with  some  i  _ _ _ 

S‘S-.e.‘lK%^b>8?Eri7®^'  q""stat  REPORTER  _  Long  h^rs  afte^oon 

(CORRESPONDENTS  wanted  to  report  voung  reporter.  Sports  bm  a^et  but 


DISPLAY  SALESMAN  with  Ideas  and  i  WIRE  E3DITOR,  small  (Chart  Area  11  and  analyze  local  charity  activities. 

AkiUty  to  fill  staff  vacancy  on  non-  i  d»y  daily.  Good  salary  and  future.  All  areas.  Stimulating  assmnments,  J?  &  PubUsher  ^ 

wt  daily  in  Washington  State.  Must  :  Some  sports  and  general  reporting,  good  earnings.  Box  3115,  ^itor  &  Box  3124,  hslitor  &  iTihiisner. _ 

hs  exceptional  salesman,  adept  at  lay-  Ideal  hunting,  fishing  and  skiing  area.  Publisher. 


hs  exceptional  salesman,  adept  at  lay-  Ideal  hunting,  fishing  and  skiing  area 
(Mt  znd  copy.  Excellent  wage  guaran-  ’  Box  2911,  ^tor  A  Publisher. 

im;  lineage  and  color  commissions;  1 - -  ” 

pcoft-sharing  trust:  optional  health  ASSISTANT  WIRE  BDITOR-^-immedi 


- reporters  for  one  of  fastest  grow- 

EDITOR-AD  MAN  for  Massachusetts  '  ing  .lewspapers  in  East — about  to  un¬ 
weekly.  Experienced.  180  start.  Box  dertake  another  major  expansion  pro- 
.3126,  Editor  &  Publisher.  gram.  Eknployee  ownership,  group  life. 

- medical,  retirement  plans.  Grow  with 


isd  sceident  insurance.  Prefer  man  ***  opening  on  six-day  evening  New  3126,  Editor  &  Publisher.  gram.  Eknployee  ownership,  group  life. 

Jiider  40.  A  re«d  opiiortunity  for  a  England  doily,  circulation  27.000.  Al- - medical,  retirement  plans.  Grow  with 

Werow  future  if  wHlinjf  to  work  t  tb<w«h  experience  desirable,  we  will  LOOKING  FOR  AN  OPPORTUNITY.  : 

for  It.  Send  complete  resume,  sample  i  perroi.  Perm^ent  position  just  A  JOB?  Man  we're  lookinK  &  Publisher. 

Afoot  and  copy,  with  first  letter  to:  i  -90o,  Eldi-  interested  in  opportunity,  not 

^  ^  Bell,  WORLD,  Wenatchee,  j  ^  Publisher. _ just  a  job,  in  editor’s  spot  on  prosrres-  SPORTS  EDITOR.  One-m^  job  on 

Wadunjcton.  I  p«pi  ptfp  .  Wsaotiv  'rive  midwest  afternoon  newspaper  fast  growinjc  10,000  Florida  E^ily. 

- - I  !  (26.000  ABC  range).  If  you  meas^  Photo  Ability.  Florida  background  de- 

FLORIDA  riTIFmA^T  wwgiv  aarv  nrpferred  SpnH  refpr  *^***'”*11  details  including  c<Mni>en-  sired.  C>ontact  Bob  Enns,  Manning 

h.  protracted  illness  present  em-  Gazette;  May  Oiurt  House,  New  !  Pierce,  rio  da. 


Must  be  good  salesman,  able  '  Jersey. 

inc  “  layouts  and  dummy  up.  Ability - - - 

M  news  photographer  and  darkroom  PHOTOGRAPHEk-REPORTER  desir- 
OR  reporter  also  desired.  Mod-  “P®*  top-flight  weekly  will  find 
»*.  rotary-equi|>ped  plant  in  fast-  outstanding  Chicago  Su- 

oeeing  rwort  community,  new  burban  newspaper  group.  Ability  to 

"•oolt,  hospital,  beaches  golf  etc  operate  Sean-A-Sizer.  or  willingness  to 

S«a4  rwume,  references  immediately  1  Knowledge  of  area  help- 

apoblisher,  Venice  Gondolier,  Venice,  I  I“'-  Work  will  average  about  40  hours 
Florida.  :  a  week.  Spot  open  now.  Call  collect. 

_ _ _ Editor  Fred  Tuttle,  Jr.,  (Ttizen  News- 

_  papers,  Fleetwood  2-4600,  La  Grange, 

tnjNKSEE  daily  of  23,000  needs  Illinois. 

display  advertising  salesman. - 

■^um  3  years’  experience.  Must  EXPERIB^ICED,  YOUNG  REPORTER 
“»*  how  to  sell  local  retail  accounts,  wanted  on  small  daily  in  Southern  IIU- 

"nts  giving  salary  requirements,  nois’  most  progreesive  town.  Must  like 

'sane  and  sample  layout.  Box  3100,  people  and  bo  an  aggressive  news  gath- 

4  Publisher.  erer.  Apply  immediately  giving  age.  , 

- experience,  salary  expected  to  Frank  A.  : 

WE’M’  T/xrtiriKT^-  ^  '  Johnson.  Daily  Republican-Register.  i 

aiM,  Inking  for  a  young  man  ]  Mt.  Caxmel,  Illinois. 

^  wewd  enjoy  living  in  southern  | - - - - - —  - 

|2^ia  and  who  is  currently  an  i  EDITOR— weekly  experience.  Must  be 

newspaper  display  adver-  ;  top  man.  New  modem  air  conditioned 

g  ia  llw‘  r*®*  .“*f*“'an.  ’The  man  we  are  seek-  |  plant.  Richardson  Publications,  451 

in  Chsd  ®l»ill  be  married  with  at  least  two  Maple  Avenue,  Caipentersville,  Illinois. 

an  ezMO"  It™  “ewpaper  display  layout  and  - - 

and  Izf^  T™  experience.  He  will  have  a  desire  REPORTER.  experience  preferred. 

I'M  ^ead  and  be  able  to  demon-  qualifications  essential.  Best  conditions. 

tM  his  ability  to  sell  newspaper  Must  be  able  to  arrange  personal  in-  ' 

WMiBing  by  the  layout  method,  terview.  Niagara  Falls  (lazette,  Ni- 

'  r**^open.  Write  stating  your  quali-  agata  Falls,  New  York. 

■  ?*”'**»  if  you  can  make  arrange-  - ITZZZ - - - > 

"•I*  for  an  interview  at  your  own  REPORTER,  man  or  woman,  for 

2?^  »t  a  later  date.  Publisher.  I  county  seat  weekly.  General  News.  Fea- 

‘*  Hmid-News,  Fontana.  California,  turne.  ’The  Journal,  Eureka,  Illinois. 

J  editor  8c  publisher  for  July  30,  1960 
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Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


HELP  WANTED 


Free  Lance 


FREE  LAKCERS :  Sell  your  photoe  to 
the  hu^e  house  organ  market.  4,000 
compfUiy  majDSzines  buy  :  Payment  from 
110  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  161  W.  48th,  N.Y.C. 


Mechanical 


ASSISTANT  MECHANICAL 
SUPERINTENDENT 

Morn  ing — Evening — Sunday 
combination  in  over  75,000  class 
Attractive  (Sty  in  (Start  Area  4 
Top  opportunity  for  young 
man,  preferably  30  to  36 
years  of  age,  to  move  up  from 
smaller  operation  or  for  man 
in  larger  operation  to  assume 
broader  responsibilities. 

Modern,  excellently  equipped  mechani¬ 
cal  departments.  Good  salary  for  right 
man. 

Write  in  detail  to  Box  2804, 
Editor  A  Publisher 


TELETYPESETTER  PERFORATOR 
OPERATORS  for  daily  and  Sunday 
newspaper,  316  lines  competency.  Scale 
$130.26.  7%  hour  shift.  37%  hour  week. 
Benefits.  Write:  Composing  Room  Fore¬ 
man,  Scrantonian-Tribune,  Scranton, 
Pennsylvania. 


EXPERIENCED  MEN  for  daily  news¬ 
paper  mechanical  departments.  Chart 
Areas  6,  7,  8  and  Rocky  Mountain 
states.  Write  fully.  Inland  Daily  Press 
Association,  7  South  Dearborn,  Chi¬ 
cago. 


PRESSMEN  to  work  in  unorganized 
pressroom  of  daily  newspaper.  Ex¬ 
cellent  opiwrtunity  for  young  journey¬ 
man  with  some  rotary  press  ex|>eri- 
ence.  Many  benefits  including  pension 
program.  Clhart  Area  2.  Write  Box 
3121,  Eiditor  A  Publisher. 


HELP  WANTED 


i‘romotian— Public  Relations 


COPYWRITER  WITH 
EXECUTIVE  POTENTIAL 

Career  opportunity  for  copywriter, 
with  executive  potential.  Opening 
is  on  7  man  promotion  copy  team 
on  one  of  nation’s  largest  :ind  most 
respected  newspapers.  Middle  At¬ 
lantic  States.  Sell  yourself  in  first 
letter,  including  salary  require¬ 
ments.  Interview  at  our  expense. 
Box  3011,  Editor  &.  Publisher. 


PCBLIC  INFORMATION  DIRECTOR. 
Lafayette  College.  Easton.  Pennsyl¬ 
vania  wants  assistant  director  (ath¬ 
letic  publicity,  publications  editor). 
Send  samples  publications.  stories, 
biographical  data,  references,  minimum 
salary  re<iuirements,  by  August  6. 


TWO  VACANCIES  exist  in  busy  Pro¬ 
motion  Department  of  Michigan’s  No. 
1  daily  newspui)er:  one  for  Advertising 
Promotion  Supervisor:  the  other  for 
Research  Assistant.  Advertising  Promo¬ 
tion  Sujjervisor  should  be  ex|)erienced 
hand,  creative  writer  and  self-starter 
with  mind  for  details.  Must  be  able 
to  handle  wide  variety  of  assignments, 
including  copy,  in'esenuitions,  direct 
mail,  merchandising,  etc.  Research  As¬ 
sistant  must  be  able  to  develop  and 
analyze  market,  advertising  and  circu¬ 
lation  data.  Send  samples  and  resume, 
detailing  education,  background  and 
present  salary  to  David  E.  Henes, 
Promotion  Director,  Detroit  Free  Press. 
Replies  confidential  if  desired. 


Research-Analysis 


MIDWEISTERN  STATE  UNIVERSITY 
offers  research  assistant-ship  to  news 
man  qualified  by  ex|)erience  and  under¬ 
graduate  record  for  graduate  study  in 
journalism.  Box  :U1.S,  Eklitor  &  Pub¬ 
lisher. 


HELP  WANTED 


Promotion^— Public  Relations 


PRESS 

RELATIONS 

Public  Relations  Depart¬ 
ment  of  large  pharmaceuti¬ 
cal  company  in  New  York 
metm|K>litan  area  has 
opening  for  man.  over  30 
with  strong  working  press 
and  writing  background. 
Well  develoijcd  sense  of  re- 
siionsibility  and  dedication 
to  accuracy  are  musts. 
Please  state  salary  re¬ 
quirements  in  detaihsl 
resume.  Box  EP  1687, 
12.'>  West  41  Street,  New 
York  36,  New  York. 


Salesmen 


SALESMAN  —  already  calling  on  edi¬ 
tors  to  include  established  cartoon 
panel  on  commission  basis.  Box  2939, 
i  Editor  &  Publisher, 


CHART  AREAS  6  &  5 

Manufacturer  of  all  materials  handling 
i  e<iuipment  for  the  newspaiwr  i>rinting 
I  industry  needs  two  more  top-notch 
salesmen  to  complete  national  sales 
force.  Excellent  career  opiiortunity  for 
j  a  man  with  sales  and  technical  back- 
\  ground.  0>llege  graduaU^  with  proven 
i  sales  record  preferred.  Box  3119,  Edi¬ 
tor  &  Publisher. 


INSTRUCTION 


Linotype  School 


DHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


INSTRUCniW 


Classified  Advertising 


!  BOOST  SALES  IN  CLASSIRffi 

380  Newspapers  Have  BnroIlM 
Salespeople  and  Executives 
In  Parish  Salea-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  tbs  Ht» 
ard  Pariah  0>urse  in  CHasaifiad  A&m- 
tising  shows  CHassified  i>eraonnal  hee 
to  square  right  up.  to  analyse  aa4 
solve  sales  problems  they  cWly  ^ 
counter.  Classified  salespeople  art 
pertly  trained  (at  home — on  THEk 
own  ’TIME)  developed  to  increase  tbdr 
individual  sales  production  and  eon 
writing  skill  to  get  and  keep  moie 
business. 

’Hie  famed  Paris  (k>ursa  (only  one 
in  existence)  has  proved  sinM  1M4 
that  it  quickly,  thoroughly,  and  me- 
cessfully  trains  beginners — broadNt 
and  refreshes  experienced  personatL 

Put  the  Parish  Course  to  work  hr 
you  now  to  slash  turnover,  heigkta 
job  interest  and  satisfaction  and  da 
velop  professional  pride — all  while  H 
helps  you  develop  more  QaasiM 
faster. 

Enroll  as  many  of  your  staff  u  yet 
want  to  have  these  benefits  NOW. 

,  Your  only  investment  in  this  20-leaaas 
sales-boosting  Course  is  $66  each.  Scad 
!  in  the  names  now  or  writs  for  da 
scriptive  brochure. 

SCHOOL  DIVISION  OP 

HOWARD  PARISH 

ASSOCIATES,  INCXIRPORA’IED 

Classified  Advertising  Development 

Services  for  Newspapers  Since  1911 

2900  N.  W.  79th  St.,  Miami  47,  Florida 
Oxford  1-8331 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


Administrative 


AVAILABLE  NOW! 


newspaper  executive 
under  3o 

who 

.  .  .  rose  from  cub  reix>rter  to 
managing  editor  in  less  than  10 
years;  was  trained  by  one  of  the 
country’s  most  successful  competi¬ 
tive  publishers ;  has  a  solid  ground¬ 
ing  in  circulation  promotion;  takes 
and  carries  out  orders;  has  a  sound 
understanding  of  and  sympathy 
with  the  complex  problems  of  gen¬ 
eral  managmeent ; 

who 

...  is  a  creative  writer;  can  offer 
bright  or  soft  makeup  without  ex¬ 
pensive  waste;  is  strong  on  local 
features  and  i^oto  essays  ;  has  wide 
range  of  ancillary  interests;  de¬ 
mands  and  willingly  gets  best  from 
staff;  has  strong  sense  of  public 
and  community  relations ; 

who 

.  .  .  presently  is  employed  on  a 
prize  winning,  medium  sized  daily; 
will  relocate  to  any  major  metro¬ 
politan  market;  offers  talent,  en¬ 
ergy,  imagination  and  loyalty  ;  re¬ 
cently  resigned  safe  five-figure  post 
after  basic,  honest  policy  difference 
with  employer  whose  name  heads 
list  of  AAAA  references;  consid¬ 
ers  salary  second  only  to  satisfac¬ 
tory  challenge;  wants  to  build  new 
career  with  top  daily,  magazine, 
corporate  publication,  advertising 
and/or  public  relations  agency. 

Box  3024,  Editor  &  Publisher 


Circulation 


THANKS,  gentlemen,  for  your  offers. 
But  I’m  still  looking  for  THE  job. 
I  HAVE  best  reasons  for  dumping 
$8,000  bureau  chief’s  post  with  stodgy 
metro. 

I  GREW  UP  in  newspaper  plants  and 
at  36  have  20-plus  years  in  business. 
Reasonably  literate,  journeyman  print¬ 
er,  nationally  published  photographer, 
know  process  photography,  photoen¬ 
graving.  Ex  teacher. 

I  WAI^  challenging,  well  paid  job, 
preferably  newspaper,  with  quality 
conscious  employer.  University  town 
west  of  the  Big  River  preferred  but.  .  .  . 
INTERVIEW  your  convenience,  avail¬ 
able  early  winter.  Samples  if  you  wish. 
Biox  2917,  Editor  &  Publisher. 


GENERAL  MANAGER  assignment 
sought  by  successful  editor  of  three 
dailies  36-60,000  class.  At  40,  have  20 
years  in  field,  including  solid  business, 
advertising,  mechanical  experience. 
Good  background  labor  and  community 
relations,  superior  technical  ability,  re¬ 
sponsible  editorial  policies.  Seek  man¬ 
ager,  publisher’s  assistant  poet  smaller 
paper,  or  editorship  with  potential.  Sal¬ 
ary,  location  secondary.  Box  3014, 
Editor  &  Publisher. 

MANAGEMENT  MAN- 
NEWSPAPER  TRAINED! 
Proven  producer,  all  departments! 
Seeks  challenge,  money!  Contact  in 
absolute  secrecy !  C?hart  Area  3-4-5-6. 
Box  3108,  Editor  &  Publisher. 

Circulation 

OVER  TWENTY-FIVE  YEARS  circu¬ 
lation  experience,  twenty  years  as  (Cir¬ 
culation  Manager  including  circulation 
promotion,  middle  age.  Ten  to  ’Thirty 
thou.sand.  Best  of  references,  interview 
appreciated.  Box  3012,  Editor  &  Pub¬ 
lisher. 


(HRCffJLA’nON  EXPERIENCJE  from 
paperboy,  mailing  room,  motor  routes, 
solicitor,  office  and  ABC  practices  to 
2%  years  as  District  Manager  in  mid¬ 
west’s  toughest  competitive  situation. 
College,  twenties,  excellent  references. 
Wish  higher  position  with  paper  in 
Chart  Areas  2,  6.  or  7.  Box  2919, 
Editor  &  Publisher. 


DYNAMIC  CIIMHLATION  MANAGER 
with  years  of  experience  on  Evening, 
Combination,  and  competitive  news-  i 
papers  12,000  to  110,000  class.  Com¬ 
plete  background  in  A.  B.  C.,  Little 
Merchant,  Various  accounting  systems. 
Sales  promotion,  perfect  ^rvice. 
Transportation,  Labor,  Personnel, 
Mergers.  Record  shows  production  and 
collection  with  reduced  costs.  Excel¬ 
lent  Coordinator  with  all  departments. 
Available  on  reasonable  notice.  Family 
man,  age  36.  Complete  resume  on  re¬ 
quest.  Box  2826,  Editor  &  Publisher. 


:  POSTAL  ’TRANSPORTATION  CLERK 
!  Retiring  within  the  year,  age  62.  Very 
,  active.  Desires  position  with  News¬ 
paper,  Mail  Order  House  or  publisher. 
Preferably  in  South  West,  ^x  2904, 
Editor  &  Publisher. 


Classified  Advertising 

Classified 

ADVERTISING 

Specialist 

Why  say  more  .  .  . 

Except :  New  York-New  Jersey  Ares 
Evelyn  (Kolojay)  Walsh 
Box  3026,  Editor  &  Publisher 


Display  Advertising 


AD  DIRECTOR,  invites  queries:  solid 
experience;  sell,  direct,  lead  staff. 
Proven  ideas.  Box  3007,  Editor  A  Pub 
Usher. 


ADVHKTISING  SALESMAN,  5  yean 
sales,  coi>y,  layout  ex|>erience.  Retsil 
and  General.  32,  family,  college.  Box 
3132,  Editor  &  Publisher. 


Editorial 


28  YEURS  EXPERIENCE  in  newspa- 
I  per  distribution.  All  phases  from  road- 
I  man  to  transportation  manager  of 
'  large  metrcmolitan  fleet.  Available  im¬ 
mediately.  Box  2928,  Editor  &  Pub¬ 
lisher. 

'  aRiCULATION  MANAGER.  10  years 
i  of  progressively  responsible  circulation 
j  mwafrnment  experience.  ’Thorough  fa- 
ij  miliarity  with  all  phases  of  fulfillment 
operations.  Box  3133,  Editor  &  Pub- 
I  Usher. 


AVAILABLE!  Services  of  young,  tal¬ 
ented  sports  writer-editor  with  two 
years’  daily  newspaper  ®wer^<*- 
’Thrives  on  hard  work,  pressure.  Wnte 
Box  2947,  Editor  &  Publisher. 

BURESAU  CHIEF,  heavy  experienee  M 
editor-writer,  seeks  Sou^em  (3^ifortia 
relocation.  Creative  knack  with  «*W 
and  pictures.  Young  family 
UCLA  grad.  Box  2800,  Editor  A  ?»• 
Usher. 

DUE  TO  UNEXPECTED  RBORGAIO- 
ZATION,  our  new  and  capable 
aging  editor  is  looking  for  «ha|* 
position  in  New  England  ar^  Ed™* 
is  experienced,  idea  man  with  pl**y 
of  drive,  able  to  take  over  new 
tion  immediately.  Write  Box  ztn. 
Editor  and  Publisher. 


EDITOR  ac  PUBLISHER  for  July  30,  19$0 
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SITUATIONS  WANTED 
Kditorial 

'  NO  ACTOR! 


But  Went  Lata  Summer  Tryout. 
jg^onotLaO-intimeta  with  all  phaaaa 
j  nawepaper  work  from  reporting  to 
^ootioa.  WANT  TRY  OUT  DUR¬ 
ING  2  WEEK  VACATION  BIARLY 
^BPTEICBER.  Saak  desk  work — any 
Uad.  Hake  up  my  forte.  Experience 
raat  gamut  from  daily  to  owning  a 
MBthlr.  Now  with  major  trade  week- 
^chain.  Box  2812,  Editor  &  Pub- 
lidwr. 


ggPOBTER-DESKMAN,  27,  aeeka  I 
pertonity  on  medium-large  Weet  Coaat 
^ily.  Hm  V:  year  weekly,  3  yearn  I 
tr,^  three  edition  suburban  PH — ail  I 
biM,  rewrite,  substantial  deekwork. 
Also  stringer  large  radio  station.  Now  ^ 
aymied  by  seniority,  stand-mt  man- 
itement.  Harried,  child;  vet.  Will  de- 
wCs  ell  for  career  situation.  Best 
nfsreneea  Box  2811,  Editor  ft  Pub-  i 
liiher. 

WIRE  EDITOR,  deskman,  daily  or 
ni^y,  reliable.  Prefer  Chart  Areas 
1,  !,  3.  Box  2808,  Editor  ft  Publisher. 

^EDITORS  &  REPORTERS  ** 


Sstionel  clearing  house  for  competent 
ptmnnel  coa^t-to-coast  at  no  charge 
10  employer.  Phone,  Write  or  Wire 
HEAOUNE  PERSONNEU,  (Agency) 

(  E  46  St..  New  York.  OXford  7-6728 


EDITOR-WRITER,  daily,  weekly,  mag- 
uiu  experience,  top  editorial  know-  | 
how.  Brief  requirements  salary,  etc.  > 
to  2822,  Editor  ft  Publisher. 

NEWSMAN,  steady,  family  man,  12 
;een’  experience  city,  county  beats, 
feetnres;  J-grad:  seeks  reporter  or 
city  editor  job  daily.  Chart  Areas  6,  8. 
to  2945,  Editor  ft  Publisher, 


OPPORTUNITY  for  Los  Angeles  pub¬ 
lication  or  firm  to  hire  imagination, 
ihility,  vigor  of  editor-writer  with  23 
jwta'  newspaper  experience.  Now 
news,  picture  executive  on  daily  in 
that  area.  Seek  better  present,  future. 
I'eiversity  graduate.  Age  41.  Box  29S1, 
Editor  ft  Publisher. 


MANAGING-CTTY  EDITOR.  .78.  (20,- 
OM  Daily)  Wants  Change.  Top  Refer- 
cacoa.  Give  Details.  Box  2934,  Editor 
k  Publisher. 


PRIZEWINNER,  wants  women’s  page 
editing  or  news  post.  Wide  experience, 
’.ravekd  in  Europe,  M.A,  degree,  from 
n,500.  Box  2946,  Editor  ft  Publisher, 

TOP  COPY  EDITOR  with  solid  expe- 
rinee  seeks  change  from  southern  met- 
mpolitan  A.M.  Prixe-winning  head 
vriter.  Slot,  makeup  experience.  Box 
2918,  Editor  &  Publisher. 


LOOKING  FOR 
EDITORIAL  HELP 
a  “Help  Wanted”  ad  in  Editor 
k  Publmher  will  get  results! 


experienced  NEW.SMAN  desires  to 

nt  out  of  sports  and  into  features  with 
doily  in  Churt  Areas  1,  2,  6.  Some  fea- 
»»  snd  city-side  experience,  28.  B.A., 
■J..  employed.  Write  Box  8025,  Bkii- 
>«  k  Publisher. 

„  CHART  AREA  TWO 
MMsing,  City.  News,  Wire  Editor, 
“•an  years  experience.  William  O. 
frmdi,  9  Everitt  Place,  Maplewood, 
how  Jersey.  Phone  SO  3-6462. 

JBORTER- CRITIC — Young  man  can 
4o  leneral  reporting  and  is  first-rate 
lom  prove  by  clippings)  reviewer  for 
***0*;  screen,  concerts.  Glad  to  corre- 
yod  With  any  editor  needing  a  man. 
”00wtly  employed  in  C^art  Area  6. 
to  M05,  Editor  ft  Publisher. 

**CIKT  MASTER’S  J-Grad  seeks 
ed-writer  job  in  Chart  Areas  1 
*  X  Experience:  non-met  daily  wire 
to  tokeup  ed.  Navy  daily  ed:  good 
"wwladge  via  sports  participation, 
y*  know-how  ;  26,  single,  ambitious, 
[totnees.  Box  3016,  ^itor  ft  Pub- 


J5*GRAPH  EDITOR,  experienced. 

makeup.  Chart  Areas  2,  3. 
to  1627,  Editor  ft  Publisher. 

editor  8C  publisher 


Sl'rUATIONS  WANTED 


Editorial 


GENERAL  ASSIGNMENT  NEWSMAN 
seeks  small  daily.  Four  years  part-time 
newsroom  experience  on  13,000  daily. 
Joum-school  grad.  Can  handle  camera. 
Vet.  single  ,  26.  David  Frazer,  9  Oak 
Park  Dr.,  Centralia,  'Illinois.  i 

SOFT  FEATURES-HARD  NEWS,  cap-  ' 
able,  imaginative,  young  (24)  reporter-  | 
deskman  with  2  years  60,000  newspai>er 
experience  all  kinds.  Available  any¬ 
where.  Interest  everywhere.  With  BJ. 
Box  3004,  Editor  ft  Publisher. 


ASSISTANT  WOMBRN’S  PAGE  EDI¬ 
TOR,  6  years’  ex|>erience  Midwest 
daily,  seeks  similar  iiotiition  Chart 
Areas  9,  10,  11,  12.  Owns  camera. 

Experience  heads,  layout,  makeup. 
Available  in  fall.  Box  3107,  Editor  & 
Publisher. 


CREATIVE  WRITER,  27,  married,  vet¬ 
eran,  news|>ai>er,  magazine  experience: 
seeks  employment  with  publication 
that; 

1.  Is  unafraid  of  an  occasional  opinion. 

2.  Believes  talent  is  a  writer’s  most  1 

formidable  tool.  ! 

3.  Agre«  a  fair  wage  varies  in  direct  I 
Itroiiortion  to  that  talent.  Clips,  refer-  1 
ences,  additional  data  uiion  request.  ! 
Box  3102,  Editor  ft  Publi^er, 


EDITOR 

Ex|>erienced.  award-winning  writer- 
editor  with  proven  background  of  ac¬ 
curate,  interesting  news  presentation 
and  record  of  circulation  growth  seeks  i 
editorship  of  medium,  large  daily.  Toi> 
references  will  attest  to  prefessional 
ability,  civic  and  community  activities  : 
and  leadership  in  continuing  integrity  ! 
of  newspaper  property.  Age  35,  mar- 
i  ri^.  Relocation  no  problem,  avail- 
I  ability  within  one  month.  Bo.x  3106,  ! 
Eklitor  &  Publisher. 


HOME  IS  WHERE  the  heart  is.  Home 
is  a  newspairer.  Editor  who  could  put 
up  with  female  Thomas  Wolfe  please 
write  Box  ;il36.  Editor  &  Publisher. 


MANAGING  EDITOR  —  seeks  con- 
I  suiner  magazine  sirot  anywhere  in 
United  States.  Top  consumer  and  news 
experience.  Good  practical  knowledge 
features,  art,  layout,  all  types  of  pro- 
I  duction.  The  more  challenge  the  better 
I  — with  salary  to  match.  Write  Box 
!  3112,  Editor  ft  Publi.sher, 


i  NEGRO  editor  33,  5  years  weekly  and 
magazine  exi>erience.  Midwest  J-grad 
I  seeks  trade  union  i>a|>er  six>t  or  public 
I  relations  |K>et  near  New  York  City. 

I  Box  3111,  Editor  ft  Publisher. 

NEWSMAN,  25,  sick  of  feeding  sacred 
I  cows.  Four  years’  news  experience. 

magazine  credits,  top  news  beats.  J- 
I  school  background,  too.  Married  but 
mobile.  Seeks  magazine,  newspaiier, 
publicity,  promotion  —  anything  good. 
Write  Box  3103,  Editor  &  Publisher, 


PHY.SICIAN  COLUMNIST:  Medical 
school  affiliated  M.D.  writes  daily  or 
weekly  commentary  for  laymen  on 
medi(^  practice,  reeearch,  and  legis¬ 
lation.  Tone  is  dignified,  educational- - 
with  minimum  of  clinical  detail.  Box 
.3113,  Editor  ft  Publisher. 


REPORTER 

Seeks  post  on  a  23,000-plu8  circulation 
daily  in  Colorado,  or  elsewhere  in 
West.  Experience  includes  a  summer 
working  as  interne  reporter  on  a  major 
daily.  Army  information  work.  Can 
handle  a  camera.  Available  Seiitember 
15.  B.S.  in  journalism,  married.  25. 
References. 

Box  3028,  Editor  &  Publisher. 


SPORTS  EDITOR— Experienced.  Good 
habits.  Write  column  and  well  versed 
in  layouts  and  editing.  Married.  Pleas¬ 
ing  i>ersonality.  Not  afraid  to  work. 
Write  Box  1912,  Editor  ft  Publisher, 


WOMAN’S  ESIITOR  small  daily  seeks 
change  to  more  progressive  pai>er.  Box 
3127,  Editor  ft  Publisher. 


YOUNG  REPORTER :  seeks  interest¬ 
ing,  challenging,  position.  (Riart  Area 
1 2.  Box  3186,  ^itor  &  Publisher. 

for  July  30.  1960 


SITUATIONS  WANTED  SITUATIONS  WANTED 

Mechanical  Promotion— Public  Relations 


PRODUCTION  MANAGER  —  Weil 
versed  in  all  phases  of  cold  type,  tape 
operation  line  casting  machine  plus  all 
other  departments.  Excellent  refer¬ 
ences.  Box  270i2.  Editor  ft  Publisher. 


PRODUCTION  MANAGER,  good  ref¬ 
erences,  now  employed.  20  years  ex¬ 
perience  large  papers.  Box  2943,  Editor 
ft  Publisher. 


YOUNG  PRESS  FOREMAN  with  col¬ 
lege  education.  12  years’  experience 
wants  new  opportunity  with  challenge. 
Inventiveness,  responsible,  highly  or¬ 
ganized.  Beet  references,  oonMential. 
^x  3105,  Editor  ft  Publisher. 


Photography 


PUBLIC  RHLA’TIONS— We  have  hun¬ 
dreds  of  publicity,  pablie  relations 
and  em^oyee  communications  people 
on  file.  Send  us  your  job  specs.  We'll 
send  you  reaumee  to  msbeh.  Contact : 
Bill  McKee,  BIRCH  PERSONNEL.  67 
B.  Madison  St.,  CaUcaco  2,  UlinoU. 


PUBLICIST — 5  years’  varied  newspa- 
I)er,  publicity  work,  wants  a  carwr 
in  public  relations  in  northeast  Ohio, 
'28,  BAJ,  married.  Box  3131,  Editor  & 
Publisher. 


Syndicate  Salesmen 


EXPERIENCED 
SYNDICATE  SALESMAN 


PHOTOGRAPHER,  darkroom  man, 
newsreel  cameraman.  T.V.  film  editor, 
experienced  on  varitype,  headliner, 
microfilm,  layout  and  pasteup.  Have 
4x6  Graphic,  2(4  Rollei.  16  mm  Bolex. 
Vet,  31.  marri^,  car.  Will  relocate. 
Box  3110,  Editor  &  Publisher. 


mature,  nine  years  of  top  sales 
and  contract  negotiating.  Know 
features  and  most  other  services. 
BJ,  newspaper  and  radio  back¬ 
ground.  Can  travel  or  relocate. 
Box  3134,  Editor  ft  Publisher. 


USE  EDITOR  &  PUBUSHER’S 
CLASSIFIED  ADVERTISING  PAGES 
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"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

- 1 

Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 
1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

insertions. 

CLASSIFICATION: _ 

COPY: _ 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME _ 

ADDRESS _ _ - _ 

CITY,  STATE _ 

Authorized  BY - - 

(For  Situations  Wantad  Ads.  Kindly  enclose  remittance  with  order — 
see  Classified  Adv^ising  Rate  Box) 
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Shop  Talk  at  Thirty 

By  Ro]>ert  U.  Brown 

Journalism  at  Scouts’  Jamboree 


THE  FOURTH  ESTATE 


By  Trwt 


Colorado  Springs,  Colo. 

When  you  create  a  community 
of  56,000  people  almost  over¬ 
night  and  superimpose  it  on  an 
established  city  of  about  70,000 
persons  the  problem  of  informa¬ 
tion  and  communication  defies 
the  imagination. 

The  Boy  Scouts  of  America 
created  such  a  problem  with 
their  50th  anniversary  Jamboree 
here  this  week  and  solved  it 
with  a  large  and  efficient  press 
and  public  relations  organization 
under  the  leadership  of  Rebel  L. 
Robertson,  national  director  of 
public  relations  for  the  Boy 
Scouts. 

Keystone  of  the  press  cover¬ 
age  is  a  press  corps  of  more 
than  2,000  Boy  Scouts  who  are 
covering  the  Jamboree  for  their 
hometown  newspapers,  radio  or 
television  stations.  This  corps 
took  more  than  nine  months 
to  build  with  the  cooperation  of 
the  hometown  press.  In  many 
cases  the  boys  have  been  given 
cameras  or  recording  equipment 
to  use  in  their  work. 

In  addition,  between  50  and 
75  professional  newsmen  have 
been  assigned  to  cover  the  Jam¬ 
boree  for  its  duration.  The  con¬ 
flict  with  the  Republican  Con¬ 
vention  in  Chicago  and  its  de¬ 
mand  on  newspaper  space  and 
air  time  has  limit^  coverage  of 
the  Jamboree,  according  to  Mr. 
Robertson. 

To  process  its  own  photo¬ 
graphs  for  release,  the  Boy 
Scout  press  setup  has  the  use 
of  an  Army  mobile  dark  room. 
It  is  also  available  to  the  Boy 
Scout  or  professional  corre¬ 
spondents  on  special  occasions. 

A  punch-card  index  of  the 
Boy  Scouts  attending  enables 
the  public  relation  officers  to 
provide  boys  from  any  section 
of  the  country  or  with  special 
skills  for  picture  or  interview 
assignments. 

Volunteer  Assistants 

Mr.  Robertson’s  staff  includes 
40  assistants,  only  four  of  whom 
are  employed  regularly  by  the 
Boy  Scout  organization.  The 
rest  are  volunteers  from  all 
over  the  country  who  in  addi¬ 
tion  to  being  active  in  Boy  Scout 
affairs  have  special  skills  in 
newspaper,  broadcasting,  maga¬ 
zine  or  public  relations  work. 

The  headquarters  PR  office  is 
connected  by  phone  with  the  39 
sub-camps  at  the  Jamboree.  In 
each  camp  other  representatives 

56 


report  directly  to  press  head¬ 
quarters  on  activities  there  or 
are  available  for  assignment. 

For  communication  within  the 
Jamboree  a  4-page  tabloid  news¬ 
paper,  Jamboree  Journal,  is 
being  issued  for  seven  days.  It 
is  written  and  edited  at  the 
Jamboree  site  on  the  outskirts 
of  town  and  more  than  56,000 
copies  of  it  are  printed  eyer>' 
day  by  the  Colorado  Spririf/s 
Gazette-Telegraph.  In  bundles 
of  40  copies  they  are  distributed 
everj'  morning  to  every  Scout  at 
the  Jamboree.  Two  of  the  Jam¬ 
boree  staff  handle  production  at 
the  newspaper  plant. 

A  dozen  advertising  agencies, 
public  relations  firms  and  ad¬ 
vertisers  have  permission  to 
work  at  the  Jamboree  in  an 
effort  to  take  pictures  of  the 
boys  using  a  specific  product. 
By  agreement  all  this  material 
is  cleared  through  the  Boy  Scout 
organization  before  it  is  dis¬ 
tributed  in  release  form  to  news¬ 
papers. 

Wichita  Beacon 
Appoints  Editor 

Wichita,  Kans. 

Appointment  of  Theodore  R. 
Brooks  as  managing  editor  of 
the  Wichita  Beacon  was  an¬ 
nounced  by  Elliott  Levand,  presi¬ 
dent  of  the  newspaper.  R.  V. 
Hyatt  will  become  assistant 
managing  editor. 

The  changes  came  with  the 
resignation  of  Chafin  Wallace, 
managing  editor  for  nine  years. 
He  is  joining  the  staff  of  the 
San  Diego  (Calif.)  Tribune. 

Mr.  Brooks,  oil  editor  of  the 
Beacon  14  years,  first  worked 
for  the  daily  in  the  mid-30s. 

Mr.  Hyatt  started  in  the  news¬ 
paper  business  on  the  weekly 
Hazelton  Herald,  owned  and 
published  by  his  father,  the  late 
Charles  A.  Hyatt. 

Stine  Scholarship 
For  Radio  Journalist 

Columbia,  Mo. 

Dean  Earl  English  of  the  Uni¬ 
versity  of  Missouri  School  of 
Journalism  announced  that  the 
Balaban  stations  have  author¬ 
ized  him  to  establish  a  $250  an¬ 
nual  scholarship  in  the  name  of 
the  late  Albert  E.  Stine,  Associ¬ 
ated  Press  staff  executive.  The 
scholarship  will  be  presented 
each  April  to  the  outstanding 
radio  journalism  student. 


"When  are  they  going  to  send  coffee  through  those  tubes?" 


Scouts  Seek 
Merit  Badges 

San  Jose,  Calif. 

Despite  special  restrictions, 
95  Boy  Scouts  rushed  to  enter 
special  San  Jose  Mercury-News 
courses  enabling  qualification 
for  the  journalism  merit  badge. 

Three  one-week  courses  with 
a  minimum  of  30  entrants  had 
to  be  scheduled  to  meet  this 
demand.  The  enrollment  was 
nearly  three  times  that  fore¬ 
cast  by  Scout  headquarters. 

Scouting  officials  had  been 
skeptical  as  the  M-N  limited  en¬ 
trants  to  boys  over  14  years  of 
age  who  had  completed  the 
eighth  grade  of  school,  accord¬ 
ing  to  Dan  E.  Stern,  public  re¬ 
lations  director. 

The  M-N  uses  the  Scout  Jour¬ 
nalism  Merit  Badge  Manual  as 
a  text  and  explains  reasons  for 
a  few  changes  found  necessary. 
Editors  talk  about  their  jobs 
and  explain  their  duties. 


A  plant  tour,  the  M-N  movie, 
written  news  stories,  copy  read¬ 
ing  and  a  test  complete  the 
course.  Gene  Jaderquist  of  public 
relations  is  instructor  and  co¬ 
ordinator. 

• 

Fund  for  Campers 

Louisviui!,  Ky. 

A  tradition  as  regular  as 
summer  sun  was  repeated  here 
this  year  as  some  454  under¬ 
privileged  children  were  sent  to 
camp  under  the  35th  annual 
Fresh  Air  Fund.  A  total  of 
$14,527.12  was  contributed  to 
the  fund  by  readers  of  the 
Courier- Journal  and  Louisville 
Times  and  listeners  to  WHAS. 

• 

Just  Shooting  Up 

Orlando,  Fla. 

Marking  the  10th  anniversary 
of  the  first  missile  firing  at  Cape 
Canaveral,  the  Orlando  Sentinel 
published  an  18-pagre  section 
July  24  which  pointed  up  the 
growth  of  the  area  from  23,653 
in  1950  to  11,176  in  1960. 


WASHINGTON  •  1625  Eye  Sf.,  N  W.  •  NAtional  8-1^90 
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no  exit!  There's  just  no  escaping  economic  obsolescence.  It  may  creep 
up  on  you  unnoticed.  And  that’s  when  outmoded,  outworn  or  over¬ 
worked  linecasting  equipment  starts  to  cost  you  the  very  profits  that 
would  pay  for  a  new  Linotype.  Take  a  closer  look  at  your  composing 
room.  You  may  find  that  your  equipment  no  longer  can  do  everything 
it  must  do.  If  this  is  the  state  of  affairs,  call  your  Linotype  Agency 
today.  At  no  cost  or  obligation  whatever,  you  can  get  an  objective  real¬ 
istic  survey  of  your  composing  room  that  will  reveal  important  ways  to 
increase  its  efficiency  now— and  for  the  future.  Some  verv  easy-to-hear 

talk  about  the  comfortable  financing,  ✓ - 

too!  Mergenthaler  Linotype  Company,  •  LINOTYPE 
29  Ryerson  Street,  Brooklyn  5,  N.  Y. 
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The 

Houston  Press 

AN  EVENING  NEWSPAPER 


*N*w  York  $HII  19*1^,  MIowmd  by  Chicago,  Lot  Angolot,  Philodolphia,  Dotroil  and  Houston 

SCRIPPS-HOWARD 


NEW  YORK  .  WorU  TnIngram  t  Th*  Sun  COLUMBUS . CUisan-Journol  DENVER  .  .  .  Rocty  Mountain  Nows  EVANSVIILB  . 

CLEVELAND . Pratt  and  Nawt  ONaNNATI  .  .  .  Patl  t  Timat-Slar  BIRMINOHAM  .  .  .  Poti-HaroU  HOUSTON  .  . 

PITTSBUROH . Praei  KENTUCKY  ....  KwiTuchy  odHion  MEMPHIS . Prau-Scimitar  PORT  WORTH 

INDIANAPOLIS . Timat  Cincinnati  Patl  t  Timat-Slor  MEMPHIS  .  .  Commarcial  Appeal  ALBUQUERQUE 


SAN  PRANaSCO  .  .Nows-CoH  BulMin*  KNOXVIUE . Nawt-Santinal  WASHINOTON  ....  Daily  Nawt  H  PASO  .  . 

*Affilialad 

Oonorol  ARvortiiint  Daportmont ...  230  Pork  Avonvo.  Now  York  City— Chkoso  Son  Pronoitao  Lot  Ansoiot  DotroH  andnnoti  I 
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